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TUESDAY 15 APRIL 2008 
 

 Erosion of Support for Free Market System: Global Poll 
 

Supporters of Free Market Look for Strong Government Regulation 
 
 
Majorities in most countries continue to support the free market system, but over the 
last two years support has eroded in 10 of 18 countries regularly polled by 
GlobeScan. In several countries this drop in support has been quite sharp. 
 
The latest polling was completed before the current stock market volatility that began 
earlier this year. 
 
Back in 2005 only one country polled—France—had more citizens disagreeing than 
agreeing with the statement that “the free enterprise system and free market 
economy is the best system on which to base the future of the world.”   
 
Displacing France as the least supportive of the free market system today is Turkey 
where approval of the free market system has plunged from 47 percent in 2005 to 34 
percent now, while opposition has risen from 36 to 41 percent.    
 
Support for free markets has also dropped 15 points in South Korea since 2005, 
though a majority (55%) continue to be supportive. Opposition there has jumped 20 
points from 19 to 39 percent.  
 
Support among Chileans is also down 14 points since 2003 when Chileans were last 
polled on this question.   
 
Support in other countries is 
down by more modest though 
significant numbers: China (down 
9 points), Britain (7 points), Brazil 
(7 points), Mexico (6 points), and 
Kenya (6 points).  
 
The one country to show upward 
movement in agreement with the 
free market system is France—up 
five points. However, more 
continue to disagree (45%) than 
agree (41%).    
 
The GlobeScan poll of 9,357 
people worldwide also found that 
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large numbers continue to look to their government to take a strong hand in 
regulating the market. In 17 of the 18 countries a majority (15 countries) or a plurality 
(two countries) agreed that “the free enterprise system and the free market system 
work best in society’s interest when accompanied by strong government regulation.”  
 
Interestingly, supporters of the free market show more enthusiasm for a strongly 
regulated free market system than critics. Among those who agree that the free 
market system is the best system, three-quarters also agree that it works best with 
strong government regulation.   
 
Those who are not enthusiastic about the free market system are divided as to 
whether it works best with government regulation.  
 
At the same time agreement with this proposition, while still averaging 62 percent 
across all countries polled, is down in ten countries. This appears to be related to the 
drop in confidence in the free market system. Among the ten countries for which 
there was a drop in agreement with the proposition that the free market system 
works best with strong regulation, six of them also had a significant drop in support 
for the free market system, and only one had an increase.   
 
Interestingly, three countries that in 2005 were among the four highest in support for 
the free market system—China, the Philippines, and South Korea—showed 
substantial increases in agreement with the idea that the market works best with 
regulation. 
 
The results come from a private multi-client poll conducted by international polling 
firm GlobeScan between May 29 and August 10, 2007. GlobeScan’s paying clients 
had exclusive use of the poll’s findings until today’s first-time public release. The 
Program on International Policy Attitudes (PIPA) at the University of Maryland 
assisted GlobeScan with the analysis and interpretation of these findings. 
 
GlobeScan president Doug Miller says, “The results suggest that the free enterprise 
system was already beginning to lose the unquestioned trust of citizens before the 
current banking meltdown. It underscores the importance of re-building trust sooner 
rather than later.” 
 
Steven Kull comments, “It appears that as people have doubts about the ability of 
government to regulate the free market, confidence in the market diminishes.”  
 
A total of 9,357 citizens in Brazil, Canada, Chile, China, France, Germany, Great 
Britain, India, Indonesia, Italy, Kenya, Mexico, Nigeria, the Philippines, Russia, 
South Korea, Turkey, and the United States were interviewed face-to-face or by 
telephone. Polling was conducted by GlobeScan and its research partners in each 
country. In eight of the 18 countries, the sample was limited to major urban areas. 
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As the questions were asked to half samples in each country, the margin of error per 
country ranges from +/-3.3 to 5.0 percent.  
 
For more details, please see the Methodology section or visit www.globescan.com 
or www.worldpublicopinion.org.  
 
For media interviews with the participating pollsters, please contact: 
 
Doug Miller, President 
GlobeScan Incorporated, London 
+44 20 7253 1425 
(Mobile: +44 78 999 77 000) 
Doug.Miller@GlobeScan.com 
 
Steven Kull, Director 
Program on International Policy Attitudes, Washington 
+1 202 232 7500 
(Mobile: +1 301 254 7500) 
Skull@pipa.org 
 
GlobeScan Incorporated is a global public opinion and stakeholder research 
consultancy with offices in Toronto, London, and Washington. GlobeScan conducts 
custom research and annual tracking studies on global issues. With a research 
network spanning 50+ countries, GlobeScan works with global companies, 
multilateral agencies, national governments, and non-government organizations to 
deliver research-based insights for successful strategies. 
 
The Program on International Policy Attitudes (PIPA) is a joint program of the 
Center on Policy Attitudes and the Center for International and Security Studies at 
the University of Maryland. PIPA undertakes research on attitudes in publics around 
the world on a variety of international issues and publishes the website/webzine 
WorldPublicOpinion.org. 
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Questionnaire 
 
 
ASKED TO A HALF-SAMPLE ONLY 
 
G9A. For each of the following statements, please tell me if you strongly agree, 

somewhat agree, somewhat disagree, or strongly disagree. 
READ AND ROTATE STATEMENTS. CODE ONLY ONE EACH.  

 
et. The free enterprise system and free market economy work best in society’s 
interests when accompanied by strong government regulations. 

 
01 Strongly agree  
02 Somewhat agree  
03 Somewhat disagree  
04 Strongly disagree  
 
VOLUNTEERED (DO NOT READ)  
05 Depends / Neither agree nor disagree  
99 DK/NA  

 
ft. The free enterprise system and free market economy is the best system on 
which to base the future of the world.  
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Methodology 
 

Country Sample size 
(unweighted) Field dates Sample 

frame 
Survey 
methodology 

Type of 
sample 

Brazil 802 June 6 – 25, 2007 18-69 Face-to-face Urban1 

Canada 1000 May 29 – June 24, 2007 18+ Telephone National 

Chile 1000 July 5 – 16, 2007 18+ Face-to-face Urban2 

China 1800 June 24 – July 4, 2007 18-65 Telephone Urban3 

France 1002 June 18 – 21, 2007 15+ Telephone National 

Germany 1010 May 31 – June 21, 2007 16-70 Telephone National 

Great Britain 1010 June 6 – 29, 2007 18+ Telephone National 

India 1000 July 17 – Aug. 10, 2007 15+ Face-to-face Urban4 

Indonesia 1000 June 18 – 28, 2007 17+ Face-to-face Urban5 

Italy 1003 June 19 – 27, 2007 18+ Telephone National 

Kenya 1000 June 11 – 20, 2007 18-65 Face-to-face National 

Mexico 1000 June 25 – July 8, 2007 18+ Face-to-face National 

Nigeria 1000 July 10 – 22, 2007 18+ Face-to-face National 

Philippines 1000 June 21 – July 8, 2007 18+ Face-to-face Urban6 

Russia 1034 June 29 – July 12, 2007 18+ Face-to-face National 

South Korea 1000 June 7 – 27, 2007 20-59 Face-to-face Urban7 

Turkey 1000 June 9 – 25, 2007 15+ Face-to-face Urban8 

USA 1000 June 21 – July 18, 2007 18+ Telephone National 

 
1In Brazil the survey was conducted in Belo Horizonte, Brasília, Curitiba, Porto Alegre, Recife, Rio de 
Janeiro, Salvador, and São Paulo, representing 15% of the total national adult population. 
2In Chile the survey was conducted in Antofagasta, Arica, Calama, Chiguayante, Chillán, Concepción, 
Copiapó, Coquimbo, Coronel, Curicó, Gran Santiago (includes San Bernardo and Puente Alto), 
Iquique, La Serena, Linares, Los Angeles, Lota, Osorno, Ovalle, Puerto Montt, Quillota, Quilpué, 
Rancagua, San Antonio, Talca, Talcahuano, Temuco, Valdivia, Valparaíso, Villa Alemana, and Viña 
del Mar, representing 65% of the total national adult population. 
3In China the survey was conducted in Beijing, Chengdu, Guangzhou, Hangzhou, Shanghai, 
Shenyang, Wuhan, Xi’an, and Zhengzhou, representing 4% of the total national adult population. 
4In India, the survey was conducted in Chennai, Delhi, Kolkata, and Mumbai, representing 5% of the 
total national adult population. 
5In Indonesia the survey was conducted in Bandung, Jakarta, Medan, Semarang, and Surabaya, 
representing 5% of the total national adult population. 
6In the Philippines the survey was conducted in the National Capital Region representing 12% of the 
total national adult population. 
7In South Korea the survey was conducted in Busan, Daegu, Daejeon, Gwangju, Incheon, Seoul, and 
Ulsan, representing 45% of the total national population. 
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8In Turkey the survey was conducted in Adana, Ankara, Antalya, Bursa, Diyarbakir, Erzurum, Istanbul, 
Izmir, Konya, Samsun, and Zonguldak, representing 30% of the total national adult population. 
 

 8



 
 
 
 
Research Partners  
 

Country Research Institute Location Contact 

Brazil Market Analysis 
Brazil Florianópolis 

Fabián Echegaray 

fabian@marketanalysis.com.br 

+55 48 3234 5853 

Canada GlobeScan Toronto 

Susan Hlady 

susan.hlady@globescan.com 

+1 416 969 3082 

Chile MORI Chile Santiago 

Marta Lagos 

mlagos@rdc.cl 

+56 23344544 

France Efficience 3 Paris 

Christian de Thieulloy 

christian.t@efficience3.com 

+33 3 2679 7589 

Germany Ri*QUESTA GmbH Teningen 

Bernhard Rieder 

riquesta.rieder@t-online.de 

+49 (0)7641 934336 

Great Britain GlobeScan Toronto 

Susan Hlady 

susan.hlady@globescan.com 

+1 416 969 3082 

India 
AC Nielsen ORG-
MARG Private 
Limited 

Mumbai 

Sanjeev Chowdhury 

Sanjeev.Chowdhury@nielsen.com

+91 22 6663 2511 

Indonesia Deka Marketing 
Research Jakarta 

Irma Malibari Putranto 

irma.putranto@deka-
research.co.id 

+62 21 723 6901 

Italy GfK Eurisko s.r.l. Milan 

Paolo Anselmi 

paolo.anselmi@eurisko.it 

+39 02 4380 9 1 

Kenya Research Path 
Associates Limited Nairobi 

Jeremy Mwololo 

jeremy.mwololo@rpa.co.ke 

+254 020 2734770 
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Mexico Mund Américas Mexico City 

Daniel M. Lund 

dlund@mundgroup.com 

+5255 5584 3020 

Nigeria 

Market Trends 
Research 
International, 
Nigeria 

Marina Lagos 

J.O. Ebhomenye 

Mtrinigeria@research-intng.com 

+234 1 774 0386 / 234 1 775 
0753 

Philippines M&S-Sigma Dos 
Philippines, Inc. Makati City 

Teodora M. Marasigan 

tmmarasigan@ms-sigmados.com 

+632 8172780 / +63917 5108602 

Russia 
CESSI Institute for 
Comparative Social 
Research 

Moscow 

Vladimir Andreenkov 

vladimir.andreenkov@cessi.ru 

+7 495 629 1506 

South Korea Dongseo Research Seoul 

Jason Jung 

usjung@dsrgroup.co.kr 

+ 82 2 538 4743 

Turkey Yontem Research & 
Consultancy Istanbul 

Bülent Gündogmu 

info@yontemresearch.com 

+90 212 278 12 19 

USA GlobeScan Toronto 

Susan Hlady 

susan.hlady@globescan.com 

+1 416 969 3082 
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