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Global Views of USA Improve

After years of becoming progressively more negative, public views of the United States have
begun to improve, according to a BBC World Service Poll across 34 countries.

While views of US influence in the world are still predominantly negative, they have improved in
11 of the 23 countries the BBC polled a year ago, while worsening in just three countries.

The average percentage saying that the US is having a positive influence has increased from 31
per cent a year ago to 35 per cent today while the view that it is having a negative influence has
declined from 52 per cent to 47 per cent.

Looking just at the countries that have been polled in each of the last four years, positive views of
the US eroded from 2005 (38% on average), to 2006 (32%), and to 2007 (28%); recovering for
the first time this year to 32 per cent.

People were asked to rate Brazil, Britain, China, France, Germany, India, Iran, Israel, Japan,
North Korea, Pakistan, Russia, the USA and the European Union, as having a mainly positive or
negative influence in the world.

As was the case a year ago, Iran and Israel receive the most negative ratings. While negative
views of Israel have eased over the last year from 57 to 52 per cent, negative views of Iran’s
influence have held steady at 54 per cent making it the most negatively rated of the countries
tested. Pakistan follows Israel as the third most poorly rated country.

Similar to last year, Japan is among the most positively rated countries. However, it comes a
close second to Germany which is included in the ratings for the first time. The European Union
comes third.

The country with the greatest improvement is Russia. Positive views of Russia have risen on
average from 29 per cent to 37 per cent and negative views have fallen from 40 per cent to 33
per cent. In 12 countries, the view of Russia grew more positive.

The BBC World Service Poll has been tracking opinions about country influence in the world
since 2005. These latest results are based on 17,457 in-home or telephone interviews conducted
across a total of 34 countries (including the 23 tracking countries) by the international polling firm
GlobeScan together with the Program on International Policy Attitudes (PIPA) at the University of
Maryland. GlobeScan coordinated fieldwork between October 31, 2007 and January 25, 2008.

Steven Kull, director of PIPA comments, “It may be that as the US approaches a new presidential
election, views of the US are being mitigated by hope that a new administration will move away
from the foreign policies that have been so unpopular in the world.”

GlobeScan president Doug Miller added: “The poll suggests that Iran continues to pay a price for
its nuclear stand-off with the United Nations. World opinion continues to see it as the country
having the most negative influence.”
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Views of United States’ Influence
“Mainly Positive” vs “Mainly Negative,” Average of 17
Countries, 20052008
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Note: In Brazil, Chile, China, Egypt, Indonesia, Lebanon, the Philippines, Portugal, Turkey, UAE, and
the countries of Central America urban samples were used. Please see page 20 for details.



More Highlights

Views of Countries' Influence

Countries that have shown the sharpest “Mainly Positive” vs “Mainly Negative,” Average of 23
increase in their positive views of the US Trackingjcadntries?
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Japan continues to be one of the countries tAverages not including views of subject country/countries (in the
i . . f the EU
with the most positive ratings. On average et )
56 per cent say that it has a mostly positive
influence and 21 per cent say mostly negative—statistically unchanged from a year ago. Two

countries—China and South Korea—continue to have a majority with a negative view of Japan.

Britain has also enjoyed an improvement with positive views rising on average from 46 to 50 per
cent and negative views dropping from 29 to 24 per cent. Thirteen countries have improved
views of Britain while just three have worsened.

When asked for their views of their own country’s influence in the world, Japanese citizens are
the most modest of those polled, with only 36 per cent saying Japan is having a mainly positive
influence. Americans come next with only 56 per cent saying the US is having a positive
influence. Conversely, fully 91 per cent of Chinese citizens and 78 per cent of Russian citizens
say their country is having a positive influence.

In total 17,457 citizens in Argentina, Australia, Brazil, Canada, Chile, China, Costa Rica, Egypt,
El Salvador, France, Germany, Ghana, Great Britain, Guatemala, Honduras, India, Indonesia,
Israel, Italy, Japan, Kenya, Lebanon, Mexico, Nicaragua, Nigeria, Panama, the Philippines,
Portugal, Russia, South Korea, Spain, Turkey, the UAE, and the United States were interviewed
face-to-face or by telephone between October 31, 2007 and January 25, 2008. Polling was
conducted for the BBC World Service by the international polling firm GlobeScan and its
research partners in each country. In 16 of the 34 countries, the sample was limited to major
urban areas. Given that country ratings were given by samples of about 500 per country, the
margin of error per country ranges from +/-3.4 to 4.6 per cent.

For more details, please see the Methodology section or visit www.globescan.com or
www.worldpublicopinion.org.



http://www.globescan.com
http://www.worldpublicopinion.org/

For media interviews with the participating pollsters, please contact:

Doug Miller, President
GlobeScan Incorporated, London
+44 20 7253 1425

(Mobile: +44 78 999 77 000)
Doug.Miller@GlobeScan.com

Steven Kull, Director

Program on International Policy Attitudes, Washington
+1 202 232 7500

(Mobile: +1 301 254 7500)

Skull@pipa.org

GlobeScan Incorporated is a global public opinion and stakeholder research consultancy with

offices in Toronto, London, and Washington. GlobeScan conducts custom research and annual
tracking studies on global issues. With a research network spanning 50+ countries, GlobeScan

works with global companies, multilateral agencies, national governments, and non-government
organizations to deliver research-based insights for successful strategies.

The Program on International Policy Attitudes (PIPA) is a joint program of the Center on
Policy Attitudes and the Center for International and Security Studies at the University of
Maryland. PIPA undertakes research on attitudes in publics around the world on a variety of
international issues and manages WorldPublicOpinion.org, a collaborative project on public
opinion, involving research centres from around the world.

The BBC exists to enrich people’s lives with great programmes and services on television, radio
and online that inform, educate and entertain. Its vision is to be the most creative, trusted
organization in the world. BBC reporters and correspondents at home and abroad can be called
on for expert coverage across a huge range of subject areas. With over sixty foreign bureaux, the
BBC has the largest newsgathering operation in the world. BBC World Service provides
international news, analysis and information in English and 32 other languages.
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Questionnaire

MA4A. Please tell me if you think each of the following countries are having a mainly positive or
mainly negative influence in the world:

ROTATE

at) China

01 Mainly positive
02 Mainly negative

VOLUNTEERED (DO NOT READ)
03 Depends

04 Neither, neutral

99 DK/NA

bt) France

ct) The United States
dt) The European Union
et) Japan

ft) Israel

gt) North Korea

M4B. Please tell me if you think each of the following countries are having a mainly positive or
mainly negative influence in the world:

ROTATE

at) Britain

01 Mainly positive
02 Mainly negative

VOLUNTEERED (DO NOT READ)
03 Depends

04 Neither, neutral

99 DK/NA

bt) Russia
ct) India

dt) Iran

e) Brazil

f) Pakistan
g) Germany



Backgrounder
United States

Views of the United States continue to be largely negative, but with a modest improving trend.
Among tracking countries the positive views of the US have risen on average 4 points from 31
per cent to 35 per cent, while negative views have dropped from 52 to 47 per cent.

Eleven countries have shown increases in positive Views of the United States’ Influence
attitudes. Two have even shifted from a By County, December 2007
predominantly negative attitude to a B Veinh posiie Siniiynegative
predominantly positive attitude. In 2007 South
Korea had a majority of 54 per cent with a vsh I
negative view. However this negative view has Canada
dropped 16 points to 38 per cent this year while
positive views have risen to 49 per cent. In 2006 Central America®
South Koreans were also predominantly negative Chile
(44% positive, 53% negative). Similarly in Portugal Brazil
in 2007 there was a majority of 55 per cent with a Argentina [JEEN
negative view. This has dropped 18 points to 37 Mexico [
per cent while positive views have elevated to 42
per cent. Portugal

Italy
Two Latin American countries have moved from a Great Britain
majority negative view—-Brazil (57% negative in France
2007) and Chile (51%)—to divided views. Spain®

Germany

In two countries there has been a significant drop russia. [N

in the majority holding a negative view--France
(69% to 51%), UAE (57% to 42%)—and in three
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countries a significant increase in their minority

holding a positive view--Turkey (7% to 20%), Leba:::
China (28% to 38%), and Indonesia (21% to —
32%). Two countries have had their already large Egypi EE

majority with a positive view grow: Kenya (70% to

80%), Philippines (72% to 79%). "
enya |

In three countries majority negative views have nigeria
grown—Canada (56% to 62%), Lebanon (58% to Ghana"
67%), Egypt (59% to 73%)—while in Nigeria
majority positive views have slipped (72% to Philippines. |
66%) South Korea

China
Among new countries polled views are mixed. Indonesia
Japan leans negative (21% positive, 38% Australia
negative, with a large 41% not answering) while a Japan*
majority of Spanish are negative (53%, positive india [IEENN
28%). However a large majority of Israelis are
positive (68%), as are a majority of Ghanaians Average of 23 Tracking RN

(65%) and Central Americans (57%).

The white space in this chart represents “depends,” “neither,
neutral,” and “DK/NA"

While in 2007 Europe was the region with the Motackngdataavalable, =~
X X *Not including views of subject country
most negative views of the US, these have
moderated a bit and now the Middle East is the most clearly negative. Negative views have also
softened in most Latin American and Asian countries.



Iran

Iran’s global image remains quite negative. On
average a majority (54%) sees Iran’s influence in the
world as mainly negative (unchanged from 2007),
while very few (20%) see it as mainly positive.
Nineteen countries have a negative view, just two a
positive view, and three are divided.

In five countries negative views have subsided,
though in each case it is still the dominant view.
These include the United States (55%, down from
63%), France (70%, down from 86%), Canada (67%,
down from 76%), Argentina (32%, down from 45%),
and Brazil (63%, down from 69%).

The two countries with positive views of Iran have
seen the positive numbers grow. These include
Egypt (62%, up from 51%) and UAE (38%, up from
29%). But in the UAE there was an equivalent
increase in negative views.

Negative views have increased considerably in five
countries, growing in Turkey (61%, up from 46%),
Kenya (68%, up from 60%), Russia (45%, up from
37%) and Germany (85%, up from 78%).

Positive views have also decreased considerably
in Indonesia (41%, down from 50%) so that
Indonesians are now divided (41% positive, 38%
negative).

Among the countries polled for the first time this
year, Israel (80%), Spain (77%), and Japan (65%)
have the largest majorities seeing Iran’s influence in
the world as negative.

Views of Iran’s Influence
By Country, December 2007
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Israel

Views of Israel’s influence in the world continue to be
predominantly negative, although in some countries
negative views are less widespread than a year ago.
Out of all the countries polled in 2007 and 2008, the
majority with a negative view of Israel has fallen
somewhat (52%, down from 57%), while the number
with a positive view of Israel has remained mostly
stable (19%). Nineteen countries have a negative
view, two lean to the positive (Kenya and Mexico),
and three are divided.

Negative views of Israel have decreased significantly
in five countries in Europe and Latin America.
Majorities with negative views of Israel have fallen
sharply in France (52%, down from 66%), Germany
(64%, down from 77%) as well as in Brazil (57%,
down from 72%) and Chile (43%, down from 57%).
Russians also have less negative views than the
previous year (29%, down from 40%).

In two countries, positive views of Israel have
increased to become the most common view among
these publics. In Kenya, a plurality of 45 per cent now
says they see Israel's influence as mainly positive, up
from 38 per cent the previous year. In Mexico, a
plurality now has a predominantly positive view of
Israel (31% to 23% negative); a shift from the
previous year when a plurality held a negative view
(25% to 31%).

Two Muslim countries have shown some
improvement. Negative views have gone down in the
UAE (58%, down from 73%) and Turkey has seen
growth in positive views from 2 to 11 per cent. But
Israel’s influence is more widely seen as negative
among the publics in Lebanon (94%, up from 85%)
and Egypt (87%, up from 78%).

Negative views have also increased among
Americans (39%, up from 33%), so that now views
are nearly evenly divided (43% positive, 39%
negative).

Positive views of Israel among Nigerians have
declined (36%, down from 45%) while negative views

Views of Israel's Influence
By Country, December 2007
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have increased (38%, up from 31%). Canadians also have significantly less positive views than

the previous year (15%, down from 27%).

Among countries polled for the first time this year, majorities have negative views of Israel in
Spain (64%) and Japan (55%). Views tend to be negative among Central American publics as
well (35%), while Ghanaians are divided (30% positive, 32% negative).



Pakistan

Pakistan was evaluated for the first time this year
and received among the poorest ratings of all the
countries evaluated. Polling was completed prior
to the recent election there.

Among the 24 tracking countries 18 have a
predominantly negative view, three are divided,
and only one is predominantly positive
(Indonesia). On average just 18 per cent say
Pakistan’s influence is mainly positive while 50 per
cent say it is mainly negative. Newly polled
countries are primarily negative.

The most negative views are found in Western
Europe where majorities say that Pakistan’'s
influence is mostly negative in Germany (77%),
Italy (72%), Spain (71%), Portugal (70%), France
(60%), and Britain (54%). A plurality of Russians
(43%) are also negative.

Large numbers giving negative views are found in
the United States (63%) and Canada (64%).

Views are mixed in Muslim countries. While
Indonesia is the one country to give a
predominantly positive view (48% positive, 27%
negative), views are divided in UAE, and
predominantly negative views are found in Egypt
(59%), Turkey (48%), and Lebanon (47%).

Africans have relatively mild views. Views lean
positive in Kenya (43% vs. 38% negative) and are
divided in Nigeria. But a majority of Ghanaians
(52%) have a negative view.

With the already-mentioned exception of
Indonesia, Asians are generally negative.
Majorities have this view in South Korea (66%
negative), Australia (65%), Philippines (53%), and
Japan (53%). China, however, only leans in this
direction (30% positive, 38% negative).

Latin Americans views are quite mixed. Mexicans
are divided, seven in 10 Argentinians did not
provide an answer, but a majority of Brazilians

(62%) and a plurality of Chileans (45%) and Central Americans (39%) are negative.

Views of Pakistan's Influence
By Country, December 2007
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Japan

Japan remains one of the countries with the most
positive ratings, though this year it comes a close
second to Germany. Among the tracking
countries, on average a majority (56%) views
Japan’s influence in the world as mainly positive,
while one in five (21%) view Japan'’s influence
negatively (statistically unchanged from 2007).
Twenty-one countries give a positive rating, while
two give a negative rating (two neighbours: China
and South Korea) and one country is divided
(Mexico).

The largest increases in positive views of Japan
can be seen in Australia (70%, up from 55% in
2007), Egypt (45%, up from 33%), Italy (61%, up

from 52%), and Great Britain (70%, up from 63%).

The two countries that have majority negative
views of Japan have also seen them decline:
China (55%, down from 63%) and South Korea
(52%, down from 58%).

Positive views of Japan have decreased
significantly in two countries, but are still very
positive: Canada (61%, down from 74%) and
Indonesia (74%, down from 84%).

Among countries polled for the first time views of
Japan are also largely positive, including
majorities in Israel (75%) and Spain (58%) and
Central America (53%) and a plurality among
Ghanaians (48%).
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Views of Japan's Influence
By Country, December 2007
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Germany

Germany’s global image is the most positive of all
countries evaluated in this survey. In 20 of the 22
tracking countries the most common view is that
Germany’s influence in the world is “mainly
positive,” while two countries view its influence as
mainly negative. On average across all countries,
a majority (56%) has a positive view of Germany’s
influence in the world, while just 18 per cent have
a negative view.

The most widespread positive views of Germany
can be found among its European neighbours,
including very large majorities in Italy (82%),
Spain (77%), Portugal (76%), and France

(74%). Significant numbers in Great Britain (62%)
and Russia (61%) also have favourable views of
Germany.

Among the countries in the Middle East, two have
predominantly negative views of Germany: Turkey
(47% negative, 37% positive) and Egypt (43%
negative, 36% positive). However, majorities see
Germany’s influence as positive in Lebanon
(65%) and the UAE (51%).

People in the Asia-Pacific region also tend to view
Germany positively. Favourable views are quite
widespread among Australians (71%) and South
Koreans (71%), along with the Chinese (58%).
Views of Germany tend to be positive among
pluralities in Indonesia (48%), Japan (45%), and
the Philippines (44%). Indians also lean towards
seeing Germany'’s influence favourably (19%
positive, 14% negative), though many are unable
to offer an opinion.

Views of Germany are quite favourable among
the African publics polled—majorities in Kenya
(73%), Nigeria (66%), and Ghana (59%) see
Germany'’s influence as positive.

Opinion of Germany in Latin America tends to be
more mildly favourable. While a majority in Chile
(53%) gives a positive rating, more modest
pluralities are found in Brazil (44%), Mexico
(43%), Central American countries (40%), and
Argentina (28%).
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Views of Germany’s Influence
By Country, December 2007
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Russia

Views of Russia’s influence in the world have
grown significantly more positive over the past
year. Among the countries polled in both 2007 and
2008, positive views of Russia have risen from 29
per cent to 37 per cent and negative views have
fallen from 40 per cent to 33 per cent. Currently
ten countries have a positive view of Russia, four
a negative view and nine are divided.

Negative views have declined in Brazil (41% to
32%), Britain (53% to 34%), France (77% to 50%),
Argentina (33 to 17%), and Mexico (29 to 20%).

Positive views have grown in South Korea (20% to
50%), the United States (32% to 45%), Egypt
(21% to 78%), China (59% to 69%), Turkey (16%
to 35%), the UAE (20% to 35%), Kenya (43% to
55%), Australia (28% to 37%) and Portugal (15%
to 23%).

Only in India have positive views of Russia
decreased significantly, falling 17 points over the
previous year (42% to 25%), although more still
say their view of Russia is positive than the one in
ten who say negative (9%).

Among countries polled for the first time this year,
a slight majority in Spain (52%) has a negative
view of Russia, and those in Japan also tend to
have a negative impression of Russia’s role in the
world (34% negative to 15% positive), although
many say their view depends (20%) or it is neither
positive or negative (26%). Ghanaians (42%) have
predominantly positive views of Russia, while
Israel (53% negative) and Central American
countries (31% negative, 26% positive) tend to
have negative views of Russia.

Views of Russia are predominantly negative in all
European countries polled except Britain. Views
are mostly positive in Africa. Other regions all
have mixed views, with many not providing an
answer.

12

Views of Russia's Influence
By Country, December 2007
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Great Britain

Views of Britain remain largely positive and have
grown more positive over the last year. Among
those countries polled in both years, on average
positive views have grown from 46 per cent to 50
per cent, while negative views have fallen from 29
per cent to 24 per cent. Views improved

significantly in 13 countries and worsened in three.

Out of 23 countries that evaluated Britain in 2007
and 2008, 16 have most saying their view is
mainly positive, while in four the most common
view is mainly negative (down from six in 2007)
and three are divided.

Notable increases in positive views of Britain have
occurred in predominantly Muslim publics,
including the UAE (54%, up from 31%), Turkey
(36%, up from 21%), and Lebanon (39%, up from
32%). Views of Britain are also considerably more
favourable among South Koreans (77%, up from
61%) and the Chinese (56%, up from 49%).

Positive views are up considerably in France
(54%, up from 44%) while negative views are
down (21%, falling from 42%) so that now a
majority says they view Britain positively. Italians
also show marked improvement in their views of
Britain (70%, up from 56%), as do Australians
(72%, up from 60%) and Kenyans (85%, up from
74%).

However, positive views of Britain have slipped
considerably in the United States (45%, down
from 67%) while negative views have increased
significantly (42%, up from 18%). Positive views
have also fallen less dramatically in Russia (43%,
down from 55%), Portugal (56%, down from 65%),
and in India (22%, down from 37%), but the
overall view of Britain’s influence remains positive.

Among publics polled for the first time this year,
views of Britain are largely positive, with this being
the most common view in Ghana (69%), Israel
(67%), Spain (55%), Japan (39%), and publics of
Central America (31%).
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Views of Great Britain's Influence
By Country, December 2007
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China

Views of China continue to be mildly positive with
a slight upward trend. (It should be noted that
fieldwork was completed before the current unrest
in Tibet.) Among tracking countries positive views
have risen on average three points from 44 per
cent to 47 per cent while negative views have held
steady at 32 per cent. Fourteen countries have a
positive view, seven have negative views and two
are divided.

Seven countries have shown significant warming
toward China. Australia has gone from a divided
view in 2007 (43% positive, 39% negative) to a
majority positive view (60% positive, 28%

Views of China's Influence
By Country, December 2007
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North Korea

Views of North Korea continue to be largely
negative, though views have improved somewhat.
Among tracking countries positive views of North
Korea have, on average, risen slightly from 20 to
23 per cent, while negative views have fallen a bit
from 48 to 44 per cent. Fourteen of the 23
countries have a negative view. Five lean positive,
but in no case is this a majority; China comes the
closest with 47 per cent positive.

Five countries have shown significant
improvement in their views of North Korea. In
three countries, their impressions shifted from
predominantly negative impressions to
predominantly positive ones. Philippines showed
the most dramatic shift with positives rising 18
points, from predominantly negative (21%
positive, 41% negative in 2007) to predominantly
positive (39% positive, 30% negative today).
Chinese opinion also improved from
predominantly negative (34% positive, 39%
negative) to predominantly positive (47% positive,
32% negative), as did Russian views (20%
positive/37% negative to 28% positive/21%
negative). Two countries have had minority
positive views improve: Australia (7% to 16%) and
Italy (9% to 16%).

In one country, India, positive views have slipped,
shifting from predominantly positive (26% positive,
18% negative) to divided (11% positive, 14%
negative). Those saying “don’t know,” however,
increased 10 points from 31 per cent to 41 per
cent.

Among new countries polled, most view North
Korea's influence as negative. An overwhelming
majority of Japanese are negative (90%), with
only 2 per cent positive. Spain has a majority that
is negative (55%) as does Israel (52%). In Ghana,
views lean negative (30% negative, 21% positive),
while in Central America views are divided (30%
positive, 29% negative, and 30% not answering).

The only region where a significant number of
countries lean positive on North Korea is East

Views of North Korea’s Influence
By Country, December 2007
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Asia, including China (47%), Indonesia (41%), and the Philippines (39%).
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India

Views of India continue to be mostly positive, with
views having improved in many instances, and
worsened in just a few. Among tracking countries,
positive views of India have risen slightly from 38
to 41 per cent, while negative views have drifted
up a point to 28 per cent.

Fourteen countries have mostly positive views,
especially Australia (71%), Canada (59%), the
United States (57%) and Indonesia (54%). Five
countries lean to the negative (up from two
countries in 2007) but with relatively modest
pluralities led by Egypt (44%), Turkey (41%) and
the Philippines (38%).

Seven countries have shown significant increases
in positive attitudes: China (37% to 45%), South
Korea (41% to 54%), the United States (48% to
57%), Australia (39% to 71%), Kenya (44% to
55%), UAE (43% to 56%) and Italy (38% to 49%).

In Turkey and the Philippines views were divided
in 2007, but now pluralities in both countries are
negative (Turkey 41% negative, 29% positive;
Philippines 38% negative 27% positive).

Among new countries polled, views tend to be
positive. Views are predominantly positive in
Ghana (46% positive, 19% negative), Israel (41%
positive, 31% negative) and Japan (34% positive,
11% negative). Views are divided in Spain (35%
negative, 31% positive) and lean negative in
Central American countries (33% negative, 21%
positive, with a large 35% not answering).

The most positive views of India are found in
North America, Asia, and Africa.

16

Views of India’s Influence
By Country, December 2007

- Mainly positive Mainly negative

consc |
usa

chie
Mexico
Brazil
Central America*
Argentina [JEE

russie I
——
Germany
France
spar
Portugal

e
saet
Lebanon
Egypt
wkey [INENR

Ghanar

stals
R ———
indonesia ([ ENEEEN
South Korea
chins |
ipant
Philippines

Average of 22 Tracking T
Countries** _

The white space in this chart represents "depends," "neither,
neutral,” and "DK/NA."

*No tracking data available

*Not including views of subject country. Not asked in Great Britain.



The European Union

Majorities in many countries continue to view the
European Union as a mainly positive influence in
the world, and this perception appears to be
growing worldwide. On average among tracking
countries (excluding EU countries) positive views
of the European Union have increased to a
majority (52%, up from 48%) while negative views
have remained relatively stable (21%, down from
22%). Among these 19 countries 16 have a
positive view. All countries that are not positive
are Muslim countries including one with a
negative view (Lebanon: 48% negative, 41%
positive) and two countries that are divided (Egypt
and Turkey).

All EU countries have robust majorities declaring
it a positive influence. When they are added to
the totals, the EU has 21 countries viewing it as
positive and the average rating rises to 55 per
cent positive and 20 per cent negative.

Positive views of the European Union have grown
significantly in eight countries: Kenya (74%, up
from 62%), Brazil (43%, up from 31%), the UAE
(45%, up from 33%), the Philippines (62%, up
from 49%), China (62%, up from 58%), Australia
(67%, up from 59%), and the United States (60%,
up from 53%). Turkey has grown in its positive
view (44%, up from 30%), but has also grown in
its negative view (32% to 40%).

Only in three countries have positive views of the
EU declined considerably, although in two the
positive view has remained predominant. These
include Italy (66%, down from 76%) and Mexico
(36%, down from 43%). The most common view
in Lebanon is now that EU influence in the world
is negative, as positive views have decreased
(41%, down from 54%) and negative views
become more widespread (48%, up from 27%).

Among new countries polled majorities view the
EU’s influence positively, including those in Spain
(74%), Ghanaians (64%), Israelis (64%), Central
Americans (52%), and a plurality of Japanese
(40%).
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France

People around the world continue to have positive
views of France’s influence. Only one country
(Turkey) continues to have a majority seeing
French influence as mainly negative. Among
countries polled in both 2007 and 2008, the
average saying France’s influence in the world is
mainly positive has remained stable (50%), and
those saying it is mainly negative remains less
than one-quarter (22%).

The United States has gone through a significant
shift toward France—perhaps in response to the
American-friendly stance of its new President
Sarkozy. While in 2007 views were divided (38%
positive, 41% negative) positive views have
jumped 10 points so that there is now a plurality
positive (48% positive, 29% negative).

While Turkey remains the only majority (65%) with
a negative view of France’s influence in the world,
the number saying it has a positive influence have
increased 12 points (21%, up from 9%), while
negative views have eased (69% to 65%).

Significant gains in positive views of France have
occurred in four other countries, including Egypt
(42%, up from 26%), South Korea (65%, up from
55%), Lebanon (68%, up from 60%), and Canada
(62%, up from 55%). Negative views have also
slid in Brazil (28% to 17%) and Australia (32% to
25%).

Views have become distinctly cooler in just two
countries with positive views dropping in Germany
(49%, down from 60%) and Russia (53%, down
from 63%). Other countries slipped as well, but
not significantly.

Among the new countries polled majorities in
Spain (62%), Ghana (57%), and Israel (53%) see
France as having positive influence. Pluralities in
Japan (31%) and Central America (43%) also
view France’s influence positively.
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Brazil

Brazil is widely viewed as having a positive
influence in the world, with few countries
expressing reservations and no country having a
majority saying it has a negative influence. On
average, 44 per cent say that Brazil has a mainly
positive influence in the world, while just 23 per
cent say it has a mainly negative influence.

Brazil's regional neighbours generally view it as
having a positive influence, including a majority in
Chile (65%) and pluralities in Argentina (41%),
Mexico (40%) and among Central American
publics (38%).

North Americans also have widely favourable
views of Brazil's influence, although positive views
are more widespread among Americans (61%)
than Canadians (44%).

Africans also tend to have positive views of Brazil,
with a majority of Kenyans (67%), half of Nigerians
(50%), and a plurality of Ghanaians (36%) sharing
this opinion.

Among publics in the Middle East, only Lebanon
has a majority (53%) saying Brazil’s influence is
mainly positive, followed by a plurality in the UAE
(44%) and Israel (41%).

In only two countries is the most common view
that Brazil has a mainly negative influence—both
of them Muslim countries. In Egypt, 43 per cent
see Brazil negatively (34% positive), as do 40 per
cent in Turkey (30% positive).

Among Asian publics, South Korea has the largest
number (54%) seeing Brazil's influence as
positive, followed by China (52%) and Indonesia
(50%). Japan is among the lowest with 29 per cent
saying their view is mainly positive, although only
8 per cent say mainly negative and 53 per cent
say it depends (15%) or neither (38%). Indians
have similar views (11% mainly positive, 14%
mainly negative, and 41% depends or neither).

Views of Brazil's Influence
By Country, December 2007
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Publics in Europe tend to have smaller numbers with positive views of Brazil. Great Britain (43%)
and Spain (42%) have the largest numbers with mainly positive views of Brazil’s influence in the
world, followed by France (40%), Italy (39%), and Russia (36%). In all cases the negative
numbers are lower. However Portugal is divided on how they view Brazil: 36 per cent say its
influence is mainly positive, 34 per cent say it is mainly negative.
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Methodology

Country | (Meighted) | Fietd dates rame | methodology | sample
Argentina 1,010 Nov 22 — Dec 04, 2007 18+ Face-to-face National
Australia 1,000 Nov 28 — Dec 27, 2007 18+ Telephone National

Brazil 800 Nov 24 — Dec 14, 2007 18-69 Face-to-face Urban®
Canada 1,000 Nov 23 — Dec 22, 2007 18+ Telephone National
Chile 1,000 Oct 31 — Nov 18, 2007 18+ Face-to-face Urban®
China 1,000 Dec 06 — Dec 25, 2007 18+ Telephone Urban®
Costa Rica 1,017 Dec 01 — Dec 13, 2007 18+ Face-to-face Urban®
Egypt 1,001 Nov 25 — Dec 07, 2007 18+ Face-to-face Urban®
El Salvador 1,013 Dec 01 — Dec 04, 2007 18+ Face-to-face Urban®
France 1,009 Dec 11 — Dec 19, 2007 15+ Telephone National
Germany 1,007 Dec 12 - Dec 23, 2007 16-70 Telephone National
Ghana 1,000 Dec 15 — Dec 26, 2007 18+ Face-to-face National
Great Britain 1,000 Dec 04 — Jan 17, 2008 18+ Telephone National
Guatemala 1,020 Dec 01 — Dec 12, 2007 18+ Face-to-face Urban’
Honduras 1,004 Dec 01 - Dec 11, 2007 18+ Face-to-face Urban®
India 1,103 Jan 18 — Jan 25, 2008 18+ Face-to-face Majorit
urban
Indonesia 1,000 Dec 03 — Dec 20, 2007 17+ Face-to-face | Urban™
Israel 511 Dec 10 — Dec 30, 2007 18+ Telephone National
Italy 1,012 Dec 03 — Dec 06, 2007 18+ Telephone National
Japan 1,773 Dec 08 — Dec 09, 2007 20+ Face-to-face National
Kenya 1,000 Dec 13 - Dec 20, 2007 18-70 Face-to-face National
Lebanon 1,200 Dec 28 — Jan 06, 2008 | 15-59 | Face-to-face | Urban™
Mexico 1,000 Nov 05 — Dec 30, 2007 18+ Face-to-face National
Nicaragua 1,004 Dec 01 — Dec 10, 2007 18+ Face-to-face | Urban™
Nigeria 1,000 Dec 01 — Dec 18, 2007 18+ Face-to-face National
Panama 1,003 Dec 14 — Dec 17, 2007 18+ Face-to-face | Urban™
Philippines 1,000 Nov 28 — Dec 13, 2007 18+ Face-to-face | Urban™
Portugal 1,003 Dec 04 — Jan 07, 2008 17+ Telephone Urban™
Russia 1,005 Nov 22 — Dec 07, 2007 18+ Face-to-face National
South Korea 1,031 Dec 06 — Dec 20, 2007 18+ Face-to-face National
Spain 1,002 Nov 30 — Dec 10, 2007 18+ Telephone National
Turkey 1,000 Dec 10 — Dec 31, 2007 15+ Face-to-face | Urban™
UAE 1,000 Jan 02 - Jan 16, 2008 15+ Face-to-face | Urban™
USA 1,000 Dec 04 — Jan 11, 2008 18+ Telephone National
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! In Brazil the survey was conducted in Belo Horizonte, Brasilia, Curitiba, Porto Alegre, Recife, Rio de
Janeiro, Salvador, and S&o Paulo, representing 15% of the total national adult population.

%In Chile the survey was conducted in Antofagasta, Arica, Calama, Chiguayante, Chillan, Concepcion,
Copiap0, Coquimbo, Coronel, Curicé, Gran Santiago (includes San Bernardo and Puente Alto),
Iquique, La Serena, Linares, Los Angeles, Lota, Osorno, Ovalle, Puerto Montt, Quillota, Quilpué,
Rancagua, San Antonio, Talca, Talcahuano, Temuco, Valdivia, Valparaiso, Villa Alemana, and Vifia,
representing 74% of the total national adult population.

®In China the survey was conducted in Beijing, Beiliu, Chengdu, Dujiangyan, Feyang, Fuyang,
Guangzhou, Hangzhou, Manzhouli, Quanzhou, Quijing, Shanghai, Shenyang, Shuangcheng, Wuhan,
Xi'an, Xining, and Zhengzhou, representing 43% of the total national adult population.

*In Costa Rica the survey was conducted in n=36 cities/towns, representing 20% of the total national
adult population.

°In Egypt the survey was conducted in urban areas of Cairo, Giza, Shobra Al Khema and Alexandria
representing 21% of the total national adult population.

®In El Salvador the survey was conducted in n=26 cities/towns, representing 30% of the total national
adult population.

’In Guatemala the survey was conducted in n=13 cities/towns, representing 21% of the total national
adult population.

®ln Honduras the survey was conducted in n=15 cities/towns, representing 33% of the total adult
population.

°In India, the survey was conducted in large metro centres (40% of interviews), cities (17%) and
villages (43%) across 17 of the largest states comprising 91% of the national population. India’s
population is approximately 30 per cent urban.

%In Indonesia the survey was conducted in Bandung, Jakarta, Medan, Semarang, and Surabaya,
representing 5% of the total national adult population.

“In Lebanon the survey was conducted in Beirut, Bekaa, Mount Lebanon, Nabatieh, Northern
Lebanon, and Southern Lebanon, representing 71% of the total national adult population.

?In Nicaragua the survey was conducted in n=12 cities/towns, representing 28% of the total national
adult population.

¥In Panama the survey was conducted in n=52 cities/towns, representing 41% of total urban adult
population.

“In the Philippines the survey was conducted in the National Capital Region representing 12% of the
total national adult population.

In Portugal the survey was conducted in Aimada, Amadora, Beja, Braga, Castelo Branco, Evora,
Faro, Guarda, Leira, Lisboa, Loures, Oeiras, Porto, Santarém, Setubal, Vila Nova Famalica, Vila Nova
Gaia, and Viseau, representing 20% of the total national adult population.

In Turkey the survey was conducted in Adana, Ankara, Antalya, Bursa, Diyarbakir, Erzurum,
Istanbul, 1zmir, Konya, Samsun, and Zonguldak, representing 30% of the total national adult
population.

In UAE the survey was conducted in Abu Dhabi, Ajman, Al Ain, Dubai, Fujairah, Ras Al-Khaimah,
Sharjah, and Umm Al-Quwain, representing 74% of the total national adult population. The sample
includes 22% UAE nationals, 30% Arab expatriates, and 48% Non-Arab expatriates.
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