For each of the following possible future trends, please tell me if you would see it as mainly positive
or mainly negative. a) China becomes significantly more powerful economically than it is today.

Mainly Mainly Depends Neither, no
positive negative (vol) difference (vol) DK/NA (vol)
Argentina 30 41 6 4 19
Australia 52 38 3 2 5
Brazil 48 35 7 1 10
Canada 53 37 1 2 7
Chile 48 23 6 8 16
China 92 3 2 1 2
France 59 31 3 3 5
Germany 42 44 5 6 5
Great Britain 53 34 3 3 8
India 68 17 5 1 9
Indonesia 65 21 9 2 3
Italy 41 47 4 2 6
Japan 35 23 0 34 9
Lebanon 67 11 9 5 9
Mexico 54 18 7 8 14
Russia 43 33 9 5 11
Philippines 63 31 3 0 3
Poland 39 32 4 5 19
South Africa 64 25 1 1 9
South Korea 54 43 2 0 1
Turkey 26 42 12 3 17
United States 46 45 1 1 6
Average 52 31 5 4 9



For each of the following possible future trends, please tell me if you would see it as mainly positive
or mainly negative. b) China becomes significantly more powerful militarily than it is today.

Mainly Mainly Depends Neither, no
positive negative (vol) difference (vol)  DK/NA (vol)
Argentina 14 58 4 4 21
Australia 14 79 3 1 4
Brazil 31 50 7 2 11
Canada 20 70 2 1 7
Chile 21 53 6 5 14
China 89 5 3 1 4
France 19 64 1 4 11
Germany 7 87 2 2 2
Great Britain 25 65 1 2 7
India 56 27 6 1 10
Indonesia 27 55 9 3 6
Italy 17 74 2 1 5
Japan 3 78 0 12 7
Lebanon 44 27 10 8 11
Mexico 33 37 11 7 12
Russia 19 59 9 3 10
Philippines 45 46 5 1 3
Poland 13 65 2 3 18
South Africa 42 42 2 1 13
South Korea 38 58 3 1 1
Turkey 17 49 14 3 17
United States 19 75 1 4
Average 28 56 3 9



Please tell me if you think each of the following are having a mainly positive or mainly
negative influence in the world . . . China

Mainly Mainly Depends Neither, no DK/NA
positive negative (vol) difference (vol) (vol)
Argentina 44 26 6 3 21
Australia 56 28 5 4 7
Brazil 53 32 5 1 9
Canada 49 39 1 3 9
Chile 56 15 4 10 14
China 90 4 3 1 2
France 49 33 3 6 9
Germany 34 47 7 6 7
Great Britain 46 34 2 6 12
India 66 20 6 3 6
Indonesia 68 20 8 1 3
Italy 42 40 5 4 10
Japan 22 25 0 32 21
Lebanon 74 9 7 5 5
Mexico 33 28 21 2 17
Russia 42 27 13 7 11
Philippines 70 23 1 1
Poland 26 33 7 7 28
South Africa 62 25 2 1 10
South Korea 49 47 3 0 1
Turkey 34 36 13 3 14
United States 39 46 2 3 10
Average 50 29 5 10



Methodology

The following table gives more details of the methodologies used in each of the 22 countries.

Country (iir\?vgilgehséiezg) Field dates Sample frame metsr?orc\i/g?;)gy I;/r?qi)g
Argentina 1005 Dec 10 — Dec 13 2004 18 years and over Face-to-face Nation-wide
Australia 1018 Dec 1 — Dec 29 2004 18 years and over Telephone Nation-wide
Brazil 800 Nov 16 — Dec 30 2004 18 years to 69 years Face-to-face Urban!
Canada 1000 Nov 23 — Dec 6 2004 18 years and over Telephone Nation-wide
Chile 1200 Dec 10 — Dec 29 2004 18 years and over Face-to-face Urban?
China 1800 Dec 4 — Dec 20 2004 18 years and over Telephone Urban®
France 1001 Dec 8 — Dec 15 2004 15 years and over Telephone Nation-wide
Germany 1004 Nov 29 — Dec 31 2004 16 years to 70 years Telephone Nation-wide
Great Britain 1000 Nov 15 — Nov 28 2004 18 years and over Telephone Nation-wide
India 1005 Dec 4 — Dec 15 2004 15 years to 65 years Face-to-face Metrl\(;lgci)rl]i tan’
Indonesia 1000 Nov 30 — Dec 19 2004 18 years to 60 years Face-to-face Metlr\g?)joolztans
Italy 1035 Dec 3 — Dec 17 2004 18 years and over Telephone Nation-wide
Japan 1403 Dec 9 — Dec 12 2004 20 years and over Face-to-face Nation-wide
Lebanon 1000 Dec 15 - Jan 3 2005 16 years to 64 years Face-to-face Nation-wide
Mexico 1000 Nov 16 — Dec 15 2004 18 years and over Face-to-face Nation-wide
Philippines 500 Dec 11 Dec 22 2004 18 years and over Face-to-face Urban®
Poland 943 Nov 25 — Nov 29 2004 18 years and over Face-to-face Nation-wide
Russia 1028 Dec 2 — Dec 28 2004 18 years and over Face-to-face Nation-wide
South Africa 1011 Jan 3 —Jan 5 2005 18 years and over Telephone Metlr\(/nlgjoolztaﬂ
South Korea 1000 Nov 26 — Dec 16 2004 20 years and over Face-to-face Nation-wide
Turkey 1200 Dec 9 — Dec 20 2004 15 years and over Face-to-face Urban®
USA 1000 Nov 17 — Dec 12 2004 18 years and over Telephone Nation-wide

!In Brazil the survey was conducted in S&o Paulo, Rio de Janeiro, Belo Horizonte, Recife, Porto Alegre,
Curitiba, Salvador, & Brasilia.
%In Chile the survey was conducted in Arica, lquique, Calama, Antofagasta, Copiapd, La Serena,
Coquimbo, Ovalle, Quilpué, Villa Alemana, Vifia, Valparaiso, Quillota, San Antonio, Santiago, Rancagua,




Curico, Linares, Talca, Chillan, Talcahuano, Concepcion, Coronel, Lota, Los Angeles, Temuco, Valdivia,
Osorno, Puerto Montt & Chiguayante.

®In China the survey was conducted in Beijing, Shanghai, Guangzhou, Wuhan, Xi’an, Chengdu, Shenyang,
Zhengzhou & Hangzhou.

*In India the survey was conducted in Mumbai, Delhi, Kolkata, and Chennai.

*In Indonesia, the survey was conducted in Jakarta and Surabaya.

®In Philippines the survey was conducted in Quezon City, Manila, Caloocan, Las Pifias, Makati, Malabon,
Mandaluyong, Marikina, Muntinlupa, Parafiaque, Pasay, Pasig, Taguig, Valenzuela, Navotas, Pateros &
San Juan.

"In South Africa the survey was conducted in Cape Town, Port Elizabeth/Uitenhage, East London, Durban,
Bloemfontein, Johannesburg, Vaal, Pretoria, Pietermaritzburg, Soweto & East Rand.

®In Turkey, the survey was conducted Istanbul, Bursa, Izmir, Ankara, Konya, Adana, Antalya, Samsun,

Erzurum, Diyarbakir & Zonguldak.
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