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Foreword (Epigraphs)

“It is possible, | suppose, that sometime

we will learn everything

there is to learn: what the world is, for example,

and what it means.

...What do | know?

But this: it is heaven itself to take what is given,

to see what is plain; what the sun lights up willingly;

for example ... the suitability of the field for the daisies, and the
daises for the field.”

— Mary Oliver, “Daisies,'Why | Wake Early

“Despite our differences [they are Plain, | am not], we are both peopldhof fai
specifically of Anabaptist persuasion.”
— Pauline StevickBeyond the Plain and Simple: A Patchwork of Amish Lives



Dedication

This dissertation is dedicated to my Anabaptist women ancestors, on whose shoulders
stand and with whose voices | speak.

Figure A, above is based on an image from the title page of the 1749 American repriftivey of
Martyrs Mirror (an important book in Anabaptist, i.e. Amish and Mennonite, history), this ic
was redrawn as a woman and used as the symbol for the first ever aczalgerience on
Anabaptist women held in June 1995, on whose planning committee | served.

© Julie Musselman, 1995, used with permission.

! See, “The Digging Woman — An Image for the “Quiethe Land” Conferencé/CC Women’s Concerns
Report Number 124 (January-February 1996), Mennoniteai@e@ommittee, Akron, Pa., p. 3. For
discussion of the original (male) image, see Xiadorf, “Work and Hope’: Tradition and Translatiof
an Anabaptist AdamMennonite Quarterly Reviewol. 49, No. 2, (April 1995), pp. 178-204.
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CHAPTER ONE: Introduction and Literature Review

Tourism is big business in Lancaster County, Pennsylvania, situated aghirns
easy driving distance from the major metro areas of New York City (1/&3)nPhilad-
elphia (65 miles), Baltimore (78 miles), and Washington, D.C. (117 miles). Although
the Amish community comprises only about 5 percent of Lancaster County's population,
or 27,000 children and adults (Kraybill, 2007, pp. 2-5), the Amish are a major tourist
attraction. More than 8 million tourists visit Lancaster each yeeording to Janet
Wall, vice-president of the Pennsylvania Dutch Convention and Visitors Bureatg wh
they spend nearly 1.5 billion, “or slightly more than the gross domestic product of
Belize,” according to a local newspaper reporter (Buescher, 2008, p. B2).

Previously almost completely outside it, Amish women now actively participate
in this industry. Tourism provides an important source of income for Amish women,
whose businesses cater primarily to a tourist market. Among the Amishn kootheir
religiously-based separation from wider society, tourism puts women on the riesirli
dealing with outsiders, a monumental shift historically. Methodologically, etapby
is a valuable instrument to understand Amish women from their own points of view.
Thus, an ethnographic study of Amish businesswomen serves as a valuable lens for
examining Amish women’s changing roles in Lancaster County today and pnoauy,

for considering issues of gender, religion, and economics in the contemporaty worl

2 My interest in this topic began when | workedtie Lancaster tourist industry at an Amish intemien
center one summer some years ago. Later, as agjeastudent commuting from my home in Lancaster, |
noticed the lack of academic research on Amish wonidow, as director of the Lancaster Mennonite
Historical Society, | am more directly involvedtmurism through my profession. This dissertati@sw
borne of these converging interests.
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Guiding Questions

To understand how and why particular women in the Amish community have
become successful business entrepreneurs, we must note the signifidhcehange.
As historically separate people, living in what was once an isolated facommunity,
the Amish are now surrounded by suburbanization and are at the heart of a booming,
tourist industry. Ironically, their success has brought them into evesraostact with
non-Amish neighbors and tourists today. This is especially true for the Awaisken in
business who form my study, and a profound change from the past, when Amish women
had little to do with the outside world. Thus, mine is a case study of women’srmangi
gender roles, an organic shift in which Amish women remain connected to community
values while redefining their work and importance in the family. The shift farme¥/
producer to businesswoman/consumer among Amish women in Lancaster is monumental.
This dissertation will explore the following questions:
1. How and to what extent are Amish women involved in tourist businesses?
2. What are they doing and how do these enterprises fit within Amish socielfy® W
negotiations and changes have taken place?
3. How does this affect gender within the community? How do Amish women
integrate entrepreneurship with traditional gender roles?
4. In what ways is this vocational shift for women both a continuation of and a

departure from traditional women’s gender roles in the Amish community?

% Joan Jensen, 1991, recommends that we consideemwomthe family farm as farmers in their own right
not (solely) as farmers’ wives or daughters, giwermen’s work in dairying, with chickens/egg
production, and helping with harvest. My researchfirms this: as Mary, an Amish businesswoman,
described her Amish neighbors, “They’re farmersyttoth farm.”

2



Gender Analysis and Amish Women

In my study of Old OrdérMennonite and Amish businesswomen, | frame my
analysis with historian Joan Wallach Scott’s two-part definition of gemdeollows:
“gender is a constitutive element of social relationships based on perceiesdraiés
between the sexes, and gender is a primary way of signifying relationships of powe
(1988, p. 42). As a socially constructed set of assumptions, meanings and ideas that are
attributed to masculinity and femininity, the task of the scholar is to understanchtiow a
why gender is used. In this dissertation | explore gendered assumptions through
women’s stories and seek to understand their frames of reference, and | move bsyond thi
to consider male-female gender roles within the community and consequent powe
differentials.

Nancy Grey Osterud writes of gender as “a relationship system. Symlgolical
what is ‘feminine’ is defined in terms of its difference from what is ‘rahse’; neither
term makes sense without the other. ... Gender is always reciprocal. At thersanie t

is rarely symmetrical” (1991, p. 3). Thus, in my study, change in Amish women’srgende

* Old Order is used to describe conservative Anastagrioups who date their history to the Protestant
Reformation in 18 —century Europe. Researchers Donald Kraybill@ad Bowman note that Old Order
people “drive horse-drawn carriages” (p. 9) ande'stion formal education beyonlf g§rade” (p. xi). They
identify the following as key markers of an Old @rddentity: “the preservation of traditional rituthe

use of a special dialect for worship, plain clothigelective use of technology, and the downplagiing
individual experience and personal choice” (p.180hd they observe that Old Order lifestyles tyfdigal
reflect an agrarian base, an extended kinship mystegyeographical community, and ample face-to-face
interaction (p. 16). See Kraybill and Bowman, 20@lthis dissertation, primarily Amish, as wellagew
Old Order (horse-and-buggy) Mennonites, are beesgidbed.
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roles cannot help but effect men’s gender roles, as well, given the reciioeitych
Osterud speaks.

In a similar vein, A. Lynn Bolles speaks of gender as a negotiation. Sles,writ
“Negotiating gender is the manner by which terms and social relatiodslaaéed and
redefined by the people themselves.” Moreover, a gendered perspective is useful,
continues Bolles, because it enables researchers “to analyze to the fulbextsocial
process which produces, challenges, or confirms gender categories” (B88&sp. 83).

As we will see, there is little debate but much redefinition of women’s genésr rol
among the Amish in Lancaster County today. Amish women in business entrepreneur-
ship, as we explore in the following vignettes, is one such social process that both
confirms and challenges women’s gender roles.

Vignette: Quilt Week: For Love of Fabric

| knew driving over here that this shop would be packed. It is Quilters’ Heritage
week in Lancaster County, a four-day exhibition of quilts at a local hotelaridrence
center that draws quilt aficionados from across the United States and dEagtdn
spring.

Most of the quilts on display at Quilters’ Heritage are very far removeudl the

colors, styles and patterns favored by Lancaster County Amish quiltemse,lone of

®> When discussing gender and Amish women, a fretyueitéd essay is Marc Olshan and Kimberly
Schmidt’s chapter, “Amish Women and the Feminist@alrum,” (1994). In it, the authors attempt to
reconcile Amish patriarchy with the “quiet self-dmlence, strength and clarity of purpose, and wnagsy
self-respect” (p. 215) of many Amish women. Theyue that despite traditional gender roles, Amish
women are more involved in family decision-makihgrt their “modern counterparts,” since they are
valued producers in the family farming economyveaithe authors’ reliance on outdated sourcestand t
trend in Lancaster County from farming to smallibass enterprise, | am not convinced. | discuiss th
essay further in the conclusion.



the businesswomen in my study who saw the exhibit in previous years, can’tiggteove
snake in shiny silver fabric that emblazoned one quilt. “Why ever would you quilt a
snake?” She shakes her head and shivers.

However, despite the differences in quilt styles, many of the visitors irakgerc
for Quilters’ Heritage will also visit Zook’s Dry Goods to buy more tradisl quilt
fabrics. Zook’s store boasts a wide selection, including 25 different vaiétidasck
fabrics for the shop’s Amish clientele, and an advertised 20,000 bolts of fabric for
quilters. Started by entrepreneur Lizzie Zook, this successful shop Iswsitialimited
space, less than 1,000 square feet. But it is nestled at the heart of thedramash
community in the pretty village of Intercourse, named after Cross Keysssraads
town where tourists can buy assorted lowbrow, tacky t-shirts based on the toan na

Surprisingly | find parking easily but at Zook’s, the line to enter the shop is
already waiting out the door, and it is only 9 am. Describing the shop as “a regt mone
maker,” Lizzie has warned me that this will be “one hectic week.” | ammiged that
many quilt show visitors travel around the county via chartered bus, so the lack of car
traffic is deceiving.

Once inside, | browse the fabrics as well as the clientele, who are |yimbite,
middle-aged women, a few with British accents. Although spirits are gosdlifficult
to move about in the shop, crowded as it is with 50 customers waiting in line or admiring
the fabric array.

| count 21 salesclerks, most of them Amish young women. Some are busy

stacking bolts of fabric back into place or checking out customers at the gassérse A



dozen other Amish salesclerks are in constant motion behind the wooden cutting table,
measuring and cutting yards of fabric per customer specificationsarfl later that

many of the Amish clerks come in from a distance and stay in a hotel to work airéhe st
for the week.)

A record high of 900 sales will be rung through the register today, which at an
average $20 sale equals nearly $18,000-worth of business in a single day.

While everything is very well organized, it requires a lot of patience to move
through the crowd to choose your rolls of fabric, stand in line to have your pieces
measured and cut, then wait in another line to check out. For the customer, not a very
productive morning, from an efficiency standpoint. | am not a quilter myself, so |
wonder, what is the appeal?

It occurs to me that what these women share, Amish and Efggistn
appreciation for the love of fabric — its varied textures, colors, designs — andighé de
of putting patterns together to create beauty. (I remember Lizionwgtede that she
started the store because “I just love, love, love fabric! | just love it!”)

But beyond this and of even more importance to tourists and quilters is the appeal
of Amish women and the opportunity to interact with them up close in a setting
reminiscent of an old country store of bygone era. Some repeat customers aemadd fr
of Lizzie, and upon seeing her they exchange hugs and smiles and introduce tiusr frie
Fabric forms the common meeting ground and is what brings them together, batythe st

is one of nostalgia and connection.

® “English” is the term used by the Amish to refembn-Amish, whose first language is English, rathe
than Pennsylvania German. (It does not refer piiyie the British (though it may include them.)
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Vignette: “Sell By” Discount Grocery

| can walk to this store from the retreat cottage where | am writindissgrtation
and often do, for a study break. Dented cans and packaged groceries with upcoming “sell
by” dates are available at half-price or less, along with a smadts®i of bulk-priced
grains, fresh produce and milk, home-baked breads and desserts, and garden plants.
HannaH, a single Amish woman in her 40s who moved with her parents to the southern
end of the county to escape congestion, opened “Granny’s” store to help meet expenses.
Even before the economic downturn, business was booming at “Granny’s” store, whose
customers include both non-Amish as well as those within the Amish community.
Hannah'’s thriving business is a significant means of support for her extended famil
And Hannah is respected as a businesswoman in the Amish community, her advice and

financial support (for a new Amish school) sought after.

Lizzie’s and Hannah'’s businesses are some of a growing number of Amish
women'’s small business enterprises in Lancaster County today. Theskiqallt, craft
and gift shops; stores selling fabric, sewing notions and house-wares; stotes/or
discount groceries; women greenhouse growers who raise flowers for sdsédeaar
market stands selling crafts and/or homemade pickles and preserves, eggs, and garde
produce; bake shops, many of which also supply pies and bread en masse to Amish

households hosting church services or weddings; and women who cook for groups in

" Unless they preferrebt to do so (as in the previous vignette), here dselhere | have used
pseudonyms and changed identifying details to ptakes privacy of the women in my study.
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their homes. Amish women's enterprises cater primarily to tourists. Somsneall

amounts of discretionary income, while others comfortably support the extenaigd fa
Gendering Amish Studies

Amish Studies, a field of study so designated by the Young Center for Anabaptis
and Pietist Studies at Elizabethtown Coll&gmcompasses works primarily by
sociologists, historians, health care professionals, and a few anthropologists and
feminists, among whom | count myself. Through this dissertation, as well 85 in m
earlier research projects, | have attempted to redress the absencdhandhettoization
of gender within the larger field of Amish Studies. Gender is a topic that topatesesar
in the field of Amish Studies give short shrift without consequence in the acadeisy. It
what Catherine Brekus describes as, “careless exclusion — or at best,| mochisan”

(2007, p. 5). | am grateful to these scholars for researching the Amish and hefiteden
from their work, but | am disturbed by this shortcoming.

For example, when | once inquired as to whether the authors of a newly published
book on the Amish included gender in their analysis, the editor asked me rhetorically, “do
anymen do gender?,” as if anatomy exempted male scholars from the expectation that
they pay attention to this area of difference.

Clearly, since women scholars are expected to be familiar with ard teac
American history of wars and great male leaders, and persons of color arteéxpde
knowledgeable about and teach the classic canon in literature (works predgnfipant

whites), more than identity politics is at stake here. It is a dismissittelatthat

8 See their web site atww?2.etown.edu/amishstudies
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assumes gender is tangential, marginal and unimportant in Amish Studiestretdya

to women scholars, with little impact on the field as a whole. This is akin to Rits'&

critigue of male bias in religious studies: “women have been carrying the burden of
human genderedness, thus freeing men to go about business as usual, unencumbered by
gender issues and gender concerns” (Gross, 2004, p. 19).

Admittedly, male scholars seeking to research Amish women will need to
thoughtfully address the best means of access (for example, taking theimitivéhem
into the field when interviewing Amish women, or meeting with Amish women in
contexts where male family members are around, or partnering in cotlabhoxéh
women researchers). But these barriers are not insurmountable. In someisvays i
similar to the adjustments that women researchers like myself arecafted on to make
in patriarchal settings: for example, determining when to accept the “mpmoaie”
phenomena that gives me access to Old Order male leaders in ways denied women of
their own tradition, and when to go help out in the kitchen, literally, in order to have
access to Old Order women'’s points of view.

John Hostetler, who pioneered the field of Amish Studies and did the bulk of his
writing prior to 1990, can be forgiven for not gendering his discussion of the Amish
except when talking about women'’s responsibilities in the home. He wrote of “Amish
breadwinners” and “nonfarming Amish who work in shops and trades” without gendering
those Amish as male (1993, p. 138 and 136); women, when mentioned, were the marked
category. But it is surprising to find 2tentury authors who also generalize about “the

Amish” without attention to gender. No reputable scholar today would make the kind of



broad generalizations about “the Protestants,” or “all Catholics” thainaerfimuch
mainstream scholarship about the Amish.

A recent book entitled?lain Diversity: Amish Cultures and ldentitigdlolt and
Myers, 2007), does a much better job of gendering the Amish, specifying Amish men
when speaking of Amish employment in Indiana trailer factories, (asaw@lbting that
occasionally Amish young women are employed in office work in such fagtcaies
using “the Amish” only when speaking about beliefs presumably shared by men and
women in the community. But even here, the text obscures women. While they speak of
having interviewed “for two years” and spoken with “dozens” of informants, one
assumes that the two male researchers did not interview many women;hathet
would have raised methodological issues that they do not address in the book. While
occasionally a direct quote is attributed to a woman, the majority are not. Thus the
unintended result is that women are again marginal to the main story. (This is a
particularly big oversight in a book discussing Amish diversity when we consider, as
discuss in the conclusion, that women’s gender roles are a primary chatiadtesi
distinguishes conservative groups from each other.)

Most scholarship on the Old Order Amish disregards gender almost entirely, or
circumscribes rather than integratesAinish Enterpriseby Kraybill and Nolt, 2004,
includes a five page section on gender), preferring instead to concentrat@ewsh lim
descriptions of motherhood and domestic work. (The exception here is the recent

collection of essaygdmish and the Medig2008) which does a better job of including
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gender.) Although Plain groupand their historians may enjoy being behind the times,
this particular adherence to outmoded tradition remains both a frustration and an
opportunity for scholars of women. The exclusion of women in Amish Studies today is
similar to what A. Lynn Bolles has described about the absence of women in anthro-
pology in the past:
Women were hidden from the overall social analysis, misrepresented, and
positioned in arenas of action that were not necessarily accurate in terms
of the culture and society under study. Sometimes, whole clans, families,
groups, villages, and towns were analyzed and described without women!
Furthermore, what women actually did in a social system in comparison to
men was sometimes lacking in the analysis. Without an appropriate
examination of the sexual division of labor the analysis resulted in

absence, neglect, and misrepresentation (1997, p. 80).
Women'’s Absence in Religious Studies

Amish women’s absence and misrepresentation in Amish Studies is a subset of
the larger invisibility or marginalization of women in the academicystddeligion,
more generally. | owe my understanding in this regard to Catherine Brekus, imeher f
overview to her bookThe Religious History of American Women: Reimagining the Past

(2007). As she writes of American religious studies, in general,

° Plain, as in Plain People, is a term used to d@sconservative Anabaptist groups in Lancastemou
who wear a distinctive style of modest dress amit kiheir use of modern technology, the particulzfrs
which vary from group to group. It includes Oldder Amish and Mennonites, but also includes plain-
dressing groups who drive automobiles and useraitgt All of these groups date their historytte
radical or Anabaptist wing of the Protestant Refation. See Kraybill and Hostetter, 2001.
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More than thirty years after the rise of women'’s history alongside the

feminist movement, it is still difficult to ‘find’ women in many books and

articles about American religious history. Although few scholars ever

explain their choice to exclude women, many seem to assume that

women'’s stores are peripheral to their research topics, whether Puritan

theology or church and state. They do not seem hostile to women’s

history as much as they are dismissive of it, treating it as a separate topic

that they can safely ignore. Since ‘women’s historians’ are devoted to

writing women'’s history, those who identify themselves simply as

‘America religious historians’ can focus on topics that seem more

important to them (p. 1).

Male religious historians, Brekus argues, have prioritized citizensldigigic
engagement above other human concerns. By making these questions paramount, they
have overlooked how religion affected other realms of society. For many women, public
and private concerns cannot be separated, thus the necessity to study more twoadly h
religion has shaped women'’s understanding of their lives. As Brekus writebgfRat
than making the sweeping claim that questions about citizenship should always be
paramount, most historians argue that the most crucial, valuable questions areeathose t
help us explain our modern situation. On that scale, questions about women'’s history are
indeed significant — even central” for such questions illustrate “not onhgelsan

politics, but in employment, family life, and religious activism” (2007, p. 16).
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Including women'’s history, Brekus argues, “leads to an altered vision of
America’s religious past” (p. 2). For example, the intriguing theoretiogt wf Ann
Braude (1997) has shown how foregrounding women'’s religious experiences irglidat
the accepted framework of declension, feminization, and secularization incAmeri
religious history. As Lynn Bolles has noted, it is impossible to simply “add wamne
stir;” it is necessary to reformulate theories based on the study of g&uadles, 1997, p.
81). When women’s stories are included, different questions are raised. So-galted!
narratives” that “obscure the messy reality of the past by forantyadictory pieces of
evidence into a unitary story” become impossible once greater diveradgesi; “old
story lines do not make sense anymore” (Brekus, p. 21-22). New categorizations are

needed.
The Absence of Religion in Women'’s Studies

Just as many Amish scholars, in particular, and religion scholars, irafjdvaare
turned a blind eye to gender, scholars of women in religion have often faced widat Urs
King calls a ‘tloubleblindness:” women'’s studies can be blind to religion just as religious
studies is blind to gender (King, 2004, p. 1-2). Many women'’s historians of religion feel
like “missionaries to two separate disciplines,” according to Brekus (2007, p.r2d)y |
own work | have, and have not, experienced this second trend. Reactions to my
presentations at conferences have ranged from polite disinterest to nmédtinieth
more engagement shown to my study of Amish women than was shown to my work on
conservative Mennonite women who espouse patriarchy. Brekus notes that, with the

exception of historians who study African American women, (who are perhaps more
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sensitive to religion because of the prominent role that black churches have played in
African American culture over time), many in women'’s studies overlook thdisarge

of religious belief. Catherine Brekus notes that this &wvayfrom religious topics came
aboutafter the mid-1980s, and coincided with the rise of the Religious Right, when
“feminist scholars became convinced that religious belief was clossigiated with

political conservatism,” and thus avoided the topic altogether (p. 25). As we know,
religious belief can be a powerfully motivating force for progressivejedisas

conservative women. However, as | argued in my previous work with Mennonite women
(Grayhill, 1995), it also behooves us to understand how conservative women make sense
of their lives.

In my experience, sometimes in academic settings the disdain for women on the
religious right rubs off on those of us who have made them our topic of study. Faye
Ginsberg, in an essay entitled, "The Case of Mistaken Identity,” (1997 )dsslsow, in
talks about her work, she was sometimes stereotyped as sharing the motilifests of
the women she studied. Marie Griffith aptly describes "feminist ireagabnservative
women [which] has ringing undertones of class and anti-religious prejudice” (1998, p.
206) that wouldn't be tolerated against other groups.

| want this ethnography to portray Amish women with the respect that they
deserve, and trust that to the extent | have succeeded in this endeavor, my spholarshi
will also not be minimized. Hopefully works such as this dissertation canaliesthat

we have to gain by understanding religious minority women like the Amish, and
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illuminate the fact that the religious viewpoints of all women are worth natinipéir

contributions to our deeper understanding of American culture.
Adding Women to Mennonite History

It remains to be seen what adding women to the so-called “grand narratives” of
Anabaptist history will mean. After the historic 1995 conference on Mennonite and
Amish women, on whose planning committee | served, prominent Mennonite historian
Jim Juhnke mused over what difference it might make to include Mennonite women’s
history; would it mean new periodizations, new categories, new themes or stibjects

Kimberly Schmidt and Steven Reschly attempted to articulate a thebretica
framework for Mennonite women'’s studies in their essay, “A Women'’s History for
Anabaptist Traditions: A Framework of Possibilities, Possibly Changing the
Framework’ (2000). They suggested that Anabaptist women'’s history followed the
trajectory of American women'’s history as laid out by historian Gerdaekéreprinted
2005) moving from compensatory and contribution history that seeks to include women'’s
stories, often those of exceptional women, to social history that looks at organized
movements and marginalized women, to engaging gender theory as a category of
analysis. This essay, in my opinion, is less useful for its categorization thae for t
provocative questions it raises, such as, how would Mennonite history look different if
rewritten from a gender perspective? What is the gendered nature éfradyaptist
beliefs such as pacifism? | address the first question below, and the gaestidn in

the conclusion.
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As a beginning formulation, | have two thoughts on what it might mean to de-
center maleness as the norm within Mennonite history. First, Mennonites Inavallye
conceived of our history as that of religious exceptionalism. Yet we note praxocati
parallels with wider American religion when we consider women'’s relgyeyperiences.
Theron Schlabach (1988) has written of th& &&ntury “quickening” of religious fervor
among Mennonites, which led to the beginning of Mennonite mission endeavors that
blossomed to full flower in the early ®@entury. Scholars such as Nancy Cott (1977)
and Mary Douglas have noted that women'’s piety was at the heart of the two “Great
Awakenings” in wider American religious history. Women led male faméyniners to
church and to religious conversions. | believe that this was also true for Menndnites
have documented the importance of women amofigvBnnonite mission endeavors in
Puerto Rico (Graybill, 1999), and women’s predominance in a short-term, Mennonite
mission program called Voluntary Service (Graybill 1993), originally dedigise
alternative service for Mennonite men. Presumably women’s importance in tiaé ove
Mennonite “quickening” and in missions, more generally, can also be documented. Also,
as was true in other denominations in America during the 1920s, male church leaders re-
asserted control over women’s missionary societies following the “mugchtestianity”
and “Men Forward” movement, as Gail Bederman has documented (1989). This was
also true in the Mennonite church, as male leaders brought the heretofore independent
women'’s missionary society under their control (Klingelsmith, 1980).

To give a second, example, considering women'’s experiences gives special

weight to the period of Mennonite “institution-building” during the early-toH2d"
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century. During this time, American Mennonites established their own pacaileth-
run institutions (mission boards, private schools, continuing care facilities,Imenta
hospitals) apart from secular society. In an earlier paper | noted somewayish
women'’s gender roles changed in th& 28ntury (Graybill, 1994). The opening of
Mennonite private elementary schools during and after World War Il openediigachi
vocations to women. Beginning at mid-century, the opening of Mennonite retirement
homes, mental health facilities, and homes for the disabled freed Mennonite women,
often oldest daughters, from continuing care of the elderly and infirm, and ditbesm

to marry or pursue vocations. Thus this period of institutionalization was especially
transformative for Mennonite women. Through these examples we see howmggnderi
Mennonite history allows us to reassess the importance of particular tirnespier

women.
What is Gained by Including Amish Women

As these brief examples show, attending to women changes how we conceptualiz
Mennonite history. In a similar fashion, considering women in the context of Amish
Studies adds new dimensions. Brekus (2007) urges women historians of religion to
answer the “so what” question: what difference does it make to write women into
history? Thus | pose the question, what is gained by including women in the field of
Amish Studies?

For the sake of brevity | can only suggest some points of emphasis thatthise t
fore when Amish women'’s experiences are considered. First, understamaiven\s

gender roles illustrates family work in the context of community. Amish wanen’
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productive as well as reproductive latfds family work that benefits not only the
individual household but the community. Without an appropriate examination of the
sexual division of labor, Amish women’s work — which includes fostering the bonds of
kinship, as Michaela di Leonardo (1984) has described it, and now, increasingly, waged
labor — is discounted or rendered invisible, and the community is misrepresented. A
corollary to this is that understanding Amish women’s gender roles foregrounds the
family, including child-rearing, socialization and the familial paimwhspringa* We
learn more about avenues of informal influence and personal power through studying the
lives of women in communities, such as the Amish, where women have less access to
formal power. Including Amish women allows us to notice when and how gender roles
are changing, for both womeamd men. And finally, through Amish women’s
experiences in tourism, we gain a more holistic understanding of Amish culitire as
interacts with and adapts to modern society.

It is my hope that through this dissertation we can discover not only what
difference it makes to add the Amish to women'’s studies, but also demonstrate the

significance of adding women to Amish studies.
Theoretical Framing: Lived Religion

Rooted firmly in American Studies, with one of its points of emphasis at the

University of Maryland on the “ethnographies of everyday life” (see welasite

19 Evelyn Nakano Glenn (1992) defines reproductib®iaas the care and nurture of children, the sitk a
elder — those tasks that reproduce the next gémer@nd care for the previous one).

M Literally, in Pennsylvania Dutch, the “running anal” period, an Amish adolescent time of
experimenting with the outside world.
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www.umd.amst.eduthis dissertation draws on religious studies, anthropology, and

women'’s studies scholarship.

Drawing from the discipline of religious studies, in this work | operate frgm
own relatively simple definition of religion, that istow people create and organize
meaning in their lives through a system of religious belief and practice, in the case of the
Amish, a Christian systemAnthropologist Clifford Geertz, in his 1973 essay, “Religion
as a Cultural System,” articulated the concept of religion as an importaptétiiee
framework of a cultural meaning system. Geertz defines religiopailing their
members with both “models of” and “models for” reality, that is, religion botbrites
reality and seeks to interpret it for believers in light of a comprehensiwgaluheaning
system, thus helping them makes sense of their world. Moreover, Geertz aagued t
religion circumscribes people’s actions. A significant element in undeéistasocial
life, belief systems are rooted in symbols and rituals, and help to organize huivigyn ac
(Geertz, 1973/2000F. As Geertz notes in the article, cultural analysis is “not an
experimental science in search of [natural] law but an interpretive onerah sfa
meaning” (p. 5).

John Monaghan and Peter Just, in their chapter on, “People and their Gods,” in
their 2000 bookSocial & Cultural Anthropology: A Very Short Introductiahscuss the
ways in which anthropological approaches to religion, in contrast to those that focus on

theology or philosophy, examine how societies construct an ethical intapretat

12 Geertz posits that every culture -- and evedjvidual -- has a religion, even if no one in thadup
believes in a god or an afterlife or any of the effamiliar trappings of organized religion. Thisis he
argues, because all cultures have some overatia¢finamework that we use to make sense out oélife
guide behavior (Geertz, 1973).
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current events and give people a framework for dealing with the problems of hienan |
Like Geertz, above, Monaghan & Just are concerned with religious symbols, i@l
systems of cultural meaning.

In studying Amish women, | prefer to use a religious framework focused on
practice, thus this study is informed by the concept of “lived religion.” As itbescby
its most well-known practitioner, Robert Orsi, lived religion includes “symbadégtioes,
and the ability of people to actively engage the religious worlds they heleai@tr
(Orsi, 1997, p. 5). Lived religion looks to the everyday practice of religion byarsdi
people in American society, in this case, the Amish. David Hackett, in his ezhidelr
(2003), notes that lived religion values “cultural and ethnographic approaches to the
study of American religion” and privileges the actions of the laity ovegioels leaders
or elites (2003, p. xv). David Hall (1997) notes that lived religion was born fromadultur
anthropology, and specifically notes its connection to the work of both Clifford Geertz
and Victor Turner. As Hall defines it, lived religion is “premised on the assumptibn t
behavior cannot be understood apart from meaning or what sometimes is loosely

designated as ‘culture” (pp. ix-x). Thus, lived religion is an approach that |sedfs it
particularly well to ethnographic studies such as mine. Its emphasis on behavior a
practice rather than on belief systems makes it especially retevayttopic, because

for the Amish, their lives are lived as witness. While faith undergirds éwegyin the
Amish community, including business, women entrepreneurs seldom speak ottly.direc

| am interested in religion as practiced by my informants, not with theafaeligious

structure of the Amish faith.
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But religion in my study is not foreground; it is background, or more appropri-
ately, the baattrop for all of the interactions | had with Amish women entrepreneurs.
While verbal expressions of God-language were not common (the Amish do not believe
in proselytizing), a Christian Anabaptist belief system, with a history Bte6tury
separation from society and martyrdom for their religious practice, undessoates
implicit in all of my conversations with Amish woméh.“Work and Hope,” is the
epigraph of their most revered book after the biblee Martyrs’ Mirror, (first published
in Europe in 1660 and still in print in the U.S. toddyneaning that the Amish focus on
work on earth in following Christ and living a good (godly) life, and hope for reward in
heaven. Unlike evangelical Christians, they have no assurance of ultitwateosathe
Amish leave that up to God to determine. The Amish live and practice their religion b
example; they hope that their good works form a powerful witness. This lived-
Christianity should be read as subtext to all my interactions with Amish wasnen a
described herein.

Review of the Literature: Amish Studies

From the 2006 Amish school shootings, to the 2A0Msh in the Cityeality TV

series, to the 1998 Amish drug arrests, much has been written about the Amish, both pro

and con. David Weaver-Zercher, in his survey of Amish representation in tnddtte

13 Anabaptism denotes a religious movement begumiiitl, Switzerland in 1525 that sought to extend
church reforms begun during the Protestant RefaomatDuring the next 100 years, Anabaptists were
persecuted for their beliefs which included adalptism, nonparticipation in war, and separationhafrch
and state. While the term has a specific histbdoatext, it is also an overall term used to deridenno-

nite and Amish descendants of that movement, biaih Br Old Order as well as modern descendants.

4 For more information on the history ©he Martyrs’ Mirror, see the Global Anabaptist Mennonite
Encyclopedia Online atww.gameo.org
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of the 20" century, Amish in the American Imaginatiodiscusses the Amish as neither
virtuous nor villains, but, in the minds of many Americans, both “saving remnant” and
“fallen saints” (Weaver-Zuercher, 1995). Pauline Stevick has descrilse@tinaction-
aversion” complex that many outsiders have with the Amish (2007, p°156).

Within the field of Amish Studies, women are an under-studied subject. In
surveying the literature that relates to my topic, | have found it usefubtp ghe works
thematically. 1 will first discuss key works in the literature thatresislthe Amish but
where gender is largely absent.

The preeminent work in this categoryAimish Societyby John Hostetler,
reprinted four times from 1963, its original publication date, to 1993. Hostetler, who
grew up Amish in Ohio and later became Professor of Sociology and Anthropology at the
University of Pennsylvania, was respected both in the scholarly commuadignaong
the Amish, with whom he maintained connections as an academic. In his classic work,
Amish SocietyHostetler argued that Amish women served valuable functions in
subsistence gardening, household production, and childrearing. Historicalsh Ami
women were essential co-workers on the family farm, engaged in valueccagdized
productive labol® Amish women held high status despite traditional gender roles,

according to Hostetler. He believed that Amish women were esteentedfamtily and

1 «Even persons more intimately associated with Ansigciety sometimes experience this
attraction-aversion syndrome, often wistfully emgyithe Amish their ability to operate in the wowith
less complexity and ambiguity, while at the sameetbecoming exasperated with their inconsisteranies
legalism” (Stevick, p. 154).

'8 Nor is this productive work insignificant. Maryebh noted that in the early ®@entury, Midwestern

farm women produced between half and three-fiffither food (1995, p. 3). Amish women preserve
between 400-500 jars of food yearly (Kraybill, 200734 and Hostetler, 1993, p. 113).
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community in the face of patriarchal norms because of Amish woman's economic
importance to the family. (I take up this topic in the conclusion.) While this may have
been true in the past, Hostetler's argument is predicated on rural isolatioocietg s
where almost all Amish farmed; neither is true today in Lancaster Caumtye most
Amish interact on a daily basis with outsiders, and only one-third of Amish fanalies e
their primary living from farming (Kraybill, 2007, p. 9).

By contrast with Hostetler, Donald Kraybill, in his principal bodke Riddle of
Amish Culturg2001) admits to power dynamics at work; he argues, “Age and gender
create a patriarchy that gives older men the greatest clout and youngtas¢he least”

(p. 82). While Kraybill notes that Amish women are active in church governance (they
vote in church business and nominate men for leadership positions), and his book
contains some surprisingly outspoken quotes attributed to Amish women, Kraybill
nevertheless includes the surprisingly strong statement that, “Amish woeven vi
professional women working away from home and children as a distortion of God’s
created order” (p. 86). If this was the case, it is doubtful that Amish women would have
granted interviews to me and to other women researchers, ourselves professikingl wor

women, a methodological point that | discuss in a later section.

| made a similar argument in a previous work (®iy1995), that conservative Mennonite women
functioned more as producers than consumers, catiparAmerican women outside these religious
traditions, since they sew most of their familylsthing and quilts, they do their own baking anaries
cooking, and they grow many of their own fruits amgetables, harvesting and preserving them fer lat
use through canning. While to some degree thatligrue, | found in my research among Amish
businesswomen that more of these domestic tasksearg subcontracted out to other women. Smaller
gardens supplemented by purchased produce and eatiin restaurants are all more common now among
the Amish women in my study. Some clothing is Hdugady-made or ordered from Amish seamstresses.
Thus Amish women, | believe, are moving from praslsdo domestic managers (see chapter four).
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In a provocative essay entitled, “Plain Folk and Folk Society¥iiting the
Amish: The Worlds of John A. Hostetl8imon Bronner has written the following, which
| quote at length as a useful critique of Hostetler (as well as Krayhbill)
If Hostetler was trying to show that the Amish woman was empowered, many
feminist scholars were not so convinced, expressing concern that the Amish
system of patriarchy as described by Hostetler could appear to be an
admirable model of tradition for modern society or a gloss over abuse within
Amish life. In Anabaptist studies and women’s studies, there was also a
concern that the main accounts of Amish society were from a male
perspective and therefore showed bias in underscoring men’s leadership and
activities. Margaret Reynolds, for example, complained that Hosteteelhs
as Kraybill and Redekop after him, were tied into the patriarchy they
described, leading them to overstate the harmony of family structurenn plai
sects. They did not fully assess the inequality of women'’s roles or appreciate
women’s voices in their narratives, she argued (p. 84).
To this | would simply add that it is difficult to see outside of patriarchy whersone’
sources are primarily male spokespersons, again a lack that my worksorrec
In the book Amish Enterpris€1995/2004, Donald Kraybill and co-author Steve
Nolt include a five-page section on gender and business that addresses womeess busi
enterprise largely in terms of the problems inherent in combining business and
motherhood. (Where their findings identify problems, women in my study found creative

opportunities, as | discuss below.) Kraybill and Nolt recognize the signdecof Amish
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women owning and operating small businesses, which they describe as, “one of the
remarkable changes in gender relations” (p. 84). Later in the book, while ahgadines
statistic that 17 percent of Amish women own businesses, (and my study would suggest a
higher number), Kraybill and Nolt mention that,

In a patriarchal society this [women’s business ownership] will induce

some changes as women have more access to money, other resources, and

the outside world. Women, in short, are gaining more power, and this will

likely impact their broader influences within the community as well (p.

261).
This is the gap that my work addresses.

Richard Stevick’s bookGrowing up Amish: the Teenage Yef807), a
comprehensive study that describes Amish practices in several setieness the
county, is little better on gender. Stevick’s interest is as a psychologishg/éo
understand the Amish community high rate of retention of their youth, despite the
adolescent “running round” period. It is valuable for its extended ethnographiggmssa
about weddings and singings as well as good detail on youth gangs, basebakhmtelams
courting.

In a short section on gender, “Gender-Role Matters,” Stevick plows old ground by
highlighting sex-role differentiation and same sex socializing amongrtiishX&o
emphasize essential difference. He admits to some crossover in work tasks,mependi
on need, with women harvesting and milking cows when there are few or no sons in the

family, and some boys helping with household tasks, when there are few or no daughte
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but wanting “no one to see them doing these chores” (p. 51). In my experience this is
overstated, especially for younger married couples. For example, when ourzatigani
hosted a meal in an Amish home at noon on a weekday, the daughters in the family were
away at school so the husband took off work from his construction job to help his wife
serve the meal. Mary, one of my informants, emphasized the sharing oafsn t

among her own and her mother’s generation: “They're farmersptiteyarm.”

Historians of rural women such as Nancy Grey Osterud and Joan Jensen have noted that
women have helped in the fields than men have helped with domestic chores inside the
home (Jensen, 1991 and Osterud, 1991.) But in general, the situation is less monolithic
for the Amish than Stevick presents.

Though about a non-Amish group, a related book with limited usefulness for my
study isHorse-and-buggy Mennonites: Hoofbeats of Humility in a Postmodern World
(2006) by sociologist Don Kraybill and anthropologist James P. Hurd. In this fiitst-of-
kind study of Old Order Mennonites, the book describes Wenger horse-and-buggy
Mennonites, one-third of whose nationwide population lives in Lancaster County (about
16,000), three-quarters of whom still farm. Most of its references to womeslatezirto
women’s dress restrictions, childbirth and family size. To its credit, the bookdoes
social problems effecting Wenger women such as abuse (citing a localapavseries
that highlighted sexual abuse as high among this particular group) and aepfesag
a local health professional who works with Wenger women) but counters such charges

with dismissive statements by individual Wenger women: “They made Plairemvimok
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too stupid and ignorant to know how to get help” (p. 160) and “I don’t know of any
unhappy, depressed Wenger women” (pp. 261-2).

This book notes the fact of women-owned businesses dismissively: “but these
shops tend to follow traditional gender lines,” such as roadside stands and quilt shop (pp.
201-2), but that is hardly the point. It is the fact and function of women’s ownership [i.e
shifting gender roles and power dynamics], not the line of work, that is signifiege.
Moreover, by their statistics, 74 percent of women are full-time homemialsensany
have “sidelines,” [i.e. business enterprises!] Finally, they note greenhmsiaesommon
occupation, but do not mention that usually this work is gendered female and run by
women (see chapter six).

Important works in the genre of Amish Studies are not limited to print mEuka.
Amish & Us(1998) is an important documentary film described by its flmmaker, Dirk
Eitzen, as growing out of an “ironic self-consciousness” about Amish tourism in
Lancaster County (2008, p. 56). Much of the film is “deliberately tongue-in-chak,”
contradicts tourist expectations of what they will find in “Amish Country” @it2008,
pp. 56). Most interesting is the ending, which shows the same series of images three
times with three different narrations about: 1.) the dangers and doom of tourism on the
Amish, 2.) the uncritical financial reward of tourism to the Amish, and2ogrtourism’s
financial benefit but its possible erosion of those very values that undergish Aifai
and make it an appealing tourist draw. Thus with its decidedly post-modern ending,

Eitzen leaves the viewers to make our own assessments.
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In a sense, my work in this dissertation is part of the back-story that Eiten w
unable to film for his documentary; while he received permission to shoot some careful
footage in one quilt shop, he was denied permission to interview on film any actual
Amish involved in tourism. While he creatively relied on re-enactments, inteswigt
experts and/or ex-Amish, and a focus on us as tourists (hence highlamistand
Us), my work fills this missing gap.

To examine the cultural landscape of the Amish, Donald B. Kraybill and Marc A.
Olshan suggest the intriguing framework of modernity in their now outdated, edited
collection,The Amish Struggle with Modern{§©94). They argue that modernization
has not by-passed Amish communities but that the Amish are engaged iteawibiatt
modernity” waged not against progress, per se, but against "the spirit of progiess” (
Kraybill and Olshan's main thesis is that far from being a primitive, foliegothe
Amish are, in fact, modern in the sense of making informed, deliberate choices,
selectively rejecting some technology and forms of social organizatiorceeptiag
others. The Amish move toward business entrepreneurship, which Kraybill believes is a
carefully weighed decision, could be construed as one example of such a choide towar
modernity.

Kraybill’s edited collectionThe Amish and the Staf2003), looks at issues such
as military service, taxation, social security, insurance and healtteaiteaize brought
the Amish in conflict with government. The most recent controversy, of courséhevas
recent passage of Amish exemption to Child Labor Laws for teenagéenbeged-

working shops, which President Bush signed into law in January 2004. The best
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description of the latter is to be found in the popular d®okispringa: to be or not to be
Amish R006), by Tom Shachtman. Over&limspringds a surprisingly well-written

book that covers a broader range of subject matter than adolescent Amish rebellion. The
chapter entitled, “Women'’s Lib Would Have a Field Day among the Amish,” &ctual

offers little on gender roles; it intersperses conservative quotes by Amaie leaders, as

in the chapter title, with individual stories of young men and women from Amish

families. Rumspringadraws from the same well of interviews as the UPN documentary,
Devil's Playground (a sensational film about wild Amish rebellion and drug use), but the
book is more measured and scholarly.

Even less helpful for my purposes are two works about Amish education. Mark
Dewalt’'sAmish Education in the United States &ahada(2006) purports to survey
schools in every Amish settlement nationwide in an “ethnographic description shAmi
education in 2% century America” (p. vii). To its credit, the book does include detailed
participant-observation passages of typical school days and the Amish curradulum
reading, writing, arithmetic and English, but no direct quotes and way too many summa
statements without data to back it up.

Somewhat better supported is Karen M. Johnson-Weirlggg) up a Child: Old
Order Amish & Mennonite Schod®007). This comparative work looks at Old Order
Amish and Mennonite schools in nine communities in five states: Indiana, Michigan,
Ohio, New York and Pennsylvania. However, like Dewalt’s book, this is a lost
opportunity to foreground gender, since most of the teachers in most of these schools are

women. While noting the importance of private schooling in reinforcing religious
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identity (e.qg., “the private school has become an educational ‘firewallrrighlamiting

the influence of the world on Old Order youth,” p. 35), Johnson-Weiner notes in passing
that male teachers are more sought after than women and paid more thas twitd a

(p. 158) but fails to highlight the significance of young worfiding this important role

in identity formation.

Weiner’s discussion of education in Lancaster County is limited to Old Order
Mennonite, (not Amish). By contrast with Lancaster County Amish and with other Old
Order schools in other parts of the U.S. described in her book, Lancaster Old Order
Mennonite teachers, predominantly female, are most likely to make teadhepag
career, since there is an emphasis on professionalism and continuing teachesreducati
Weiner concludes her Lancaster chapter by emphasizing that thefgad Order
education is to help instill Old Order religious values in children while preparémg tor
a changing life in which manufacture more than farming will be their loR2@), a
surprising statement, since many more Old Order Mennonites (nearly thréersjua
make their living from farming as compared to only one-third of Lancastentg
Amish who currently do so (Kraybill, 2007, p. 9 and Kraybill & Hurd, 2006, p. 188).

By far the best book in recent yearslisg Amish and the Med{dohns Hopkins
University Press, 2008), edited by Diane Zimmerman Umble and David L. Weaver
Zercher. A collection of ten essays, including a provocative introduction and a

conclusion discussing coverage of the Nickel Mines Amish School shooting,dhents

18 Horse-and-Buggy Mennonitestes 74 percent of household heads who own farroeé Lancaster
district, and goes on; “Many of those who do noh@awfarm work on one.” Thus the rate of Old Order
Mennonite farm owners and/or laborers is twice tfatancaster Amish (Kraybill & Hurd, 2006, p. 188
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book is groundbreaking in that it interrogates representations by and about the Amish
through the news media, film, and creative writing. It is also more sensityentler

issues than is usual in the field of Amish Studies. Steve Nolt’s article abosh Ami
newspaper scribes, who are overwhelming female, notes that authoring tekke we
columns is “one avenue of empowerment for women in a culture in which they otherwise
lack formal leadership roles” (p. 188). Diane Zimmerman Umble’s essayséndata

from Amish women sources (by contrast, most books about the Amish rely on quotes
from Amish men, usually leaders, to generalize about “the Amish”).

Amish and the Medialso includes one essay on tourism by Susan Biesecker.
Framed by Dean MacCannell’s rubric of tourism as a search for authe(iti®9), she
compares two towns in Holmes County that offer up very different experiencesaone, “
well-planned and beautifully executed cultural memory of an era” (p. 122), and the othe
a working village where Amish and tourists rub shoulders more by chance than by
design. Her focus is on architecture and image. Nowhere in Bieseckey ®e%saish
tourism do the Amish have a voice. Citing MacCannell’s observation that authesticity
always mediated, she notes the different versions of authenticity thaeseafed: “In
the case of Walnut Creek, tourists encounter Amish people as their predecessars f
past heritage. By contrast, in Mount Hope, tourists encounter them as their contempor
aries in a present alternative” (p. 126). Her comparison of these towns sulggiests t
tourists prefer the more obviously mediated experience. While this should not be news to

anyone who researches tourism, it makes for an enjoyable read.
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In another of the few articles on Amish tourism, Michael Fagance, in his chapte
entitled, “Tourism as a Protective Barrier for Old Order Amish and Mermonit
Communities,” in a reader on tourism, (2001), argues that non-Amish tourist sites in
Lancaster County protect the actual Amish against incursion, and serveeagdatt
deflecting strategies” — in effect, establishing “tourism no-gasirgp. 207-8). He bases
this thesis on minimal fieldwork that is in any case dated, and overlooks the ways in
which the Amishthemselvegarticipate in theiownrepresentation to tourists, which |

discuss in later chapters.
Review of the Literature: Anabaptist Women

In this section | discuss the growing body of literature about women among
Amish and Mennonites, known historically as Anabaptists, and note significant ttends.
highlight key works in particular sub-genres of contemporary Anabaptisewem
studies. At times | refer to “Plain women,” by which | mean women among thehAmis
and related conservative Mennonites and Brethren (sometimes refersaiel&mna
People), who retain distinctive clothing styles. “Plain clothing,” in the parlahntg o
informants, refers to a prescribed style of unornamented dress that includés dayex
of fabric over the front, called a cape, often worn with an apron, and a head covering. It
is a generic term used by Amish and other conservative Mennonite and Bretupes g
in Lancaster County that varies slightly according to the particulaciioed

specifications of each group. “Plain clothing” is related to but distinct from tine m
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inclusive "Plain style," that Katie King discusses in her writing abexgrsteenth century
Quaker practice¥’

But first a word on terminology: while most Amish, regardless of theigrggic
location, and the majority of Mennonites east of the Mississippi would tracedbtsrto
Pennsylvania and to some extent identify as Pennsylvania German (or &missA(y
most Mennonites in the Midwest and West on both sides of the US-Canada border would
not, instead tracing their heritage througi 2ad 28' century Dutch Russian Mennonite
immigration patterns. A discussion of works by and about Anabaptist women would be
incomplete without mentioning a few key works among the second heritage, knowing
that it has somewhat less relevance for my own research.

| begin with the research most relevant to my own study. Ann Stoltzfus Taylor
wrote a quantitative dissertation in 1995 on Amish women’s entrepreneurship to fulfill
requirements for her advanced degree in adult education. Taylor, who wdsAraisé,
thus adding a greater degree of access and accuracy to her findings,satvearied
Amish businesswomen using a standard questionnaire and reported their responses via
statistical tables. Designed as a survey, Taylor’s study includesriest guotations, but

her wider pool of research participants allows for valuable comparative datayvi

9 “pJain style,” among seventeenth century Quakesferred not only to dress but to greetings and
salutations, titles and honorific pronouns, gestianed comportment, as well as speech and silertbewi
the Quaker meeting itself. As King has writte8Bptiolinguist Richard Bauman calls many of thegenfo
‘politeness phenomena,’ although today that terrkasahem sound rather trivial. He points out thahie
seventeenth century these alterations radicalljjestged the very fabric of social relations aneattion
and were ever present in the conduct of everydayQiuakers understood these practices as eviddnce
“truthfulness in all things.” From, “Demonstrat®and Experiments with ‘Epistemological Decorum’:
Seventeenth Century Quakers Practicing Writing hetdgies and the Scientific Revolution.” Paper
written for the “Imaging Nature: Technologies oéthiteral and the Scientific Revolution” Colloquiyiat
the Folger Shakespeare Library, discussed 27 Febr2@04; available on line at:
http://www.womensstudies.umd.edu/wmstfac/kking/pref-olger04.html
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own, more in-depth findings. With the exception of a five-page section on women’s
business in Kraybill and Nolt’s larger study on Amish enterprise, Taylor’s ground
breaking dissertation is the only research that existed on Amish businesswanémn pr

my own work. Her quantitative data provided excellent background, context and
valuable points of comparison in relation to my own work, with my extended quotes and
participant-observation vignettes. | found strong congruence and few discespaitic

my own findings despite the 13-year-lapse between our studies. My resdaicthhas
greater depth since the methodology is qualitative, built on her important foundation of
broader survey data, allowing me to extend and extrapolate my own findings, and my
work is stronger for it.

Two additional noteworthy books authored by Louise Stoltzfus, also raised
Amish, have stood the test of timmish women: lives and stori€s994, republished in
paperback by Good Books in 2002), and her less well known follovirapes of
wisdom: Amish women and the pursuit of life's simple pleaghies York: Hyperion,
1998). Written by a (former) insider who maintained good relations with her Amish
extended family members, Stoltzfus’ books include accurate insights on geondeen’s
roles, family and community that are not available elsewhere. At timpsistic
(written for a popular rather than academic audience) and always laydaése books
nevertheless fill a void in the scholarship that my own work addresses in a morednuance
way.

The largest sub-genre of Anabaptist women’s writing is the body of @hrist

romance fiction featuring Old Order Amish and Mennonite women protagonists but
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written by popular authors with little connection to the communities they describe Fr
Wanda Brunstetter, who sets her stories among Amish women in Ohio, to Kim Vogel
Sawyer’s novels about Old Order Mennonite women in Kansas, to Cindy Woodsmall in
her “Sisters of the Quilt” series, to Beverly Lewis, whose novels fehtureaster
County Amish, all of these authors write multi-volume series in the genre isti@hr
romance with a strong evangelical overlay (a religious sensibility thalidvbe rare
among the Amish themselves). We can view the novels of both these women writers a
growing out of America’s evangelical subculture. In their books, safetygecurity
come through the solid ground of heartfelt, evangelical Christianity, with its emspra
the centrality of conversion and personal piety. Faithfulness is defined asshsiglad
personal and vibrant relationship with Jesus Christ, over and against the spiritual
deadness of strict Amish legalism.

Most romance readers, in general, are women. Janice Radvireading the
Romance: Women, Patriarchy, and Popular Literat{lr@91), has shown that women
read for escape, pleasure and education/ edification, i.e. learning abouteantigfétting,
time period or, in this case, a culture different than their own. Readers of Amigha®m
fiction may also read these books as an extension of toufsmiliar tropes in these
books include “forbidden love” with non-Amish, hard-hearted bishops, tragic buggy
accidents, and wildumspringas marriage is the ultimate goal for these herain&dere
such works accurate, there would be no problem. Often storytelling invites us in to other

worlds in a way less possible through nonfiction. But these works are written by
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outsiders with limited understanding of or connection to actual Amish and Mennonite
women. Factual errors are grating.

Of the four novelists, Beverly Lewis is the most widely read; her books riyutine
make the New York Times best-seller lists and five of her novels have sold 500,000
copies each. Though not particularly good fiction (action is slow and often inip&usi
these book are important to take note of because of their popularity. Lewis’ bedke ar
best researched (though not without inaccuracies); her latest seessgggestions for
further reading that include Donald Kraybill's books and she is relativelywseded in
many Amish customs. As | have argued elsewhere (2007), Lewis profits fronsttiour
of the imagination,” the pleasure of reading about familiar places in &gmcaounty
that confirms pastoral and religious stereotypes about the Amish among would-be
visitors. Lewis’ books are sold widely at tourist venues in Lancaster, likersiouve
mementos of a good vacation. Given its booming popularity, we can expect this genre to
proliferate.

Were one looking for storytelling, | would recommend instead three works of
historical fiction based on true stories of real life Amish women. Thiglas fall, is
Emma: a Widow among the Amisly, Ervin R. Stutzman (2007). Stutzman tells of his
mother, widowed with six children after her husband's fatal accident following baisines
failure. Emmasensitively traces his mother’s efforts, aided by the wider Amish/
Mennonite community in rural Kansas, to keep the family together and achievadlnan
independence. Carefully researched yet written as narrative, the book conveys

Midwestern regional Anabaptist history amid"a@ntury forces of modernism.
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A second successful narrative is the newly published reprint of the classic,
Rosanna of the Amish: Restored Editi{a@08). Contemporary Mennonite writer, Julia
Kasdorf, edits this fourth edition (over 410,000 copies are in print) by author Joseph W.
Yoder (1872-1956), a Mennonite entrepreneur raised Amish in the Big Valley area of
central Pennsylvania, where the story is set. Yoder tells of his mother, anextphish
baby who was raised by an Amish neighbor and who remained Amish her entire life
Reading like well-written, participant-observation field notes, this book thescti
century rural Amish life in engaging detalil.

Third, | have recently discovered the work of Amish woman, Linda Byler, through
her children’s books in the “Lizzie” series, described to me as the Amish verstan of t
Little Housebooks by Laura Ingalls Wilder. | prefer to think of them as the Amish answer
to Beverly Lewis. Grounded in realistic detail of authentic Amish lifeeByl7-part series
(published 2003-2008) is loosely based on her childhood through marriage, following
Lizzie through early child-hood escapades, school life, friendship, teen yearshignurt
and early marriage. Through the course of the books, strong-willed Lizzis teacurb
her impatience and restrain her emotions, (in itself an interesting commynemtamish
women’s emotional life). Byler has also written two adult fiction books set iisiAhfe,
both realistic coming-of-age narrativésqd Sees the Fore§2007) andviusic by the
Lamplight: the Pilgrimage of Katie Kin@006). Given that these are books written by an
insider about insiders and self-published for sale primarily to insiderswteiAmish

community, they offer a much more accurate picture of Amish life than the Ahesied
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Christian romance fiction that purports to do so, even allowing for some degrestaf arti
license on Byler’s part.

Unlike the Amish romance fiction written by outsiders, whose main chasacter
thoughts and feelings are writ large, and repetitively throughout, inBythaand
Rosannayvritten by former insiders (both authors were Mennonites who had been raised
Amish)these remain largely opaque, conveyed through action, if at all. One is left to
wonder what these women were thinking and feeling at the time. While thidsefleore
accurate representation of Old Order Pennsylvania German emotionatrasge
Mennonite poet Cheryl Denise has writttdy people are quiet / and don’t always say /
what they want / what they need. They leave things off / for you to figuré608, p. 27)

— this reticence makes for a somewhat less winsome narrative. Werehtgpd$eund
myself wishing that the authors could have delved a little deeper into the iebapiat of
these protagonises women.By comparison, although designed for a younger audience,
Linda Byler’'s books are more emotive.

Turning from fiction to nonfiction, the landmark book in Anabaptist gender
studies remainsstrangers at home: Amish and Mennonite women in histdited by
Kimberly Schmidt, Diane Zimmerman Umble, and Steven Reschly, (Baltjrivtate
Johns Hopkins University Press, 20862)Essays in this collection range from thd'16

the 20" centuries by scholars of note in the field of Anabaptist women’s studies. Authors

2 strangers at Homgrew out of the first academic conference on Anaisthi Mennonite women, held in
1995 at Millersville University in Lancaster Countn whose planning committee | served. Two
subsequent conferences have been held. Essayshiea899 conferencéEngendering the Pasteld at
the University of Winnipeg, Manitoba, were publidtia Volume 17 Journal of Mennonite Studi¢2000);
that collection includes my essay on Mennonite woméssionaries to Puerto Rico. And a third
conference on women'’s history was held just thi paigust in the Netherlands, “Myth and Reality of
Anabaptist/Mennonite Women, 1525-1900 in ContinkeGtaope,” with papers yet to be published.
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use a variety of disciplinary approaches to explore gender and women’ssotes!:
history, biography, personal narrative, feminist theory. None address OldADnh
women. (Kimberly Schmidt's chapter — using oral history methodology to intervie
formerly Amish, now conservative Mennonite women in upstate New York — comes the
closest.) Only my chapter, on Plain women'’s clothing and entitled, “To remind us of
who we are:” multiple meanings of conservative women's drases ethnography.

A book about an under-represented Anabaptist group of womelaiis,\WWomen:
Gender and Ritual in the Old Order River Brethrbg Margaret C. Reynolds (2001),
edited and with a foreword by Simon J. Bronner, Vol. 34 in the Pennsylvania German
Society’s book series, an important study of women in this often—overlooked Plain group.
Reynolds, an outsider who was liked by women in the community, includes good
ethnographic data focusing on women'’s role in the bread-making ritual to lo@ats
for the important love-feast (communion) ritual in the denomination.

Another classic book of special meritM&éomen against the good war:
conscientious objection and gender on the American home front, 194 1b}9Ra@chel
Waltner Goossen (1997). This landmark book makes excellent use of oral history data to
chronicle the experiences of Mennonite women who served as matrons, camp followers,
or employed wives of male conscientious objectors away from home during World War 2
in civilian public service camps. While it includes experiences of Pennsyl@anman
Amish and Mennonite women, its scope is broader in describing the inter-Mennonite
connections made among women and men of conscience and the broadening of their

worldview during this time period.
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Good Books (of Intercourse, Pa.), was one of the first to publish a number of
interesting popular works about Mennonite women through the 1990s. These titles, all of
them illustrated with photographs, include Joanne Hess Siegrist’s evocativaabpictor
history,Mennonite women of Lancaster County: a story in photographs from 1855-1935
(1996), now out-of-print but still available from used book sellers or at historicatiébr
like ours at the Lancaster Mennonite Historical Society; the lightweightpraus,

Growing up plain: witty and confessional memories from the adolescence of a "plain”
Mennonite gir] (1994)by Shirley Kurtz; andd Mennonite woman's lifdy Phyllis

Pellman Good, (1993), unique for its rare and until then unpublished collection of early
photographs taken by wife and mother, Ruth Hershey, of the edtige2@ury everyday
family and farm scenes around her.

A relatively new book that | have been particularly impressed with isreaul
Stevick’sBeyond the plain and simple: a patchwork of Amish Jigkeent, Ohio: Kent
State University Press, 2006). While not focused on gender, Stevick’s literaejtes)
explore themes of family and community limits and values in lyrical prose that dra
largely from her sensitivity to the experiences of and her conversations with Amis
women. In many ways a work of qualitative ethnography, Stevick retains héy il
alternately admire and critique aspects of Amish culture. She admirablyeshier
goal of enabling readers “to ponder the practice of our culture as well ab Auftisre”

(p- 9). In many ways Stevick’s book is a more academically rigorous version of

Stoltzfus’ popular work.
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By contrast isSarah's seasons: an Amish diary & conversabgMartha Moore
Davis (lowa City: University of lowa Press), published in paperback in 2002. The book
includes warm chapter introductions of seasonal events as told through Davis’ developing
friendship with Sarah Fisher, an Amish woman in lowa. It also reproducesdctons
of Fisher’s brusque, 20-year old diary entries that the author unfortunately does not
elucidate. Davis values the patience and other virtues she has learned from Sarah, but
over-emphasizes the sense of community she feels in Sarah’s world; at oneap@nt D
speaks of feeling “at one with the women in their pastel dresses and dtatutenet
head coverings,” (p. 176). Davis uncritically embraces Amish culture, leaving no room
for objective appraisal.

Sarah’s seasonedges firmly in what | call theRedemptive Pilgrimagegenre
of writing about the Amish that idealizes, rather than evaluates. This gdeotsrédie
genuine interest that draws many tourists to the Amish, some seekingtsgititual
void in their own lives, who sense something meaningful among the Amish.

It is reminiscent of an earlier book by Sue Bender, the New York Times
bestselling author d®?lain and simple a woman's journey to the Amjglriginally
published in 1989 with three subsequent paperback reprintings and related audio book,
journal, “little book of wisdom,” and a 2007 wireless electronic version) in which a
modern woman gains inner peace and renewal from her stay among the Amigh. Give
their popularity, tremendous demand apparently exists for such “Redemptive
Pilgrimages” — in which, interestingly, the seekers are always womenativasrwhich

in my opinion do little to challenge or deepen our understanding of actual Amish

41



themselves, but certainly feed our assumptions about rural redemption under Amis
influence.

Another book in this genre being republished by the University of lowa Press this
spring is Mary Swander’'€ut of this world: a woman's life among the An{istst
published in 1995), a book primarily about her own health, gardening, thoughts and
feelings and only peripherally about her Amish neighbofFsie author, seeking relief
from environmental illness, lives in rural lowa among Amish who help her regain he
strength and confidence. In the end, she finds a home, acceptance, community, and “a
group of people that made me feel part of a family again” (p. 275). In all of these
“Redemptive Pilgrimage” books, interactions with noble, pastoral Amish enricivéise |
and deepen the values of ordinary, modern women, whose own personal growth is at the
center of the narrative.

In sharp opposition to stories of “Redemptive Pilgrimage” are what | call,
“Escape Narratives.”Such stories surface from time to time, often purporting to tell the
“real truth” in negative terms about the Old Orders. (The 2002 film by Lucy Walke
“Devils’ Playground,” from Wellspring Media, and the follow-up boBkimspringato
be or not to be Amislioy Tom Shachtman (North Point Press, 2006), which follows the
same subjects, could also be seen in this category; but as gender is not foregaodnde
most of the stories in both are from young men or their parents, these works ae outsi
the scope of my dissertation.) | will give two recent examples of “Ed¢apatives”
from a woman’s perspectiveCrossing Over: One Woman's Escape from Amish hyfe,

Ruth Irene Garrett with Rick Farrant, was published in paperback by HarliesQol
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2003. It, like the more recent bodkolling down black stockings: a passage out of the
Old Order Mennonite religiorhy Esther Ayers (Kent, Ohio: Kent State University Press,
2005), are both narratives of escape from a dysfunctional Anabaptist fauahily a
community.

Ayers’ book, the more restrained of the two, documents her mother’s care of her
disabled father who retained tightfisted control over the family purse stringkiant
death, after which her mother left the Old Order Mennonites and moved the family of
eight children from rural Ohio to the city of Akron, for which Ayers is evetefud She
writes, “I realized the awesome gift Mom had given us [by leaving].... And bydain
she gave us the ability to choose our own destiny...” (p. 161). Garrett’'s narrative is
more melodramatic. Born into a large family in a strict Amish home in lowaietba
writes that her father’s abusive relations with her mother soured her ongedaian
Amish man. Nonetheless, she joined the Amish church at age 16. Then at 21 she
married the recently divorced (for the third time) family friend and driveme@®mish,
twenty years her senior, with whom she was in love, knowing she would be shunned.
(Her Lutheran church in Kentucky later held an unusual “lifting of the bamicgeto
bring her peace of mind.) While Garrett professes, “I cherish my fandlyrgnAmish
heritage,” (p. 192), she has little positive to say about it, instead éngjdize “rigid,
punitive society in which the Amish dwell” (p. 173) and describing Amish life as
“complying with the rules, being approved of by the people around you and blending in”
(p. 181). These “Escape Narratives” are as misrepresentative di/Aarmonite

women as are the uncritically positive “Redemptive Pilgrimages.”
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Biography has also had a place among Anabaptist women’s writing. Whie | h
excluded the half dozen or so early, laudatory, collections of biographical ebsays
Mennonite women published in the 1980s, some better than Dttexs more recent
collections (both published by Herald Press in 1999) attempt to move beyond
contribution history by looking at the experiences of wometeaders The bookQuiet
shouts: stories of Lancaster Mennonite women leadigr&ouise Stoltzfus (1999) was
funded by supporters in Lancaster Mennonite Conference to recover women'’sdlistori
contributions. The more thoroughly researched of the two, it attempts to situate wome
in the larger social-cultural milieu that often overshadowed their leaderstsip bif
some cases, this means redefining what leadership was during an ea(lier example,
the woman who wrote her pastor-husband’s sermons, or missionary service, in which
Mennonite women often had more freedom overseas than at home). The collection of
autobiographical storie§he has done a good thing: Mennonite women leaders tell their
stories edited by Mary Swartley and Rhoda Keener (1999) and written for the popular
market, is a work of oral history that would have been strengthened byr gnexieasis
on the broader historical context that enabled or constrained these women'’s ihdividua
gifts as leaders. However, to the extent that, to quote Schmidt and Rescthlgaditr,
simply “writing women back in history is a highly political act,” both theskections
succeed.

A more able, recent work is the story of Virginia Mennonite pastor, Ruth Brunk

Stoltzfus, entitledA way was opened: a memdiy Eve MacMaster (2003). Her memaoir

% The best of these, in terms of locating the worhestribed in their larger socio-cultural milieu,sva
written by Ruth UnrauEncircled: Stories of Mennonite Womém®36.
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is of interest for the U.S. social historian as a commentary on Mennonite women’s
shifting roles from the mid-twentieth century into the present through the lens of one
gifted woman living through a time of rapid social change for women in the Mennonite
church. MacMaster sorted through some 8,000 pages of Stoltzfus’ personal correspond-
dence, journals, newsletters, sermons, denominational papers and reminiscemni¢ées to w
a lively, note-worthy narrative. In interesting detail, the book describes how both the
wider church and Stoltzfus’ own extended family, which was divided on the issue,
grappled with questions of women’s pastoral leadership. The memoir’'s emotidnal hig
point is Stoltzfus’ formal ordination to ministry when she was age 74, an event which
cameatfter a lifetime of ministry.

In a similar vein to biography, the memdirazy Quilt: pieces of a Mennonite
life (2003), by Cynthia Yoder, is the post-modern interweaving of personal story, oral
history interviews with her grandparents, and her grandmother’s diargsentker
marriage and mental health in crisis, Yoder leaves New York City and head¢diome
eastern Pennsylvania to collect stories from her Pennsylvania German Metiauorilly.
The narrative highlights Yoder’s acerbic wit (“Expectations in my famviére higher
than the jetstream,” p. 29, and, “Guilt showered me with its blessings, like acidxain,”
39). Yet she conveys important truth in her description: “History has a way ohguatki
your feet, a mud that you'd like to wash off except that something in the scentakes
you feel proud and certain. Or proud and crazy” (p. 22). Later she extends thissmage a
she describes steeping herself in her heritage “all the way, like a mugpsg8). The

book is valuable for the way it foregrounds’ women'’s history, and for its descispbif
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Pennsylvania German language and cultural aspects among a generaticangher g
parents) that was taught to feel ashamed of that heritage.

Moving north across the border to Canada, stimulating work is being done by
Mennonite women writers in both fiction and nonfiction. Too numerous to include in
this essay are Canadian novelists from Mennonite background who are welsomed a
important contributors to Canada’s burgeoning ethnic literature. Instead,ihtilily
comments to one new comprehensive history of Mennonite women, and highlight several
significant historical works about Canadian Mennonite women which describe the Dutc
Russian Mennonite experience.

First, just released in November, 2008, Marlene Epp has wkitsemonite
Women in Canada: A HistoryThis far-reaching book traces Canadian Mennonite
women’s roles over the past two hundred years in family, church, and commuriitg. Us
a lens of immigration, Marlene Epp explores the diversity of Mennonite women — from
Pennsylvania German Mennonites who traveled north to Eastern Canada begitiméng
early 19th century, to Mennonites arriving from Russia later that ceamarjrom the
Soviet Union beginning in the 1920s, to Hmong Mennonite women in urban churches
today. As Epp describes in her book, Mennonite immigrant women came here for a bette
life, were set apart by their religious practices and dress, and slowidlyuaated to
Canadian life.

Epp found contradictions between behavioral ideals and practice in some areas of
Mennonite women'’s lives. Too often, women were identified through their marital

relationships and viewed as secondary players in regional or family histbt@sover,
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Epp noted that while Mennonite nonresistance (being willing to suffer, rather thein inf
suffering) has been positive in the world overall, when applied to women who hisyoricall
were told to submit and to be quiet, it could become a negative, limiting factor.
Mennonite ideals of Christian discipleship such as “self-abandonment,” and “the
readiness to suffer for the sake of God ... become highly gendered when a model
Christian-Mennonite demeanor is interpreted to be one of humility, submission,
yieldedness, and readiness to suffer” (2008, pp. 12-13). For men, “discipleship allowed
them to challenge the status quo of power relations in the world” (p. 13), while for
Mennonite women, it reinforced their subservient role in patriarchal societys Bppk
conveys these restraints as well as the ways in which religion fostereuhiMien
women'’s agency and influence. Such a masterful scope of dense writing réqeres
adequately digest.

Not to be overlooked is social historian, Royden Loewen, Chair of Mennonite
Studies at the University of Winnipeg, Manitoba. His excellent immigradionic
history is always attentive to gender, like his 2002 ess&yrangers at home
“Household, coffee klatsch and office: the evolving worlds of mid-twentieth-gentur
Mennonite women.” Especially interesting is his most recent viigspora in the
countryside: two Mennonite communities and mid-twentieth-century rural disjenctur
(2006), comparing Mennonites on both sides of the U.S. — Canada border, which
illuminates the effects of different national contexts on ethno-religicersnighite
identity. His chapter on, “The rise and fall of the cheerful homemaker,peciedly

stimulating. And gender is well-integrated into all his previous work, as well.
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Despite its lackluster title, Marlene Epp’s invaluable studlyemen without men:
Mennonite refugees of the Second World {2800) — relies on 34 oral history
interviews at the intersection of gender, war, and immigration history to bright a
significant period in Mennonite women'’s history that had been shrouded in secrecy.
This compelling narrative describes the wartime experiences of Menmamten who,
having lost their husbands and fathers to Stalinist work camps, fled the Soviet Union.
More than mere description, this work examines the culture of women refugees and how
they remembered and reconstructed past events (including famine and waréine ra
following the war, and how they and their female-headed households were seen as both
threat and promise in postwar resettlement among Mennonites in Canada andyRarag
It is a gripping and engaging story.

Pamela Klassen, igoing by the moon and the stars: stories of two Russian
Mennonite wome(i1994), demonstrates the value of the life-history approach, as her
book covers similar subject matter in more depth but on a narrower scale. Self-
consciously using feminist methodology, Klassen’s life histories of the xpa&riences
of two Russian Mennonite women describes their faith and ethnic identity, forged by
their arduous journey from the Soviet Union through war-torn Europe to safety as
immigrants to Canada. Klassen’s book makes an important contribution to Mennonite
women'’s scholarship.

These works are in contrast to two less successful books published north of the
border. In her own voice: childbirth stories from Mennonite wor(le997), an edited

collection by Katherine Martens and Heidi Harms, discusses not only chil@birt

48



marriage, courtship, relationship to the wider Mennonite community, ethnic idemidy
ideas about God, church, and culture. It suffers for lack of a clearer focus, anddazz
about what, if anything, makes Mennonite childbirth stories unique. However, the book
is intriguing for the range of stories, some transcribed from GermBlaotdietsch(a
Mennonite Low German dialect distinct from but related to Pennsylvaniadagand
the range of age (from 20 to 80) and experience among the informants.

The study;The work of their hands: Mennonite women's societies in Catgda
Gloria Neufeld Redekop, (1996), relies on survey data and minutes, figures, and graphs
to document the rise and decline of Mennonite women's mission societies in Canada
during the early part of the 20th century. This is a significant subject of sindy, s
women'’s societies were important socializing influences for immidviamnonite
women and functioned as parallel church for women denied formal power in church
structures. But the exhaustive amount of quantitative data lacking a compeltaigyaa
makes the book tough to wade through. (On the U.S. side, Sharon Klingelsmith’s fine,
enduring article, "Women in the Mennonite Church, 1900-1930," (1980), tells the
corresponding story of the rise and decline of American Mennonite womenismiss
societies, whose female leadership was supplanted when it was seen aista thade
church administrators.)

Contemporary Mennonites have embraced our poets, many of them women, for
accurate truth-telling, even when their work prods or provokes. Note the popularity
among Mennonites of critically acclaimed poet, Julia Kasdorf, author of two previous

poetry collectionsSleeping Preachgi1992) and=ve’s Stripteas€1998), both published
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by University of Pittsburgh and well worth reading. In a more recent book of prose,
entitled, The body and the book: writing from a Mennonite life: essays and [{@601E),
Kasdorf discusses her creative influences, comparative poems written bguitia's in
response to some of hers, and the ways that growing up Mennonite and female have set
“enabling constraints” on her work as a writer. Of her unofficial role as Peansyl

German Mennonite poet laureate, Kasdorf herself has written, “Mennonitesamwi@c
memory of persecution and feel their identity to be always endangered, segditése

of imaginative writers like me the promise of preservation as well abiribat of
misrepresentation” (p. Xii).

Alternately promise and threat, the body of work by Mennonite-related poets is
too broad and diverse for this survey and includes as many Canadian as American voice
This poetry describes a modern sensibility regarding historic devotiongmuslideals.

But a good place to start for an overview is the acclaimed anthology edifathby

Hostetler, A Cappella: Mennonite Voices in Poeftyniversity of lowa Press 2003).

This bi-national book includes 24 poets, two thirds of whom are women. Hostetler notes
some common themes among the variety exhibited by these Mennonite-related poets;
these include the relationship of the individual to the community and the tension between
communal authority and individual experience. The book’s Atleappella referencing

the unaccompanied singing style traditional among many Mennonites, is takea from
particularly evocative poem of the same name by Shari Miller thatildesinging as,

the entrance to a church / or a cavern / where my ancestors /

droned the poetry / that could not be uttered / in the village.
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In sixteenth-century/ dungeons / they sang these hymns /

as a way to connect / flesh chained to walls / and racks. We hold

these broken ones / in our voices

like bread that could / bless us (Hostetler, 2003, p. 117).

Indeed, as in this excerpt, many of the poets in this collection hold the power of
memory, of blessing, in their voices. Poems like this one juxtapose past and present
Anabaptist events and images, reminders of a particular Pennsylvania Gernraoniée
historical standpoint that is very much a part of contemporary Amish segdihildy.

More titles of poetry by Mennonites can be found online in the DreamSeeker

series of Cascadia Publishing Housev(v.cascadiapublishinghouse.com/dream)han

Mennonite press publishing new poets, including women from Pennsylvania German
roots. One striking new voice is that of Debra Gingerich and her book of pa4ras

We Star{2007). Gingerich writes out of her Pennsylvania German Mennonite heritage,
sometimes with nostalgia, sometimes with angry wit. In a poem to asduelgrist in
Lancaster County who is looking for “Amish or a least Mennonites” she considers
offering “a Pennsylvania Dutch obscenity / or something else of the Mennonite
experience you’re not looking for — a conversation / about the Reformation alcoty J
Amman led a schism over shunning or / the impact of reddartyrs’ Mirror on a

child” (p. 85). Yet Gingrich’s voice overall is one of compassion, respect, and clear-
sighted assessment and appreciation for her Mennonite background. Most poignant to

modern Mennonites is her poem, “Diversity,” one of the strongest in her collection,
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which grows out of the individual-communal dichotomy, using the image of hymn-
singing, an identity marker for Mennonites.

“No one had to tell me / that God somehow can hear,

that he loves four-part harmony.

Otherwise, voices could never / fit together like that...

And we should have known / that folks who once all wore

the same cut dress, the same plain coat

couldn’t also sing in unison.

Somehow it had to be told that

we are not all made alike (Gingerich, 2007, p. 25).

As in the preceding excerpt, the Mennonite and Amish women as authors and

subjects named above regale us with diversity within these supposedly homogeneous
religious communities, demonstrating the ways in which they are, and asdikein

negotiating their lives and their gender roles.
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CHAPTER TWO: Landscape and Methodology

Part of the tourist appeal of Lancaster County has to do with the ways in which
this landscape, and the Amish who are so closely associated with it, function both
literally and metaphorically in the tourist imaginatfnindeed, as Valene Smith and
Maryann Brent have noted of places like Orlando, or Vail, or Cancun, so, too, Lancaste
County as a tourist destination benefits from “place marketing, where theat@mee
defines the destination image and the anticipated activities” (Smith &,B@0t, p. 10).
| begin this chapter with an opening vignette from my fieldwork.

Vignette: Vegetable Shopping in the Country

When | pull in to the road-side vegetable stand, the parking lot is deserted,
unusual for a sunny afternoon. Thinking perhaps they are closed for the national, holida
I’'m glad to see the chain unbarred. While | need some fresh spinach for saladdo take
my family gathering this Memorial Day, apparently other shopperatdaheir own
backyard barbeques. Or perhaps tourists are, in fact, staying home this Wwelidkaynd,
as the tourist bureau had predicted a softer market this spring, with the ecstawni
down.

Twelve-year-old Sallie is minding the stand, and seems glad for a visitof. “So
guess this isn’t a holiday for you?” | inquire of her, remembering belatieal, of
course, the Amish, as pacifists, wouldn’t celebrate a national holiday devoted to

commemorating war.

% This section deals primarily with the physical taster County landscape and how that is viewed
imaginatively as a cultural landscape. It doesaututress the built environment. Although, as Maoybin
Sies has noted, “in North America, at least, rawbethnicity are necessary considerations for under
standing built environments—they, with other fastdrelp to constitute these cultural forms” (20051).
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“Nah, just a regular work day,” Sallie tells me.

While Amish do take off for a variety of obscure religious holidays including
Ascension Day (30 days after Easter, when our Mennonite bookstore, museum and
library are always busier than usual), Whitsun Monday (after Pentecui$egond
Christmas (Dec. 26), national holidays during summer and fall are often besyftim
Amish who are actively engaged with garden, harvest, canning or other methods of food
— or selling to tourists.

My ten-year-old son, who got out of the car with me, gives Sallie a sheepish gr
and she smiles back. | can’t imagine entrusting him alone with the respopsitilie
family business for an entire afternoon as Sallie has been (the bored@otethigal for
mischief, would it be safe?). | shake my head at this difference between famigh
expectations and my own.

As | look over the selection of locally grown spring crops (rhubarb, asparagus,
spinach, beets, strawberries, cucumbers), | know that the produce is guaranteed to be
fresh at stands such as these. One day when | stopped last summer and expressed
disappointment that they were sold out of sweet corn, Sallie’s mother, Basiad,nae
to wait a minute while she went out to the field behind the stand and picked me a dozen
ears. (Since moving back to Lancaster County, | now understand why locatsdihaps
about the marvels of fresh sweet corn.)

Besides produce there are dozens of jars of home-canned pickles and pickled
vegetables (five different varieties) and jellies (eight different flgybedimarks of

women’s work. Seeing them lined up on shelves in beautiful, multi-colored array
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reminds me of what Mennonite Pamela Klassen (1994) has written aboasthetia

value of home-canned goods. She suggests that we should display them in our homes
like we do quilts, for their artistic appeal. (And this is quite apart from the tasalth,

and economics of providing for one’s family year round through home-grown produce,
preserved in summer and eaten in the winter, as Barbara Kingsolver hes ofrin her

2007 book about her family’s experience of eating locally for a year.)

When | take my choices to the check out, Sallie adds up my purchases. Today she
is using a battery-operated adding machine, though sometimes she calculatesaiith pe
and paper. When I tell her that we are headed to a family gatheringyshasits, in
good entrepreneurial spirit, if we don’t need some fudge to take along. “Mam and me
made it this spring,” she tells me. My son’s eyes light up at the thought, so we ehoos
container of maple fudge. Between the produce (which was all | originadtyded to
buy here), and the fudge and the pickles, | have spent more than | intended, but what an
enjoyable interaction it has been. (Were | here on a Saturday in mid-suncowdd |
also buy barbequed chicken and home-baked pies.) Supermarket shopping — impersonal
and standardized — is never this pleasant.

Lancaster County as Cultural Landscape

Belden Lane, inLandscapes of the Sacreuites, “every human attribution of
sacrality is always a social construction of reality. Places in #lgassare void of any
intrinsic meaning” (2002, p. 43), but many in Lancaster County would disagreee Whil
place may be socially constructed, the attachments to it are real. Didyder(1995)

has written about “the power of place” in urban working peoples’ neighborhoods, the

55



power inherent in ordinary landscapes to nurture or alienate. “People make attchm
to places that are critical to their well-being or distress” (p. 16). ddtatat Lancaster
county farmland still inspires writers to defend it (see following pagagrproves its
importance to a sense of well-being among many individuals who visit and/beliee
As | will argue in chapter five, part of the appeal of the Amish is not only vieuteral
landscape of Lancaster County, in which they are the primary signifier sounahe
“mindscapes,” landscapes of the imagination, that surround and enfold them.

Researcher Steven Reschley has written about “alarmist litefatuitéen in
response to perceived attacks against farmland and the Amish, of which RamaeiMic
Testa’s After the fire: the destruction of the Lancaster County Arfiistiversity Press of
New England, 1992) is the classic example. A more recent example in thisggenre i
Garden spot: Lancaster County, the old order Amish, and the selling of rural America
by David J. Walbert (Oxford University Press, 2002), which a recent author ddsasibe
a contemporary example of the pastoral genre (Crystal Downing, p.&nish and the
Media). Reviewer Royden Loewen, commenting@arden spqthas this to say: “By
appropriating Amishness, the Lancaster suburbanites created an imagihed rura
landscape, a false rurality.... [yet] it is precisely this cultural cooson that allows the
Amish to flourish” (Loewen, 2007, p. 218).

Students of contemporary culture are increasingly coming to use the term
“"cultural landscape” to delimit the area of study that calls attention tuttuzal

meanings associated with a particular physical landscape and the people whtegbpul

% The Pennsylvania Farm Show, held in the statet@agrch January, is a celebration of rurality ok
urban- and suburbanites far removed from farming“cannect with their inner farmer” (Rutter, 2009).
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Geographer D.W. Meining, summarizing the work of landscape designer J.B. Jackson
has written that every landscape is both actual and symbolic, even spiriteakdiAg to
Meining, Jackson believed that “ultimately landscapes represent a sto\aegieve a
spiritual goal; they are ‘expressions of a persistent desire to makettheearin the

image of some heaven’ (p. 229). For many tourists, Lancaster County, Pennsytvania
that heaven.

What is it about Lancaster County that so captures the tourist imagination? As
geographer D. W. Meining has written, “any landscape is composed not only ofaghat li
before our eyes but what lies within our heads,” (Meinig 1979, p. 34), and, | would add,
what lies within our hearts. That is, our values, preconceived notions, longings and
associations with history and culture shape our experience of any lanéfscape.

The cultural landscape that is Lancaster County represents a unique blend of
geography and human community. Here, fertile limestone soil has produced a
picturesque agricultural landscape. Lancaster County raises 44 percent atiefse il
chickens and 17 percent of the state’s total cows, both primarily fed on corn; feed cor
occupies between 40 and 60 percent of the cultivated crops in the county (Lewis, p. 191-
193). While agricultural dwellers, 2/3rds of the Lancaster County Amish no lorajer

their primary living from farming, according to Kraybill 2005 lecture. Thosgsh who

still farm tend to have multi-use farms: field crops together with dairy anbickens.

24 Annette Kolodny (1975, 1984) has written in proatdee ways about women'’s relationship to the land i
early America, both in gendered metaphor (land @®&n, the American continent as female) and in
contrasting attitudes toward the land: frontiersméio imagined it as wilderness to be conquered vs.
pioneer women who conceived of it more modestls garden to be cultivated. While outside the sadpe
this dissertation, her analysis applied to LancaStanty would make a fascinating study.
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Geographer Pierce Lewis has described the Piedmont region as “Ranizsy!
cultural hearth — where the state’s character took form and which epitdimezetsite in
many ways,” (p. 2). Geographically, Lancaster County sits at the hd2ehaEylvania’s
fertile Piedmont region, in the southeast corner of the state, inland from RftiladeAs
Lewis writes historically, this area was,
a place that rewarded frugality and hard work, what James had calleésthe
poor man’s country’. It was rich soil for farmers’ crops, but rich soil also for the
Protestant work ethic, which took root in Pennsylvania and flourished
vigorously (p. 2).

The Piedmont was the core of traditional Pennsylvania.

The group most identified with tradition in this core Piedmont area is the Amish.
Taken together, all the Old Order groups, Amish and Mennonite, comprise less than 10
percent of Lancaster County's population (Kraybill, 2007), yet a Pennsylvarga st
publication reports that “Pennsylvania’s Amish Country” is “the most popular tourist
destination in the Commonwealtf.” Thus the dynamics of Pennsylvania-German
human resilience and interaction with the physical environment (described loelow)
Lancaster County have merged to constitute a unique cultural landscape in the touris
imagination.

Sometimes we recognize cultural landscapes only when they are no more. As
David Schuyler has written of the development north of Lancaster city, “Ashfenid

Mennonite farm families moved away, a unique cultural landscape, a placeaokabie

beauty and historical significance, was transformed into shopping center, subdjvisions

**Hello Pennsylvania: A Quick Tour of the Commonwealth,” Main Capitalding,
Harrisburg, Pa: Pennsylvania House of Representatives, 1995, p. 12.
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and single-family homes that epitomized all that was wrong with suburbamhgfiow
226).

In a recent book of essays by geograph¢ospelands: a geography of culture
and place across Amerigdohns Hopkins University Press, 2001), editor Richard L.
Nostrand argues for the concept of a homeland constituted by “three basgatsteam
people, a place, and identity with place.” The people in a given location must halve live
there long enough to “have left their imprint in the form of a cultural landscapletba
have developed an identity and emotional attachment to the land (p. xvii). This is true of
the Lancaster County Amish, whose ties to the land are both emotional and actual, both

cultural and historic.
Physical Landscape

While Lancaster County, Pennsylvania, functions as a cultural landscapegdeat
of the physical landscape are a significant component of the way in which it furintions
the tourist imagination. Geographically, the borders of Lancaster Caendgfined by
both water and hills. The mighty Susquehanna River forms the western border,
connecting with the Octoraro Creek to form the southeastern border, and with the
Conewago CreéR to form the northwestern corner.

Lancaster County’s northern border is formed by the wooded range of the hills of
Cornwall, much of it state game hunting lands, with nearby communities of Mount

Gretna, Mount Hope and Mount Airy, that run roughly parallel to the Pennsylvania

% Conewago Creek, not to be confused with the CamgavCreek in southern Lancaster County, are
Indian place names like those attached to othezrwalys — Conestoga, Pequea, Susquehanna. These pla
names document early Native American presenceelatidscape.
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Turnpike (east-west Route 76). With Texter Mountain and South Mountain at its
northernmost peak (where Berks, Lebanon, and Lancaster counties converge)g¢his ran
of elevation reaches its easternmost point near the headwaters of the Conesioga R
close to Morgantown, just outside Lancaster County’s eastern border.

Geographer Pierce Lewis has written that stream patterns doaitfaation of all
geographical patterns which is true in this case (1995). Much of Lancastey’€ount
fertile farmland comprises the drainage basin of the Conestoga River, whidnrans
northeast diagonal through the length of the county, skirting Lancasteioagypty into

the Susquehanna River at the southwestern poinE{geee B below).

Watersheds
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http://www.co.lancaster.pa.us/planning/lib/planniimgages/countywebwsheds. gif
Used with permission of the Lancaster County Plagr@ommission.
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Moreover, Lancaster County is watered by dozens of smaller steam®aks, c
making it “the most productive un-irrigated farmland east of the Mississgppft-used
quote that many locals can recifeMany roads and township border lines follow these
waterways.

While Lancaster County is blessed with some of the richest farmland in the East
it is also known for the resourcefulness of the farmers with whom it is mosfieiénti
the Old Order Lancaster Amish population, which numbers some 12,000 baptized adult
members, estimated at a community size of some 27,000 including children; half are
under age 18 (2008 Krayhill, p. 2).

The Amish love the land. By far the vast majority have chosen to stay in
Lancaster, despite increasing land-use pressures that have two-thirdsbffamilies
into occupations other than farming. Many Amish can identify with Mennoniteaschol
Royden Loewen, who quotes his father, a master farmer, who told him, “Next to my love
for the Lord and for my family, | love land the most” (Loewen, 2006, p. 254).

Geographically, the Amish are largely concentrated in this fertikel@@®veen the
Conestoga River and the Pequea Creek, east of Lancaster City, and inkyreasiting
toward Georgetown. The Amish occupy a relatively small portion of the Ceougu$
square mile area. They are most concentrated in a pie-shaped wedge fivaghiles

wide and 10 miles long, frequented by tourists.

2" This description is found in a variety of sourdes|uding the Lancaster-York Heritage Region web si
(www.dcnr.state.pa.us/brc/heritageparks/lancastkrgspy and the Pennsylvania Department of
Transportation web sitevivw.paroute23.com/environment/farmland/farmlandbtigthtm). The original
source seems to be the following, follow-up to &2 8riginal study: “The rich limestone valleys of
Lancaster County, which locals describe collecyivad ‘the Garden Spot of the World,” contain sorhe o
the most productive, non-irrigated farmland in tia¢ion. Here, the Amish were able to developrizitiy
community based largely on agriculture” (Luloff akcannich, 2002, p. 147).
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Tourism Historically in Lancaster County

Similar to how Wilbur Zelinsky has described the “endless busloads and carloads
of tourists as integral elements” of the Washington, D.C. landscape, so tlestouri
frequenting Amish attractions in Lancaster County are an integral part ofytsieatand
cultural landscape here, as well (Zelinsky, p. 321). Lancaster Countyisnoemntly
situated four hours southwest of New York City, two hours north of Baltimore and
Washington DC, and 1.5 hours west of Philadelphia, making for easy access to tourists

(seeFigure C below).
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http://www.homefinders.com/lancaster/Lancaster%2p¥a0Edited%206-25.gif
Used with permission of Lynn Harley
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Tourism to Lancaster’s Pennsylvania Dutch was already underway during the
early twentieth century, fueled in party by the inaccurate popular novel by Helen
Reimensnyder Matrtin, published in 1904ljie the Mennonite Maid: A Story of the
Pennsylvania Dutcghwhich was later made into a 1922 movie (Weaver-Zuercher, 2001).
But tourism got a significant boost with the 1955 Broadway mugitailn and Fancy
which “put the plain Dutch [Amish, Dunkard and Mennonite] on the map, both
figuratively and literally. Figuratively, with a warm story line aboatstrossed Amish
lovers. ... Literally, with a well-lighted backdrop that was a giant LaigcaCounty road
map” (Stoltzfus, 2000, p. 7). The Pennsylvania turnpike, which had already opened in
1940, gave city folk easy access to Lancaster (Luthy, 1994). One of the darligist
attractions, the Amish Farm and House, opened in 1955 and has been continuously
operating since. The local tourist bureau, now the Pennsylvania Dutch Convention and
Visitors’ Bureau, formed in 1958 to protect the Amish and promote tourism.

Tourism continued to climb during the 1960s, and was further strengthened when
in 1971 the Whitney Museum in New York City mounted a display of 61 Amish quilts
from Lancaster. The 1970s and 1980s marked the height of the quilt craze in tancaste
according to women in my study; a local reporter published “Lancaster CQuritly:

Capital U.S.A.” in 1987 (Klimuska, 1987), which it was seen to be.

County tourism received another boost after the making of theWitmgssjn
1985, and following:

Over the next ten years, enraptured audiences left movie theaters

throughout the world longing to visit the Amish. They descended on [the
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village of] Intercourse, many of them trekking to the booth at

Zimmerman’s [hardware store] to touch the phone Harrison Ford used in

the movieWitness The Lancaster tourism industry’s long hoped-for

revival had come, bringing with it lots of free-flowing cash .... (Stoltzfus,

2000, p. 13).

Today, according to statistics from the Pennsylvania Dutch Convention and
Visitors’ Bureau, the Pa. Dutch Country region is Pennsylvania's leading touris
destination, and more than 8.3 million tourists visit Lancaster County each ggar&F

Figures, PDCVBwww.padutchcountry.com/press_room/fagqs_and_figures/statistits.asp

And as | have documented elsewhere, the recent growth of Amish romance fiction by
such authors as Beverly Lewis, Wanda Brunstetter and others — in which #re’vemin
evangelical sensibilities are attributed to Amish female charaetexsers what | have
coined as “tourism of the imagination” that contributes to the growth of actuahAmis
tourism in Lancaster County and increased sales for Amish women’s businegssasger
(Grayhill, 2007). | discuss the vast literature of tourism in chapter fivewltarn to a

discussion of my methodology.
Methodology: Ethnography

Qualitative data, as in this dissertation, offers deep immersion in anabeigs
world. Focusing narrowly makes it possible to examine the problem in depth. Gaining
the kind of insider knowledge about Amish women entrepreneurs that | sought would
have been difficult with any kind of approach other than in-depth ethnography and

participant observation. | have used a life history approach with a small group of
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informants, actively seeking out women'’s voices in a patriarchal culture. &xami
gender roles and expectations through a survey would have been inappropriate and
impractical. Ethnographic method also provides much greater respect for agrdk@ow
one’s research participants, who, in some senses, become collaborators ieaitoh res

To engage this area of study required the tools of anthropology applied to this
particular, local U.S. setting, as | sought to understand Amish women’s cutiesaing
system through interviews, field work in their homes and shops, and transcribing and
analyzing tape-recorded interviews. Qualitative research yields thiétbeneleeper
insights and richer analysis than quantitative data, enabling the rese¢archderstand
cultural significance through articulating what Clifford Geertzscélick description”
and “webs of significance” illuminating “structures of meaning” (1985).

To add a note of humility to this process, Geertz notes that while many of us
present our ethnographic work as simple description of our informants’ realitgt,in fa
our accounts as well as the self-understandings of our research participdodtha
interpretations of culture (hence the title of Geertz’ well-known book of ggsayat is
to say, both are constructions that require selecting out certain informatieativea
usable narrative. Quoting Geertz, these interpretations are thus “fictibtressense that
they are ‘something made,’ ‘'something fashioned’ — the original meahiigiio — not
that they are false, unfactual, or merely ‘as if’ thought experiments” (p9715). This
is perhaps why anthropologist Kamala Visweswaran (1994) titles her boolag$ ess
Fictions of Feminist EthnographyHence a humbleness about the open-ended,

constructed nature of my research is in order.
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Through ethnography, one gains in depth and understanding what one may lack
in breadth, and avoids the flaws and rigidity of survey research. Ethnographic
description aims to present phenomena in new and revealing ways. Descripilge deta
add richness; vivid portrayals of informants are persuasive; word pictures se¢itiee
And, in fact, these details are ethnographic evidence, convincing us of they\alait
ethnographer’s observations. Thick description requires intensity of observation, and is
time consuming. But because descripi®axplanation, it is largely through thick
description that we as ethnographers illuminate our subjects of study fordbe teea
comprehend.

As qualitative researchers, ethnographers use an inductive or discovery-based
approach, as compared to the deductive, hypothesis-driven method which characterizes
guantitative research. | am trained to work as an anthropologist, analyzisrgtapsded
interviews in some detail. One benefit of qualitative methodology is that it alh@wvs
researcher to ask in-depth questions and follow-up if she doesn’t understand. Thus we
identify a topic of study, and build relationships with informants, while letting the
specific questions that guide our research change and develop in the field.

As ethnographers, we can argue that our accuracy is greater than that of
guantitative researchers. In comparison with survey research, Mamymétaley has
written that, for ethnographers, “As the number of cases investigated isdethece
amount of detail that can be collected on each case is increased, and the ctiaree of

being error in the information reduces, too” (Hammersley, 1992, p. 186). This leaves us
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with smaller samples (and the concomitant danger of over-generalizinghfeom but
with a greater degree of accuracy in those samples.

My style of research was open-ended in that | had topics | wanted to explore wit
the participants in my study, but I did not approach the interviews with a pistsst |
guestions. In this, my theoretical model was akin to what Mitchel Duneiesvaibout
in his book,Sidewalka 2000 ethnography of New York City street vendors. Duneier
describes his method as “diagnostic ethnography,” that is, letting the reagarda
develop according to what he uncovered as he preceded with his fieldwork.  Anthro-
pologist Renato Rosaldo refers to this as an ongoing, border-crossing processabf “s
analysis” (1993).

In my case | gained focus through the process of collecting and analyzing the
data. As the National Science Foundation Report on Qualitative Research noted,
“qualitative research is a lot like prospecting for precious stones or nsin&kéiere to
look next often depends on what was just uncovered. The researcher-prospector learns
the lay of the land by exploring it one site at a time” (Ragin, Nagel, and White, 2004, p.
12).

Qualitative research takes an inductive approach, discovering criticadghasm
they emerge from fieldwork. Moreover, qualitative methodology is uniquely soited t
measure subjectivity and intention, and to understand how and why things happen. In my
case, unlike with quantitative survey data, repeat visits and multiple observatiomas over
period of time allowed me the ability to check interpretations and ask follow-upansest

that extended and deepened my analysis.
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Ethnography emphasizes cultural understanding, rather than taking American
culture for granted. Good ethnography, as John Caughey has noted, “helps us break
through the cage of our own cultural conditioning” (Caughey, 1982, p. 243). In so doing
we illuminate aspects of the American cultural mosaic in ways that few othe
methodologies or disciplines can match for in-depth description leading tosedrea
understanding. Michael Agar has written about the “value of ethnography in humanizing
stereotypes,” and in exposing our assumptions about others as oversimplifications. Aga
goes on to argue, “Ethnography, then, offers a social science metaphor witHirthvehic
richness and variety of group life can be expressed as it is learned froi dire
involvement with the group itself" (Agar, 1996, p. 63). And this can have a profound
effect on how we conceive of American cultures, which is, as | understand it, the
American Studies project.

Ethnography, if done well, allows us as readers to see the world from others'
points of view and makes us care about them. It has the potential to change how readers
think about and relate to certain groups, because they are known, no longer seen as ali
And this has broader implications than just the particular group under study. As John
Caughey has written, "It is through in-context investigations of every@gahat we can
best frame an adequate understanding, not only of particular human groups, but of human
thought and behavior generally" (Caughey, 1982, p. 243). At its best, ethnography helps
us see universal humanity within the particular, to see the "world in a grandf as

the poet Blake put it.
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Ethnography matters to American Studies in another way, as well. Carl Bode,
one of our discipline's important founders, emphasized a populist commitment to
accessible scholarship that reached beyond the borders of the academy. Etlinograph
with its emphasis on narrative, does this very well. Ethnography is stongtelhd as
such it is an imminently accessible medium, more so than most methodologies, which
should give it a special place within American Studies, fulfilling as it doesdte B

mandate.
Women'’s Studies & Feminist Ethnography

Ethnography's emphasis on accessibility and on story also links it to the descipli
of Women's Studies. Growing out of the women's movement, with its important slogan,
“the personal is the political,” Women's Studies has historically plastd@g emphasis
on women's stories as a basis for intellectual work and action. Thus, what ethgograp
has to offer Women's Studies is a rigorous method based in women’s experiences.
Ethnography gives Women's Studies a strong, social-science practicelntevground
its commitment to experientially based feminist knowledge.

Both ethnography and Women'’s Studies believe in social construction, of culture
and of gender respectively. Renato Rosaldo refers to this openness at the heart of
ethnography as "border crossing," and calls for more of it (Rosaldo, 1993). Deborah
Gordon sees ethnography as “the process and product of cultural translation, ussd arg
for bringing it into an “interdisciplinary feminist dialogue” (Gordon, 1993, p. 439). Thus,
the theoretical commitments of ethnography and Women's Studies inform and esinforc

each other.
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Qualitative research is also, frankly, much more interesting to read, sdresvi
the reader in with narrative as story. In writing parts of this disgertBhave explicitly
borrowed some storytelling techniques from fiction writing, but in all cases, théseve
and conversations actually did take place. Moreover, | have tried to writéyie that
maximizes accessibility since some of my informants have asked td.read i

| believe this micro-study may illustrate, in a larger sense, the srtayge by
women of religious faith face during periods of occupational change and germder rol
transition amid forces of the marketplace, modernity and change.

George Marcus has written of ethnography as a “distinctive form of knowledge
production,” central to cultural anthropology, though now with increasing vanehei
nature of projects and in their textual forms (1998, p. 231). While anthropology has
typically assumed that fieldwork takes place in remote, internationadgsetthe
University of Maryland’s American Studies department, with which | aaag@d to be a
affiliated, emphasizes “the cultures of everyday life,” and the valtieldvork in U.S.
settings. Research at home is the “ethnographic effort” that Caughdgduaied as
seeking to “understand the other culture from within” (2006, p. 23).

Judith Stacey has described what she calls “feminist ethnography,” whithtss
most basic, “research on, by and especially for women” (1991, p. 111). By thatdtandar
my work is central in this category. This, in itself, will be groundbreakinfgvas
scholarly articles have been written about Amish women (I have writteropsyiabout
the inaccuracies of generalizing about the Amish from only male informants)

Moreover, Margery Wolf writes persuasively about using one’s power and alditori
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authority with a sincere desire and awareness of giving agency to one'ssstibjeay
not have always gotten it right, but Taiwanesenenwere taken seriously as agents
because of my research and writing" (Wolf, 1992, p. 14). |trust that this dissevtdt
enable us to take Amish women seriously as active agents of change.

Moreover, Stacey argues that women may bring special strengths to tihiglme
“Like a good deal of feminism, ethnography emphasized the experientiappttsaah to
knowledge was contextual and interpersonal -- therefore attentive, likevoiosn, to
the concrete realm of everyday reality and human agency” (Stacey, 1984, p. 111).
Margery Wolf defines the feminist agenda in anthropology as follows: “to expes
unequal distribution of power . . . and discover ways of dismantling hierarchies of
domination” (1992, p. 119). In this work | have attempted to understand the former
through my interviews with Amish women, and address the latter indirecthalif at

As to the nature of fieldwork, Sherryl Kleinman, writingraminist Fieldwork
Analysis noted that, “to do good fieldwork, we have to know ourselves, including our
expectations for and feelings about the people we’re studying” (2007, p. 2). Engagement
with her own politics of location led Kleinman'’s transition from a “qualitatesearcher
to a feminist fieldworker,” bringing her political perspectives to beareswiork (p. 4).
Or as John Caughey put it, “To know the other through oneself is an act of conceptual
empathy and culturally informed imagination” (2006, p. 23).

Pat Caplan observed that women ethnographers have been the ones publishing
material on the tensions inherent in fieldwork itself. Caplan saw this as a kind of

disciplinary “housekeeping” in which women take up the “impurities of fieldwork”evhil
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“men are off doing the ‘real thing”” (Caplan, 1988, p. 16). But Diane Wolf, writing in
Feminist Dilemmas in Fieldworksges concerns related to ethics in fieldwork as critical
for consideration, related as they are to such underlying feminist tenetasgsatrency,
reflexivity, and reciprocity. In particular, Wolf and others have arguddiikmterested
detachment is neither possible nor desirable. To Caplan, objectivity is simphy affo
male subjectivity. Every researcher has an agenda; some are simplyvam @it
than others. In fact, as Wolf writes, “The epistemological contribution of women
researchers is their ‘embodied subjectivity’ — their own knowledge and erpesi are
crucial for creating knowledge and for determining how fully they can uraahet st
phenomenon” (p. 13).

| learned during this project not to weigh interview data over data gdiraeyh
participant observation, but to be alert to the contradictions. This was most obvious in
my interview discussion about mothers and work for pay. My informants were at pains
to tell me that business should always take a back seat to mothering, yeifrtragiy
own work histories and interactions belied this. While they had various stratgies f
constructing their personal situations (financial need necessitated puttik@nst, the
shop was at home so they could prioritize mothering, daughters functioned as ‘tsurroga
mothers,” not wanting other Amish women to experience their regrets, eteieddo
me to be a case of do what | say, not what | did.

Renato Rosaldo suggests looking to the “mundane practices of every day life”
(such as Amish women'’s work?), and argues that, “Ethnographers look less for

homogeneous communities than for the border zones within and between them. Such
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cultural border zones are always in motion, not frozen for inspection” (1983, p. 217). In
a sense the Amish women small business owners whom | studied exist in a gonstantl
shifting border zone on several counts: as entrepreneurs, they juggle domestic and
business worlds, and they are on the border between Amish-and-outsider relativais, i

their clientele is tourists, or outsiders. This borderland is interesting to explor
“Look for Someone Interesting”

In identifying participants for my study, | took to heart John Caughey’s
suggestion: “don’t look for someone typical; look for someone interesting” (2006, p. 8).
A range of initial contacts came from tour guides with the Mennonite Infmm@enter
in Lancaster, but I quickly found some women more engaging and intemested i
participating than others. While the informants in my study are to some degree
representative of the range of women in business, they are all unique individuais in the
own right. Listening to their perspectives illuminates some of the struggtéstrengths
of this field of employment for Amish women.

Initially 1 was concerned that my work with Amish women business entrapsene
would not portray mainstream Amish women, because successful entrepreneurshkip see
to demands attributes that not all Amish women possess. But Susan Geiger has noted
that “what can be usefully characterized as representative is not, tasathe
individual member of a group but rather the conditions or circumstances within which
that person operates” (p. 173). Amish women entrepreneurs operate within the same
milieu as do other Amish women, and thus are subject to similar pressures, though they

may have adapted unique strategies for dealing with them.
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However, in many ways this idiosyncratic group of informants is also
representative of the Amish community, with its independent range of opinions. As
researcher Pauline Stevick has written,

not only do Amish communities differ [in different states and geographic

areas], but so also do Amish persons within each settlement. .. Outsiders

are tempted to consider them as a monolithic entity rather than as a

configuration of human beings with different ways of reacting to and

living out the values of their culture (Stevick, 2007, p. 9).

As one Amish woman told researcher Diane Zimmerman Umble after arn Amais had
written a long letter to the editor that was published in the local newspaper, “fétdoe
speak for me™ It is useful to remember that the Amish themselves have no central
coordinating body or designated spokespeople. This became especially elcheaft
Nickel Mines shooting, when organizations such as my own received requestedrom t
media to speak to the Amish people in charge, not understanding that there is no such
body. (In the days after the shooting, aided by Mennonite friends in the community, the
Amish did, in fact, organize a coordinating committee to receive donations and
disseminate information. This group also wrote several statements foedine to my

knowledge the first time any Amish group has tried to speak on behalf of the entire

2 Erom Oct. 13, 2007 presentation on Nickel Mines at the American Studiesi#tgm
meetings in Philadelphia, Pa., by Umble, entitldte Amish and the Media: Drugs and Murder
in Paradise.
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community?® Thus my choice of independent-minded informants may, in fact, be more

representative than not.
Methodological Issues: Positionality

“Graybill. Isn’t that a Mennonite name?” -- Informant in my study, on first
acquaintance.

| followed John Caughey’s life history model, as described in his 2006 book,
Negotiating Cultures & Identitie®f “person-centered ethnography” (p. 9), conducting a
cultural investigation of another person, and simultaneously, to some degree, of myself. |
have also benefited from James Spradley's nuts-and-bolts approach to the etrmographi
model and participant observation. As an educated woman interviewing women with an
8™ grade education, | have attempted, as A. Lynn Bolles urges, to represeatrtee w
under study “on their own terms” (Bolles, p. 82).

Many women anthropologists have written openly in their ethnographies and
elsewhere about the politics of location; see, for example, the fine reflebji@ssayists
in Behar and Gordon's8yomen Writing Cultureln my own case, in relating to Amish
women, | had both a foot in and out of their world by virtue of my membership status.
This is somewhat akin to the notion of being “a halfie” in relation to one’s informants,
which was introduced by thenthropologist Lila Abu-Lughod (1991). Born of Egyptian
parents and educated in North America, she considers herself to belong to two cultures

through her fieldwork with Bedouin women. Them@ increasing numbers of such

29 Amish bishop districts of about 30 families are governed by a bishop, twoersristd two
deacons (Kraybill, 2001, p. 94) and operate autonomodslg.Amish National Steering
Committee keeps abreast of legislation effecting the Amish, in an iafiammal, not a public
relations, capacity.
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“halfies” among ethnographers; these include Dorinne Kondo (199@ynanican

Japanese anthropologist who did fieldwork in Japan, Barbara Myerhoff (E78),
American- Jewish anthropologist who worked in a U.S. Jewish seniors’ center, and Ruth
Behar (1996), who returned to her Latina-Cuban American roots through her fieldwork
in Mexico.

Likewise, | approached my research as a partial member. Mennamitésmish
share the same Swiss-German roots growing out of the Radical Reforinatié”
century Europe. Here in Lancaster County, Amish and Mennonites — from quite
conservation to liberal groups — have been common neighbors for nearly 300 years.
Mennonites in my progressive home congregation and the Old Order Amish shire simi
Christian beliefs on peace, discipleship and, at least historically, a delsealistinct
from the world. These shared beliefs can sometimes be obscured by Amish and
Mennonites’ marked differences on acceptance of technology (most Mennonéets acc
higher education, modern dress, telephones and automobiles, whereas most Amish adhere
to horse-drawn buggies and plows for farming, use of the Pennsylvania German
language, “plain dress” and taboos on public electricity.)

In this research my partial membership was an asset. Being Mennonite gave me
beginning level of entry with Amish women that probably would have been harder to
achieve otherwise. In Lancaster, my last name is recognizably Mennionéeziews
often began with informants asking me questions about my father's relatives (though

married, | go by my maiden name, thus my husband’s relatives came updesenfiy,
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designed to place me patrilineally. | came to view these opening geicahtpgestions
as fulfilling a "gate-keeping" function which allowed conversation to flow Hfee

Moreover, | was able to initially introduce myself as an employee of awl sh
business cards from a known and respected Mennonite organization in the county. When
| began my research | worked for the Mennonite Central Committee (MCC), an
international development agency with local headquarters in Lancaster Qdwerty
Amish help out with quilting, meat canning, and sorting health kits for relief. More
recently | have directed the Lancaster Mennonite Historical SddibtiS), known
among the OId Orders for our quarterly consignment book auctions and our annual
summer Bookworm Frolic used book sale, which attract Amish buyers. In my current
employment, Amish women visit our facility and attend our events, and liocalg
take groups for meals in Amish homes. Both MCC and LMHS are long-standing,
reputable organizations known to Amish in the Lancaster County community. In
addition, my husband teaches at a Mennonite school and my son attends one. Thus in
these ways, my informants saw me as a credible researcher rodtedaocal Mennonite
community.

My expertise includes the fact that | have been doing research on Mennonite and
Amish women in Lancaster County, where | live, for 12 years. In additioroteiadj
formal and informal opportunities for participation observation and data colledtisn, t
has provided ample opportunity for the research to deepen as it marinates in its own

reflective juices. My research is deeper for these reasons.
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However, unlike the conservative Mennonite women whom | had interviewed
previously, who place a strong evangelical value on witnessing, my Mennonitgyident
alone did not allay the fears of the Amish participants in my study. Perhapsnitywas
need to tape-record interviews, and their mistrust based on fear of words being edisquot
or ending up attributed to them in the newspaper, which has happened. Because of the
strong Amish value on humility, drawing attention to oneself through public comment in
the news can expose one to chastisement within the Amish community and is seen as a
decidedly bad thing. Despite my promises of anonymity, it seemed to me thabtwlit
research participant there was a period of proving which necessitated s&reralefore
a time could be arranged to tape-record an interview. And some would never agree to be
taped. However, in my case, tape recording was indispensable. Research tookgrlace
several years given other demands on my time, so having the oral recordieiasc
keeping the material fresh; memory alone would not have sufficed.

| gradually noticed in conversations with Amish women that they referred to
Amish as “our people” (as in referring to store clerks, "I like to hire our people whe
possible," and, in relation to the Amish address directory, "it's just our people"), t
English(non-Amish), and to “you people” when referring to Mennonites. For example,
one businesswoman talked about hiring “Some Amish, some Mennonite. Not too much
English.” That is, to them, Lancaster County Mennonites are clearly not inaidersy
the Amish, yet we are seen in a different category than non-Amish outsiders. This
acknowledges some shared culture and history between us, even though, as in my case,

we differ in our acceptance of technology and do not share “plain dress,” airatie
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style of un-ornamented clothing with subtle variations among Lancaster County
conservative Mennonites and Amish.

Early in conversation, Amish women usually asked about my husband and son;
Interviewees are curious about how women researchers handle childcare durimg our t
in the field. Speaking to a male colleague, Diane Zimmerman Umble notedfiicher
work, “Well, the men I'm interviewing always ask me, who’s looking after migoém.

Do they ask you, that?” Like Diane, | was often asked matter-of-fabibywas looking

after my child. Usually my son was at school or with his father or his gramiipare

which seemed to be an acceptable answer. Despite our differing lifegtgtasn were
unfailing kind. After Mary asked about my son and | mentioned his strong-willed
personality, she said sympathetically, “Well your son is an only child;pgnelsably a

little more used to having his own way,” behavior that is completely unacceptable in the
Amish community.

In ethnography the researcher herself is the primary instrument afttesea
Positionality, that is to sayyhothe ethnographer is, matters. This method draws on
resources of empathy and connection that | both used and benefited from in my woman-
to-woman interviews with Amish informants. Karen McCartney Brown, in hesiclas
life history of Mama Lola, describes ethnography as “a form of humaioredatp (p.

12). Since each ethnography is based on the quality of relationship betweaavireie
and informant, my research is certainly stronger for my shared connections.

Positionality had another benefit in this regard, as well. It is useful tahaite

women researchers to the Amish are able to interview Amish women as walists A
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men and male leaders, but male researchers have a much harder time ga@sm¢pacc
Amish women, given the gendered nature of Amish society. This is the “honordry man
syndrome that other female anthropologists have written dbdntmy case, it meant

that | relatedcas a womario Amish women, and as a scholar/person of influence to
Amish men. Amish businesswomen were interested in my family situation and to some
extent, in my employment with Mennonite agencies, but had little interest insegrob

or life as a scholar. Old Order men that | encounter in my professional éifaghtvith

me on the basis of my academic interest in history.

Certain potential liabilities, however, may have been associated withrtigl pa
membership status. | found myself cautious, when | could have been bolder and more
direct in asking questions. Knowing which were the sensitive areas (money), $tatus
found it difficult to ask questions or push in these areas, whereas an outsider might have
been less hesitant and perhaps gotten better information. As Umble has noted in the
Amish and Medidook, Amish politeness and the desire not to offend can make it hard
for the Amish to refuse to answer direct questions. | must say, however, that ¢éhese w
not traits that | especially noticed among the women in my study. Perhalpssitat
particular kind of Amish woman to found a business, but the women in my study were
strong-minded. For example, | remember once giving a ride in my car to ah Amis
businesswoman in my study and being reprimanded for tail-gating, folloaongdsely

behind a horse-and-buggy.

% Nancy Scheper-Hughes, for example, discusses how doing field work in IreEnes
eventually accepted as an “honorary male” by the working class men in pudbsgstented; see
her discussion of this dtitp:/globetrotter.berkeley.edu/people/Scheper-Hughes/sh-com3.htm
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John Caughey has written of the problems inherent in the study of American
groups: that the ethnographer may overlook cultural beliefs that she shares wittuthe g
under study or believes she already understands (1982, p. 240). However, as Caughey
also argues, the advantage of studying groups “at home” is that we arediyst® Imake
gross misinterpretations. | was living in the field already, so to speakitbg of my
current geographical residence in Lancaster County, Pennsylvania, tienle¢any
informants. This in itself made for common ground. We could discuss weather
anomalies in the county, events at the Mennonite organizations where | wageampl
during the time of this study, gardening, community-wide events like firggaoyn
benefit sales, or the differences between city living (my home is in thefdilancaster)
and living in the country.

Thus, as scientist and feminist theorist Donna Haraway argues in hentiaflue
article on “situated thinking,” my knowledge was located in a particularumili@y
interactions and understanding grew out of my embodied standpoint, with a unique angle
of view based on my gender, religion, home setting and academic training.ht 8bhg
even-handed and far-reaching in my treatment of the women whose stories follow. And
draw comfort from the words of Haraway, who writes that paradoxically, "Ttyewy
to find a larger vision is to be somewhere in particular . . . only partial perspective
promises objective vision" (pp. 188-190). In a similar vein, Judith Stacey (1991) has
written that partiality is as much an attribute of postmodernism as of féminis

ethnography. Haraway (1991) argues that we move toward objectivity when we
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acknowledge our particular starting place and move out from there, which | iegviotr

do in explicitly identifying my position in relation to the informants in my redear
Overcoming Humility

One of the barriers in interviewing was going beyond my informants’ natura
humility, an established virtue among the Amish. One woman apologized,aeflnst
me, “I'll be answering in a plain Amish way.” In particular, asking diyegbout their
influence as businesswomen got me nowhere. One woman told me, “I'm glad to able to
brag about her store, but not my own. ... Humble yourself.” Another woman joked that
if | wanted to know how she was thought of by Amish in the community, | could knock,
on doors, take a survey and let her know. Or a quote from another, “If you want to know
what people think of me, go ask my neighbors. | could tell you anything.” Women in
my study would clearly deny amggativecomments directed at them for their business
involvement (except historically), but were reluctant to speak well of theindassio
me, so | developed the technique of asking them indirectly or inviting them to speak
about other women'’s businesses.

The following exchange with the most successful entrepreneur in my study,
known for her business acumen and her generosity, illustrates some of the wayhin whi
Amish women seemed to need to frame their accomplishments in term of caution and
humility:

| can’t say [the business] is all right. You know, | had a family. 1, | took care
of my family. But, was it right that | was so—? To me, | can’t advise

anybody to act like (laughs) I did.
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Well, you did it because you needed the money, right?

Yeah, that was the start of it. But it just, just grew out of proportion, I think.

| mean, you know, | knew how to make— There again, I'm bragging.

You were good at making money.

| was. | don’'t wanna brag, | don’t wanna brag, but it just, it was good. ... |

think the whole [business] thing is good if you keep it in persp—. Maybe |

didn't—? [ thought, you know, | am giving enough to the poor, but I, | now

see what | could have given to the poor. So God blessed me, and richly. ...

Abraham was rich. It don’t say that you can’t be rich, but keep it balanced.

And | feel now maybe | kept too much for myself.

This selection illustrates her reluctance to name her business ssteekadw
how to make money, the business was good) and her need to downplay that success by
doubting her own generosity (Maybe she didn’t give enough), when, in fact, she made
many sizeable loans to Amish in the community. This informant, the oldest woman in
my study, also faced a good deal of criticism early in her business, whiclotoaper
responses, in addition to the Amish tenet not to show pride.
“Dutch” Language and Recording
It is also useful to remember, when reading some of the extended quotes which

follow, that while fluent in English, Pennsylvania Dutch (re&@lBitsch or German), is
the first language of the Amish. Thus occasionally in the quotes, it appdaisetha
informant is searching for a word, or using an unfamiliar idiom. What mayes seem

to be inarticulateness or awkward sentence structure comes from thisranslation,
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from Pennsylvania German to English. | have not corrected grammatmal leut let
the language stand as spoken.

Pennsylvania German is the language that Amish use among themselvss, and i
used exclusively by children until first grade, when Amish children learn $nati
school. Were | able to speak Pennsylvania German, | might have gained additional
insight into Amish ways of framing thoughts or situatidhst also could have added
another dimension to participant-observation settings and provided an additional source
of data when women in my study were interrupted by a family member or a phione cal
and switched to speaking Pennsylvania German. However, it is useful to note that, with
the exception of scholar John Hostetler, who was raised Amish and spoke Pennsylvania
German fluently, virtually all of us researching the Amish do so in the meafium
English. For Amish businesswomen who are fluent in both languages, conversing in
English with me meant that taken-for-granted concepts in PennsylvaniarGgch
might have been assumed were explained. Thus what could have been a liability was,
perhaps, a strength.

The tape recorder was a living presence initially in interviews. Insér fi
interview, clearly conscious of the recorder running, one woman chided her husband after
an interruption on his part, “Harry, this is going on record. | want to be very cetesiil

| say. |wantto choose my words carefully.” Another woman, after joking abouséer

¥ Numerous writers in the past have spoofed the so-called “dutchified EErgpisken by the

Amish and other Plain groups in Lancaster County. (See, for exafgleto Speak Dutchified
English,by Gary Gates, published by Good Books.) With the Amish entry into busineskeand t
everyday use of English as the language of commerce and tourism, thesgialalog are
diminishing, and more and more English words enter into the Pennsylvania Genmaagka of
Amish speakers.
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of a computer, told me in a sotto whisper, “I better watch what | say sinceg/ou ar
recording this!” However after these initial references, the eqpader wasn’t

mentioned again; as time went on and in subsequent interviews it seemed to be forgotten.
Comparison with Other Ethnographies

In my research and writing | was guided by several influential ethnoggaphie
Barbara Myerhoff's luminous ethnographgymber Our Day$1980)sets a high
standard. Engagingly written with well documented insights, Myerhoff itlates an
ordinary yet unique group of elderly Jews. A minor character in her own book,
Myerhoff’s references to herself serve the purpose of illuminating sqmeetasf her
subjects (like the ways in which they made her feel guilty, but guilt bng @iece of
their identity as Holocaust survivors.) Myerhoff pays attention to thetiaffec
dimensions, similar territory to that which Renato Rosaldo opens up in his essay,
“Introduction: Grief and a Headhunter's Rage”(Rosaldo, 1989, 1993) or that Ruth Behar
discusses in her bopkhe Vulnerable Observer: Anthropology That Breaks Your Heart
1996). Picking up Myerhoff's book recently after several years | was touched by how
moving it is. And | was struck again by the power of good ethnography to touch both
heart and mind.

In terms of storytelling, | admire the direct storytelling style afdC Stack’s
second bookCall to Home (1996) some of this style of writing is also evident in her
first book All Our Kin (L974). These are excellent ethnographies of African American
experiences in modern-day South and in urban Chicago respectively. At poings in thi

dissertation | have tried to duplicate some of the fiction-like writing @sviplot,
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narrative flow, and characterization) that Stack uses so effectively wdnkey and which
makes it imminently readable and accessible to a broad audience.

Yet a third ethnographic comparison is Ruth Behar's much maligreatslated
Woman(1996). While some have found her auto-ethnographic style too centered around
herself, | did not, since relationship is key to ethnographic data. Behar write# irdo
the story as a character, personally interacting with her key inforgedrig my tastes it
is Esperanza’s story that shines through. By far the majority of her persomakants --
ways in which she is struggling for connection with Esperanza or sees sdimg stri
parallels -- are confined to the last chapter. Her story-telling tgoesi(dated field
notes, extended observations, and long, in-depth quotes) give a sense of immediacy to the

writing and served me as a useful model for narrative flow.
Ethnographies of Women and Religion

Two additional ethnographies of women and religion influenced me more in
content than in methodology. While the religious framework differs between eiahgel
women and Amish women, nevertheless | have been helped by the following works.

Christel Manning's fine ethnographyopd Gave Us the Right: Conservative
Catholic, Evangelical Protestant, and Orthodox Jewish Women Grapple with Feminism,
1999) is valuable for its comparative data. Unlike evangelical Christians elyhora
literal reading of specific biblical scriptures to support women’s subomissanning
argues that Catholic and Orthodox Jewish teaching relies instead on churchyaarigor
tradition (for Jewshalachiclaw and practice). This, Manning argues, allows for

guestioning and multiple interpretations. For this reason, Catholicism and Orthodox
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Judaism are more responsive and adaptable to changing cultural norms and values in
relation to women’s roles, than is conservative evangelism, says Manning.

In this regard, the Amish share common ground with the Roman Catholic
conservative women and Orthodox Jewish women in Manning’s study. In none of my
interviews did Amish women justify their positions by referring to bibliceister to the
Ordnung the Amish list of rules. Statements about women'’s roles were framed
personally (“I just don’t think its right, do you?”) or in “We believe” language, such as
“We believe that women with young children should work at home.” The latter still
allows for business involvement, since many shops are located at home. Similar to
Manning'’s findings, this would suggest that gender role change among tsb Aomes
not through proof-texts or edit, but through changing social mores and practice, 4 theme
return to in the conclusion.

Another ethnography that sheds light on issues of religion, patriarchy and gender
is entitled,God's Daughters: Evangelical Women and the Power of Submi§s89v)
by Marie Griffith. In her work with the evangelical women’s prayer fellugws\Women
Aglow, Griffith found that participants valued women-only prayer groupnggsttand
valorized a particular model of Christian womanhood. Evangelical women inti@siffi
study “validate and prize, as a rich source of female self-esteem, donaénbtions of
women as more supportive, loving, and spiritual than men” (p. 200). Many Amish
women would agree, | believe, with this social construction of womanhood, since beliefs
about essentialist femininity also have currency in the Amish community. ‘dowe

the Amish community, both womemd merare expected to be supportive, loving and
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spiritual — in Amish terms, to practice nonresistance (nonviolence), yiakek
(Gelassenheitsubmission and obedience to God and the greater good of the community,
a theme I return to in the conclusion.

Among the Amish, gendered notions of “women’s sphere” activities, as keriffit
described, are valued. Amish women have historically spent significant amotints of
in women-only settings, be they quilting frolics or Sisters’ Days (warkigs at the
family homestead) or visiting in each others’ homes.

In these ways this is akin to the picture described by historian Carrol-Smit
Rosenberg in her article about the nineteenth-century “female world of lovéwadd r
(1985). Smith-Rosenberg describes a woman-centered world bounded by home, church,
and the institution of visiting. Similar to the supportive, same-sex social netthatks
Smith-Rosenberg and Griffith describe, Amish women also spend a lot of tintaen sa
sex (often work-related) groupings — e.g., gathered around the quilting fraparipg
food in the kitchen for church services, weddings or funerals; canning peachezimgfre
corn together in each other's homes; visiting to welcome the birth of a new baby; or
socializing while shopping in Amish grocery or fabric shops.

These Amish, all-women’s worlds relate to another point in Griffith’'s book.
Interestingly, Griffith finds common ground between evangelicalism raaticpl]
feminism in the validation and celebration of all-women's spaces for shadrgyupport.

As Griffith writes, "Both conservative evangelical women and feminisés), twant to

see women's cultural and social labor revalued, celebrated, and elevatagsin"stp.
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208). To the extent that women-only spaces have feminist potential, Amish women share
in this reality.

So far in this chapter we have examined cultural landscape as the physical and
imaginative setting within which the Amish interact (the stage seifiggu will). We
have looked at methodological issues raised in doing fieldwork with the Amish. We have
compared related ethnographies that bear on this work. In summary, we haveeedxami

rurality, gender and religion.
Race-ing the Amish

As | turn to a discussion of race/ethnicity in the following section, it ikilise
note that areas of difference in the lives of Amish women (gender, racemgelig
interlock and cannot be discretely separated. Feminist theorists such asl&imbe
Crenshaw (1991) suggest the analytical tool of “intersectionality” to ackuoigelthe
ways in which such areas of difference connect and interrelate. Intersigtisnaseful
for analyzing categories of difference (race/ethnicity, genagiéraligion, in this
dissertation; one could also add class, sexuality, age, etc.), which carbeaegigmined
separately. In this section | look at race/ethnicity as it intergethe lives of Amish
women in a rural, religious framework.

First, Amish studies can be read as a subset of white studies. David Roediger
(1991) reminds us that whiteness is a category that requires historical érplana
because it has been a social construction exploited by the white workisg@ras&
Winant discuss the process of “racial formation” by which individuals come to bedshape

by the particular social constructions of race and ethnicity, through tbial;,seconomic
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and political forces [which] determine the content and importance of ratégjorees”
(1994, p.61).

In work that helped define the field of “whiteness studies,” Ruth Frankenberg
(1993) explored the advantages of whiteness for white women, not just the disadvantages
suffered by non-white women. She found that race is a question of how power is
exercised when those who have it claim ignorance of it. Peggy Mcintosh habetkscr
white privilege as built-in biases and structured advantages with cash valus, atd
employment opportunities that accrue to whites (1988). George Lipsitz distusses
“possessive investment in whiteness” that “produces unfair gains and unjustséevar
all whites;” he argues that the possessive investment in whiteness is “on&ey the
practices that make unfairness seem necessary, natural, and inevitable .otestddr
from political critique” (Lipsitz, 2006, p. 106).

Certainly the Amish are raced as white, although they are also peresize
particular kind of exotic ethnic, undeniably different. While the Amish are nota-rac
ethnic minority, per se, they are an ethnic-religious minority that mapmsidered
“marginal” in American society. Mary Corbin Sies reminds us that “margarabe a
useful term” in that it reminds us that the margins can provide some people with “an
important site of differential knowledge and strength” (2005, pp. 1-2). As an ethnic-
religious minority on the margins of U.S. society, Amish in business in Limcasunty
are well-described by the literature on ethnic and minority business utkadh to

mean African American, Asian American and Latino) that | discuss indaspters.
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Nevertheless, the Amish are raced as white and benefit from some degree of
white-skin privilege, though their status as exotic ethnics may mute theseaaphgant
One way that white privilege manifests itself for the Amish is through &assss to
credit from local banks and other lenders, since they are seen as a goodactition,
several recent articles in the local newspaper described the costarsgitien to
Amish by doctors and hospitals because they pay promptly, in cash, and are known not to
carry health insurance (Murse, 2006, p. A1 and Smart, 2008, p. A5). Thus, through the
largely positive perceptions that outsiders have of them, the Amish are sémuségd
within the borders of unacknowledged white privilege, though they themselves would not
normally recognize it as such. Their limited interactions with persons ofadwlidtle to
challenge this mentality.

Whiter than White

In a recent essay, on which | expand below, Mennonite writer Julia Spicher
Kasdorf speculates that the Amish may be seen to “embody the myth of wigte rac
purity.” But on the other hand, she argues,

America is deeply invested in positioning Amish people outside the
mainstream, as Other — if not racially Other, then as some kind of extra-
ethnic, nonimmigrant, anachronistic ideal. In terms of the racial binary, the
Amish must then be figured nonwhite or, as | temporarily claim for the sake
of this essay, whiter-than-white: innocent, pure, plain — Puritans but without

their unhappy edge (2008, pp. 67-69).
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Thus, in the national psyche, Amish exist outside the dominant ideology of Whiteness,
according to Kasdorf. She argues that by assigning the Amish a set apdet-than-
white” status, Whiteness projects onto them its undesirable characsesisth as
authoritarianism, dogmatism, asceticism, miserliness, childlike naiteté, Eomedian
Weird Al Yankovic, in his Amish paradise video, plays on the stereotypes of stern
authoritarianism and prudishnéésDavid Weaver-Zercher has written of the
infantilization in portrayals of the Amish in Lancaster’s tourist lii@r@ at mid-century,
some of which continues today (2001).

The Amish’ position as whites outside the mainstream opens them to criticism as
well as to adulation. Whiteness also seeks to appropriate the pemtesieble
characteristics of the Amish (faith/spirituality, closeness to aatiarthe family farm,
community, virtue); this analysis forms the bulk of my dissertation, which follGvae.
attention directed at the Amish by tourists to Lancaster County is\tgrgsitive, even

idealized, as | will argue in subsequent chapters.
Discrimination against the Amish

Occasionally, however, attention to the Amish is less benign. Kasdorf notes the
contradiction between the modern-day “allure of all things Amish,” (p. 68) and the
Amish who were targets of racism in 1940s in the Big Valley region of Pleansy
(near Penn State University). Kasdorf suggests, provocatively, tharatemaliis the
other side of bullying, “because both impulses cast Amish people as Other — either

threatening or exotic” (p. 68).

32 yankovic lyrics of his “Amish Paradise” video axeailable atvww.azlyrics.com/lyrics/
weirdalyankovic/amishparadise.htrtthe video itself can be viewed onlinevatw.youtube.com/
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My perspective from living here in Lancaster County suggests that disatiom
against the Amish is not just a thing of the past. Almost every summer there are
newspaper reports of Amish in buggies targeted for harassment, intimidation, ayrobbe
usually by groups of young white men. An April 29, 2008, news story ihaheaster
New Erareported the sentencing of a Maryland man to an 11-week to 5-year prison term
for robbing occupants of two buggies, just days after, another Amish man driving a
buggy was held up at gunpoint by unidentified assailants driving (Hoober, 2008). If
anything, given the Amish tendency to “turn the other ché&these accounts of
harassment and theft are probably under-reported, as police are called oajgrin m
offenses.

Harassment and violence against the Amish is not limited to Amish Tien.

Amish school shootings in Nickel Mines, Pennsylvania, were significant in thahAmi
girls were targeted by Charles Roberts because of their sex, a fact thatlevas li
addressed in scholarly coverage of the everfhe exception was Julia Spicher

Kasdorf, who wrote, “I, too, value forgiveness and its promise of peace, but because it
has been said so little, | must again call this horror a crime agailsst din the context

of] gender-based hate crimes” (Kasdorf, 2007). Perhaps because the Amigimagmm

% This is a reference to Matthew 5:39, which the #tmtiake seriously: “But | tell you, do not resistevil
person. If someone strikes you on the right chieerk, to him the other also” (NIV). In the newsrsto
noted above, sentencing Judge Jeffery D. Wrightttod perpetrator, “You knew they wouldn't fightka
You're not just a thief, you are a cowardly thief.”

3 Ironically, all three books about the Amish schslabotings were authored by men and do not detee in
ramifications of the event as an act of genderifipagolence. Sed-orgiveness: A Legacy of the West
Nickel Mines Amish Schoby John Ruth (Herald Press, 200ge Happening: Nickel Mines School
Tragedy by Harvey Yoder (Berlin, Ohio: TGS Internatioreld Harrisonburg, Va.: Vision Publishers,
2007) andAmish GraceHow Forgiveness Transcended TragdulyDonald B. Kraybill, Steven M. Nolt,
David L. Weaver-Zercher, (San Francisco: Josse\B2807) already in its"5printing.
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is so used to differentiating itself from outsiders based on racial-ethniodgoit is not
surprising that so little attention was given within the community tgémelerechature
of the crime. Nevertheless, it is disturbing that virtually all commentamy dutsiders
overlooked the implications of Nickel Mines as a hate crime based on gendér (wh
some have called “femicide.”)

Other acts of violence against Amish women took place prior to Nickel Mines.
Just recently a perpetrator was sentenced for assaulting an Amish wadnearmame in
2005; the newspaper report cites police who believe that the non-Amish perpetrator
“intended to rape the woman but was scared away from the home” (2008, Hambright).
The most serious act of violence prior to Nickel Mines was the 1982 assault and murder
of Amish woman, Rebecca Hulyard, by a deranged neighib®hese acts against
women, while infrequent, are of a much more serious degree than hold-ups directed at
Amish men. This may simply illustrate that Amish women are not immune to ¢fee lar
issue of violence against women in our culture. But perhaps, as Kasdorf suggests, the
idealization that one senses among tourists to Amish women'’s quilt and craft shops is the
flip side of potential violence and harassment, both stemming, as she argues, from
recognition of difference, seeing the other as diametrically opposed #hv@ss While

much of this dissertation will deal with the idealization and positive stereotiipe

#Amish woman Emma King, a niece, wrote of these &v@nher memoir published in 199Bys,
Sorrows, and Shadows: A True Story of the Hearmélndlowing the Murder of a Loved One

3 A recent movie portrayal of the Amish confirmsstbippositional, attraction-avoidance phenomena. In
the new moveSex Drive the Amish are portrayed as being able to striprabuild antique muscle cars
and party hard to punk music (at least wherumspringg. Also the protagonist scores an Amish
girlfriend. These aspects of common ground sesveoanic foils to reinforce the gulf of difference.
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foster Amish tourism, the preceding examples illustrate Kasdorf's poirthin@mish

are racialized as Other, “not like us,” in negative ways, as well as positive.
Amish Ethnicity

While both race and ethnicity are social constructions, ethnicity is seeoras
tied to religious and cultural differences, thus making it more salient to uniérgfdhe
Amish. For the Amish, white racial identity is largely subsumed by thaniereligious
identification. The Amish fall into the category of “white ethnics,” Anglmsvthom
their Pennsylvania German ethnicity and heritage, coupled with religion, aifecaigt
factors in how others perceive them and in how they perceive them¥elves.

Steven Nolt (1998) has written historically of the Pennsylvania German ethnic
identity that developed in America, a tradition that today’s Amish inherit buthwhi
historically was much broader then just the Amish. According to Nolt, LancastetyC
Amish and Mennonites in the #@&nd 19' century “lived and thought and acted within a
broader Pennsylvania German cultural world defined by ethnic attitudes, coentst
and opinions—not to mention the practical bonds of kin ties and folkways” that also
included Lutherans, Reformed, Moravians and German Baptists, all predominantly
speaking the same, everyday language of the Pennsylvania Germantklialegi the

19" century (1998, p. 2). Kazal, the authoBefcoming Old Sto2004), notes that

37 By comparison, social historian Royden Loewen lwagrasted Mennonite ethnicity on both sides of the
U.S.-Canada border. He notes the “ethnic flowérafgiennonites in western Canada with the “ethnic
decline” of Mennonites in the Midwestern Unitedt8$a as Canadian Mennonites at mid-century began to
see themselves less as “a peculiar, Low Germarkspeeeligious group” and more as “an ethnic group,
the descendants of migrants with a particular hystaith a set of “collective memories” that coutiange
over time (pp. 64-65). While Loewen may be coramut U.S. Mennonite ethnic decline, if anything,
Amish ethnic identity is growing stronger, and fsar helps fuel this.
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these 18 century German immigrants, both “church people” and the Plain People alike,
deigned to identify with later German immigrants in th® a8d 28 centuries, instead
retaining their sense of ethnic, Pennsylvania German distinctiveness trgemerican
soil. Forinstance, in 1891, at the founding of the Pennsylvania German Sodiety (sti
active to this day), delegates voted to restrict membership to direct descenéiaatty”
German or Swiss emigrants to Pennsylvania” (Kazal, 2004, p. 21-22). They behatved t
“their racial ‘stock’ was better because it was older” (p. 10). WhilaicePennsylvania
German linguistic traits and cultural habits linger today, only the Amish ah@@ler
Mennonites have retained the dominant ethnic markers (language, ethmie/selig
holidays) and that once marked much of the wider population in Lancaster Gbunty.

Unlike the “symbolic ethnicity,” described by Herbert Gans as “nastalg
allegiance ... and pride in a tradition that can be felt without having to be incorporated in
everyday behavior” that is practiced and enjoyed by some Mennonites andyy man
white Americans (Gans, 1979, p. 9), ethnicity for the Amish is central to thetitide
with the Pennsylvania German language being its most salient feature and fpoundar
marker. Like other ethnic groups, the Amish have forged what John Higham (2004) has
variously described as a “community of memory” based on common origins siiice the
first migration to Pennsylvania in the"8entury from Bern, Switzerland, as described in
the history of Lancaster County Mennonites by John Ruth (2001).

John Higham has written, “Partly real and partly imagined, memory is widd bi

an ethnic group together, assigning its tasks and maintaining its idengty.oiM recalls

3 Interestingly, many of the persons who sign upennsylvania Dutch classes at the Lancaster
Mennonite Historical Society had grandparents wiake the language; taking our classes is for many a
return and re-engagement with these lost ethnitsroo
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and fixates a particular origin, from which it projects a continuity of subsequent
experience” (2004, p. 62). In fact, this also correlates with Benedict Anderdea’sfi
“imagined communities” (1991). But in the case of the Amish, community is maire re
than imagined, as they are actually bonded together by common understandings and
practices which form stronger “ethnic glue” than imagination or colechemory.

The Amish, by comparison with many progressive Mennonites for whom
ethnicity has become largely symbolic (potluck dinners of ethnic foods, traditoumal
part hymn-singing, extended family reunions, tracing their geneat@ye retained their
actual ethnicity. Gender is a factor here, also, since women as mothé&zacrets in
schools fill the key role in socializing children into Amish identity. Moreovamnes
Amish, like the women in my study, have effectively built on their ethnic identdy a
marketed it through the subjectivity that attaches to their crafts, basedrcethine
identity as Amish and their gendered identity as women.

Ethnicity is based on cultural differences, either real or constructedytad
from the outside or claimed from the inside. Michaela di Leonardo defines stlasici
“the labeling from within or without of particular populations as somehow différemt
the majority” (1984, p. 18). Amish ethnic identity — constructed both from inside the
Amish community by genuine religious values as well as from outside bytsouisgry
to believe in a purer, simpler way of life — has been marketed in Lancaster @eunty
valuable tourist commodity. Similar to what Michaela di Leonardo described in he
study of northern California Italian-American families, “Ethnicgyai commodity, a kind

of local color or atmosphere, like cable cars or fog, to be consumed by tourists” (1984,
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pp. 22-25). While ethnicity and race can have both positive and negative markers
attached to it, the Amish have benefited from largely affirmative cliperaeptions that
valorize their virtue, success, and the romantic lure of the past that they seem to
epitomize.

Amish ldeas about Race

While the Amish themselves are “raced,” they also hold racial attialuas
others, and their ideas about race are complicated. Nancy Foner notes thed@#hno
groups are abstractions; groups do not interact, but people who are seen to “leelong” t
these groups do, and they have a variety of identities and allegiances that comayin to pl
in social relations and interactions (2004, p. 9). While Amish women entrepreneurs have
more social interaction with people of color through their non—white tourists than do
others in the Amish community, the reality is that relatively few touristpersons of
color. According to 2004 statistics from the Pennsylvania Dutch Convention and Visitors
Bureau (the only information available), 93 percent of adult travelers and 83 pdrcent o
family travelers are white (Wall, 2008).

Even before their interactions with non-white tourists, however, members of the
Amish community have hosted children of color in their homes for short periods of time
each summer through the Fresh Air Fund program, based in New York City (see

www.freshair.org. One of the great untold stories yet to be written is that of the long

association between Amish families in Lancaster County and the predomiiaitin

% Statistics are from a June 2004 report prepare@. iyrederic John & Associates in cooperation with
Quantum Insights, based on a telephone survey®hddseholds, according to an email communication
from Janet Wall, vice-president of the Pa. Dutcim@mtion and Visitors’ Bureau.
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American and Latino school-age children from New York City who live with them for
two-week stays each summer. From the 1980s through early 2008;whéork Times
ran periodic stories on these Fresh Air program visits with Amish fan(siees for
example, the June 30, 2002 arti¢Ehe Fresh Air Fund: Visiting the Barnyard
Creatures Can Outshine TVgr the August 18, 1991 articféfoung Visitor From
Queens Meets Amishdr the August 27, 1989 artictf&n Amish Vacation for New York
City Children.”)*® As New York Times reporter, Sarah Jay, wrote in this 1995 article,
Before last summer, she had never traveled far from her housing project in
the Bronx. In fact, she had never spent a night away from her mother. But
when 8-year-old Alanah Wade returned from two weeks in Pennsylvania's
Amish country with a Fresh Air family, she was bubbling with smiles and
stories: She had had corn on the cob and ice cream sundaes, picnics by day
and fresh berries at night, Sunday rides in a horse-drawn buggy. ... This
year Alanah can hardly wait to return (Jay, 1995, p. 41)
Last year, Lancaster County celebrated 100 years of hosting childvaghtthe
Fresh Air Fund program, and through the years, Amish have been active hosts, gccordin
to Annette Schopf, Lancaster County coordinator of the Fresh Air program. In 2006,
some 215 Lancaster county families hosted some 250 children from the Fresindir F

and in 2007, more than 320 children spent some part of the summer with host families in

0’ More recently the Lancaster newspapers have adappeticy of not identifying families as Amish
unless it is relevant to the story, so one needsad articles about Fresh Air exchanges closelAfish
names. For example: a July 3, 2007 article in hata’sIntelligencer Journahoted the large family of
the Kings of Honey Brook who has been hosting chiidsince 2000, almost certainly Amish by their
surname, place of residence, and family size.
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Lancastef’ Some of these relationships are long-standing. A 1995 New York Times
article noted Lancaster families that had been “welcoming summegtiesss for four
generations” (Muenster, 1995). The Fresh Air fund web site notes three teancas
County families that have hosted children for more than 20 consecutive yeawsv(Fetr
2007). A recent article in the local Lancaster newspaper noted Brooklyn natines, Ge
vieve Wimer, a Fresh Air child hosted by Amish for ten consecutive summers 50 years
ago, who is writing a book about her good experiences (Spinelle, 2007). According to
Schopf, local coordinator for the Fresh Air program in Lancaster, half ofithent host
families are AmisH?

Urban children in the Fresh Air program have been beneficiaries of Amish
hospitality and generosity and the Amish have benefited by getting to knlolneahi
quite different from themselves in race and class. In some cases thesgionarierged
lasting friendships, with former Fresh Air children, now adults, staying irhtouit
their Amish host families and welcomed back for periodic visits. Manysadio were
Fresh Air children remember their Amish home-stays with fondness, inclugipgrra
Shawn “Diddy Combs (Freydkin, 2003).

On the other hand, apart from individuals friendships formed with children
through the Fresh Air program, most Amish have few venues for interacting witle peopl
of color. Almost no Amish adopt children, in general, and none adopt children of color,

believing in certain immutable, race-based differences that would crealerps later as

“! Data from phone call conversation, August 2008.

“2\When | asked one informant if her family partidigd she told me, “We were always too busy. But
many [Amish] did.”
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adults. To the extent that the Amish think about race at all, they may perceikeoBla
Hispanic tourists or the Fresh Air children they interact with as havingetitfbehavior
(louder, more colorful) than their own. However, unlike white women in Ruth Franken-
berg's "color-evasion" category (1993), there is often ignorance on botl’sides.
Although Lancaster County Amish do rely on the services of professionals such
as doctors, dentists, optometrists, accountants, lawyers, and bankers, by and large in
Lancaster County these persons tend to be white. Thus, the "social geog@pbkg” (
Ruth Frankenberg's term) of most Amish on a day-to-day basis is largetyamiit
racially stratified. Since Amish generally lack primary relaships with people of
color, racial stereotypes remain unchallenged.
Amish unease about racial minorities is manifested by their view of Ligncas
city, where most people of color are concentrated. Lancaster city zable population
of color, largely working-class Puerto Ricans and African Americans, butAnush
have few reasons to venture into the city and seldom visit, save for uncommon hospital
stays or visits. In fact, Amish hold some of the same stereotypes about the city's
dangerous racial composition as do non-Amish white suburban dwellers. While census
statistics for Lancaster County show it to be 3.5 percent Black, 1.7 percemt &si6.7

percent Hispanic (with roughly 2.6 percent born in Puerto Rico), the vast majority of

“30One of my most interesting personal anecdotesisiréigard was when Annie Stoltzfoos, an Amish
woman who cleaned for us for about a year afteisoarwas born, was sweeping our front sidewalle Sh
was frankly suspicious of some of our Puerto Rigeighbors across the street, who were sitting deitsi
listening to music while she worked. To her itgested laziness and, possibly, threat; she didoWwkhat
city row houses are very hot during summer aftenspand outside in the shade is the coolest ptast, t
nor that many of our neighbors worked the lessrdbl evening or night shift. Then later, aftemfn

left, our Puerto Rican neighbors asked us curiagestions abouter, surprised by the fact that the Amish
did any other work than farming.
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people of color live in the city, where 45 percent of the population is non-white (U.S.
Census, 2006 . Like many of the rural-dwelling, Old Orders in Lancaster County,
Amish view Lancaster city with unease, partly based on racial grounds.

Race is a salient issue in examining my dissertation topic, though yt carek
up directly. The most overt reference was a story about shoplifting, told meen a la
chapter, when the Amish businesswoman assumed that her thefts were by people of col
but found it to be from a woman within the Plain community, thus completely
confounding her stereotypes.

In her 2007 ASA presidential address, Vicki Ruiz cited the work of Hazel Rose
Markus and Paula M. L. Moya, who call for a paradigm shift, from “thinking aboat ra
and ethnicity as something mave to understanding them as something we do” (Markus
and Moya, 2007). Amish women in tourist businessedairgyrace, enacting it daily in
particular ways through their interactions with customers, some non-whiteh tnids

on their previous interactions with and attitudes about people of color.
Against Exceptionalism

While a colorful American subculture with much to emulate, the Amish are not
exceptional, in that their society, like ours, has its own shortcomings, as asly Am
person would admit. Media attention has been given to such social problems as drug
abuse among Amish-raised youth (see Umble, 2008), sexual abuse among Mendonite a
Amish populations in Lancaster (through a July12-15, 2004, four-part newspaper series

in the Lancaster newspapers entitled, “Silenced by Shame;” see Expeiasil

“ Lancaster County Quick Facts and 2006 American@onity Survey from the U.S. Census Bureau at
http://quickfacts.census.gov/qfd/states/42/4201il.bhd “Lancaster Economy Report” by Antonio Callari
of Franklin and Marshall College, May 2008.
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Alexander), and most recently, in the statewide debate against so-calleg fpilipg
many run by Old Order families (see Worden, 2009, who refers to “breedersefmos
them Amish and Mennonite farmers,” p. Al). Yet despite these social problems, ma
tourists are drawn to the Amish.

Having located the Amish with in their religious and ethnic tradition as well a
their cultural landscape, | now turn to my own ethnographic findings related tdnAmis

women entrepreneurs in Lancaster.
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CHAPTER THREE: The Performance of Amish Tourism

| begin this chapter with an opening vignette at a quilt shop, followed by a
comparison with a traditional Amish women’s gender roles, and discussion of the role of
quilts and quilt-making in the Lancaster tourist marketplace.

Vignette: Performing Quilt Sales

| am driving through verdant Lancaster County farmland in early fall. rarki
my car in the small gravel parking lot at Mim’s quilt shop, | walk next door to heehous
and rap lightly on the screen door. “Just a minute,” she calls, and soon appears, an
attractive, middle-aged Amish woman in blue dress, with white apron, head covering a
bit askew, carrying a basket of lima beans to hull. As we sit companionably on the porc
swing, we chat about her business, the rain, and the late spate of warm weabhergw
heard of sweet corn still being available alongside fall squash and pumpkins?). |
occasionally jot some notes in my notebook. Her experienced fingers slide beans out of
their hulls in half the time it takes me, at home, using a metal hulling instrument, on the
rare occasions that | shell lima beans for my family.

As Mim talks and hulls, she occasionally glances at her watch. An exqestien
mother, home-maker, gardener, and quilt shop owner for the last 20 years, the habit of
multi-tasking is second nature for her. | remember calling Mim on the phsinedek:
her breathless daughter answered the phone on the eighth ring, and called hewhwther
answered after several minutes. | had apologized for running her to phone, and asked,
“Did | catch you in the middle of something?” She had replied, “It's fine ydad;al

and laughed, “but I'nalwaysin the middle of doingomethingf’ While leisure is rare
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among the Amish, in general, it is in especially short supply for businesswikaen |
Mim.

At a few minutes before 10 am, Mim glances at her watch. “Time for me to ge
started,” she says, as we move next door to her store, located just across threydrivew
Mim sits down at the quarter-size quilting frame, roughly an arm-span acrogsich is
stretched a manufactured, Amish-printed scene, and takes a few stitchess duilting
the outlines of a preprinted buggy and barn, to give it the texture of “hand-made®” as sh
calls her stock of quilted pillows, bedspreads, aprons, and smaller gift rt¢hesstore.
Though she rarely finds time to do much quilting herself these days, “tourists likd to f
me at it,” and this piece is clearly for show.

Soon the tour bus arrives, right on schedule, and the group of senior citizens
streams in to the shop. “Good morning,” Mim calls out, as customers wander over to
watch her quilt, just as she expects them to do. Mim engages them in conversation, and
when she finds out that some of them are from the Gulf States she expressesysympath
for those who were effected by Hurricane Katrina.

Abruptly Mim jumps up and says, “It's too dark in here,” as she stands on a stool
to light the kerosene lanterns hanging from hooks overhead. She’s right; on thasbverc
day, the natural light from windows and skylight is insufficient to illumirnetegoods,
but as the kerosene flames brighten away the shadows in her shop, it feelsea bit i
turning on the stage lights so the real show can begin. When the group of 50 has
assembled, Mim moves over to the display bed in her shop, on which are piled multiple

quilts, one on top of another. With the help of a customer, she begins to fold back the
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quilts, one at a time, so we can appreciate the brilliant colors and intricejesdefseach
one individually.

In the middle of Mim’s quilt commentary, one of the customers receives a cell
phone call, and begins talking loudly into the phone, “Hello, Sharon. I'm here in Lan-
caster County, where are you?” Mim rolls her eyes, increases her volume, andesont
talking, as the tourist on the phone eventually moves out of earshot. (Later MielIwill
me that customers who answer their cell phones right in the middle of her presentati
are one of her pet peeves. “Why bring it along at all?” she rants to me“\atey can’t
they just let it ring? Or at least go outside to talk and not interrupt me!”)

As each new quilt is displayed, the group gathered around the bed oohs and aahs,
as Mim comments: “This is a particularly nice Log Cabin quilt, over 600 pieges,”

“Note the beautiful appliqué work in this Country Garden quilt — approximately 8 stitches
per inch.” Our audience responses — mine included, since some of her quilts are indeed
breathtaking, and an exclamation of appreciation seems the only response — have the
quality of reacting to a performance, which in many ways it is.

Leah Dilworth has written that, “Touring is a performance of ‘life,” irssnl
within consumer capitalism,” (2003, p. 109) an especially apt description for this
vignette. In fact, tourism has much in common with performance. Barbarartatie
Gimblett (1998) first extended the notion of tourism as embodying elements of
performance, noting that “live-ness” is at the heart of both, with emphasis orhthedre

being enacted. Performance is not just something that occurs on stage, but something
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that occurs in everyday life in both secular and sacred rituals. Perfornamaaagions,
full of meaning, operating in many different settings and on many levels.

As in any live performance, repetitive questions can become tiresome. Thus
Mim’s repertory includes standard replies to frequent questions, the most commgyn bei
“How many hours does it take to make a quilt?” Her stock response of, “Many higurs!”
a prelude to a more complex answer describing how quilting is one task among many
done by women in a given day, worked on in snatches as time permits, with the quilters
paid on a piecework basis — all of which makes it almost impossible to count the hours
precisely.
Staged Authenticity

Tourism as performance is a live encounter deemed to be authentic. As Dean
MacCannell (1976/1999) has written, tourists are in search of the authentic/théneda
tourism offers, for the most part, is “staged authenticity.” However, MacCaruoiel
that the staged product is acceptable if it bears some resemblance to tthiegeaiost
tourists do not discriminate between front and back stage.

In Mim’s case, her presentation is an authentic description of the currentmuilts i
her shop and their value. And Mim genuinely enjoys interacting with touristsjagpec
those who know and love quilts. But it is staged in that it is a repeating kind of
performance which consists of certain repertory actions. In this case st ¢entral
performer; her repertory includes functions of “getting started” (sittowgn at the
quilting frame), “setting the stage” (including lighting), and a centrdbpaance

(browsing through quilts with commentary) that it annoys her to have interrupted.
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Through repetition she has developed a script, of sorts, which makes it easietdor he
communicate the authentic value of the product she sells. “Admission” to this
“performance” is free but the hope and goal is that it will result in enough salesity

the actor’s exertion, and enough pleasure on the part of the audience that they will
remember their visit fondly, hopefully with a memento to remind them of the expe&rienc
and return again to buy more.

Mim’s tourist performance is simply one expression of lived religion in feer li
Mim performs her faith in the public eye through her plain appearance and a/eaarrat
that emphasizes good value, handmade craftsmanship, and by implication, support for a
way of life generally recognized to be religious. And her “performance’ $eme
degree colored by the expectations brought to it by her “audience.” As Janeridesm
has written, in her bool§taging Tourism“performers become signs of what the tourist
audience believes them to be” (1999, p. xx).

Performance is an analogy that allows us to notice the interaction withinhtbge
audience, evoking certain reactions and meanings. As already noted, a primsiry tou
reaction to her performance, Mim hopes, is to increase the desirability afgpaviuilt,
or at least a quilted pillow or smaller item. And, in fact, Mim sells at Eaest$600 quilt
to each group with whom | observe her. If we view tourism as a search for authent
experience, as we will discuss in more detail later, we may viewsoafenirs, such as
quilted items, as “traces of authentic experience,” to quote Susan Stewart (1993, p. 135).
In this setting, objects can serve as powerful reminders or evidence of authentic

experiences, which most tourists believe their encounters with Amish to be. Jaugist
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often eager for an intangible stamp of authenticity. Upon purchase of a quilt, one tourist
asks, “Can you tell me a story about it?” Others want to know the meaning behind the
quilt pattern they have purchased, (although few patterns are specifina). Leah
Dilworth argues that handcrafted objects by Southwestern Indians are “Sigoject
animated by the culture they supposedly ‘embody’™ (2003, p. 107). The same can be said
of Amish quilts: they are subjectified, seen as deeply connected to Anttiste clApart
from the beauty of the craft, its meaning comes from its ability to invoke arhAmis
lifestyle, with such positively associated values of hard work, simplibitit,tand
religiosity. This is akin to the way in which Shaker goods acquired Shaker values of
quality, good taste, simplicity, and hand-craftsmanship; “Shakers wepéesspiritual
people; therefore Shaker chairs were simple, spiritual objects” (Bixby, p0Q05).

Lucy Lippard has written, only half in jest, of tourism’s “social mandate:
everyone must go somewhere else and spend money in someone else’s home, so that
every one livingherewill be able to go to someone else’s home and spend money, and
so on” (1999, p. x). Inthe case of Lancaster County, this is a double irony, since most of
its tourists come from the nearby major metro areas of New York City, Pptiéale
Baltimore, and Washington, D.C., themselves tourist attractions. And shoppingsitself i
major tourist activity*>

But tourists, of course, are not a passive audience. They bring their own
interruptions (the cell phone), and their own transgressions. One group | observed was

led by Amos, a freelance guide from another, more liberal Old Orderorgigroup.

*5 As Valene Smith has written, “consumerism has beca major personal identifier in the West. ...
shopping ranks high if not number one as a trastliy” (2001, p. 23).
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While Amos does not object if the tourists tdligphotograph, he always duly instructs

the tourists on his bus not to photograph the Amish, as it goes against Amish beliefs
about making images of themselves. However, the urge for souvenir mementos of Mim,
herself, is strong. | notice several tourists posing Amos for a picture alerayguilt in

the foreground, when the real focus of their photograph is Mim ringing out customers at
the cash register in the background of the photograph they are shooting.

As the tour bus pulls away and | prepare to leave, Mim turns out the kerosene
lamps. Though it is the standard lighting for all Amish homes and businesses, idim say
she hates to leave the lamps burning when she’s not in the shop but next door in her
house. So she dims the lights on the quilts until the next performance, when another tour

bus pulls up the lane and the show goes on again.
Performing Amish Tourism, Living Amish Life

When Mim leaves her shop, she shifts from performing a staged version of Amish
life for tourists into performing her version of the traditional role of Amiste wiiother,
and middle-aged woman within the wider Amish community. To use MacCannell’s
terminology, she moves from the “staged authenticity” of the “front staggdn, where
the performance takes place, to the “back stage” of her own home.

Mim’s house is a typical Old Order Amish dwelling with an open floor plan that
flows from kitchen to dining room to living room, in order to facilitate the

accommodation of up to 150 people when it is her turn to host Sunday services for her
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church district® (which happens about once a year). The house has no electricity and no
television, computer or phone, although Mim has an intercom system that lets her know
when the shop phone is ringing, though she must run next door to answer it. (The few
incoming phone calls when | am there turn into long conversations in Pennsylvania
Dutch, suggesting that the phone gets used for personal as much as business calls.)
While Mim admires quilts, the ones that she uses on her own beds are more functional or
connected to family memories. Some she received as wedding presents, others wer
made by a favorite aunt or grandmother.

Mim’s house is comfortable but plain in the Amish style: window blinds or
shades instead of curtains at most windows, and flooring of tile, linoleum or wood (not
carpet), upholstered sofa and recliner, and cane-back chairs around the polished wooden
table. Her bathroom has modern plumbing. Her appliances (stove, fridge, washer) are
also modern, though powered by compressed air or gas. Normally wash is hung out to
dry on the clothesline, but Mim admits to occasionally stopping over to use thecelect
clothes dryer at their rental apartment behind the house on rainy days. Miar's cel
contains shelves with the several hundred quart jars of food that she has preserved via
home canning; since without electricity, freezers are seldom used.

Out back is a small barn/carriage shed, with horses’ stalls (she has told me that
her husband “always has a few more horses than we need, but plenty of horsepower that

way,”) and place for the buggy to be stored when not in use. Owning a car is forbidden

“® The Lancaster Amish settlement is organized intnes160 church districts (similar to congregations,
though the Amish meet in homes or barns, not chbuildings). Kraybill (2008, p. 3) estimates 20-40
family units totaling on average 165 adults anddchin in each Lancaster church district.
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by the rules of the church (called tBednund’), and while Mim, like other Amish
women, sometimes hires non-Amish to drive her on an extended shopping errand,
visiting, or to a chiropractor appointment, she ordinarily drives the buggy on errands
herself while her husband is at work. (He is employed at an Amish furnituee) stor
Once when | stopped by to visit, Mim had just returned in a rental buggy, after dropping
off their family carriage for repairs.
Traditionally Amish mothers are responsible for caring for the childnersitk,
and the elderly. Mim has four children (three daughters and one son), slighthaless t
the average family size of five to seven; all of her children helped in the shoghéye
were younger. Mim is grandmother of three (so far two of her daughters havednarri
Amish women were and to a significant degree still are expected toatiakefc
all the cooking, cleaning, and laundry, to maintain a large vegetable garden,aod:
preserve food, and to take care of the lawn. As we shall see, women'’s entreprpneurs
has shifted some of these patterns. Mim, for example, has a somewhat snidlier gar
than the traditional version and she uses her income to buy foods traditionally grown or
prepared at home (such as applesauce and pies for church). Mim grew up on a dairy farm
in a neighboring church district and learned these women’s work skills froowimer
mother.
Like all Amish children, Mim'’s first language was Pennsylvania Germaighw

she spoke until she learned English when she attended a one-room, private Amish

*"Nolt and Myers have define@rdnungas “the accumulated traditional wisdom about troper ordering
of life,” and include both “general principles, sugs assuming a humble demeanor, as well as specifi
directives, such as the dimensions of a woman’'egr{2007, p. 8).
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school through Bgrade. She finished school at age 13 and worked at home and at a few
odd jobs. After a short period of “running around” when she attended teenaged Amish
singings and few parties, Mim chose to join the Amish church. Like other Andbaptis
joining church is conceptualized as a free, adult decision. By most estimates,&3 perc
of young people from Amish families will eventually join the church, althoughtslig
more men than women leave (see Meyers, 1994). Those who leave before joining church
are not shunned, though family relations may be strained; many join a less caoreservat
branch of Anabaptists in Lancaster. By joining the church, Mim vowed to uphold the
rules of Amish life, including separate gender roles, and also the practice ofrghahni
wayward members who have strayed from@ndnung while rarely practiced in the
Lancaster settlement, shunning does occur.

Like most Amish girls, Mim married soon after joining the church. Mim married
Ben, an Amish man in the district where she now resides. She and her husbahd starte
out farming his parents’ farm, but went into debt, and found they were better suited to
waged labor jobs instead; first they rented out the farming operations to an Amis
neighbor; then turned the farm over to her oldest daughter and son-in-law.

For Mim, a typical week includes washing on Monday, cooking daily family
meals (with help from her grown daughters), and household cleaning, a littkeryit e
day. Evenings often find her sewing an item of clothing for a family membendadte
powered, treadle sewing machine. During summer she is out in the garden every day
On Sundays she and her family will use their horse and buggy to attend church at the

home of a nearby Amish family in her church district. The women will sit on one side,
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the men on the other, as male ministers delivers two long sermons often focusinig on bas
Amish values likeGalessenheifsubmission) and separation from the world. She and her
community members will sing slow hymns in unison without accompaniment. After
services and a noon meal, typically women visit together in the parlor while kém ta
the tobacco barn or carriage shed. On alternate Sundays, when church does, et meet
family may visit extended family members in their own or in neighboring church
districts.

Caring for her family is an important activity for Mim. Mim enjoys lookifigra
her grandchildren during the off-season at her quilt shop (winter and spring) telrespi
busy schedule, she makes time to be available to her husband and grown children during
the week, taking an active role in helping to schedule wholesome youth gangeactivit
for her daughters and their cohort. Being a mother, for Mim, involves teaching her
children practical living skills as well as helping to instill Amish valuélse Imost
Amish women, Mim hopes and expects her own children to join the Amish church as
teenagers. Already two of her daughters have chosen to do so, and she is content. In
these ways, she “performs” her gender roles as wife and mother. To this imhporta
vocation, Mim has added business entrepreneurship via her quilt shop.

| now turn to a discussion of the role of quilts and quilt-making in the Lancaster

tourist marketplace.
History of Amish Quilts

Quilts rose to prominence in the public eye with a landmark art exhibition at the

Whitney museum in New York City in 1971, entitled, “Abstract Design in American
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Quilts,” which included a few Amish quilts. The exhibit was mounted by Jonathan
Holstein and Gail van der Hoof, and demonstrated the aesthetic resemblancedof piece
quilts to modern abstract art, illustrating how, as Holstein wrote in the dregih#bition
catalog, “Quilt makers did in effect paint with fabrics (1991, p. 214). The Whitney
exhibit was followed by subsequent traveling exhibitions of quilts from Holstaimd
van der Hoof’s collections across the U.S., in Europe, and in Japan (which led to a “new-
found Japanese passion for quilt-making,” (Hostein, 1991, p. 121). The exhibition, and
the ensuing publicity, “created a worldwide awareness of American quiltsigeetes
objects” (Holstein, 1991, p. 221), especially Amish quilts. By 1976, Holstein writes that,
“Amish quilts were assuming the status of cult objects” (1991, p. 107).

In addition to the show at the Whitney, Janneken Smucker (2006) credits other
influences, as well, for the swift ascendancy of Amish quilts. These incloeécktérest
in women’s handicrafts growing out of the women’s movement, the back-to-the-land
movement's appreciation for things rural and handmade, and the American bicntenni
in 1976, in whose wake, quilts, especially Amish ones, were perceived as patrioge, hom
grown American art (pp. 189-19.

Through the 1980s, Lancaster became widely known as “quilt capital USA,” to
guote a series in the local newspapers (Klimuska, 1987). Another boost to the local quilt
industry came with publication in the June/July 1983 isslBridEe’s magazine an

appliquéd quilt entitled, “Country Bride,” a newly designed quilt pattern of lodepi

8 As Jonathan Holstein (1991) reflected, on the @8ryanniversary of the Whitney exhibit, “The puityic
continued, encouraged by the exhibitions, nostalgid approaching Bicentennial celebration, andil&q
making revival,” p. 85.
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hearts and tulips (Parrish, 2006). Tourists flocked to Lancaster for quiks)g&e
capture Amish rural simplicity for their own world” (Smucker, p. 202). In 1987, a
Lancaster newspaper quoted one quilt collector, “They don’t make the pilgrichages t
for nothing. If you know about quilts, you know about Lancaster County” (Klimuska,
1987).

Through the 1990s, quilt aficionados sought to connect Amish quilts with a
“romanticized rural past,” which sometimes included inaccurately pgaismish quilts
for such things as home-grown wool and natural dyes, when in reality, negreeused
in Amish quilts (Smucker, 2006, pp. 202-203). Ironically, during this time, rural
Lancaster County was fast modernizing and facing development pressures,at home
becoming less the actual, idyllic Garden Spot than it was in the minds of quilt lover
(Walbert, 2002). Nevertheless, tourism continued to rise.

One blow to the quilt industry, according to reporter Kathleen Parrish (2006),
came in the late 1990s when the Smithsonian museum released quilt patterns that were
mass-produced and machine-stitched in China, driving down prices in the U.S., in
general, and in Lancaster County, in particular. Amish women in my studhutttheir
loss of sales to increased competition, including from overseas. Quilt@aiedividual

shop owners began to decline after the millennium; the market was simply shturate
Home-workers doing Piecework

While tourists may sentimentalize Amish quilts as being made in communal,

quilting-bee settings, in reality, work is done at home and women are paid by the job, or
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the piece (i.e. “piecework™® The process of quilting involves several steps. Fabric in
matching or contrasting colors must be bought, cut it into patchwork pieces, arnatioged i
a pattern, and the individual pieces sewn into quilt blocks that are sewn together into a
finished quilt pattern (called “piecing” a quilt). In some quilts, appliquéd desige
sewn on top of the fabric. Then the quilt is marked for the hand-stitching that will give
the quilt its texture. This hand-stitched quilting, besides being decoratids,theltop
layer of the quilt together with the inner stuffing and the bottom layer. ¥;ioalilts
require a binding, or border along the outside edges. Most often, different women do
different steps on a quilt.

Quilting is usually interspersed with other domestic chores. As Sadie told me, in
relation to orders for customized quilts:

A custom order is approximately four to six months. If | have a lady that

would work at it constantly, it might not take that long but everything is

done in your spare time. Like we call pick-up work. Like whenever you

have spare minutes of the day, you might sit down and quilt some piece or

whatever. It's not like it is coming out of the factory and you are working

at it constantly.

Each woman who works for Sadie specializes in one aspect of quilt-making:

sewing the piecing the fabric together into designs, appliquéing, markingttbe gar

9 This is called “home-work,” in the literature, aitds predominantly done by women. Séeme-
working Womenby Annie Phizacklea and Carol Wolkowitz (19959y fthe range of such employment in
the U.S. and Britain, from white-collar contractwadrk like accounting, to poorly-paid pieceworktenf
some aspect of sewing, that is done at home, sométi hot, crowded, squalid conditions. Much @$th
work is unregulated, since it takes place in ttierinal job sector.
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hand-stiching, quilting, or sewing on the binding. Sadie told me that she had over 100
women working for her, “including some Mennonite ladies,” of whom about 50 are
quilters who are paid per yard of thread. Piece-workers, women who sew tlsegbiece
fabric together into designs, are paid according to the intricacy of tleerpatt

Having told me that “people will only pay so much for a quilt,” Sadie went on to
describe the women who quilt for her:

Really, they don’t get paid that much. The amount of thread—, this one

lady—, well, one of my very good friends, she is a cousin of mine, and her

daughters help her quilt sometimes in the evening, after they come home

from their jobs. They will sit down, like a mother-daughter thing, and

quilt. They really enjoy quilting. She says, “You know, my daughters

figure they do about $2 an hour at quilting.’But it is so relaxing to just

be able to sit down and quilt like that in the evening or whenever. You just

get to doing so much, even if it doesn’t really pay that well. But you are

looking at hundreds of hours of work.

When | asked Mary how she accounted for inflation in paying her piece-workers,
she responded with the realities of the marketplace:

| just can’t put the price of my quilts up. $400 to 800, that’'s about as high

as | go. Well, you can’t keep going up and up [in price] if the demand’s

not going up. |think it's sorta stabilized now. But I don’t feel that—, |

can't put the price up. People just aren’t paying—, not buying them like

%0 As contractual workers, home-workers, like womém\wuilt, are exempt from the Fair Labor Standards
Act. For more information, see web site of theamigation, Interfaith Worker Justiceww.iwj.org
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they used to.

Mary has also moved away from paying her sub-contractors on a piecework basis.
“Too hard to keep track of?” | ask her. “No,” she says, “I had it all in my book.” [An
uncomfortable pause.] “It's just easier this way, fewer people to deal withry Mow
selects completed quilts for her shop that she sells on consignment, which presumably
adds another layer of middle[wo]men, since quilters continue to specialize, lowegem

her from the uncomfortable realities of what women are paid for piecéWork.
The Appropriation of Amish Quilts

Janneken Smucker has asserted, “Few cultural objects have become more closely
associated with a geographic place than Amish quilts with Lancaster County,
Pennsylvania, during the late twentieth century” (2006, p. 185). According to Smucker,
Amish quilts function as “fine art, souvenir, commodity and symbol” (p. 185).

Addressing the later, the quilt as a cultural symbol is everywhere irasi@mcCounty.
In addition to being widely used iconographically to designate tourists ssesaed
with the Amish (The Mennonite Information Center, The Old Country Store in
Intercourse, the Lancaster Quilt and Textile Museum), logos of quilts atdysey,
County-wide organizations. The Lancaster County Reservation Centeid(bgstee
Lancaster County tourist bureau), uses a pieced-quilt logo. The Lancastey Count

Community Foundation uses a quilt as its logo. The Cultural Heritage Program of the

*L In this study | have focused on Amish businesswarttet is, women who have started and own Amish
businesses enterprises, not their sub-contracWith the distinction between business owners and
employees, Don Kraybill has acknowledged the iiealibf class within the formerly class-less Amish
community (private conversation, summer 2007)thBicase of women, the distinction is between bette
paid, owner-contractors and less well paid pieckers. In a future study, | hope to explore thisaiyic

by interviewing quilt pieceworkers.
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Lancaster County Planning Commission uses a quilt motif as its program symbol, and
organizations who join the Cultural Heritage Program and become cersifeatttzentic

cultural heritage sites each receive a quilt sticker to be posted on thentygrope

identifying them as an authentic site to tourists (LCPC, 2008). Even the new (ojpening
spring, 2009) Lancaster County Convention Center in downtown Lancaster cityggusin
Pennsylvania German tulip logo, patterned on a common quilt appliqué motif. In these
ways, the quilt now visually symbolizes authentic Lancaster County. Whilenogakiing

is not solely the province of the Amish (lots of women, of any or no religiousatiti,

make them), quilts are most associated with the Amish in Lancaster Coudounty
organizations using this symbol have thus, in a sense, appropriated Amish women'’s quilts

as iconographic for the wider Lancaster community.

*2 Daniel Born, in “From Cross to Cross-Stitch: Thecéndancy of the Quilt,” argues that the quilt
occupies iconic status in the Mennonite imaginatidite identifies two poles of the Mennonite
imagination: Martyrs Mirror, the 168" century book of Anabaptist martyr stories, symtiol the cross,
and the quilt (cross-stitch), symbolizing “creatyreomforts, and the familiarity of the ethnic” @B, pp.
179 and 181). While Mennonites prize quilts, aoohe Mennonite women still quilt, quilts are more
associated with the Amish, a connection that Baits to acknowledge.
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CHAPTER FOUR: Kitchen Table Entrepreneurs™

Feminist anthropologist, A. Lynn Bolles, has written, “Work — no matter how
dead-end — has meaning and value for women. It not only meets their family
responsibilities but also plays an important role in the development of women’s self
image and the conception of ‘independent’ womanhood” (2003, p. 257). As we will see
in this chapter, meanings of work for Amish women include income, family
responsibility, self-esteem, and particular understandings of womanhood ed telat
autonomy as well as domesticity.

In order to locate Amish women’s businesses within a broader cultural ntilieu, i
is useful to begin with data about women’s business ownership more generally in

American society, for comparative purposes. |turn to that discussion now.
Women'’s Business Trends in U.S. Society

Women entrepreneurs are the fastest growing group of business owners in the
United States today. The 2000 census documented that women’s business grew 20
percent in the previous five years, twice the national average for smalessigjrowth in
general (U.S. Census, 2000). In 2002, women owned 28.2 percent of U.S. firms, and that
number continues to climb (SBA, 2006, p. Jrom 1997 to 2002, the number of
women-owned businesses in Pennsylvania increased 12 percent, with Lancastés County
percentage of women-owned firms — at 27.4 percent, which included Amish women'’s

businesses — exceeding the percentage of women-owned firms in thed state

53 This term was originally coined by the Ms. Foatigh for women’s economic empowerment, as used in
the book by Martha Shirk entitlel{jtchen Table Entrepreneurs: How Eleven Women Eesddgoverty and
Became Their Own Boss@&/estview Press, 2002). However, it is also anfifthomenclature for Amish
women’s entrepreneurship, as | explain below.
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Pennsylvania generally, at 26 percent (U.S. Census, 2002). Amish women’s small
business ownership is thus part of a national and statewide trend toward \gozagsr's
entrepreneurship’

Among women’s businesses, in general, minority women’s businesses grew even
faster. (While not a racial minority, the Amish function as a distinct etlefigious
minority, thus | believe these comparison statistics are relevant.) udyarsieased Oct.
10, 2008, the Minority Business Development Agency, a branch of the U.S. Commerce
Department, released findings which show that minority women-owned businesses gr
twice as fast as the number of business created by male minority ergtgprenby non-
minority men and women (see “Press Release,” MBDA, 2008).

Sole proprietorships (small businesses with no employees) are also mmonerco
for women than for men: 72 percent of all U.S. businesses but 86 percent of women-
owned U.S. businesses, according to statistics compiled by the Smak$&usin
Administration (SBA, 2003, p. 8). A 2005 study for the SBA on sole proprietorships
noted that between 1985 and 2000, female-owned sole proprietorships grew much faster
than their male-owned counterparts in terms of the number of businesses, @gips$s, rec
and net income (Lowery, 2005). Women-owned firms which had paid employees
accounted for just 14 percent of the total number of women-owned firms (Census,

2002)>° In similar fashion, Taylor noted in her study of married Amish women that the

54 Of all women business owners, 8.33 percent claiflisganic heritage, 85.95 were White, 8.43 percent
African American, 1.23 percent American Indian #taska Native, 5.25 percent Asian, and 0.18 percent
Native Hawaiian and other Pacific Islander (SBAQ@0p. 3).

55 Of the women sole proprietorships, single wormmprised 23 percent, female heads of household
comprised 11 percent, and married sole proprietongprised 66 percent (SBA, 2003, p. 8).
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majority had no full-time employees; excluding two large shops, the Amish wemen’
businesses in her study averaged only one part-time employee (1998, p. 72).

The fields of women’s business have been traditional. According to Angel
Kwolek-Folland, "The growth in women's small-business ownership between 1977 and
1987 came largely in traditionally female-dominated fields: service (38c2mugr
finance, insurance, and real estate (35.6 percent); and wholesale andacktgB2r9
percent)" (Kwolek-Folland, 1998, p. 177). Service (health care, social assjstanc
personal services, and repair and maintenance) accounted for 32 percent of women-
owned business revenue, whereas wholesale and retail trade accounted for 3®percent
women-owned business revenue (Census, 2002). According to recent Census data on
women'’s sole proprietorships, the majority (61 percent) were in services, buthaiore t
one-fifth (22.6) were in wholesale and retail trade (2003, p. 15). As my studyté@sdica

Amish women'’s tourist businesses are in sales, which also mirrors larggaktends.
Examples of Amish Women’s Business

| have borrowed the term, “kitchen table entrepreneurs” as a fitting jserior
Amish women in business. This term was coined by the Ms. Foundation for women’s
economic empowerment to describe business enterprises that startechdrgedva
incrementally (Shirk, 2002). These small-scale business enterprisealfypiart at
home, often with women doing finances at the kitchen table after supper. Such
businesses tend to employ only the entrepreneur or herself and one or two employees,

often family members, who may or may not be paid. Kitchen table entrepreneurs grow
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the business slowly as funds accumulate (Shirk, 2002). This trajectory is common for
Amish women.

| continue with three brief snapshots to illustrate some of the variety ohAmis
women'’s businesses in Lancaster County.
Vignette: The “Amish Wal-Mart”

This rural, variety store is set mid back roads southeast of Leola in a pickeires
valley surrounded by farmland. While their signs state, “No [tour] buses please,”
customers inside include a mix of Amish and English. Wide aisles lit by gt lare
well-stocked with toys, gifts, baby products, linens, ready-made clothiobek items,
and sewing notions (buttons and safety pins are sold individually). According to a
Mennonite friend, when Emma married the owner of this store in middle age, she became
co-proprietor, and her status in the Amish community went way up. | ask her about the
store’s nickname, the Amish Wal-Mart. “Well,” Emma says, “Your peoplatdaiat
more than we do. Many of us [Amish] also shop at Wal-Mart. So we just call & by it
name, “Country Treasures.”

Vignette: Maiden Baking

When | push open the screen door, the aroma of fresh-baked bread makes my
mouth water. It is Wednesday, bread-baking day at this small, Amish-run bake shop i
eastern Lancaster County. Beautifully crimped pies in six or more flavors &éorn t
counter, alongside still-warm loaves of bread, cookies, and “whoopee pies|ikeake
chocolate cookies with a thick layer of home-made filling in the middle. “We lezae

our own specialty,” Barbara, one of the Amish sisters tells me.
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For 35 years, their bake shop has been the livelihood for these three unmarried
Amish women in their sixties. They live behind the shop in rooms at the back. (When |
entered, a buzzer sounded in the kitchen to let them know a customer had entered the
bake shop.) They sell to tourists staying at the nearby campground, tolpasaed
locals, and at a farmers’ market in Wilmington, Delaware, where a neitdke®s some
of their baked goods for sale. While the bake shop is open year round, the bulk of their
business is seasonal: summers, Thanksgiving and Christmas.

Barbara, a “maiden woman,” as the Amish community refers to older single
women, tells me, “It's not the Lord’s will to stay single if you can getried,” even
though her sister has recently rebuffed a suitor, a middle-aged widower. Htese si
have been good company for each other, and the business has supplied their needs.
Vignette: Quilts on the Farm

Although her business cards necessitate a map on the back side in order to locate
her shopthe scenic countryside is certainly some of the attraction for customers t
Sadie’s quilt shop. Sadie has been in this basement addition to her home for 20 of her 25
years in business, space which includes the quilt shop, sewing room, office, storage and
restrooms.

Her business is on the 38-acre-farm where her family raises sweet ¢ben i
summer, for sale to tourists and to the local produce auction, and manages 11,000
chickens: (“My husband likes to say, ‘I have 11,000 ladies working for me. They’re
laying eggs. | have to feed them, talk to them and take care of them.”) WhileaBddie

| are talking, favorite customers of hers, a retired couple from Statew )stop in to
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visit bringing six dozen empty egg cartons and Sadie steps out to refill their egg supply
The woman tells me that they travel down to Lancaster every few months for an
overnight stay when their eggs are running low, “And the drive is so beautiful,” but it
sounds to me more like pilgrimage to familiar sacred sites, with the overaygifig

and devotion that | hear in her voice. Later they leave having placed a custom cader for
quilt (which takes about four to six months); Sadie tells me that they “musta bought a
dozen quilts from me over the years. ... She has brought a carload of her friends down to

buy quilts, and now a baby quilt for her new grand-daughter.”
Overview of Amish Women’s Enterprises

As the preceding vignettes illustrate, Amish women’s business enésrpesy by
size, type, and location. Amish women's enterprises occupy what Andrea Kwolek
Folland (1998) has called “feminized niches” of retail sales, markstioky things as
fabric, baked goods, quilts, flowers, housewares, and jams, jellies & pickles sl
remain the most visible Amish women'’s business, and Amish women who serve meals to
tourists in their homes, the least (not advertising and requesting a “sdygesation”
rather than a set fee are means that enable them to bypass state hadttredep
regulations for restaurant food service).

Some forms of Amish women's business enterprise are not new; selling produce
and home-canned goods at roadside stands has existed since non-Amish stopped growing
and canning produce themselves, well before the advent of the tourist industry in
Lancaster County at mid-century. Other enterprises are much more rébertldest

woman in my study, who began in business some 40 years ago, remembers being one of
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the first three Amish women to open a store. Another woman in my study, who has been
in business for some 20 years, recalled when her quilt sales were booming in the 1980s
because there were only a handful of shops.
Significantly, Amish women's enterprises cater primarily to taaiost in the case
of stores that sell house-wares and fabric, to both AmistEagtish(the term used by
research participants in my study for all non-Amish, tourists and locals alikese first
language is English, unlike the Amish whose first language is Pennsylvamea .
Through their interaction with bus-loads of tourist who visit their shops, Amish
businesswomen primarily represent the public face of their community to ostsider
Some businesses provide small amounts of discretionary money for Amish
women. One woman's flower gardening income was used to finance trigg family
members who live in Ohio and Indiana, and several businesswomen in my study
mentioned now being able to afford winter vacations to Pinecraft, an Amishoracati
community in Sarasota, Florida. Other women’s businesses are more luc@uize
entrepreneur near Intercourse is referred to among the Amish as a méli@ndier
success in business; she has been able to financially support not only her children but
members of her extended family, also. While overall smaller than somd Amis's

businesses, this is nevertheless significant.

56 To put this in perspective, some businessebyukmish men and located in the Orlean induspak

in New Holland, Pa., are multi-million dollar a yegperations, according to Kraybill, who cites Aimi
businesses that gross $8-12 million in sales par (2001, p. 256). By comparison to national tegnthta
from the Small Business Administration documeng then operate larger businesses than women,
averaging gross receipts in 1997 of $58,000 vs,0ERlLfor women (SBA, 2003). However, in data that
believe is applicable to Amish businesswomen (sé&9) the Minority Business Development Agency, a
branch of the U.S. Commerce Department, releastaldy 10-14-08 which shows a higher rate of growth
for minority female-owned firms than that of mirtgrmale-owned firms (57 percent compared to 31
percent between 1997 and 2002), and much higherthigarate of growth for white-owned businesses of
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Nor is the reach of some of these businesses limited to Lancaster Coainty: th
Amish proprietress of a stand at downtown Lancaster city's Central Maskatthusiness
selling Amish dolls, quilted hot-pads and cookbooks that ships orders across the entire
United States. And some women-owned businesses create significant emplimyment
other women: an Amish woman entrepreneur who runs a local quilt shop told me that she
pays a hundred Amish and Mennonite women to quilt for her on a piecework basis.

Most of these Amish women'’s businesses are located in the countryside, although
the family may no longer farm, renting their land out to non-Amish tractoefarm
(Kraybill, 2008, p.47). This rural setting adds to their appeal. According to one
businesswoman in my study, tour buses bypass her quilt shop because tourists prefer

visiting a shop on “a farm, a real Amish farm!”
(Under) Counting Women'’s Business

Sociologist Donald Kraybill and historian Steven Nolt, who researched the trend
to business enterprise from “plows to profits,” estimated in tfi&iedition ofAmish
Enterprise(2004) that Amish businesses in Lancaster number “at least 1,600” (p. 60), of
which “one-fifth are women’s” (p. 62). By their figures that puts the number at 320.
Other than this rough estimate, no hard figures exist as to the prevalencesbf Ami

women entrepreneurs.

either sex (press release, MBDA, 2008). So womfamiss are smaller but growing more rapidly in
number.

57 The relatively recent shift (taking place over tast 20 years, according to Kraybill and NoltD3)
among Lancaster County Amish from farming to bussnentrepreneurship is monumental. In a recent
public lecture (May 2008), Donald Kraybill describthis movement as a "negotiated cultural
compromise" driven by lack of available farmland &m ever-growing Amish population, coupled witk th
preference of most Amish to remain in Lancasterr@pun spite of increased tourism (or, for those
women in businesses catering to tourists, perbhapausef this ready market for their goods).
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Family business has overtaken farming as the primary vocation for Lancaste
County Amish. Kraybill now estimates that only “about 30 percent of Lancagterish
families still earn their living by tilling the soil” (Kraybill, 2008, p. 47). Kkihad been
the primary income for those still farming, but this is declining. One informany
study said that she could count 8 of 30 families in her district who had “put away thei
cows” in the last few years in favor of business enterprises.

My research suggests that the number of women’s businesses may be egen hig
than Kraybill and Nolt’s findings for two reasons: first, many married woare
ostensibly in business with their husbands. Sometimes Amish women’s businesses are
the name of the woman who runs it, whether she is single or married (e.g. Hannah’s
Quilts, Marian’s Quilt Shop), but more often the business carries the faragt’' name
(e.g. Riehl's Quilts and Crafts, Witmer Quilt Shop), or bears the names of bbimlus
and wife (e.g. Chris and Katie Stoltzfus, Country Lane Quilts), even \khleenite is
clearly in charge of the work. As Sadie explains,

It's my business but | still have my husband’s name on it. | always put it

on because he’s my husband. He doesn't really do anything down in my

shop unless | go away. Once in a great big while he will wait on

customers. If the girls are away he will occasionally wait on customers

He does take an interest in my business. He likes to know what | sell,

what I'm doing. ... |always say he hardly does anything in my quilt

58 In general, Angel Kwolek-Folland (1998) argtiest family businesses often obscure the realityood
much women are central to those enterprises.
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shop, but he likes to make sure that | keep busy and | keep at it. He

doesn’t want me to stop.
In such cases the business cards include both husband and wife’s names, even when she
runs the business, thus making it easy to undercount women'’s enterprises. Adcording
Kraybill and Nolt, this is done to “maintain the propriety of patriarchy. Nbedgss,
within the community everyone knows” whose business it is (2004, p. 209).

Second, Amish women’s businesses may be undercounted because many do not
advertise and thus are easy to overlook. Some family businesses that webedléscr
me (e.g. sewing custom Amish coats or dresses) are done at home blyosgdeciar
community insiders. Amish women who cook meals in their homes for tourists are
known primarily by word of mouth. Some women greenhouse growers sell their wares
wholesale, rather than retail, making these businesses harder to track.tiém atthe
study on which Kraybill and Nolt’s book is based excluded roadside produce stands, and
in at least one case related to me, half of the Amish family’s annual cash ioaoraee
from their roadside stand.

One indication of the growth of business opportunities for women is the finding
by Kraybill and Nolt that Amish schools boards are having a harder time findirlg sing
Amish women to teach school, a valued occupation open to women, since now, single
women prefer to be involved in small business enterprises, which pay better (2004, p.
216). In my study, one shop owner’s daughter was employed as a teacher,idLititz
miles from her family home; she and two friends from her district who taudtmish

schools near her school hired a driver to transport them back and forth each day. This
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unusual distance away and commuting arrangement indicates a lack of aiia
women available to teach in Amish church districts closer to Lititz. @eghters of
the women in my study who had finished school and were living at home with their
parents were employed as salesclerks, market help, or “mother’s h€lpersi, short

term assistance to Amish families with new babies), not teachers.
Type and Frequency of Women’s Entrepreneurship

It is clear from my research that women’s business enterprises, irmlgemer
increasing in number and in importance. Amish women'’s business enterprisemtake
forms. Small piecework occupations (like quilting) done at home are common for
mothers of younger children. While the examples at the beginning of the chapter
illustrate women who have formal shops, many more women are employed doing piece-
work in some stage of quilt production or in other home-based enterprise. In fact, in the
heart of the Amish settlement, women whoraséinvolved in some form of business
endeavor may be the exception. One businesswoman told me succinctly, “Most every
woman is doingomethingon the side. ... It isxpectedf you.” One business owner in
Ann Stoltzfus Taylor’'s survey put it even more strongly: “You're just not with itasnle
you have something else [i.e. a business] to do” (Taylor, 1995, p. 41).

In one Amish church district in the heart of the Amish settlement, | studied the
occupations of adult women. One quarter of these women were described to me as
farmers: “theybothfarm.” Another 25 percent were married with young children whose
husbands work as day laborers and “don’t hold an outside job so far as | know.” About

women in both the previous two categories | was told, “Of course, most of them do some
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quilting for pay.” The other 50 percent of the women were involved in a variety of
business enterprises. Occupations that were cited to me include sewing satssbrc
pants, selling “primitives” (folk art), making picture framesleaning houses, baking
bread from home-ground wheat for a local health foods store, growing organic produce,
working in the local Amish book store, running a pie-baking business, doing “bookwork”

for a husband’s gazebo or woodworking business, working at farmer’s markets in Ne

Jersey and Lancaster, and clerking in a local shop.
Staying Small, “The Personal Touch”

In general, within the Amish community, smaller businesses are valued; they
avoid pride and offer greater flexibility. As Kraybill observes, Amish buse®are
conducted in particularly Amish ways. As he states,

These new industries bear the imprint of Amish culture in several ways.

They are, first of all, small. Church leaders fear that businesses with

dozens of employees will bring pride, worldliness, excessive power, and

publicity... A smaller scale offers flexible work schedules to accommo-

date community activities. Small-scale operations harbor the dignity of

work and pride in craftsmanship. Without professional training, the

Amish nevertheless act as professionals because they control the terms

and conditions of their work (2008, p. 50).

**When | remarked on the incongruity of one Amish family business that makesfictmes,
given the Amish distrust of art and their prohibition against photogrgpiigh could lead to
pride), Mary reminded me that frames are also for jigsaw paiZedditur genealogies, and
marriage certificates, but then admitted that “many do” takdyfgohotos, though they would
more likely be kept in a drawer than displayed at home.
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These values of smallness of scale, flexible schedules, and controllingtke ter
of their employment (Mim spoke of not letting her customers run her life) aretelgf
true of women's businesses, also, which tend to be smaller than their male casnterpar
anyway. Rebecca, the most successful entrepreneur in my study, musedtedibat w
others felt her business was “too big for Amish.” For her, gender wasa, fastvell:
“Is it a woman'’s job to be so big? | sometimes question it.” Not only is sm#dr pley
implication, too much money is bad. As Mary said of a family in her church digtrict, i
which the husband runs a successful business and the wife is at home: “She does not need
to work. They do not neehy moremoneycoming in.”

Most Amish women'’s businesses are staffed by the businesswoman and her
family members, usually daughters, and occasionally one or two “hired gdfseh this
small size is by choice. Sadie told me she values the “special titehevi customers:

| want to stay small so | can have the, what do you call it, | like to

have the tou— the personal touch. If I'm away, customers ask, “Where’s

your mom?” they want to see me. Just like that customer that was in here,

she wanted to talk with me. ... If my shop was so big that I'd have to

have a bunch of [sales] ladies, that would take away from the special time

with my customers.”

Ann Stoltzfus Taylor cited the following strategies used by women in her giudy
limit growth and keep the business of manageable size: discontinuing advertisimg, taki
down the business signs, discontinuing inventory items, or subdividing the business when

it got too big for the entrepreneur to comfortably manage alone (1995, p. 54). These
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deliberate strategies kept the business small enough for married women te@ manag

alongside other domestic responsibilities.
Good Business, Good Sense

Dependent as they are on the movement of tourists, good business sense requires
that entrepreneurs be aware of holidays and school schedules. When | commented on
her shop getting a surprising amount of business in February, Sadie told me, “Oh, |
always get families coming in to my shop over the week of Presidents’ Day.hdiirea
occasion | was gathering information in early June at a different shop, andditanye,
“Business is still slow because the New York City schools haven't let out yet.”

The quilt shop owners in my study, however, disagreed as to whether demand for
quilts was going up or down. Said Mim,

Some people say that business is not as good as it used to be but | don’t

see a difference. | have so many repeat customers, | can’t honestly say

that. | have my buses, up to what | want, what | can do. Bird-in-Hand

[Family Inn and Restaurant]) busses come on a daily basis. ... People like

to get out on the farm.

Mary, who feels that her business may suffer sincenbitocated on a scenic
farm, noted that her business was better in the 1990s.

Not now, sales don’t keep going up, not for me. ... Well, the
market’s flooded, what with consignment sales, fire company sales. ...

The ‘90s were the better years. But there’s been more quilt shops, there’s
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been, quite a few more quilt shops [since the 90s], and | don’t think the

demand is bigger.

Quilt shop owners agreed, however, that no new quilt shops have been opening
recently and some old ones have closed as long-time shop owners retired, perhaps an

indication that the market for quilts is saturated.
Motivations for Business

Women’s motivations for going into business varied. Amish businesswomen in my
study started by opportunity, out of financial need, and by example, for something to do.
Sadie had a quilt drying on a clothesline when a tourist stopped and asked to buy it. That
inspired her to find a market for her quilts, as a little extra income. Mary, knoweng t
demand for quilts, put a sign at the end of her lane, “Quilts for Sale.” That led€o sale
from her home, and eventually a shop of her own. Rebecca needed a source of income
by necessity, and chose fabric because that was what she loved and knew best. Mim got
started from the example of her aunt.

My grandmother sorta inspired me, and my aunt. They were both
quilters and piecers. ... My aunt had her own dry goods shop along Route
340. A maiden lady. In her 40s, 50s, 60s, and 70s, she ran it. | watched it.
| always had an eye out for quilts. ... It was not a new—, not anything new
for me. It came natural to me.

The quilting or the sales?
Well, 1 dunno, | guess both. (Laughs) Well, the quilting. The sales came

later. The quilting came natural. Sales came later.
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Interestingly, the perception, if not the reality, of financial need wadrttiag
force behind the tacit approval for Amish women in business, especially amatggdmar
women with children, which was formerly taboo according to Hostetler (1993kr Aft
all, the reasoning goes, people have to make a living. Moreover, women in business do
not seem to affect major visible Amish identity markers such as the hordriggg and
dress. Kraybill has also written of the role of economic productivity in eagog
change or modernization: "Changes that produce economic benefits are ceptalze
than those that do not. ‘Making a living’ takes priority over pleasure, convenience, or
leisure” (Kraybill, 2001, p. 203).

Financial need was more of a factor for some women than others. As Linda, an
Amish woman who went to work writing books after her husband'’s significant business
failures put them deeply in debt, put it: “I'm an overweight, middle-aged woman. What
was | going to do, clean houses for the rest of my life? You can’t make that kind of
money cleaning houses.” Since for years she had been a scribe for one ofshe Ami
newspapers, Laura decided to capitalize on that skill. In her case, finseusakity
forced her into a unique occupation, but the rewards of the business have kept her doing
it. Ruth, an experienced Amish woman greenhouse grower, told me, “Farming just
doesn’t reach these days. You need another source of income.”

By contrast, Mary’s motivations were somewhat different. She started her
business:
For something to do, and also for some income. | thought of my

growing family. And to teach my children how to make money and how to
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handle money. And it still is part of the reason to be in business. I'm
certainly not expecting tgive everything away. ...
| liked the idea of being independent. And putting something aside
for retirement. ... | mean, | don’t know if | thought about saving for
retirement when | started, but | think about it now, that we should put some
aside. See, that's our—, how do | want to say it? What do they call it? A, a
nest? (Pause)
Nest egg?
Yes. [The business is] our nest egg. ...
If you had to, could you live just on your husband’s income?
| think, I think the young people are doing it. Let’s say, a mother
with young children. But maybe they sew at home, maybe there’s more
sewing than | know. ... I'm sure there would be ways we could live
without the business. But I think it taught us a lot.
Women that | spoke with downplayed their business’s contribution to the family
income, instead highlighting other factors (i.e., good modeling of value forexiltt
taught us a lot.”) While financial need may have been a contributing factor figr ma

women, it is also the most acceptable means of justification.
Mom-preneurs and WAHM'’s (Work-at-home moms)

The stated preference of Amish women is to have the business at home, at least
when children are young. Anne Stotlzfus Taylor's 1995 study of 26 married Amish

women entrepreneurs found that 69 percent had their business at home, eithegoperati
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out of a room in their house or with shop directly adjacent to it, with a buzzer dnddell t
sounded in their private quarters when customers entered their shop; the remainder ha
their shop in another location (p. 73). The fact of this home-based business mirrors a
larger phenomenon in wider U.S. society that has been increasingly referréchtmas
preneurs” or WAHMSs, work-at-home moms. | was first introduced to these terms
through bi-weekly emailings from NAWBO, the National Association for Women
Business Owners, which surveys the week’s newspapers for links relevant to wwomen i
busines$® Patricia Cobe and Ellen Parlapiano, co-authotdahpreneurs: A Mother's
Practical Step by Step Guide to Work at Home Su¢Besgyee Trade, 2002), claim to
have coined and trademarked the word in the 1990s to describe entrepreneurial moms.

(See their web site atww.mompreneursonline.con)/ These terms are applicable to

Amish women, as well, in that married Amish businesswomen claim a primarityident
as mothers and home-makers.

Women in my study emphasized the advantages of having a home-based business
with young children. As Sadie put it,

Quilts was what there was demand for. This was something | could do at

home, while | was home with the children. ... It's a neat way to make

work for your family. Be at home to quilt, wait on customers, have them

help with gardening, cleaning, baking. They get the opportunity to meet a

lot of people and just help with the business.

0 See, for example, the following: Pondel, EvanugA20, 2005). “Home is where mom’s heart and
business are: Mompreneurs find they can make mahég keeping family top priority.”Los Angeles

Daily Newson-line edition And also: Armour, Stephanie. (July 20, 2005)b'dpening? Work-at-
home moms fill bill. USA TodayB3.
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After a discussion of my own son’s asthma, and my comment that | had never
heard of that in the Amish community, Mary replied, “We have sicknesses jugblike
And that's another reason where, where we would feel that we couldn’t work outside the
home. ... Who’s gonna care for the children, who's gonna be here for them when they
come home?” With her shop right next door, and older siblings around to look after the
younger ones, Mary didn’t need to worry about sick children. “I'd be at home, | guess
mine just were never that deathly sick that | couldn’t leave them for enfeutes. And

most of our sicknesses were in the winter,” when business is slow.
Challenges

But having a home-based business also brings special challenges. The daughter of
one shop owner, who had grown up helping in the business, wanted no part of it as an
adult. When | asked her why not, she replied, “It's a pain!,” voicing her resenaineut
the interruptions. Rebecca remembers that family mealtimes wereialy difficult:

| always had [the business] at home and | always tried to be real—

you know, to this day I love to cook and | always— | can’t remember that

| cheated them out of food and stuff like that, | always seen to them. ... |

cooked for them. ... But evenings were a little different. It was a little

hard. ...

It's this way: customers come any old time of the day. We never
had off for dinner. Now wait, it's not nice to say this, but we had to send
the children over to wait on the customers while | eat, you know? They

didn’t have a home life. It was business, just businesses. Now who gets
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served first? | mean, who gets attention? The dinner’s ready but the
customers are still coming. And who gets attention? You know? Well, of
course, when you have customers you gotta wait on them. ...

It's true, you are kinda saying, “Well, I'm sorry, girls, but | can’t
deal with that now.” Someone has to go over ... So who is first at a time
like that? Your children, your babies? Or the customers? Who comes
first — your children or your customers? Well, of course the customers
come first, but they shouldn’t, or should they? When a woman has her

children waiting on her, she’s torn between the two.

Another challenge to home-based businesses is the need to have somebody home
during business hours to wait on customers. Various women in my study spoke about
feeling tied down at home. Said Sadie, “It's fine if my daughter can be here, bu#nive w
to do things together sometimes, too.” Rachel noted, “It's hard to get awaynaitya fa
We were in Florida for a week last year [on vacation], but not this y&&aurty has
recently begun to consider closing her business because,

| want to slow down. | don’t want to be in retail business all the time.

Either I'll go into wholesale or do sewing on the side. ... | need some

peace and quiet in my life. ... So | can run my own life, so to speak, so |

can live my life, instead of havirthe peopldcustomers] run it for me.
Women small business owners, many of whom are sole proprietors, juggle the
demands of customers that tie them to expected shop hours and limit their time
away.

140



One potential problem that businesswomen of home-based shops didntion
is children’s behavior in front of tourists. This is likely a function of theg iagstarting
businesses at mid-life, when children were older and/or there were olderrchaldae
for younger ones (see below). The only example of misbehavior cited to memas fr
Mary, who spoke in mock disapproval of her little 4-year-old granddaughter who, when
Mary is ready to fold back quilts on the bed for display to a group, will sometimes“sit
the bed and just grin at me. And I'm like—, all right. She’s not supposed to, but she’ll
just do it.” Smiling and shaking her head as she said this, Mary almost seemedé admi

her endearing granddaughter’s spunk.

Having your own help

An important dynamic that | became aware of relatively late in my Wi@rk was
the importance of other family members, particularly daughters, to thbiiéasf
running a business. Aaron said of his wife, Rachel, who is just building her business of
serving meals to tourists in her home, that while she wanted to start doing this when the
girls were young, he encouraged her to wait until they were old enough (11- anak42-ye
old) to help more with the cooking, baking and clean up. A mother’s business
involvement is often made possible by the presence of young, unmarried daughters who
can either help wait on customers in the shop, or prepare meals and provide childcare for
younger siblings at home. As Sadie, a mother of nine, told me,

| waited to start my business until | had my own help. 1didn’t
have any little ones, because | wouldn’t have started if | had. ‘Course |

did have two babies since | started my business. ... | did not start having
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my own shop without my own help. See, my oldest daughter was already

out of school when | started. Because | didn’t want to take away from my

family. ...

| wouldn’t want any of my daughters to take over my business

without their own to help. It would be taking away from their own

children. | can say they wouldn’t want it without having their own help.

You just can’t take care of your own children and run a business. | would

not want to be put in that position, that I'm not enjoying my own family.

... I've heard of young mothers that started their own business, Amish

people that run their own business as a mother. They say it's hard to be a

real family, be a real mom.
Sadie, whose last child was born since she had her quilt shop, is freed from many daily
domestic responsibilities for entrepreneurship because she “has her owmhiegfarm
of older daughters. Mary and Rebecca both noted the importance of the business in
instilling a work ethic in their children. Said Mary, “I think it taught us a lot. nidhed
the business part, the money. My second son was in the business; he helped me, ‘course
he was 9 years old!. |taught him how to run the register.” In these ways, Amish
women'’s business enterprises are built on a family business model in whichilgil fam
members have an investment of time and emotional energy in the business.

Literature by Ivan Light on ethnic business (which these Amish businesses als

are) notes the reliance on family and kin “for the cheap, loyal labor eddentheir

survival and success” (2000, p. 141). Family labor, Light notes, is largely unpaid;
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relatives are willing to work long hours to help the business succeed. Thus, Light
concludes, “if a strong family structure represents a resourcerotip,gndividual
entrepreneurs from that group will exploit their family structure in busiriesght,
2000, p. 133). Given the demands of the family business model, it is perhaps not

surprising that entrepreneurs’ children do not want to follow in their mother’s businesse
Mother Managers

Reproductive or caring labor (care of children, the sick and the elderly) and
productive labor (cooking, gardening) are as important, though less tangible citkan w
that results in cash income. Feminist researchers have used the teai "soci
reproduction” to refer to that constellation of at-home, unpaid labor that incluiteg ca
for children, the elderly and the sick; purchasing household goods; preparing ang servin
food; maintaining furnishings; laundering and mending clothing; socializindrehil
and maintaining community ties (Laslett and Brenner, 1989). More often perfoymed b
women, this "reproductive” work is absolutely necessary and invaluable. AsEvel
Nakano Glenn (1992) and others have written, however, because such labor is unpaid it
has historically been undervalued in capitalist society in comparison to pkedoicti
income-generating labor.

To return for a moment to “kitchen table entrepreneurs,” this designation is
apropos in another way, as well, since typically, Amish women in business retain
responsibility for managing “the kitchen,” that is, domestic duties. Ofirnerand
household responsibilities, Mary had this to say, “If | wasn’t busy in my shop | was bus

with my family. ... 1 do canning, the yard, and the garden, now | do have help with the
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garden.” Sadie noted during our interview that while she was downstairs in her shop
talking with me, her daughter was upstairs babysitting three grandchildre

In the case of businesswomen who still shoulder expectations of managing the
domestic workload, this can also create work for other women. Many quilt entgqsrene
do less of their own baking and sewing of clothes. These Amish businesswomen become
“domestic- or mother-managers,” hiring out work that they no longer do themsdgs. T
is contributing to the limited growth of secondary industries. As Mary said,

When church is at my house and | need 30 pies, | buy them from Bluegate

[bake stand]. There is no shame in not doing your own baking. Maybe 20

years ago, but not today. It might have been unheard of in the past.

Twenty years ago, very few people bought their desserts.
According to my study, cooking, gardening, and to a lesser extent, canning) donsti
primarily by women entrepreneurs and their daughters, with a few exceptions; one
woman in Taylor’s study noted that she didn't make applesauce this year biecause
didn’t pay to close the shop to do so; she could make more money keeping the shop open
and buying her applesauce from another Amish woman in the community (1995, p. 52).

Cleaning, however, is more typically delegated to others, though there is some
precedent for this. The Amish have typically hired young Amish women to live in a
“mother’s helpers” to help clean and cook after the birth of a new baby. An Amish
woman notes, “I always had a hired girl when the children were littlelt¢is, 2003, p.
185). In Anne Stoltzfus Taylor's study of 26 married Amish women entrepreneairs, on

guarter hired help to clean their house and half relied on older children or husbands to do
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S0 (1995, pp. 51-2). As Stoltzfus Taylor noted, outsourcing unpleasant household duties
to hired help is available to affluent Amish entrepreneurs (p. 94). Now as Barbara
Ehrenreich has noted in a provocative articlelamper’s subtitled, “Other women’s

work,” hiring other women to do one’s less desirable household chores is a function of
privilege that reinforces class distinctions (Ehrenreich, 2000). This mé lo®inside

of being a mother-manager.
Entrepreneurial Preparedness

As | have reflected on Amish businesswomen in Lancaster County, PA, | have
considered the characteristics that contribute to their success. Certaimtyunity
bonds and the support of other women entrepreneurs are positive factors, which |
examine in my discussion of “social capital” in chapter six. Beyond that is a
constellation of individual characteristics that women in my study have in oamm
Hackler, Harpel, and Mayer (2008) have discussed the importance of what they cal
“entrepreneurial preparedness” in relation to women’s small businesssbnmer hey
write:

Entrepreneurial preparedness refers to the personal skills, attitudes and

resources gained outside of formal education and work experience.

Financial capital, in the form of earning power and as an indirect measure

of resources and success, is one component of entrepreneurial

preparedness. Life experience, as measured by age, comprises another

general component of entrepreneurial preparedness. More specifically
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notions of entrepreneurial preparedness might come from the cultural and

family background of the entrepreneur.
Apart from experience or education, (Amish businesswomen, like all Amish, hat’e an 8
grade education), the women in my study benefit from cultural Amish valulesfof t
hard work, a strong work ethic (14-hour days are not uncommon) and a mentality toward
saving, not spending. Hackler, Harpel, and Mayer define “financial capitallgmeet
of human capital) as “personal earning power and the ability to accumuypéte fa
investment in a business” (p. 10). The women in my study self-financed their shops from
savings and profits accumulated slowly over time from products initially solof dleir
homes.

Lastly, life experience is another attribute that these authors ideHtagkler,
Harpel, and Mayer note that “self-employed women are more likely to be bédettteir
non-self-employed cohort” (p. 20). They cite Rae’s theorization about life stagtse
and entrepreneurship in the United Kingdom (2005), which identifies “mid-career
entrepreneurs” (MCESs) from a broad range of social and demographic baclegwhnd
start their own businesses between the ages of 35 and 55. “MCEs have gained
considerable life experience and may well be at the peak of their potentiaaility,
yet a number of studies have shown the dissatisfaction and need for change eagberienc
by people in this age group” (p. ?). Almost all the Amish women entrepreneurs | hav
met fit this age range; a few are older (though they started their laesraetsmid-life); |

have not met any young&r.Part of the reason for this among married Amish women

61 Gertrude Enders Huntington has written of thelbn faced by young Amish mothers, in part because
of the simple lack of children to assist with tim@asuming domestic chores (Huntington, 1994). AsWM
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may well be the need to “have your own help,” discussed earlier. But it maylatso re
to mid-life factors identified above such as peak capability and the need hgecha

Finally, the women in my study demonstrate certain personal attributes tha
contribute to their entrepreneurial preparedness and may play a sigrfdictor in their
business success. Susan Jensen, associated with the Nebraska Businessdhtvelopm
Center, wrote provocatively of this as “psychological capital,” thatigain beliefs,
perceptions, attitudes, and personal qualities which can positively affecessisuccess.
Character traits such as optimism, resiliency, responsibility, andoeielgs often
translate into business success. Jensen has studied this phenomenon among ethnic
immigrant entrepreneurs, particularly Asian Americans running famigyness. Many
of the same characteristics that Jensen identified apply to Amish womenriadsusn
addition to more practical, common-sense considerations such as sound business
judgment and knowing how to manage money, psychological capital can include such
things as an openness to business growth and development (which we might call
ambition), enthusiasm and optimism, as well as drive/determination, which Amish
women demonstrate in abundance. Anna told me she was determined to have her own
greenhouse even before she got married: “I always knew | wanted to do it,” oryaaMar
quilt shop owner, put it, “I had it in my blood [to do retall]. ... If you have a little extra
ambition, it works.” Regarding the need to remain upbeat, Rebecca told me, “You can’t

have a long face — not that | don’t have a long face sometimes — but you cannot do it in

Neth (1995) has written of Midwestern farm womeithia early 28 century, “A study of the labor and
leisure time of farm women and men concluded tr@ahen’s work loads were affected most by the age of
the children ... In the early stages of a family’s liivomen were especially burdened by the shorthge o
family labor (p. 24).
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public, you just can’t.” And Sadie noted her enthusiasm for her quilt shop business: “I do
love, just love, my work.” Finally, women in my study universally spoke of the need to
“be a people person.” Mary told me, “It is very interesting to deal with theguilgiet

to meet some people from all over the world.” Said Rebecca, now retired, “I just love
my people. When | quit stopping in there, | miss them so much. | got a lot of hugs. |
miss -em, | really miss —em, when | stopped coming in.”

What | cannot know for certain without a larger comparative study of Amish
women who are, and are not, in business, is whether entrepreneurs started their
businesses because they had these characteristics of entrepreneurial
readiness/psychological capital to begin with, which enabled them to besfukaas
whether they developed them through their business. Did entrepreneurship strengthe
their self-confidence and self-esteem, or did already possessingrtitskead to their
business success? Amish women to whom | put the question seemed to agree that while
any Amish womarcouldrun a business, not every Amish woman waouéthtto; some
would have more shyness to overcome. Which is not really an answer. Here is an
exchange with Sadie:

Q: what makes a good businesswoman in the Amish community?

[Long pause] | don’t know, what do you think?

[Silence on my part]

Probably mostly personality. Be friendly with people. ... | do enjoy

meeting people, that's probably why | went into this type of business.
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Customer Service

Like any successful salesperson, Amish businesswomen know what their custamters
and aim to satisfy them, male or female. Sadie told me this about sellingrghits
shop:
| like the men shoppers just before Christmas. They come in and they
don’t take long. They always wait and shop at the last minute, and they are
always in a hurry, and they want to get something very special for their
wife for Christmas. If they claim to know the color of their carpet, and
know what kind of curtains their wife has, and they might know the wall
paper, they say, “Oh, my wife likes dark green and burgundy,” and I'll just
have a ball finding them a quilt for that man. That is a lot of fun.

. You'll get into quilts like some of the Log Cabins or the
plaids—the men will go crazy for those. Or even for a Log Cabin house,
for, maybe, their son’s bedroom, or maybe something more masculine
looking. I find out that men tend to go for darker colors. They will go for
the dark navies, dark blues, dark greens. Where women might go for some
of the more lighter colors. | find that is very, very true. ...

But then sometimes you have men coming in, and hey, their wife
wants to buy something, and the men will say, but really, that is almost too
feminine looking for me. ... Sometimes the men will say, “Buy whatever

you like. | don’t care. | sleep under it.” And sometimes they will say,
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“Don’t buy anything with pink.” You get all kinds of people. So we try to
do all kinds of quilts. Hopefully we do a quilt for everybody.
Beyond Sadie’s expert sales(wo)manship, | am struck by the authority in heragasbe
tells me this. The thought of an assertive Amish businesswoman guiding a male
customer in his quilt selection is transgressive in many ways. An Amishmiakiag
charge and exercising authority over a man, let alone a non-Amish one, would have been

rare even ten years ago.

(Not) Passing on the Business
When | ask Mary about the future of her business, she muses about “retiring, not
selling.” She continues,
| don’t always want to be in the retail business. Either I'll go into
whole-sale, or do sewing on the side. | wouldn’t sell the business unless
one of my daughters would want it.
Presumably you would have liked it if your daughters had gone into the
business?
Well, it's their choice, but yes, if they woulda wanted it, | would
have helped them. But I'm not gonna say, you do it, you have to do it.
It's their choice. And | guess many times that's the way it works [that the
second generation doesn’t want it.]. ... | guess | don'’t really consider this
a business that has to go on, for the family. If it dwindles down, it's OK,

it's not forever.
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Several things are striking to me about this quote. First, the business is not
essential to the family or to her daughters. Mary goes on to tell me about her one
daughter who is busy with young children and her husband on the farm, an unmarried
daughter who prefers teaching school, and the third who would rather be “working out”
at a job away from home. Her daughters’ freedom to choose their preferred imccigat
more important than the business continuing as a family legacy. This seems té suppor
the notion, advanced earlier, that while financial necessity is a conveniditgtist for
being in business, and probably the most easily understood rationale within the Amish
community, it is not the only motivation. In this case, personal preference is also a
factor. And Mary is philosophical about the future of her business: it doesn’t have to go
on, it's OK that it's not forever.

This scenario is not limited to Mary. One of Rebecca’s daughters openedrher ow
fabric shop in a new location, rather than taking over Rebecca’s. Nor do Sadie’s
daughters want her business. She shrugs and remarks that, after all, they gitewtup w
so they’ve had the experience; perhaps they’ll start their own business latgr doi
something else, and besides, she wouldn’t want them to try it until their childrex are ol
enough to help. In fact, in my research in the Lancaster Amish community, second-
generation shops are the exception. While this might reflect the faétrthisth women
in businesses is a relatively new phenomena, thus their enterprises are )ibisige
opposite findings from a study by the Center for Women’s Business Researd, whi

found that, in a national study, on the whole, women business owners are nearly twice as
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likely as men business owners to intend to pass the business on to a daughter or daughters

(37 percent vs. 19 percemtww.womensbusinessresearch.org/

Ann Stoltzfus Taylor, who has researched this topic and was herseif Amgsh,
believes that within the Amish community there is a healthy emphasis on chatsing
you want to do, and support for starting up your own project, however unique — not a
point of emphasis that we would necessarily expect from a community-oriented group

like the Amish, but one that may influence decisions about business fiftures.

Quilting and Men’s Gender Roles

As entrepreneurs and as home-makers, gender roles for Amish women in
business are clearly defined. Likewise Amish men’s gender roles areasle
family breadwinners whether they farm, work in construction or in shops. But
while gender roles are defined, they are not rigid, and allow for some change over
the life cycle. Women on family farms will often help in the fields during tsrve
time. Conversely, while quilting is considered women'’s work, other aspects of
the quilt-making process are sometimes done by men.

An interchange between Sadie, and a group of students that | brought to her
quilt shop, illustrates ideas about retirement as well as male gender ribles in
Amish community:

Are there any men who quilt?

| don’t think there are as many men that quilt as piece. Some of the

elderly men, like ya say, after they have retired from farming, haxtedta

%2 private conversation with Ann Stoltzfus Taylortisg 2006.
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to help their wives piecing and even doing the marking — the marking is
stenciling the design for the quilter — or cutting patches. Some of the men
as they get older and they are not capable of doing as much hard work, and
they still don’t want to sit back and retire, they find things to do like

cutting patches for the women to sew. Or doing lots of things like that.

But as far as quilting, | don’t know of any men that actually do
quilting. 1think the men tend to have too big hands or their fingers aren’t
as nimble as doing the tiny stitches as the women. When | look at my
husband’s hands — | know | don’t have very nice, delicate looking hands,
but my husband’s look big and strong. How in the world would he be able
to take a needle and do tiny stitches? | can’t picture him doing that. But a
lot of them do sew [pieces together using a non-electric, foot-powered
sewing machine]

And the men who do that, that is not considered feminine for a man to sew or

quilt?
No, because they normally won't do that as long as they are

capable of going outside and getting a good job, or they are still in the age
where they are a good farmer, or a good cabinetmaker, or whatever. He is
not going to do quilts. Say he may have a heart problem or may have a
problem where he cannot do some of the harder work, and it gives them
something to do.

After men have been working so hard for all those years, you will
not find an Amish man just sit back, and retire, and do nothing. | don’t
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think you will around your people either. | think they will find something

to do. Whereas a man, if he is not going to be able to do anything else, he
is going to cut patches or sew ‘em, instead of doing nothing. He is not
going to sit in his rocking chair and get old. What would you find your
men would do at the old age, in your type of people?

[Pause; uncomfortable laughter among the students in my group] Hobbies,

... maybe,... play golf.

Well, that is something, right? They are not going to just sit there
and get weak. That is a good one, probably play golf. Well, you see, our
older men don't play golf, so | guess they sew quilt patéhes.

Working on quilts (though not quilting) is considered acceptable for Amish men
after they have retired, or if they aren’t capable of another job for heakbms. Thus,
while quilt-making is gendered female, some aspects may be done by old@nor i
men, giving them value instead of “doing nothing.”

Interestingly, the advent of business enterprise in the Amish community has
changed the whole concept of retirement. Until recently, the concepintsetelatively
unknown. When farming, parents would typically turn over the farm in their mid-50s,

continuing to help out as needed, but slowing down and moving iaualy haus(a

83 Retirement, per se, is virtually unknown among simivomen, as well as men. As Butch Reigart,
language teacher of the Pennsylvania Dutch diéde¢he Lancaster Mennonite Historical Society tuid
me, there is no word for retirement in the dialsotthe English word is used. While those Amish of
means who are able to may vacation as “snowbird®imecrest, an Amish neighborhood in Sarasota,
Florida, for a few months each year, it is morerapgate to speak of doing different kinds of wamk
retirement, rather than not working. Private casa#on with Reigart, fall 2008.
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small attached apartment to a larger farmhouse) after their ladinslgrown and gone
and the next generation had moved into the farmhouse.

But when parents are in business, the timing of this transition to retirement is
unclear. As Rebecca said, comparing the previous generation on the farm toder peer

Grandmother and grandfather did not have a business; they helped their
sons and daughters, maybe just by sitting on the rocking chair, do some
mending, mind the [grand]children. Now they don’t even do that for their
children. ... They themselves are much more in business. ... Orthey go to
market. Lots and lots of them.

Another woman in my study was matter-of-fact when talking about the shift for
Amish women from farming to entrepreneurship. Mary sought to normalize this
significant cultural change by drawing parallels between herditetausinesswoman and
her mother’s life, and that of other women of her mother’s generation, assarmer

They were living on a farm where they were—, they helped their husband,

so they were actually helping in the business, they just weren’t getting paid

for it. If they wouldn’t have been there, the husband or the farmer woulda

had to hire help. So in a way she worked just as hard, or harder, than a

career woman. On duty 24 hours a day, my mother had seven children; it

certainly was a busy life.
By implication, Mary is positioning herself as a “career woman” in aiaid her

mother, in this quote. Mary sees her work running a quilt shop, based on her home
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property, as a continuation of her mother’'s home-based work on the farm, not a
departure.

As | wrote in my previous study of conservative Mennonite woman'’s transition
from producers to consuméfsnecessary domestic tasks such as running errands and
doing the household shopping are often undervalued and do not contribute to the
productive family economy in the same way as sewing clothes at home andipgeser
bountiful garden produce. Thus women’s perceived importance to the family economy is
lessened. Anne Stoltzfus Taylor cites a woman in her study who believes thet hous

wives are not respected in Amish society, and another who told her that she “moved up a
step’ when she went from housewife to shopkeeper” (Taylor, 1995, p. 97 and p. 41).
Writing about Amish families in northern Indiana, Meyers documents that, in crsmpar

to farm wives, women married to men who work away from home in factory jobs auffe
change in status: “they are becoming housewives rather than partnerpriodihetion of

the family livelihood” (1991,p. 178). As more Amish women in Lancaster County are no
longer part of farm families, the tendency is toward a consumer lifeghges more

goods and services are purchased rather than produced. Amish women'’s involvement in

business, earning cash income, offsets the drop in status that might otheramspaanc

this transition from a farming economy to a capitalist economy.
Gender, Business and Status

During my field work | tried to assess women'’s status as business owners in the

community. Among the Amish, it seems to me, busmesglearly carry leadership

64 See,”To Remind Us of Who We Are’: An Ethnograpkieploration of Women's Dress and Gender
Roles in a Conservative Mennonite Community,” bytBe. Graybill, Master of Arts Thesis, 1995.
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within the community. Their opinions carry weight in church life, and theirdare t
publicized contact names for community events; for example, the names of prominent
Amish businessmen were given as contacts and chartered buses left frdmdiness
locations for a recent protest at the Pennsylvania state capitol in suppodrdicensed
midwife ®> Moreover, since the relatively recent rise of Amish business enterprise during
the last 20 years, researcher Donald Kraybill has noted the development ofteethrtee
Amish class system of business owners, farmers, and business emplayeesners
carrying the most clodf | believe some of this greater status carries over for women
business owners, as well. Certainly there is no negative stigma attachéiétdo it
Rebecca experienced in her early years (see chapter seven), as thadajloote from
Mary illustrates:

How are women shop owners segh®ng silence.Do people look up to

you or look down on you?

It's just sorta part of your life, whatever you want to do. | don’t

know. If you want to do it, go ahead, if you don't—. Especially now.

Maybe 20 years ago. But even 20 years ago there were some [women]

that did [have shops]. ... If | wouldn’t have felt good about it, | wouldn’t

have done it. | know a lot of people had asked, “Do you have something

to sell?” It's more the norm, now. ... | was never out looking to discuss

% Undated flyer in author’s possession, “Rally to Support Midwife Diane Goslitk&g up at
the Amish-run Millers’ Natural Food Store on April 1, 2008; newspaper adictée rally noted
that hundreds of Amish attended in six chartered buses; see “Amish piatestatkdown on
midwife,” by David Wenner, Harrisburg (Pa.) Patriot-News, Wednesgaiy @9, 2008.

% Public lecture by Donald Kraybill, Stumptown Mennonite Church, May 1998.
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my business or promote it. | always felt that if God didn’t want me to do

it, He’d show me a way to not do it, if | shouldn’t be doing it.

Note that Mary sees this as a decision that she was free to make, betwek e tser
God, not bound by community stigma, as might have been true 20 years ago.

The strongest support for increased status accompanying Amish businesswomen
comes from a conversation with Rebecca on lending money. Known to be the owner of
several successful businesses, other Amish would come to her with requests for loans of
significant amounts of money.

Was | stingy? | don’t know. But you just can’t help everybody,
[not] even all the Amish that come to you... People would come to me for
loans. That was a headache! | had to have a book-keeper just to keep after
all the loans. ..l finally realized that | don’t have to give to them every
time they ask. ..You can’t help everyone. If they don’t know how to
manage money, you're just helping them into a hole; you give them money
for a hog barn, and then they lose the hogs, risk losing the whole farm, so
you have to help them out again. Well, you put them in; how are you going

to get them out? ... | don'’t like to waste what God has given to me.

In Rebecca’s case, with wealth and status came increased resporisilogitg for others

in her community.
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CHAPTER FIVE: Crafts, Commodification & Cultural Br okers

Vignette: Eating at Home

| am arranging a meal in an Amish home with Lydia for group of 30 University o
Maryland students. For $17.50 per person we are entitled to a menu of homemade rolls,
salad, applesauce, pickled vegetables, beets, relish, two entrees (webetkeosehicken
and meat-loaf), real mashed potatoes, homemade noodles, a fresh vegetatdssents
(we choose shoofly pie and chocolate cake), and coffee. This is my third phoneerall, aft
an initial visit to set up the arrangements. | have been told to let it rindey adihe
phone is located at an outdoor shed, and on the ninth ring a breathless Lydia answers.
Apologetically I tell her that in order for my group to pre-pay by check theetsity is
now requesting a receipt in advance. (Lydia is set up to handle cash or checks, but not
credit cards.) She asks if the receipt can be handwritten; it can. Then sh€anyis, "
fax it you?" 1 later learn that an accommodating non-Amish business in thefow
Intercourse lets her use their fax machine when the need arises. Latelplvbea back
yet again to tell her that our numbers have dropped, she says that's fine, siace she i
cooking for another group of 45 tourists at noon that same day. She reminds me to have
our group there by 5 pm sharp, as she is leaving for a women's gathering at 7 pm that
Saturday evening.

When our group arrives, it is Lydia’s husband, Dan, that welcomes our group and
ushers us into the converted garage arranged with round tables. As their children and
grandchildren serve the meal, Dan circulates to make sure we arg getiungh to eat;

Lydia supervises from the doorway into their kitchen, which adjoins the garagg/dini
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room. | barely see Lydia until the end of the meal, when | am in pursuit of my toddler
who has darted into her kitchen through the open doorway. There | see her spooning
leftover chicken into a Tupperware container, and loading dishes into a gas-powered
dishwasher. After dessert, Lydia brings us a rebate check, signed witgrizuie.

And promptly at 7 pm, while our group is lingering over dessert at tables, she hitches up

the horse and buggy and drives down the lane.
Food Tourism

Among Amish women serving meals at home for tourists, Lydia’s business is
unique in that she deferred to her husband in meeting and hosting us. In each of the
other four Amish homes where | have brought guests to eat, the Amish woman
cook/hostess, welcomed us, served us (aided by daughters or in the case of one widow, a
paid assistant), engaged us in conversation, and in one case, even sat down to eat with
along with us.

Meals for tourist in Amish homes can be considered an example of what Brenda
Gayle Plummer has called “food tourism” (2008, p. 24) or what Lucy Long calls
“culinary tourism” (2003). Food, in general, is an interesting vehicle forstourin the
introduction to their edited readépod and CultureCounihan and Esterik discussed
food’s ability to convey cultural meanings (1997/2007). Long (2003) has described
“culinary tourism” as not only eating but procurement (which could include buying at
Amish roadside stands), preparation (the act of cooking or baking itself, which perhaps
explains the popularity of Amish cookbooks and box mixes for shoofly pie and

homemade pretzels that are commonly available in Lancaster tourist yeBuen
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thumbing a cookbook, contends Long, is part of food tourism. Interestingly, some of the
Amish in homes where | take groups to eat have begun selling home-printed cookbooks
of family recipes to tourists who eat there. These serve as both beams=® and
reenactment of the event — a culinary souvenir, if you will.

Brenda Gayle Plummer locates food tourism at the nexus of consumerism,
popular culture, and relations among peoples, noting that it “relies substantidily on t
novel and the exotic — otherwise why not eat at home?” (2008, p. 24). Or in this case,
why not eat in a restaurant instead of in an Amish woman’s home? Though the food is
not exotic, the setting is. Vicki Ruiz has said that food constitutes an “ethnic
borderland,” (2008, p. 5). Thus food may become a cultural meeting ground between
cook and consumer. This is certainly true for groups who eat a meal in an Amish home,
although in my experience, the food is less the vehicle for this than is the settifgg and t
ability to ask questions of an Amish woman herself, that provides outsiders a border-
crossing setting.

Such meals are hard to learn of, since these women do not advertise (one way in
which they bypass Pennsylvania State Department of Health regulationstdoiraats),
which adds to their novelty. Amish women serving home-cooked meals for tourists were
the fastest growing sector of Amish women's entrepreneurial aegiyitior to a 2002

food poisoning scar¥.(Meals in Amish homes still take place today, but are harder to

87 In March, 2002, people on a group tour to LancaStainty became ill after they had visited a petting
zoo and eaten in an Amish home. See Smart, 20088re was considerable debate as to which had made
them sick: the petting zoo or the Amish meal. Amisth whom | have discussed this believe that éygi

in Amish homes hosting tourists is actually higthem in many restaurants and in non-Amish homasesi
no one wants to lose a profitable source of incéan¢he rest of the Amish community; also, tourists
themselves bear responsibility for hand-washinigicé&sthen, however, organizations like the Menrenit
Information Center no longer refer groups to Anfisimes, fearing liability if another tour group gsisk.
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arrange, since they are only available via word-of-mouth and thusedegier
referrals.)

These meals are prized by tourists since food is presumed to convey ethnic
meanings. For example, Hasia Diner has written how foodways shifted cheing t
process of Americanization for immigrant groups; “becoming Americahofieant
altering diet and/or food practices. (Diner, 2001) We Are What We EdEthnic Food
and the Making of Americar{$998), Donna Gabaccia argued that as ethnic foods
became Americanized they often lost their original meaning as rsarkethnicity,
while foods that retained their ethnic roots, continued as salient marletrsaf
identity. Writing from the Russian Mennonite tradition, Pamela Klaassenphgsaced
cooking to ethnic glue: “Cookingarenikeandborscht— keeping alive the ethnic
customs and the church — has been an important element in the invisible glue holding
together Mennonite families and communities” (Klaassen, 1994, p. 242). Thus ethnic
food can serve to reinforce ethnic identity.

But food can also become an element of ethnic tourism. As Barbara Shortridge
put it, in her essay about two Midwestern towns’ ethnic food festivals, “Tastingesinot
culture is part of the expected experience for those who want to be Swiss or Saedish f
a day” (2003, p. 268). Tourists to Lancaster County may likewise seek some of this sam

ethnic identification through food: e.g., be Amish for a day; eat Amish cuisineth&e

The Pennsylvania Dutch Convention and Visitors Bur@PDCVB), LancasteCounty’s coordinating body
for tourist services, also advises their membganstreferring guests to Amish homes for meals, even
though most tourists want this, on the grounds pdt@ntial lawsuit should there be food poisonig&gpme
wonder if the PDCVB'’s position on this issue idueinced by their members who run family-
style/smorgasbord restaurants, who view meals irsAmomes as taking away business from their
establishments. Other members argue that visithoseat a meal in an Amish home also want to eat at
family-style/ smorgasbord restaurant during th&ityand will extend their stay to do so.
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is less mystique about so-called Amisbd, per se; it is simply old-fashioned, home
cooking (at least if one’s home was mainstream white middle-America di/énam
particular ethnic roots). Exoticism comes not through the food; its appedhss i

setting. When eaten in an Amish woman'’s home, the food becomes de-familiarized, or
as Long puts it, “the familiar can be exotic” (p. 2).

Edible Histories

In fact, it is hard to define what exactynishfood s, with the possible exception
of shoofly pie, the single food most associated with Amish cooking, often inaccueately
it turns out Reviewing the menu with Amish cooks before | bring groups, they always
ask if we want shoofly pie, knowing that many tourists expect it. Although adversised a
unique, Pennsylvania Dutch cuisine, in reality, Amish food is closer to what Daokas Sa
has called “white-bread Protestant” home-cooking (Sacks, 2800).

In general, Amish food itself has been largely separated from any particula
German ethnic roofS. As cookbook author Phyllis Pellman Good has written of the
Amish from the mid-1850s on, their “food tradition evolved that included an amalgam of
dishes from a variety of sources: they brought their own cultural tastegmedsrfrom
Switzerland and Germany; that affected what they copied and adapted fromglod diet
their English and Native American neighbors; the geography and climgte area of

the New World where they made their homes also shaped their eating. In those ways

®8 One newspaper writer describes Amish food as “pkimple and functional... Much of it is pure all-
American and all of it is bland” (M. Parrish, 20Q0,1N).

% Historically, the first Swiss-German Mennonite iignants to Pennsylvania ate a lot of pork (evers¢ho
less desirable parts of the animal, as used ipplap apple products, and pickled vegetables,asibe
sauerkraut. See Weaver, 1993. Shoofly pie, asaelabased crumb pie, associated with the Amish, ha
no ethnic basis, but is perhaps the single mos$iyigarketed food item supposedly related to Amish
ethnicity.
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however, they were little different from the other German folk who settledlliaiV

Penn’s colony” (Good, 2001, p. 9). Any distinguishing characteristics of Amish food,
according to Phyllis Pellman Good, grow out of “their productive relationship with their
gardens and fields” preserved through home-canned fruit and produce, including
“massive pickling operations,” and by the frequency of desserts, which arededly in
most Amish homes” (pp. 9-10).

Perhaps the most distinguishing characteristic of Pennsylvania Dutch cooking
today isquantity, as proved by the popularity of family-style and smorgasbord, all-you-
can-eat restaurants in Lancaster County. The Pennsylvania Dutch Convention and
Visitor's Bureau capitalized on this with their 2006 advertising campaignréciatt
tourists, “Eat yourself silly.”

Pennsylvania Dutch home cooking is marketed with characteristics that imbue i
with memory and family ties. Marketing slogans related to food — some used by the
Amish themselves — tout the virtues of traditional, old-fashioned, good home-cooking
from bygone days. Writers of the cookboBkom Amish and Mennonite Kitchens,
praise it as food cooked “from scratch” that “belongs to some of the warmest huma
experiences — family reunions, going to Grandma'’s,” (Good and Pellman, 1984, p. 7).
While “not a part of the[ir] religion” (p. 8), Amish food is described as a means of
showing love and affection, of extravagant celebration, in short, home-cooking that
“feeds the body as well as the soul” (Good and Pellman, 1984, p. 11). Thus Amish food
is marketed as being imbued with wholesome, desirable traits intended tomémghte

appeal.
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Amish women serving meals to tourists at home is a natural choice since food
preparation is gendered female, as it is in many cultures. PsychanWilForson (2006)
noted how African American women used cooking to create economic and cultural
spaces. Pamela Klaassen (1994) argued that cooking was one of the few avenues of
creativity and calling open to Mennonite women during an earlier era. While ghere i
satisfaction on the part of Amish women in their ability to serve a hearty onaal t
roomful of English guests, which serves to affirm their gender identity, in my
conversations with them, food is as much a component of cultural affirmation as a
common-sense vehicle for generating income.

Moreover, not all Amish women are good cooks. Linda Byler, in her book of
collected writings taken from her weekly column in an Amish newspaper, routinely
disparages her own cooking (Byler, 2008). Or as Mary told me, “You can’t do it all [if
you’re running a business]. Usually women concentrate on cooking or sewing, bae or t
other, not both.” Cooking among the Amish is gendered female, but, as in Linda’s case,
a job that may be delegated to one’s daughters. Eating out and buying processed foods
are also becoming more common.

In an excerpt that illustrates the novelty of Amish men cooking, Sadie told me
about her son who was in Florida (near Pinecraft, the Amish winter-resdrbogigod
in Sarasota, a city along Florida’s Gulf Coast) and had taken a redtglras a cook:

He said, ‘but I'm a cook.” | said, ‘oh, my goodness! He is a cook in some

big Dutch restaurant down there. ... ‘Oh,’ | said, ‘you are going to come

home, and you are going to cook everything up for me, right?’ (laughs).
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I’'m going to cook. He always did like to cook but he never did cook

much because he worked and he came home at night and was hungry.

Sadie tempers her surprise at her son’s employment with the statenhéet tha
always liked to cook, though circumstances prohibited it. When | asked her about this
she remarked that there are some boys who like to help out in the kitchen and he was one.

Serving meals to tourists in their homes is a source of revenue that an Amish
woman'’s family values enough for other adult family members to assist. Wieuaght
a group of 25 to Sarah’s house for a meal at noon on a weekday, instead of her four
daughters, ages 5-15, who usually help her but were in school that day, Sarah was
assisted by her mother-in-law and her husband, who had stayed home from his
construction job to help his wife serve us the meal.

Nationally, the most well-known Amish cook is Elizabeth Coblenz, an Old Order
Amish woman in Indiana, who writes a syndicated column carried in 200 newspapers
across the country. Entitled, "The Amish Cook," the column includes a weekig reci
and associated story or reflections from Coblenz that Kevin Williams, thepapers
reporter who discovered her, claims he receives handwritten from her edchndee
dutifully types in and tests before publication (Coblenz & Williams, 2002).

Food tourism is a subset of Tourism Studies, more broadly. | now turn to that

subject.
Tourism Studies

| have found tourism studies a useful framework on which to build my argument

about the significance of Amish women’s business enterpsse® by and large their
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quilt stores, bake shops, and greenhouse businesses cater to tourists. Valene Smith has
written extensively on the subject of tourism; two editions of her cross-dukdised
collection,Hosts and Guests: The Anthropology of Touyismich was recently co-
edited with Maryann Brent and re-releasediasts and Guests Revisited: Tourism Issues
of the 2% Century(2001), is a landmark work. Building on Smith’s definition of a
tourist as “a temporarily leisured person who voluntarily visits a place famyhome
for the purpose of experiencing a change” (Smith, 1977 and 1989, p. 1), Smith and Brent
define tourism as “leisure time + discretionary income + positive saiatisns” (p.
17). Thus tourism connotes intention, diversion, and the approval of one’s reference
group’®

Nelson Graburn analyzes an additional motivation for travel. Tourists, he argues,
“chose to visit a particular place because they believe that they will erpersomething
positive there that they cannot easily experience at home;” they are lookimigafiohe
calls “rituals of reversal” — a liminal, sacred experience amid thelemenof normal life
(2001, pp. 42-43). As we will see, many tourists seek this in Lancaster County’sh‘Ami
Country.”

Smith and Brent note that tourism gets little respect, despite its infl{ferice
fact, tourism is big business today, as the opening sentence stBbesBusiness of

Tourism(2007). According to Smith and Brent, “In 2000, tourism receipts were 10.8%

0 Smith also speaks of the four H’s of tourism: Hab{physical landscape and tourist attractions3tddy
(prior contact with outsiders), Heritage (museumd ethnic centers), Handicrafts (heritage crafts an
artisans); assessing these allows an evaluatimuam assets and liabilities (2001, p. 112).

" As Valene Smith and Maryann Brent argue, “Becaosgsm is recreation and fun, the travel industry
has not received the serious attention or suppattit deserves” (Smith & Brent, 2001, p. 9).
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of the world’s Gross Domestic Product,” they write, which makes tourism testar

global industry. It is also the world’s largest employer, generating 1 indiis2 |

worldwide (p. 8, 9). Inthe U.S., tourism in 2008 generated 8.6 million jobs (U.S. Bureau
of Economic Analysis, 2008). In Pennsylvania, the fifth’s most visited state imi¢ene
tourism ranks as the state’s second biggest industry (agriculture isifira900, tourism
generated 563,440 jobs (“Pennsylvania Tourism at a Glance,” 2000). And in Lancaster
County, tourism accounted for $1.5 billion in revenue (Fags & Figures, PDCVB,

www.padutchcountry.com/press_room/fags_and_figures/statistigs.asp

Dean MacCannell, a forerunner in the field of tourism, publishied,Tourist: A
New Theory of the Leisure Clagsl976, re-issued in 1999. Much of his work is about
tourist attraction and a desire to experience “otherness.” Pointing in his book to what
today we would call the social construction of tourism, MacCannell notes that ‘fagythi
is potentially an attraction” (p. 192) depending on such criteria as re@gserand
perceived authenticity. He writes, “It is important to recall that nisgs that are now
attractions did not start out that way... Itis the ‘you have got to see this,5t& thas’
or ‘feel this’ that is the originary moment in the touristic relation” (p. 203). For
MacCannell, tourists actively construct their own experiences and, in doingosof ex
authenticity and exercise agency.

By contrast, John Urry has written of the “tourist gaze,” implying tourissigey
and presupposing a hegemony which | doubt exists; (tougsssswould be more

accurate, since different tourists perceive things in different ways.)
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Religious Tourism

A more focused lens for viewing Amish touristic experiences, however, isfthat
religious tourism, related to pilgrimage. Erik Cohen writes of religioussimuas an
educational experience in which the traveler expects to be transformed ficalgravay
(2006, p. 79). Boris Vukonic, imourism and Religiordefines religious tourism as “a
physical journey in search of truth, in search of what is sacred or holy” (1996, p. 80).
Dallen and Olsen define a pilgrim as a tourist “who is motivated by spioitueligious
factors” (2006, p. 7). In fact, the lines between tourism and pilgrimage hawe ofte
blurred; as Victor and Edith Turner wrote in a now-classic quote, “A toutistlisa
pilgrim, if a pilgrim is half a tourist” (1978, p. 20F-rom my research and experience, |
would argue that many tourists to Lancaster County come seeking orarelgraome
religious impulse, however ill-defined or unacknowledged. One indication of this among
the Amish is repeat customers. All of the quilt owners | have talked to menteyest r
business from regular customers (e.g. the retired couple from Stateh Elgpping in
for eggs and a quilt, in the vignette at the start of chapter four). As Rebabcdea
met a lot of nice people and they do keep coming back.”

More and more Americans continue to identify as spiritual not religious (Clark,
1999), thus, “[m]odern society has expanded what it defines as sacred, bringing about the
creation of new sites of sacrality, with travel to these sites beimgtepilgrimage in its
own right” (Morinis, 1992, p. 5). Because their activities and travel patterns diféer |

Valene Smith (1992) argues in an article provocatively titled, “The quest in gnedt,”
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pilgrims and tourists should be seen on a continuum with a variety of sacred-secular
combinations in between.

Pilgrimage involves both outer and inner journeys. Justine Digance speaks of the
actual, outward journey and the inward quest for spiritual meaning: “Although the
physical journey reminds pilgrims that they are engaging on a quest wihdiezl, an
essential element of any pilgrimage is also the inner journey thatighienpindergoes,
namely the quest and search for meaning” (2006, p. 39). Religious quest can take many
forms. On the several occasions when | have taken groups for meals in Amish homes,
there is what | can only describe as a kind of reverential hush that seemsetaldesc
folks seated around a dining table in an Amish home. There is often elbow prompting to
each other: look at the genealogy hanging on the wall, isn’t that little boyriallsve
precious? At least at first, eyes are wide, conversation is hushed. It fes thfea
religious experience.

A. Morinis, in his edited collectior§acred Journeys: The Anthropology of
Pilgrimage describes pilgrimage as a sacred journey “undertaken by a person in quest of
a place or a state that he or she believes to embody a valued ideal” (1992, phé&kel Mic
Hall notes that pilgrimage is a “spiritual interior quest within the hafatiose who feel
something lacking in their lives — a sense of mystery and wonder, power, healtmgneani
and connection with others” (2006, p. 74). While a full survey of tourists to “Amish
Country” is needed to assess what ideals they seek or voids to be filled, aftegviorkin
the Lancaster County tourist milieu for twelve years in several diffeedtings, | am

struck by those tourists, many on return trips, with a sense of wistful longinigcdra
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only describe as spiritual. As | discussed in chapter one, the number of books in the
“redemptive pilgrimage” genre about the Amish would seem to indicate supptis

position. Moreover, as | have argued elsewhere (Graybill, 2007), the hugely popular bulk
of Christian romance fiction about the Amish — by such writers as Beualeig and

Wanda Brunstetter — is also an indication of what | have termed religioussttoafithe
imagination.” Lewis’ works routinely make the New York Times bestsk#is and
Brunstetter's books have topped the Christian Booksellers of America list, their
popularity indicating the genre’s appeal to (would-be) religious tourigteeof

imagination.

Heritage Tourism and Timelessness

In addition to religious quest, Amish in Lancaster County also benefit from what
has been termed, “heritage tourism,” which Barbara Kirschenblatt-Ginohlktta “value
added industry” (1998, p. 151). Kirschenblatt-Gimblett argues that “[h]eritage produces
something new in the present that has recourse to the past (p. 149). As Valene Smith
describes it, “Heritage is not history. History records facts ... but heatag@ents this
information. Heritage makes history come alive,” (2001, p. 197). Amish cultural
heritage grows out of a specific religious history and is grounded in genuineuglig
values such as community care, hard work, and Christian faith. For exampletias Dot
an Old Order woman, remembers:

For instance, like when my father died -- he died very suddenly of a heart

attack -- and gee, you know, half an hour elapsed, and one [Old Order]

neighbor was there with folding chairs, bringing chairs and setting ‘'em up
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because they knew that persons would be coming very shortly and we

probably wouldn't have enough of chairs for everybody that would be

showing up. And people were there with food, and persons came and

cooked the—, cooked a meal, and prepared a meal for the day of the

funeral, and ah, just, you know, that kind of thing. It was there

automatically.
As the preceding illustrates, a genuine cultural heritage encompass&s tAurism,
adding value. Indeed, as Fagence has written of Amish tourism in LarCast#y,
“The tradition of independence, self-sufficiency, attention to quality, andritytégnds
to increase the admiration of the tourists for the output of these communitieadstble
heightened degrees of inquisitiveness” (2003, p. 68).

Heritage tourism, however, is composed not only of actual cultural values but also
of constructed ones. As Myra Shackley writes, “Myths and legends are often used as t
basis for a heritage tourism product and create powerful and romantic sublmagaski
When reinforced by heritage themes, these are widely used to create images i
advertising and may be combined into powerful marketing devices for tourism” (2001, p.
318). As Erik Cohen has noted, tourists are positioned between “a romanticized past and
idealized future” (2006, p. 79) in the marketing of heritage tourism. For exampglagwri
about tourism in Nottingham, England, related to the legend of Robin Hood, Shackley
continues,

The visitor may be aware that an attraction is not real but be able to

achieve a high quality of experience by compliance with the fantasy....
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What matters to Nottinghamshire visitors is not whether Robin Hood was

a real character but whether they can have a good time trying to find out.

And they can” (2001, p. 322).

Tourists to the Amish can likewise have a good time even when preconceived notions
don’t necessarily match reality.

A primary aspect of heritage tourism related to the Amish is timelesshess
association with an earlier, rural, pioneer period in American history. AmBar
Kirshenblatt-Gimblett has noted, heritage tourism “creates value tintbegiotion of
time travel;” that is, the notion of traveling back in time is an effectivekatimg strategy
(1998, p. 151). In the case of the Amish, when | have shared the vignette at academic
conferences of Lydia's cooking business, audiences always chuckleredritien of the
fax machine. 1 think this is because it contradicts our stereotypes about tsle @#smi
timeless, partaking in a sense of cultural authenticity that precludesetioé arsything
modern, a widespread but false assumption. Probably the stereotype | fitidnogse
often correcting is the idea that the Amish lack modern plumbing. While Beanlig L
books have perpetuated this inaccurate stereotype, and the infrequent phone shanties nea
some Amish homes can sometimes look like out-hoffddsave wondered if the
frequency of this myth has something to do with the perception of old-fashioned
timelessness that clings to the Amish. An imagined past of romanticizatyrcaal

obscure what was in actuality a hardship, but is not current reality.

2 A few older Amish one-room schools in the courdyd retained outhouses, but not homes. Phone
shanties are communal phone “booths” housed neastAfarms, usually with a phone answering
machine. Incoming messages are passed along bshAmaking outgoing calls. For more information on
telephones among Old Orders, see Umble, 1996.
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This perception of timelessness about the Amish is widespread. In his
introduction toThe Amish CogkKevin Williams describes the Amish as a “touchstone to
a lost era” and “a living link between a simple time and today’s more chaotic world”
(Coblenz, 2002, p. 2). He goes on to describe the “cluttered but comfortable kitchen” in
the “land of the Amish, where little changes—ever. Creaking barns tucked iritdbde
of rolling wheat fields lend a timelessness to this land” (pp. 2-3). Exaropke recent
Nexus-Lexis search turned up numerous additional examples; here is the opening
paragraph from an article published in the Los Angeles Times:

Put down your cell phone, click off your Palm Pilot, and get out of the fast

lane for a minute. It's hard to imagine, but there are some people who day

after day, year after year, choose a way of life so tranquil and simple that

it's 180 degrees away from the style most of us have become accustomed

to. Take a look at the Amish.

While parts of this perception of timelessness may be valid — for exdifgle,
may go at a slower pace when horse-and-buggy is the primary, though not the only,
means of transportation used — the myth is largely constructed. Amish bwsimess
are not backward; they are up-to-date on the news through the local newspapenghey ha
modern kitchen appliances (powered by gas, compressed air or battery)sangces

telephones in their shops (that are also used for personal calls; one intervidvawi
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was interrupted twice by extended phone calls in Pennsylvania Dtitdidence
suggests that they also vdfe.

Moreover, Amish women are hard-working and perceive themselves as busy. At
one home where our group ate in November, the husband and wife, together with several
other “middle-age couples” (ages 40-50 with teenage children) had spent the morning
preparing 30 chickens for a wedding meal the next day before we arrived éal atm
noon. When asked, Rachel, the cook, told us that she routinely gets up at 4:30 am and
works until 9:30 or 10 pm at night in order “to get everything done.” Or consider Mary,
who said, comparing herself to her husband (“He’géggsold, or will be, and—, they
[men] just need more time to rest!”) that she is “always busy” in her shop or home or
garden. Arlie Russell Hochschild discusses “speed-up, (2003, p. 198), or the
accelerating pace of adult work time, from which Lancaster County Amestoa
immune, despite tourist perceptions otherwise.

Nor are Lancaster County Amish removed from contemporary social issues,
which we might expect of a culture perceived as timeless and traditionahgDiuei last
eight years the Amish community has dealt with drug use (Umble, 2008), sbusal a

(Espenshade, 2004), U.S. government labor laws (Shachtman, 2006), and murder at the

3 As Don Krayhill is fond of saying, “The Amish anet Luddites.” | have heard Don say this in selvera
contexts, most recently at a May 2008 talk to thafsgs involved in the Amish tourist industry aéth
Mennonite Information Center, Lancaster, Pa.

" Don Kraybill wrote about Amish voting patternstive 2004 presidential election (Kraybill, 2007). A
Republican Party organizer with Mennonite rootssteged Amish voters and secured about 2,000 Amish
votes for Bush in the 2004 election. Significanthe Amish districts with the lowest percentage of
farmers (or conversely, the highest number of lessrentrepreneurs) also had the highest rate ef vot
registration. In those districts, one-third of theters were Amish women. These figures suggesieto

that Amish businesswomen vote in significant nurepand indicates their engagement with the modern
world.
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Nickel Mines school (Kraybill, Nolt, Zuercher, 2007). Still the perception of ésgel
simplicity persists®

In fact, amid an economic downtown, this perception of timelessness and
simplicity associated with the Amish can become a marketing ass€hrisBarrett,
CEO of the local, Pennsylvania Dutch tourist bureau, put it, “People tend to go back to
basics and have a yearning for the ‘simpler life’ in an economic downturfLaleaster
County] are a tailor-made destination for that sentiment” (2008, email communisi€)
| argue at other points in this study, Amish businesswomen benefit from thqueyst
timelessness, a consumer cache that attaches to their quilts and dth€aicdshere | am

including food as a consumable cratft).

The Perception of Authenticity

In addition to timelessness, another value sought by tourists to the Amish is
authenticity In her book Shopping for Identity: The Marketing of Ethnicibarilyn
Halter notes that, “Whether as tourists or as long-term excavatorsrdbtiie] ethnic
roots, people are pursuing experiences that ring true, feel untainted, and taste
authentic”(2000, p.18). One aspect of authenticity that Lancaster “Anoisht/§”
represents to outsiders is a site of family-friendly vacations. Fdnalydly forms of

authentic entertainment or “agri-tainmefith Lancaster County, (many of which are

> A recent advertisement for Amish romance fictimoks in a local tourist publication carried the tan
headline, “Slow Down this Christmas, and ExperietheeSimplicity of the Amish” (Advertisememmish
Country Newsp. 19).

® An article in last year'sancaster Farmingnagazine (atvww.lancasterfarming.com/node/834noted,
“October is also a big month for a small but grogveegment of the farming community — farms thagioff
what is sometimes referred to as “agritainmenttid$ become quite the cash cow. Whether it’s tfitou
the thrills and chills of a haunted barn, or theenamily friendly corn maze or hayride, theseaattions
are growing at a brisk pace. It has given farnaemew way of making money and a reason to keep the
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associated with the Amish but not run by them), include such things as buggy rides,
petting zoos, pick-your-own fruit or vegetable harvests, and corn mazes (in whicksvisi
pay to wander around in a maze cut out of a cornfield), as well as wholesome, home-
cooked meals in local, Pennsylvania-Dutch-themed restaurants, many servigd “fam
style.” The local tourist bureau recently published statistics from \a@dibats web site

in summer 2008 which show that for the 25-44 age group, “Family Fun” is the top pick in
what they are seeking from a visit to Lancaster; for visitors in all ogeegeoups, from

18 to 65+, “Amish” was their top pick (“Travel Planning Survey,” PDCVB, 9-19-08).
Tourists, including many repeat visitors, are seeking an authentic, fareiiglfr

experience related to the Amish.

Within the tourist community itself, authenticity is a point of discussion. Organ-
izations desiring the “authentic” designation through the Cultural Heritaggam of the
Lancaster County Planning Commission must file paperwork about their educational
component and accurate representation (of arts, history, or the Amish) toilegthiir
inclusion in the program (LCPC, 2008). Thus, as Halter has written, “Not surpyisingl
when market forces are at play, authenticity itself becomes a hot congir{pdit8), as
it is in this case.

According to Lucy Long, authenticity is an important attribute sought in cylinar
tourism, as well. She writes, “[W]e tend to speak not only of the authenticity di ardis

a restaurant, but also of an authentic experience” (Long, 2003, p. xii). Meals im Amis

family farm. ... What was once a handful of small,aattractions has turned into a multi-million doll
business, challenged with liability issues, strassl some people asking the question — are the#lg re
farms?” (Torres, 2007). See also Yoder, 2008yeg: liability protection being put forward in thé P
Senate by Mike Brubaker, whose district includesspaf Lancaster County.
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homes meet both criteria, though the experience can sometimes challeogs obivhat
is authentic. During a recent dinner in an Amish home, one of our group asked the cook,
Rachel, what ingredients were in her shoofly pie. “Well, | don’t rightly know, ssik
“Molasses, sugar ... | don’t know what all else. My mother always makes myyshoof
pies.” And she proceeded to pull out and show us her mother’s handwritten recipe card
for shoofly pie, telling us that her family doesn’t eat it much. Afterwards the @paopl
our group were astounded — an Amish woman who didn’t know how to make shoofly pie
— probably the single fact that made the biggest impression on them during our entire
afternoon spent learning about the Amish in Lancaster County, because rigddhlle
their stereotypes about authentic Amish food.

Authenticity is also an important element of ethnographic display in tourism.
Dean MacCannell wrote in his definitive work nearly 30 years ago that toamgsis
search of the authentic, the real. This may be “staged authenticitycofigtructed),
taking place in defined places, what MacCannell calls front-stage rethongh tourists
really like to see the backstage areas, as well (1976/1999). Given that msist Am
women’s business enterprises are located on the family homésseade entrepreneurs
mentioned the difficulty in maintaining these public-private boundariesh \@iaed her
irritation at tourists who don’t respect her signs which state, “No Sunday’satefact,
as producer/director Dirk Eitzen noted in his film, “The Amish and Us,” whatsts
really want to see when they visit Amish women’s shops or eat meals didhmesris the

inside of an Amish house — the kerosene lamp lighting, the bathroom, the wall hanging

" Ann Stoltzfus Taylor's larger study of married Aghibusinesswomen supports this finding. According
to her research 69 percent have their busines$esa (1995).
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of scripture verses in needlepoint. A tourist in one group was pleased that in his
transgressive stroll by the open barn door he’d been able to peek inside the “plush”
[upholstered] seats inside the family’s buggy. Barbara Kirshenblatbi@it has
described the desire for “access to the back region of other people’s livéfe, Warld
of others as our playground” (1998, p. 62), an important element of ethnographic display
in tourism. So far, at least, despite ways in which Amish homes become exadisize
part of the product they are selling, this tourist desire for access is @&prisk
proprietresses have been willing to pay. That is, most have not yet chosevettheir
shops to locations away from their homes, and those who host groups have been doing so
for a while and presumably know what to expect from tourists wanting to explore.
Authenticity is an important element in crafts as well as food. In generaghA
made connotes authenticity. In a recent survey of visitors to the Amish cotymuni
northern Indiana, sociologist Tom Meyers found that tourists are in searcthentut
artifacts. When asked whether the label, made by the Amish, was important t63hem
percent of those surveyed said yes, and 59 percent were willing to pay moneisbr A
made products (Myers, 2003, p. 112). In a similar vein, Karen Johnson Weiner has
characterized a socially constructed attitude which she calls thess.” In this social
construction, the Amish are presumed to be in contact with a primitive reatity tha
supercedes the ephemeral, impersonal, and highly individualistic culture ofreeaims
North America. Weiner argues that the construction of Amishness providesomoder
Americans with a means of coping with uncertainty at a time of rapid sheiage by

comparison with a particular people tied to the historic past and its norms (1992).
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Amishness represents a means by which customers can appropriate @f pie
idealized culture through purchasing Amish crafts. As reporter KathlegsHParote,
following up on her article about the Amish quilt industry, “There is no doubt the Amish

mystique adds to the allure of the Lancaster quitinv.mcall.com/news/specials/all-

quilt-mcall-chat-042706,0,1495993.qgraffitiboardPart of the attraction of Amish goods

— apart from the reality that they are, in fact, mostly well-made asmnably priced — is
the perceptionof them as being so, and the appeal of buying something made by the
hands of a hard-working people living a pure and simple lifestyle. After asumm
working in an Amish information center, | was struck by how often tourists, after
exposure to the Amish way of life, would comment with a kind of wistfulness, “How do
they do it? | could never live like that” (meaning, most notably, without etégt)i This
longing on the part of sophisticated moderns for an idealized, unattainable ciléwee w
peace and simplicity are seen to reign rubs off on Amish merchandise, gamgppeal
above and beyond the item itself. Thus, the signification is that you buy a little bit of
Amish values when you buy an Amish craft. The crafts’ association witshmass
certifies their authenticity in tourists’ imaginations.

Product choices are tied to identity. Richard Wightman Fox and T.J. Jackson
Lears argue that the modern consumer is engaged in a cultural projeticoéabn
through product choices (1983, p. vii). In her bd8kopping for Identity: The
Marketing of EthnicityMarilyn Halter cautions that “determinations of authenticity are
extremely arbitrary, and which items are and are not considered gerprassons of

ethnic identity is based on highly subjective criteria” (p. 19). Thus, as Haltesw
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authenticity itself is constructed. Clearly Amish women'’s crafisifhomemade meals

to quilts are perceived as authentic, whose antithesis would seem to be cofismercia
Product Design

Such subjective criteria in determining what is authentic is seen in thefare
product design. Increasingly, Amish women are producing new quilted products, from
placemats to appliance covers to beach bags to vests, none of which are traditbogal am
the Amish. In addition, Amish quilted crafts such as these are commonly pieced but not
quilted (quilting is the tiny stitches that give the object texture thougietitdesigns).

Thus, although the workmanship is done by hand, neither the design nor the function are
traditional. Even quilts themselves are not authentic in the sense that new tgritispat

and new color combinations are constantly being invented and used. These crafts are
bought as authentic expressions of Amish culture yet they are neitheotradior

timeless, nor authentic in the sense of a genuine article coming from the coyamunit

Among Amish women in my study, good business sense requires new product
design and knowing your market. Some Amish businesswomen visit craft and fabric
trade shows at New York City’s Javits’ Convention Center to get ideas. Greenhouse
growers (see chapter six) know which flower colors are “in” this ydad Amish quilt
shop owners are always on the lookout for new designs. As Sadie told me, using the
example of a towel sewn into a quilted beach bag, “When quilters come up with
something new, they know we’re going to fall for it.”

Material culture scholar Henry Glassie (1999) differentiates betvaehentic

crafts” which are untainted by demands of the marketplace, versusdddgnafts”
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which have been adopted for wider sale in a tourist market. Interestinglyh Arafts

are usually seen as authentic even when they break with tradition. While on a bus tour
with university students, we visited a craft shop and were shown a quilted fildow

could unfold into a comforter; we were told it was “perfect to wrap up in at night in your
dorm room.” While not a craft traditionally used by Amish in the past, this
pillow/comforter nevertheless draws on traditional skills and is an integestample of
adapting to the market place, or an example of Glassie’s “degraded” comisrardia

you will.

Even further afield are the Amish-themed ornaments, computer mouse pads,
painted spoons, dolls, and other small souvenirs sold in Amish quit and craft shops,
including pre-printed, hand-colored Christmas cards and a Christmas star madineut of
plastic strips used to hold together a six-pack of soda. Myra Shackley (2006)tteas wr
about the mass-produced, kitsch goods for sale at shrines and other sacred sites. She
disputes the view of critics who have argued that authenticity precludes
commercialization and commodification. If we accept that a visit to Amignty can
be viewed as a kind of pilgrimage, and the quilted and other items for salash gif
shops are produced in bulk, like commodities, Shackley’s observation which follows is
apt. She writes,

It is a fashionable intellectual pose to disapprove of commoditization at

sacred sites, but such disapproval is usually articulated by people who are

unaware of the emotions stirred up in the pilgrim by the act of visiting

such a site. ... Taste, after all, is in the eye of the purchaser not the
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beholder ... [Moreover, there is] considerable disagreement within groups
of pilgrims over the value of souvenirs. Some ignore and ridicule them,
while others purchase a wide range of goods that for them have sacred
associations because of the purchase location. What counts as authentic
depends on the cultural lens of the seeker (2006, pp. 99-100).

Any Amish purchase, howevkitsch,can serve as a reminder of spiritual

association because it comes from an Amish <fore.
Danger of Difference

Finally, beyond the spiritual association of Amish crafts, the perception of
authenticity adds value based on our assumptions about Amish craftswomen a# differe
from us. Jane Desmond has noted that tourism relies on difference, but it “is double-
edged. The simultaneous emphasis on and experience of difference ... help the tourist
define him-or herself as part of a different collectivity from that on disal&999, p.

265). Thus, difference creates the appeal of tourism while it emphasizesf thetgelen
cultures.

This very attraction on the part of tourists can lead to a kind of commodification
of Amish women and their handiwork that threatens to reduce them to a caricatdre whic
undermines, rather than elicits, real cultural understanding. In fact, Mactlidetonardo
warns against Americans who seek “refuge in the timeless ... exotics at hattesrgot
to buy our salvation through consuming the primitive” (di Leonardo, 1999, p.2 and 33-

34). ltis a short step from the constructed view of “Amishness” to exemglidy

8 Colleen McDannell defines kitsch as “religiouseatis and devotional arts, with or without the
derogatory sense” which, although mass produced#tead sentimental are nevertheless worthy of study
(McDannell, 1995).
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Leonardo’s warning against seeing these Others as “primitivetjdredj folk, natural,
and underdeveloped — those who will save us from modernity, whose primitiveness
proves our worth and justifies our domination” (p. 82).

Di Leonardo warns especially of the trope of the “primitive woman” who, in the
Western mind, represents “the selves we have lost, for good or ill, on the road to
civilization” (p. 147). Part of the attraction of Amish women and the goods they market,
then, according to di Leonardo, is the appeal of buying something handmade-by a s
called primitive woman whose presence affirms our own cultural superidritys the
danger in difference is that we, as outsiders, may see in Amish values of isyraplit
religiosity a foil for our own cultural conflicts about modernity, and project dremta
wider gulf than exists.

Towards the end of her book, Micaela di Leonardo argues for doing the
“historically informed, politically engaged” intellectual work obss-cultural
understanding. Why? She answers, “Because we are heirs to a long, disfibctivedt
uniquely Western tradition of stigmatizing Others that need to be unraveledné we a
know ourselves properly” (p. 346). Itis incumbent on us to do the work of cultural
unraveling, as a means of understanding our own culture as well as that of the Amish.
Tourism is Good for Business

Di Leonardo’s warning against commaodification of “exotics at home”¢lwkie
Amish are) has relevance for the relations between Amish women and this twhos
patronize their shops. Amish women are on the border between Amish-and-outsider

relations, since most of their clientele is tourists, a unique and inherentlyfplorwke of
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representation played by Amish women, as opposed to Amish men, whose businesses
cater within the community or have more limited contact with outsiders (ggneral
busloads do not visit their places of employment).

Indeed, as Fagence has written in an outdated and poorly written’ aafidat
Amish tourism in Lancaster County, “Scientific evidence of the impact of hesttg
interactions is scarce. Most of what exists is largely anecdotalg#ard to general
circumstances rather than directly to the impact of tourism” (2003, p. 69). In fact,
Kraybill cites as evidence the fact that, by and large, Amish are hotoxeng out of
Lancaster County in significant numbers, which tourism (as well as |deknofand)
could drive them to do (Krayhbill, 2004).

Unlike Hall Rothman, who argues that tourism is “a devil’s bargain” in which
communities “welcome tourism as an economic boon, only to find that it irrevocably
changes them in unanticipated and uncontrollable ways” (1998, p. 10), in my research, |
have found that the women in my study are unequivocally glad for tourism. Afiér al
is their livelihood. Without exception, the Amish businesswomen described themsel
to me as people-oriented, who valued their interactions with totftidtar example,

Mary said, “It's interesting to deal with the public. | get to meet some péapteall
over the world.” And Sadie told me, “I love the tourists who come to visit. ... They are

interested in quilts and | love talking about it with them.”

" Two of his points are simply factual errors, eithased on inaccurate or outdated fieldwork: thetedit
cards are used, the business is not Amish, andf thatish symbolism is used, they’re not Amish {@.).
Both are untrue today in the many Amish shopsithate visited.

8 Quotes from my pool of informants included thddwling: “You have to be a people person or you
couldn’t make it.” “I love people.” “I'm a pedpperson.” “You have to enjoy people to do this.
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However, in the quote that follows, Sadie admitted that, among the Amish, “some
may and some may not” welcome tourism. A student in a college group visiting her shop
noted that “there are all these tourists here!” and wondered if the Amishuwaty felt
bombarded by them. The student asked Sadie, “You seem to really enjoy the public
coming to see you; do you think that is typical of the Amish?” Sadie’s answergollow

That's a good question, but you know, some may and some may

not. Just for example, | have a very good friend of mine who also has a

quilt shop along Rt. 340, and for the first six or seven years, when they

were married, her dad built them a new house right along Rt. 340, between

Intercourse and Bird-in-Hand. And they lived along Rt. 340 for all those

years, and she said, “Oh, Rt. 340 was always so crowded of people, and all

these tourists, why don’t they go home, you know, leave me have privacy

here in my little place.”

And then in the meantime, they built another house on Irishtown

Road, which was more in the country instead of along the main highway,

and she started her own quilt shop along Rt. 340, close to where they lived

in the first few years they were married. “Now,” she said, “I have this

business, and just the more tourists that come into my shop the happier |
am.”

So I think if you have a business, and if you were having a
business that is depended upourists you don’t mind it. But I think if

you don’t have anything to do with the tourists, and you live along these
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busy roads, some of those people tend to feel, you know, why don’t we

move out? It is just a little bit too busy around here. ... not just with

tourists, but it’s like, the farmland and buildings going up, and even the

big factories buying farmland, being developed, etc. that, you know, the

land here in Lancaster County is just outrageously high. So some of these

[Amish] people that might get tired, of course, might move out, because

they know they could sell their home for, like, a half million [probably

closer to a million]. So that is just like it is living in Lancaster County,
right?!

Sadie’s answer, as a quilt shop owner who makes a significant living from
tourism herself, is instructive; she seems more comfortable putting her elmgsanto
the mouth of an anonymous good friend, (“The more tourists that come into my shop, the
happier | am”), while acknowledging that not all Amish feel the same Wweyrism is

not their livelihood®*
Commodification and Those Commodified

Consumption is a key element of tourism, that important livelihood. Writing
about U.S. consumer culture, Richard Wightman Fox and T.J. Jackson Lears bade arg
that Americans “have been invited to seek commodities as keys to personas veelthr
even to conceive of their own selves as commodities” (1983, p. vii). As discussed earlier

commodities associated with the Amish signify the social construction hhmess, and

8 |n a much-earlier Amish research project somesyagp, an older Amish woman who lived along a
heavily-trafficked, tourist road, told me, “Somethbse tourists make you feel like an animal ime.z
However, none of the businesswomen in my curremtystoiced negative sentiments about tourism.
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there is a danger in commodifying Amish women who make and sell those crafenas ali
primitive, “exotics at home,” to quote di Leonardo.

Richard Kurin, who directed the Smithsonian’s Center for Folklife, discusses in
his book,Reflections of a Culture Brokdhe dimensions of cultural representation. He
writes, “Culture is increasingly commodified, packaged, and marketed for use in a
rapidly expanding culture industry. ... At issue is who does the representing to whom,
who makes money from it, and at what cost.” And he adds a caveat: “despite what
scholars, as purists, might like, local folks need money” (1997, pp. 272, 274).
Recognizing the need for tourist dollars, Kurin’s concern is that locals hawechs
control and ownership as possible over the representation of their culture. Thus, the
small shops and produce stands run by Amish women are preferable to the many non-
Amish tourist enterprises capitalizing on the mystique of Amishness Inygsahish-
made products from hex signs (none of which the Amish use) to key-chains, with Amish
figures dangling on them, made in China. Amish entrepreneurs are running the
businesses in which they have a big degree of control over the image that tketytma
tourists. The Amish women entrepreneurs | interviewed are less concetined w
commodification and more concerned with down-to-earth values such as finaneial g
They will not sacrifice their integrity in the largely positive steypet that they benefit
from, but they may exploit them.

But what of the ways in which the Amish women in my study may themselves

commodify others?
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One of the more interesting debates in a discussion of Amish commaodification is
a series of four articles (later condensed into one article for the Lannasispaper) that
ran in the AllentowrMorning Call newspaper, 68 miles north of Lancaster, in April
2006. In it, the authors documented Southeast Asian women involved in Amish quilt-
making in Lancaster County and in ThaildAdThe article confirmed that Hmong
women based in Lancaster are doing appliqué on Amish quilts: “While the Hmong sew
most of the appliqué that grace quilts, few acknowledge it. Sellers advertiseaguilt
Amish made no matter how many Asian hands have taken part in their craftingsh(Par
2006). The article cited Lamao Moua, a Hmong quilter: “Ninety-nine percent of the
appligué is done by Hmong” (Parrish, 2006).

The Hmong community in Lancaster County now numbers some 450 people,
former refugee families sponsored by Mennonite churches during the 1970s and their
descendant®’ The Hmong were in Lancaster and known to Amish and Mennonites when
the demand grew for appliqué, as opposed to patchwork, quilts in the early 1980s. Amish
enlisted the Hmong to appliqué because they were skilled at this technique firom the
traditional reverse-appliqué style of needlework (Gibson, 2004).

Quoting Peter Seibert, president of the Heritage Centre of Lancaster Gounty,
landmark local Pennsylvania German museum, reporter Kathleen Parrish“ivnete:

Amish and Mennonites are as guilty as the Hmong, Seibert contends. Foskeprs

8 The newspaper reporters also visited communiti@ailand where Thai families were quilting Amish-
style quilts for sale in the United States. Theyewnable to trace the specific connection.

8 Data provided by Don Sensenig, former staff pessith Mennonite Central Committee’s Southeast
Asian refugee resettlement program, who worked Withong and Vietnamese families in Lancaster in the
1970s and today provides translation servicesi®mt as needed. Sensenig also confirms the fact tha
some Hmong women work on Amish quilts. Privateveseations with Sensenig, p. 2008.
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owners have hidden the participation of their Hmong piece workers, allowinggdoris
believe the quilts offered for sale in the shops are made exclusively byyRenres
German hands” (Parrish, 2006).

This topic also raises fascinating questions about what is and is not authentic.
Responding to a question posted online in the aftermath of the furor over the articles,
“From an authenticity standpoint, what would the value be of an American-made quilt
versus a Hmong or non-American quilt,” quilt expert Peter Holstein had this:to say

| can't really answer that since it involves new quilts and an existing

marketplace. My guess is that "authenticity” is in the mind of the beholder.

Are quilts made by the Hmong in the U.S. not American quilts? | think the

value is in the eye of the beholder, and the workmanship, at least for me

(www.mcall.com/news/specials/ all-holstein-chat-

transcript,0,5821792.story?paqgé=2

Siebert, quoted in the article as referring to hidden Hmong work on Amish quilts
as “fraud,” was quoted in a later interview: “The County of Lancaster has been
attempting to create standards for recognizing authentic products. ladaEss down
on what is authentic. Even quilting is not a traditional Pa. German craft but rather w
learned from the English. ... | would buy a Hmong quilt as a beautiful quilt but not as

one that is being sold as made by ‘Lizzie LapgiiMy.mcall.com/news/specials/all-

quilt-seibert-transcript,0,4764037.sthry

Since the newspaper publicity, the matter of Hmong labor on quilts has been a

terribly sensitive subject to research. When | began to broach the subject with ishe Am
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shop owner, inquiring whether she sold appliqué as well as patchwork quilts, and asking
her, “Who makes...? alook of annoyance crossed her face, she immediately excused
herself and went back to her office, only emerging later to ring out the last cusiome
our group. Another shop owner would only tell me, “They’re made by local women.
Some Mennonite, some Amish, but all local.” Which could include Hmong.

Mary, the quilt shop owner | know best, admitted, “You know we don't like to
talk about it.” “Why?” | asked her. “Because it makes us loo—, it makéselzad. ...
And really, we don’t know anymore.” Because of the volume of quilts she receives,
Mary and many other quilt shop owners buy finished quilts on consignment, thus they
truly may not know who the subcontractors were that worked on other stages of the quilt,

such as appliqué.
Being a Cultural Broker

Commodification is partly determined by tourist expectation, partly by thisiA
being visited (and the Hmong who may quilt for them)—who may (or may not) have
some control over their own representation—and partly by tour guides, or what Kurin
calls “cultural brokers.” Others have also written of this phenomenon. Smitlssksc
culture brokers as cross-cultural intermediaries or “go-betweens” windiztedgoetween
host supply and guest demand (2002, p. 28 the case of the Amish, Fagence
discusses outsiders who want to preserve the Amish and serve as a tourisn2@ddfer (
p. 276); elsewhere he speaks of such people as “hosts and custodians of tourism

resources” (Fagance, 2003, p. 74). Kiddef,he Amish and the Statescribes a

8 Such persons may also control access: “The eulitokers are primary decision-makers, selectively
identifying segments of the culture content to harsed with outsiders, and may also serve as guides”
(Smith, p. 277).
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cushion of “sympathetic outsiders” designed to safeguard the Amish from tinrdas
outside world (2003). Kraybill and Niemeyer (1993) refer to such people as “social
gatekeepers” who restrict or facilitate entrée to the Amish commuigyean
MacCannell has written, reflecting on his definitive early work, “The eéptganizing
metaphor of the book, ‘we are all tourists,’ still stands. But it is also true that, on
occasion ... we are [all] tour guides” (MacCannell, 1989, p. 191). Different framings,
these authors are all reflecting on the issue of outsiders’ representatioderisins
culture.

My own brush with being a cultural broker came just hours after the first sirens
went past the site of my own organization, the Lancaster Mennonite Histoicaty,
en route to the Amish schoolhouse shootings in Nickel Mines, in October of 2006. Even
before we had accurate information about what had actually occurred, my otiganizat
began receiving calls from news media as far away as Japan and Australia

According to David Weaver Zuercher, Mennonites have often been cast in, or put
themselves in, the role of endeavoring to provide the public with what they considered
more accurate pictures of Amish life (Zuercher, 2000, p. 88). That was true iagéis c
As a Mennonite historical society, part of our job is public education. As | saw it, our
role was to contextualize these horrific events in Anabaptist history and pgendeal
information about the Amish that it stirred up. What the news media wanted from us,
however, was access to the Amish, most of who were refusing public comment. y and m
staff found ourselves in the unenviable positioderiyingaccess as our way of best

respecting the wishes of the Amish for privacy.
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We did respond to general requests for information about Amish schools, of
which there were many, and explained to people the connection betwe@eentuity
book of martyr stories widely read by the Ami$ihe Martyrs’ Mirror, and the Amish
understanding of these currents events as contemporary martyrdom, about which there
were relatively few requests for information. We passed on word about wheralto s
donations and condolences, as it became available. Perhaps the biggest service we
provided was to disseminate information from the Nickel Mines Accountability
Committee, composed of Amish and English who had agreed to serve as spokesmen,
once statements from them became available.

My organization and members of my staff were so concerned that we not be seen
as capitalizing on tragedy that we probably refused requests to speak witldthe me
when we could have contributed to the conversation in useful ways. Now, years after the
events, | find myself wondering if we should have done more.

A month after the shootings, we wrote an article in our newsletter compiling
entries from Amish letter-writers, as published in Amish newspapers, dlgoenénts, in
their own words. In December we held an educational meeting about Amish funeral
practices by the undertaker who had handled arrangements for the Nickeldtawter.
The following spring we held a public lecture on Amish forgiveness. That sumener
hosted book signings by Mennonite authors of books reflecting on the tragedy. We
sponsored another public lecture in the fall about lessons learned from the tragedy by

Mennonites with ties to the events. And on the one-year anniversary we held a memorial
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concert, not for the Amish but for the local community, recognizing that an everttifike t
touched all of us.

As a scholar, the events affected my research peripherally. One busimessw
in my study still owned property near the scene of the events; she found it jarsig t
the photographs of the Amish funeral procession with her store in the background.
Rachel, whom | had interviewed briefly, was an aunt of one of the martyred gplske
with her again several months after the tragedy, and her statement abosienén-si
law’s grief and the Amish community’s forgiveness was telling: “I'm$wte you ever
completely get over a thing like that, but it helps to know we made a difference.”

In an odd way, being close to the community and knowing the Amish wish to be
left alone in the best of times, let alone in their grief, coupled with not wanting to be
identified with the many information-hungry tourists drawn to the scene in the months
following, made me reluctant to try to establish contacts with familiesttjireffected by
the tragedy. Perhaps this was an area where being a partial member battkmin a
recent bookAmish and the Medjahe authors write that “scholars are mediators,
too...we need to make decisions about how to gather information and what to do with the
information we have. We need to decide which stories to tell and how to tell them”
(Umble and Weaver-Zercher, 2008, pp. 246-7). And perhaps also, which stories not to
tell.

In an essay from some years ago, Robert Kidder described “The Role of
Outsiders” in relation to the Amish. He argued that the Amish maintain “aceitetri

web of relationships” with neighbors, Mennonites, ex-members, state cffiarad
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members of the tourism industry, among others, that serves as a “protectivé buffe
(Kidder, 1985, pp. 214). That was certainly true around the Nickel Mines events, as
educational organizations like ours saw ourselves as protectors of Amish prinacy. (
addition to the outsiders mentioned above in Kidder’s article, in the case of the Nickel
Mines shootings, strong bonds were formed between first-responders — police hemerge
medical personnel, and members of the local fire company — that continue to this day.)

Perhaps the most influential example of being a cultural broker and public
mediator in Amish history was that of John Hostetler. Raised in an Old Order Amish
home, Hostetler spoke fluent Pennsylvania German. After his family leftntiighAhe
sought higher education, eventually receiving his PhD in the academy. Hdsddtker
respected career as professor of sociology and anthropology at Temple tniyetsi
retained ties to the Amish community. Hostetler is described variously bothe
Writing the AmishThe Worlds of John A. Hostetlgrdited by David Weaver-Zercher,
Penn State Press, 2005) as “a cultural outsider [to the academy] in spirit and
temperament” (p. 37), a “gatekeeper” granting or restricting Amisésaagith respect to
the public and to fellow scholars (p. 126), “an Amish-modern”( p. 132), the “leading
public advocate” of the Amish (p. 133), and “a thoroughly modern man. Yet in his mind
he was still Amish (p. 115).

Hostetler sought to represent Amish interests. He testified on the natumashf A
life before the Supreme Court in the Wisconsin v. Yoder case in 1972; his testimony,
among others, won the right for Amish parents to send their children to private, Amish-

run schools through grade eight only, a case that continues to serve as a benchmark for
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religious liberty involving ethno-religious minoriti€%.Hostetler's campaigagainstthe
making of the movieWitnesswhich he believed would exploit the Amish, received a
fair bit of counter-criticism, and challenged the notion that he alone bestaefaes
Amish interests (Weaver-Zercher, 2005).
Hostetler was committed to taking his subjects seriously and tellingutheatvout
the Amish, although in a positive light:
From the beginning of his ethnographic work among the Amish,
Hostetler knew what all ethnographers know: offending his hosts would spell
the end of his work. He continued to work hard to foster and maintain good
relations with Amish people, even those he didn’t know personally. ...
Hostetler's ethnographic work nurtured in him a respect for Amish life that
reverberated through his writings. As a result, many Amish persons came to
see him as a friend of the Amish people, one who knew their foibles but

opted to accentuate the positive (Weaver-Zercher, 2005, p. 124).

The one lingering question | am left with is whether his ties to the Amish
kept him from naming negative aspects. Cultural brokers are usually sytpathe
to the community they are seeking to represent, but at what point does thatanterfe
with fairly representing the community, faults and all? In writing diésertation |
have struggled to render an honest representation alongside a desireréedeny
admire the group under study. | have noticed my tendency to want to mute

negative elements (the patriarchal language; the fact that marsh Afii grow

8 For more details and discussion of this court ceseThe Amish and the Staté2d, 2003.
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tobacco, freely use Styrofoam cups, and eat processed highly foods; the
terminology of children as “hired help.”) To the extent that | am aware of this
tendency, | have tried, in fairness, to include those less admirable eleiinenss.

| have succeeded.
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CHAPTER SIX: Growing Plants with Dollars and Sense

Claire Moses and Heidi Hartmann have written that gender is one ofriinal ce
dimensions along which power is structured (Moses and Hartmann, 1995). Changes in
gender roles, as we see in Amish women running their own businesses, aieasigfioif
examine for the shifts in influence that these changes entail. The falovgnette is
taken from my fieldwork with Old Order Amish and Mennonite women who own and
run greenhouses.

Vignette: Greenhouse Growers

When we pull up in the car at a quarter to nine for the meeting of greenhouse
growers in rural Lancaster County, ¥athe farmyard is already full of horse-and-
buggies and black bicycles, ridden by Old Order Mennonites for short distances. A group
of about 30 Amish and Mennonite men and women stand outside, chatting in same-sex
groups. Styrofoam coffee cups in hand, their somber-colored clothing whips in the
breeze, since it is chilly on this brisk morning in early March. Some have no doubt been
up for hours, working hard in their greenhouses or doing farm chores before they came to

this gathering.

8 |ancaster County, Pennsylvania, has a populafié®®,465, of whom 54,672, or 9 percent, live in
Lancaster City, according to recent Census stzigtiS Bureau of the Census, 2007). The populébion
which Lancaster County is best known, the Amish,a@mcentrated in rural areas east and north dafithe
where they live alongside non-Amish farmers andlirdwellers. Like Carol Coburn's German Lutheran
community in the Midwest, the Amish are a commuttiigt defines itself less by geographic boundaries
and more by ethnic and religious identity (Cobr®92). Today only 30 percent of the Amish eariirthe
living from farming (Krayhill, 2008, p. 47), thuseado well to remember that, in the words of Ann&/B.
Effland, rural does not always equal agriculturéléiad, 2000).
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Seeing the arrival of my friend, J&4ra group of Old Order women cluster
around her, some with potted plants in hand. Known as “the bug lady” for her expertise
on greenhouse pests and how to treat them, Jean, an agricultural extension worker,
closely examines a drooping shamrock plant that a woman has brought, trying to
diagnose the problem with hen-lucky four-leaf clover in time to salvage the woman’s
crop of clovers for upcoming St. Patrick’'s Day sales.

“I have something for you,” says another Plain woman to Jean with a smile,
holding out a zip-locked, plastic bag with tiny white bugs clinging to some brown,
diseased-looking leaves. Half a dozen Old Order women examine thetiofesta
thrips (a common pest) on these leaves, their black-bonneted heads inclined around the
baggie, while Jean knowledgably offers advice.

Specializing in flowering plants, these greenhouse growers are prirfiegniaje,
though many have come with their husbands, thus maintaining the appearance of
patriarchy. While many of the greenhouses are registered in the name offeahdvi
husband, some do carry only the woman’s name (e.g. Barbara Stoltzfoos, Katig Bell
In either case, based on my fieldwork, it is women who are in charge. Face-to-fac
meetings like the one | am attending are important among these women, siri@el X
culture is primarily an oral culture. (This point is driven home by the fact that

Pennsylvania Dutch, their mother tongue and the one in which they converse with each

87 In this chapter | have used pseudonyms to prategprivacy of the modern participants in my stuaty
well as those who are Old Order.
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other, issolelyan oral language among the Old Order Amish and Mennonite groups;
written communication is in Englisf)

Soon we gather on folding chairs inside a barely heated, clean-swept barn, while
Jean and her colleagues from the Pennsylvania Department of Agriculture ppssent
greenhouse growing and on pest prevention, including through natural methods, such as
Integrated Pest Management (in which good bugs are introduced to eat bad buygs, whic
works if you catch the problem before your greenhouse is infested), althougitahe
pesticides are more commonly used by these growers.

In the meeting, Alex, one of the state agricultural agents, encouragesupdar
consider raising their prices to cover increased costs of shipping and fuel,amhil0%
higher this year. “Your retail customers can understand price increasasé#uay’re
feeling them in other areas,” he advises. Much of the discussion is nuts-and-bcks advi
on customer sales and marketing, supply and demand. How can they provide the flowers
that their buyers want? As Alex tells the group, “Over the last ten to twyeérs you
folks are getting really good at growing plants. Now it comes down to financesidhow
you survive and keep your children in it? Can you change your practices to éaseite t
He encourages them to know their customers’ tastes and preferred colorenmmfijow

plants (which this season, we learn, are hot pink and orange earth tones).
Social Capital

What Jean seems to understand, though Alex may not, is that in some cases, Old

Order growers are operating by different business principles than saéty |f-or

8 | owe my understanding of the cultural practind aignificance of the Pennsylvania Dutch language
K. Varden Leasa and Keith “Butch” Reigart, traidiegjuists and past or present teachers for the dstec
Mennonite Historical Society of classes in Pa. DyteallyDeutschor German, a low-German dialect).

200



example, one retail grower bought flats of seedlings wholesale from agobiear the
second year in a row, even though the plants were of inferior quality the yea, befor
because “I knew the family needed the work.” This spirit of mutual aid is a pngvail
Old Order characteristic.

Likewise, a spirit of mentoring and cooperation exists among women greenhouse
owners. One Amish woman tells me, “Whenever | have a question, | just go dsR Sara
a more experienced grower who lives up the road. When her greenhouse doesn’t have
what a customer wants, another woman sends them to a nearby grower, her @ompetit
Additionally, greenhouse growers frequently buy stock from each other to round out their
selection.

These traits of mutual sharing and assistance that benefit Old Ordermtenno
and Amish women growers can be viewed as examples of “social capital,” a term
popularized by Robert Putnam in his widely read b&akyling Alone The Collapse and
Revival of American Communit®000), and further refined in his co-authored book,
Better Together: Restoring the American CommuRititnam & Feldstein, 2003). Social
capital refers to connections among individuals — “social networks, norms @io@ty,
mutual assistance and trustworthiness” — in short, “a powerful tool” (Putnam and
Feldstein, 2003, p. 2). In the case of Old Order growers, strong social netaothkalje
an individual advance her business through personal connections and emotional support,
as well as through business advice and mentoring. Putnam and Feldstein discuss tw
kinds of social capitalBondingsocial capital links homogenous, like-minded folk,

functioning as a “sociological Super Glue” (p. 2). In the case of women gratvers
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bonds them to each other and offers them woman-to-woman sources of encouragement
and advice.Bridging social capital, according to Putnam and Feldstein, links different
kinds of people, functioning as a “sociological WD-40" (p. 2) that smoothes reldions
example, connecting Amish growers and the tourist customers who buy thesrgmidnt
flowers.

In a provocative work seeking to extend this analysis, Amy Caiazza and Robert
Putnam (2005) set out to address the question, how gegllermatter to social capital?
In practical ways, Caiazza and Putnam found that women are more likely to know thei
neighbors, be active members of churches, and be skilled at making connections and
building relationships. These are gendered aspects of social capitad & &rder
women'’s success in business. In many ways Caiazza and Putham’s masaaignif
finding is the strong relationship they found between high levels of social cayltal a
women'’s economic status and well being. According to their analysis ofrdatahfe
Institute for Women'’s Policy Research “Status of Women in the StateXasgdéSocial
capital is the most important variable significantly related to womemlkthand well
being. ... In a consistent way, higher levels of social capital are assowidttevomen’s
better status” (p. 80¥. Old Order women experience success in business, in part,

because of social capital networks based on kinship, friendship and church tieza Caiaz

8 Caiazza and Putnam are primarily concerned fraoliay perspective. According to their research,
women “are more sympathetic to policies that beémi$advantaged populationiscluding themselvégp.
71, emphasis added). Moreover, they note: “Womealses may shape women’ proclivity to build
relationships with others, determine who thoseéaéhmight be, and influence their motivations for
becoming involved” (p. 72).
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and Putnam’s research suggests that, by extension, women like these gregrivoerse
may also experience higher levels of status and well-being.

Anthropologist Carol Stack, writing in the bodk) Our Kin, showed how
exchange transactions (gift-giving, shared childcare, doing favors for one a@otioey
low-income, urban Black women developed recognized kinship networks, that is, those
“people who are socially recognized as having reciprocal responsifjitii@ssist you,
like family (p. 55). In her second bodRall to Home Stack demonstrated how educated
Black women returned to their home communities and put to use their experidnce wit
structures and strategies learned up North that enabled them to create nabaorks
coalitions for organizing in the South (p. 155). In these ways Stack deswibals
capital as the networks and resources among one's kin or community upon which one can
rely for camaraderie, assistance, mentoring and support.

In a similar way, Old Order greenhouse growers and the other Amish business-
women in this study benefit from networks of mutual assistance and support. For
example, quilting parties, as well as “sisters’ days” or work frolics, wharshwomen
gather to share large cooking, cleaning, or canning chores, (the femaleatuival
Amish barn raisings), illustrate community resources of mutual assastacicnorms of
trust and cooperation that carry over into women’s business ventures. Strongesocial t
help an individual advance her business through personal connections and emotional
support, as well as through business advice and mentoring. Even more tangible benefit
of social capital may include start-up seed money from family, business foans f

within the Amish community, and more experienced entrepreneurs with vehoomsult
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on business matters from inventory to marketing. Amish enculturation — includimg suc
community values as hard work, financial responsibility, and thriftiness — is also a
beneficial element of social capital on which Old Order businesswomen draw.
Examples of business cooperation rather than competition abound in my larger
study. When organizing a group meal in an Amish home, one Old Order woman, who
couldn't schedule our group on our preferred date, referred me to another woman in her
church district who had a competing business. Another cook, who could only
accommodate a group of 25 for a meal, wanted us to consider splitting up our busload
with half at her farm and half a mile up the road at her sister-in-lawtg f&ho was “just
getting started but she does a real good job.” Cooperation may also extend to
subcontracting business to other women who need it, an example which motivated Sadie
to accept a quilt with a flaw which she would later donate to a local auction. Chompeti
is accepted philosophically. Mentioning the many more Amish quilt shops now than 20
years ago, when she opened her shop, which have resulted in declining sales for her,
Mary noted matter-of-factly that “Everyone needs to make a living,” and minaei t
she wanted more business she could advertise. This acceptance, even encoyrageme
sharing the work around, may illustrate the desire to keep a business of manageabl
a value that Ann Stoltzfus Taylor noted in her 1995 study of 26 married Amish women
entrepreneur?’ but also illustrates the priority of relationships over competitive sales

within the Old Order community, a tangible aspect of social capital.

%" Ann Stoltzfus Taylor cited the following strategiused by women in her study to limit growth aedgk
the business of manageable size: discontinuingrasivig), taking down business signs, discontinuing
inventory items, or subdividing the business wttagot too big for the entrepreneur to comfortablgnage
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“It's mostly the women in charge.”

Returning to my meeting of Old Order women growers, | am struck by their
common sense attitude toward plants. In the question-and-answer sessiorothat foll
the state agricultural workers’ presentation, | find the women groweksniggimed.

“That’s also a fungicide, isn't it?” clarifies an Old Order woman, at onetpahen

Alex shows a damaged plant that a grower has brought and asks for the diagnoses, a
woman responds, “A nutritional problem?” and Alex confirms that the plant is probably
lacking calcium.

Jean and her colleagues also show photos from the state agricultural regearch fa
and demonstration garden in western Lancaster County, including some from last
summer’s open house and field day. “I'm in that photo,” says one Amish woman
excitedly. “That's my back in the picturd”

While many of these women are here with their husbands, I'm told by George,
another of the agricultural extension workers, that when he visits the greenhdisses, “i
mostly the women in charge.” As Jean summarizes, “Women are the greenhouse
people.” Among younger couples, in some cases the husband has joined his wife in the
business. One Amish man laughs when | ask him who oversees the greenhouse, points at

his wife, and tells me: “She’s the boss; | work for her.”

alone (p. 54). Taylor noted that these delibestriegies kept the business small enough for aedar
woman to manage alongside her other domestic replities. See Taylor, 1995.

L While Amish opposition to photographs is a welbkvn truism, in my experience the issue is noteo b

seen as posing for photographs. As one Amish wdpnidmme, “Most Lancaster Amish have some family
photos tucked away in a drawer.”
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After the presentation, our group walks through an adjacent greenhouse, large
enough to accommodate our entire group of 30. Jean, always on the lookout, finds
microscopic spider mites on some ornamental sweet potato vines. | murmur
sympathetically to the woman in charge, “I guess with greenhouses, thesgys a
something.”

“Well,” says the Amish woman philosophically, “Greenhouses are easier than my
vegetable garden. In here the plants are protected; wind or hail can’t hurt them and you
can water or spray when you need to.”

In the afternoon, | accompany Jean to a similar meeting in a greenhouse near the
town of New Holland, ten miles east of Lancaster. | compliment Anna, the Amish
women hosting us, on her greenhouse, which is absolutely spotless, not something you'd
expect when working with dirt. “Well, you have to keep it clean of weeds, even under
the bedding platforms, or the weeds can spread disease,” she tells me, exadilytthe
that the agricultural extension agent had made that morning to a different group of
growers. “But,” she smiles, “I did clean up a little extra when | knevgthap was
coming.” She has also provided homemade cookies for refreshments, something George,
who organizes these meetings, always tells the hostess is not necesshey(hdtOrder
women routinely provide.

Ruth, one of the more experienced Amish women growers, who has been doing
greenhouse wholesale for 20 years, tells me, “Nearly everyone around iare ha
greenhouse.” (Here, in this case, means the Amish settlement between Nawl ldod

Leola.) Later she jokes with George, “Hey, you should renovate the waternaMew
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Holland [the tallest point in town], so you can watch the greenhouses springing up
below!”

This humor reveals a sensitive issue, Jean explains later. Everyonesaltitsg
is supposed to be registered with the state and pay a pay $40 annual fee. When new
greenhouses are spotted, they are required to register. Part of Jeais jabit
greenhouse growers, convince them that they need to comply, and to inspect their stock
annually. Registration with the state allows greenhouses to be inspected pkyitalic
ensure proper greenhouse protocol and safe use of pestititteseturn, growers are
provided free advice and invited to informational sessions like today. Jean has been
successful at relationship-building with greenhouse growers because usualy she i
dealing woman to woman. As a female agricultural agent, she is less thmgateni
getting them to register, although when she mentions the $40 state regiseaghe is
often told, “Let me call my husband.” (In this instance, patriarchy, or the appearan
patriarchy, is maintained.) | wonder if today’s good turnout is part of a desigett
their money’s worth,” a Pennsylvania German truism for thriftiness, althibadso

surely reflects the fact that Jean is on genuinely good terms with hes.client

92 Jean encourages growers to know which pestioidisé when, and not to spray as prevention but only
when there is a problem. She tries to educate gn®about safe pesticide use, and help them uaderst
why it's important. “Chemicals from the field sHdwot be used in the green house. That wouldldssai
but not unusual,” she says. If growers want to tasjricted-use pesticides for use in their greasbdhey
need a “Pesticide License” and must keep up-todolatgoing to periodic meetings about safe use of
chemicals. Understanding pesticide labeling capdreof the problem, Jean acknowledges. Pes$icide
come with rigorous pages of information about prammge and liability, but these instructions dtero
several pages long and filled with scientific tern&ays Jean, “This is complicated jargon to urtdacs
with an 8" grade education. It's especially difficult forqme who haven't studied science in school.
Bacterial disease, fungus, or virus can seem time $a them, but each requires a different treatrieent
manage.”
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Greenhouses are important sources of income for Old Order families. Over the
last decade, there has been a growing trend among the Old Order Mennonites and Amish
away from tobacco farming to greenhouses, with new ones starting up eachlysas
less an aversion to supporting tobacco and more a consequence of economic factors,
since the price of tobacco has been dropping in recent years, making it lesblertdr
family agriculture (Kraybill, 2001, p. 362). Of the some 365 certified nurseries in
Lancaster County today, about half are run by Old Order Amish and Menfgnites
selling to a mix of wholesale and retail customers. And by and large, it is Gét Or
womenwho manage these greenhouses.

The work history of Anna, who operates the Chestnut Ridge greenhouse where
we are meeting, is typical. Anna, an Amish woman, worked at a greenhouse fal seve
years before she married, and always wanted to open a greenhouse when her childre
were older. She has now been in business for six years. She manages the greenhouse
with help from her two oldest daughters, aged 16 and 20. Her husband runs the family’s
hog farming operation. She tells me that she sells retail or at the local peagttics,
depending on which is bringing better prices.

Noticing bugs on an ornamental plant in the greenhouse, Anna brings over the
bottle of pesticide that she has been using to show Jean. Jean recommends switching
products, since some pests are becoming resistant to this one, reminding Anna to be out
for 12 hours after spraying, for her own protection. “Yes,” Anna tells her, “l lysual

spray in the evening and don’t come in again until the next morning.”

93 Statistics compiled from “List of Certified Nurses and Nursery Dealers,” Pennsylvania Departrognt
Agriculture, 2007.
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Greenhouse work, even pesticide spraying, is done primarily by women. As John
Hostetler noted in his classic wokimish Societyin an assessment equally applicable to
Old Order Mennonites, women traditionally have been in charge of flowerbeds, lawns,
and the family garden,. Hostetler writes that gardening “is the s@en&sility of the
wife,” who often “grows as many as 20 kinds of vegetables” (Hostetler, 1993, p. 153.)
Greenhouses are seen as an extension of this female area of responibilityna that
moves them from production (producing food for their family’s table) to sales in the
marketplace, a significant shift in the transition to capitalism and consumer
consumptior?? Thus greenhouse work is gendered female. An Amish dairy farmer at the
meeting, whose wife is a greenhouse grower, tells me that his teenage sohglgan’t
the greenhouse because, “They don't like all that repotting of tiny seedlingsl; tner
be doing more active things.” In general, women, assisted by children, dgpbeia
daughters, plant, propagate, repot, water, weed, spray, prune, and take plants to market.

From my research in the Old Order community, men’s involvement in
greenhouses is limited to building and maintaining the greenhouse structure and fixing
equipment; sometimes they also help with pesticide spraying. Severahtisighshe
afternoon meeting deferred to their wives on everything related to the greeskoeist

in a discussion of building structut.

% For more on this, see Nancy Grey Osterud, “Geaddrthe Transition to Capitalism in Rural America,
Agricultural History, Vol. 67, No. 2, (Spring, 1993), pp. 14-29. Sk ®avid Blanke, “Consumer
Choice, Agency, and New Directions in Rural Histdgricultural History, Vol. 81, No. 2, (Spring
2007), pp. 182-203.

% Re: building structure, Amish greenhouses laekelectricity available to Old Order Mennonites so
must capitalize on basic technology. Without &ledights and fans to warm and circulate air, Amis
greenhouses rely on the use of warm water-heapers pinder stands of flowerbeds and plastic sidé-wal
tarps, which can be rolled up or down, to contioflaw, temperature, and humidity. (The latter is
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The gendering of greenhouse work also extends to the customers who buy the
flowering plants for their lawns and homes in suburbia. According to the agradultur
extension agents, these customers are 80 percent female. A good busingssesfaer
the Old Orders, state agricultural workers believe that the market forritmAzedding
plants is nowhere near saturated, given the growth of suburbia and homeowners wanting
more landscaping, in and around Lancaster County, situated as it is, withinieiasy dr
distance of Philadelphia, Baltimore, and Washington, DC.

A good framework for understanding the popularity of these greenhouses (as well
as other rural, Amish-based business) is that of agri-tourism. As describiesl by
Virginia agricultural extension service, which recommends it foilfafarms seeking to
diversify, agri-tourism is “the practice of attracting travelarsisitors to an area used

primarily for agricultural purposesiwww.ext.vt.edu/pubs/agritour/312-003/310-

003.html#L3. While narrowly defined as farm or ranch stays, a broader definition of
agri-tourism includes such things as harvest festivals, farmers’ rmapket your own
fruits/vegetables, state or county fairs, petting zoos, camping, and recatatitivities

such as biking, corn mazes, horseback riding and hot air balloon rides, all of which are
popular in Lancaster County. | argue that Old Order women’s greenhousegd afe par
and benefit from, larger agri-tourism to Lancaster County. Tourists seako enjoy
patronizing such greenhouses out of the same interest in other farm freshéwmegr

products and activities that focus on Lancaster County’s bountiful natural environment

important, since higher humidity breeds more pes#mish growers conserve energy by insulating the
North wall (which gets least light/warmth), and ting plants onto raised pallets, getting them loéf t
colder ground. They also consider prevailing wiadd often vent those sides to help air circulation
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Family Business Model

Old Order Mennonite and Amish greenhouses are run as women-headed family
businesses. This is a continuation of the family-farming business fod&hile many
greenhouses are important supplemental sources of income, others are pdoragy in
Most greenhouses are located in rural areas, on the family farm, which thedetd Or
themselves may no longer be farming; many Amish in business rent the land to non-
Amish tractor farmers (Kraybill, 2008, p. 47). By and large, greenhouses are run by
married womeri” Costs are kept low because of unpaid family labor. As | was told,
Amish children work in greenhouses rather than play at sports or computer games. The
labor is understood as part of duty and responsibility within the family unit. With free
family labor, few employees need to be hired, which keeps business overhead low,
resulting in lower prices.

The family business model is more common among ethnic and immigrant groups
in America, just as it is among these ethno-religious Amish and Mennonitergrowan
Light (2000), the foremost scholar on ethnic enterprise and small business ogynershi

notes that entrepreneurs succeed based on “self-exploitation” (p. 26), that is, Iang hour

% As Joan Jensen has written, “Farms were famijrt@sses using family labor and the labor of kid an
neighbor. ... These businesses often used, in Greyr@$ words, ‘strategies of mutuality.” Familiesd
communities organized their labor, with the worleath member fitting into a complicated mosaic texéa
to provide for survival through economic and cludfutevelopment” (Jensen, p. 222).

7 Counter-intuitively for a patriarchal culture, mage does not constrain but, in fact, seems to@mage
Amish women in business, based on my researchs i¥Bimilar to research by Ivan Light in his oven
of ethnic entrepreneurship, which found that foergvethnic group except African Americans, marriage
increasesvomen’s self-employment ratesorethan men’s” (Light 2004, p. 11). In the caseuw®l
Amish women, | found that especially once a womaftdest daughters reach the age of responsihility t
substitute for her domestic duties, including otelice, married women are freed for other involvement
including greenhouse or other farm-based business.
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and low overhead, as well as by reliance on “family, kin, and coethnics for the chea
loyal labor essential for their survival and success” (p. 141). Relative®atithics are
prepared to work longer hours and at times that most outsiders would find unacceptable;
notes Light: “During seasonal high-demand periods, families may wierkevary night,
seven days a week” (p. 142). This is true in the case of greenhouse growers, whose
season for flowering plants runs from March through July, and is based on high
production demands for spring holidays such as Easter and Mother’s Day. While Old
Order greenhouses engage few employees outside of the family, a cisiadbat is
also true for the other Amish women’s businesses in this study, as well addrisTa
research with Amish womeHi those that do, employ other Old Order folk, and manage
those employees based on “personal loyalties and ethnic allegiancightdescribes
of ethnic businesses, in general (p. 38). Thus, “ethnicity provides a common ground on
which the rules of the workplace are negotiated” (p. 133), and in which ethnicyidentit
reaffirmed, representing “a source of ethnic pride as well as of jolgit(RDOO, p.
79).99

These greenhouse businesses function in what is essentially an “ethnic’enclave
(Gallardo, 2000). While generally used to describe business entreprenedtisimp w

homogenous racial/ethnic city neighborhoods, the term also accurately de@ibes

% In Taylor's 1995 study of 26 married Amish wonentrepreneurs, she found that 15 out of 26 had no
paid employees (p. 72). Excepting the two larpesinesses that employed 10-15, women in her study
averaged one part-time employee.

% Jvan Light notes that cultural pre-dispositionsin ethnic community may also include “relativeri
satisfactions arising fromon-acculturation to prevailing labor standards” andc&ss to a pool of under-
employed coethnic labor” (p. 132), both of whichynte said to apply to Amish women'’s businesses.
Moreover, as Light notes, “Once in place, an etlmisiness niche may give rise to, or strengthesymr
consciousness” (p. 34).
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concentration of Old Order enterprise in the rural, Amish tourist aream@siorth of
Lancaster City. Gallardo (2000) describes an ethnic enclave as includiiad spa
concentration, sectoral specialization (women’s greenhouses to the north astapsit
to the east), and co-ethnicity of owners and employees, as described above:- Touris
customers are attracted to the ethnic enclave for the ethnic goods and seaiiabkea
there.

The family business model is also relevant in another way, as well. Customer
attitudes towards such businesses, often positive, may afford a competitintagdva
As Gabriel Gallardo has written, “Customers and clients play a ceoligahrowners’
strategies, as building a loyal following is a way of offsetting tigb kevel of uncertainty
facing ethnic small businesses” (Gallardo, 2000, p. 47). Some empiricatievide
suggests that customers are more likely to favor family businesses, inlgeveraon-
family business (Ashley-Cotleur, King, Brazeal, 2000). These authors suggest tha
family businesses aperceivedo care more because their names and reputations, not to
mention the family’s income, are on the line. In addition, Brokaw cites the customer
perception that family businesses are likely to be more stable and enduokgwBr
1992). Thus, according to the literature, customers attribute high levels oitynaegr
commitment to family businesses, which may result in greater trust in grprse, and

increased salé¥ (Ashley-Cotleur, et al, 2000). While my study lacks the quantitative

190 Business consultants recommend that family lessies promote themselves as such, a trend that has
been taken to heart in Lancaster County, wherelyaomvned business abound, and are marketed by name
asfamily businesses. While Amish businesses anedilp smaller and less well known, many local
multi-million dollar national businesses have Menit® or Pennsylvania German roots: for example 'slerr
(snack) Foods, High Companies (construction), Kemahd Co. (meats), as well as the more regional
Lapp’s Electric, Brubaker’'s Plumbing, etc. Recagmj this trend, Elizabethtown College, in Lancaste
County, has since 1995 operated a research cesekmown as the S. Dale High Center for Family
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scope to fully test these assumptions, anecdotally, Old Order greenhouseviacg t
known not only as family businesses but benefiting from the largely positieetstiees

of the Amish as ethno-religious, rural people. And this admiration of the Amish ofte
spills over into admiration for the work of their hands. In Tom Myers’ research in
Shipshewana, an Amish tourist center in northern Indiana, people were willing to pay
more for Amish-made crafts (Myers, 2002). In Lancaster County, collogiradwn as
“the Garden Spot of America” for its fertile farmland and agricultural bquh&/Amish
and Mennonites are seen as being at the heart of hortictftuféwus Old Order
greenhouses benefit from positive Amish associations as well as those tei@i@ily
business.

The family business model, as applied to Old Order greenhouse growers, includes
child labor. Given the participation of minors in the family business, Jean is uneasy
regarding child safety around toxic pesticides in greenhouses. Her caorcehiid
protection is not dissimilar from federal legislation passed in 2004 to protech Amis
youths working in sawmills, but children are not deemed to be facing immediate har

from pesticides in greenhouses as they could be if near the operation of saatBlade

Business; its web page notes that “In Pennsylvdaiaily businesses form the backbone of the mastllo
economies” and “Family firms typically outperforrmomfamily firms.” See
www.centerforfamilybusiness.org/facts.asp

191 pavid Walbert's bookGarden spot: Lancaster County, the old order Améstd the selling of rural
America,explores this further. See Walbert, 2002.

192 Greenhouses are understood as an extension fafrtiilg farm, which is exempt from child labor laws
unlike the sawmill controversy, which required apl exemption. See pp. 200-205 in Shachtmarg,200
for a cogent summary of the sawmill controversggislation to amend the Fair Labor Standards Act to
permit Amish youth, ages 14 to 18, to work in sallaninder adult supervision, passed the House (in
1999, 2000, and 2003) and Senate in 2003 and gasdinto law by President Bush in January, 2004.
Proceedings of the special hearing before a Sesndmmittee, May 3, 2001, are also enlighteniBge:
“Employment Needs of Amish Youth.”
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conversation with growers, Jean stresses that children should wear shoes in the
greenhouse, wash hands after working with plants, and be nowhere near the gfraying
pesticides, all precautions that most growers seem to understand. But theeg are gr
areas. Not long ago, Jean visited growers whose newborn baby, appropriatelgt secur
a safety seat, was in the greenhouse where they spray plants. “They dorietpdants
when the baby is in there, but still, there are residues! Nothing on the labgbsays
can’t do that. They keep a clean greenhouse, overall, and the baby is not in any
immediate danger. But such young life in there!”

Helping out

As we prepare to leave, | ask Anna | if they make their living from hogs.l,;'Wel
she tells me, “hogs are up and down.”

“So it's important to have the greenhouse as a steadier source of income?”

“Yeeeess, well, the greenhouse is up and down, too. That’s just the way of
farming.”

Ruth, the experienced Amish woman greenhouse grower, who attended the
meetings independent of her spouse, chimes in, “Farming just doesn’t reach tlsese day
You need another source of income. And this is something that we cahelp tt”

Anna vigorously nods her head.

Several Amish quilt owners also spoke of their business as “helping out” the
family, as in the grower’s quote above. In a conversation with Mary, a quilt shop owner,
about parents selling the farm below market value to family members in ordeptd ke

in the family, she remarked, “A woman's income could never buy a farm. [Pd&ugat
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helps” Since buying a farm in Lancaster typically costs a million dotbarsore'®in

this casehelpingcould be significant.

This dialogue of “helping out” is provocative. Kimberly Schmidt, in her
dissertation research with Mennonite farm women in central Kansas dueid@80s
farm crises, documented how Mennonite women worked out in a variety of waged labor,
off-farm jobs including teaching and nursing (Schmidt, 1995). Described by therwom
and their husbands as “helping,” their income, in fact, provided primary living expenses
for the better part of a decade. In many cases, these women’s income Wwasakhed
families to hang on their farms in years when the farm was barely bgeaken or, in
fact, was losing money. (And, then as now, off-farm work was often in addition to farm
chores.}**

Deborah Fink (1986) makes a similar point about the diminishment of women’s
work in the family economy. In her research with lowa farm women, Fiokevabout
women'’s work “helping” both on the farm and also when doing off-farm, waged labor, as
follows:

Even though many women worked outside the home or worked from
their homes for money, they tended to denigrate the importance of what
they did. One woman after another spoke of having a little job that brought

in a little extra money, but they did not consider themseharking

193 The cost of farmland in Lancaster now averagé&s0RD an acre (Kraybill, 2008, p. 47), and thedgipi
Amish farm has less than 50 acres (Kraybill, 2@01;2), but advertised real estate prices of fdonsale
in Lancaster are usually higher, more than a mnillio

194 Data about women in seven states reveal that wavhe are not employed off-farm spend an average

of 21.8 hours per week on agricultural tasks ande¢hwho work off-farm spend 14.1 hours (Goodwin et
al., 1991).
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women ... Like the farm women whbelpedrather tharworkedon the

farm, these women denied the significance of what they did (p. 195).

In like manner, Nancy Grey Osterud (1991) discussed the productioff ¢drh9
women in New York State. Their butter, cheese-making, chicken and egg saes wer
referred to colloquially by men as “sidelines,” and regarded asuiaes of petty cash or
credit rather than as a substantial contribution to the farm income,” whichfteaeyw@re
(p. 282). Women'’s productive labor was at times the major source of cash income for
these farm families (p. 224, p. 3). Thus, for rural women historically, as for @&t O
Amish women in my study, the terminology of “helping” seems to reflect stathm a
patriarchal society more than the reality of these businesses’ net'Worth.

In fact, | believe that the helping rhetoric obscures the reality ofrihadial
significance of some Amish women’s businesses. Mary told me that she hires an
accountant to prepare her taxes, she maintains her business assets in a separate ba
account, she has invested her business profits into mutual funds, she owns credit cards in
her name, and that when her children were growing up, they came to her, not her
husband, when they wanted cash to spend. This does not suggest to me the secondary
income of a helper.

Given that men and women have clearly defined roles in Old Order society — and

male headship, at least in theory if not in practice, is the norm —women’s work may be

195 An April 2001 national phone survey of 2,661 fammmen conducted by Penn State University sought
to counter this perception. It found that halatffarm women disagreed with the perception ofrtkelves
as “helping out” on the farm. According to the RState data, 9.6 percent viewed themselves as the
principal farm operator, 30 percent viewed thenessks a “full agricultural partner,” 7.2 percenttas
business manager, only 33 percent as “agriculhelger,” and 19.4 percent claimed no involvemerha
farm (Findeis, 2002, Table 2).
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considered supplemental simply because of the fact that it is done by womers nihis |
unlike what Susan Carol Rodgers has described as the “myth of male dominance,” in
which women’s subordination is acknowledged, while in reality, a balance isamait
between men’s overt power and women'’s informal power (Rodgers, 1975). As Mary, the
Amish quilt shop owner quoted above, told me in one of our later interviews:

| set a good example, | hope. ‘Course that’s not the topic at the supper table,

that’s not— [laughter] how much money did you make today, or how are we

going to pay our bills. No, they just sort of see how—, how it can be worked
out. [Pause] They just—, mom always had money, there’s always cash
around to spend. [Pause] You know, but— I'm sure they’ll remember that

as they grow up, if they’re ever in a pinch, or their husband’s business is ever

slow, | hope they can remember, yeah, the woman can help out, the woman

can help surpla—, can supplement the husband’s income.

Mulling over what may either be a revealing slip of the tongue (“the woman
cansurplantthe husband’s income?”) or an indication that English, as opposed to
Pennsylvania Dutch, is not Mary’s first language, | note that Mary kept hrer ow
finances and her family understood that she did (her children came to mom, not
dad, for spending money), yet her business profits were inconsequential, not
something to bother discussing at family mealtimes. Her language aidhéiei
family (financially) seems to belie another value having to do with her own

satisfaction in modeling this financial in/inter-dependence for her daughters
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Agrarian Feminism & Analyzing Contradictions

In Monda Halpern’s book&nd on That Farm He Had a Wife: Ontario Farm
Women and Feminism, 1900-1972001), she discusses the concept of “agrarian
feminism,” which arises from the intertwined social and economic retatinrthe family
farm that define rural women’s work and family lives. Agrarian femingsorganized
around the betterment of women’s personal lives within the primacy of the fanailg-
dominated though that may be. Of course, Amish women would never use a feminist
framework to define their lives, mistrusting the word and the concept, which to them
smacks of selfishned& In fact, if gauged by their rhetoric, Amish women have been
self-consciouslyppposedo putting themselves first, i.e. feminism. And yet, Moses and
Hartmann (1995) remind us that not all women’s struggles historically have lhieen se
consciously feminist.

While elements of “agrarian feminism” would seem to apply, Sherry Ortner
reminds us that perhaps this is missing the point. In a fascinating essay a0veneces
her central argument: that no society or culture is consistent regardidgrgand
analyzing these contradictions is the scholar’s task:

Every society/culture has some axes of male prestige and some of female,

some of gender equality, and some (sometimes many) axes of prestige that

have nothing to do with gender at allhe problem in the past has been that

all of us engaged in this debate were trying to pigeonhole each case (is it

19| discussion with potential Amish women informgritunderstood that the word, feminism, was off-
putting. Thus | tended to describe my projeceimts of gender and fairness, i.e. wanting to inelachish
women’s business in discussion of Amish enterpitserder to have a balanced and accurate pictlings
language was understood.
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male dominant or not?) either through data purification (explaining away

the inconvenient bits of information) or through tying to add up the bits and

arrive at a score (add a point for balanced division of labor, subtract a point

for prevalent wife beating, etc.). ... [But] the most interesting thing about

any given case is precisely thrultiplicity of logics operatingof discourses

being spoken, of practices of prestige and power in play. Some of these are

dominant — ‘hegemonic.” Some are explicitly counter-hegemonic —

subversive, challenging. Others are simply “there,” “other,” “difiefe

present because they are products of imagination that did not seem to

threaten any particular set of arrangementhe analytic question will be

precisely that of the relationship between the elemboth,at a given

moment and — ideally—across time (Ortner, 1996, p. 146, emphasis added).

Some OIld Order women have constructed business opportunities that offer them
independence, creativity, and valuable income. This is true whether or not theyzecogni
or admit it as such. This chapter has looked primarily at greenhouses, but othefforms
Amish women’s business could also be discussed: quilt shops, produce stands, fabric or
and variety stores, bake shops and pretzel stands, etc. The transition to capgalism, a
women move from productive labor to waged labor, a phenomena which Osterud (1993)
has described for farm women in wider U.S. society, is quite significant. Indbeta
Old Order women business owners, apart from personal satisfactions, thewgkrcei
status and importance within the family has gone up, since their contribution now can be

measured in cash income. Yet despite the deep-seated changes inherent in these busines
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ventures, in my fieldwork, women were at pains to present their businesses to ene matt
of-factly, either as a natural development or “just something | wanted t@wld fiothing
out of the ordinary.

But perhaps this inconsistency, this “multiplicity of logics,” to quote Ortser, i
precisely the point, as businesswomen’s changing gender roles also shiftgtexent-

tials within the Old Order community, subtly, without directly callingraite to it.
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CHAPTER SEVEN: Fabric Notions, a Life Story

Vignette: Looking for Lizzie

| am driving home over back country roads from Shady Maple Smorgasbord in
eastern Lancaster County, where | have just enjoyed a free birthdagndeahde use
of a 25 percent birthday discount coupon at Good’s Variety Store, run by conservative
Mennonites. | am content but anxious; | need to connect with the most successful Amish
businesswoman in the county and my university timeline for interviews is running out.

| turn off Hollander Road in the heart of the Lancaster Amish community and
head toward the town of Intercourse. As | make the turn, | see a motorized scoibter
road with a tall orange safety flag, chugging along ahead of me. The figurekmitia
is driving can only be one person — business entrepreneur Lizzié°Zdoler 70s and
disabled but still energetic after a stroke (which she described suceactybig hole” ),
just the person | am looking for!

Not wanting to stop her in the middle of the road, | pass carefully and pull ahead
into the parking lot of Zook’s Dry Goods, where | am sure she is headed, to wait.for her
Though it still bears her name, Lizzie no longer owns this business, but sheyis alwa
welcome in the store, and stops in frequently.

After waiting for five minutes, and no motorized scooter arrives, | realize tha
somehow | have missed her. | check inside the store: no Lizzie. | walk outrt@athe

no Lizzie. Where in this quarter mile stretch of road could she be? | get baglcar m

197 By her choice, and because her identity wouldiffieult to disguise, | have used Lizzie's actuaime
in this vignette.
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and drive slowly back and forth, checking the parking lots and driveways of each
business and home en route.

Finally, | give up and turn in at the Amish-owned Lunch Basket restautréiais(i
since closed) for a cup of coffee before | continue home. And what do | see parked on
the sidewalk outside the front door but a motorized scooter with its tall orangefkajet
flapping in the breeze.

Inside | spot Lizzie at a table eating lunch and chatting with a middleAagesh
woman. Later | will learn that this is the businesswoman who took over another of the
shops that Lizzie founded, Nancy’s Notions. When she says goodbye to Lizzie, an
English (non-Amish) man in coveralls, who Lizzie will later describe ag ‘@f my
rentals,” comes over and pulls a chair up to Lizzie’s table.

He talks for a few minutes, and when he gets up to leave, two 50-ish Amish men
who were finishing their meal stroll by Lizzie’s table. “Hey,” one of theases good-
naturedly, “You could be arrested! Don’t you know it’s illegal to block traffi¢Hzy
front door like that?

“Psh, not on the sidewalk,” retorts Lizzie. “Besides, didn’t you see my orange
flag?”

As they move on | hurry over to Lizzie’s table and introduce myself before
someone else can intervene. Lizzie tells me later that she “most aimds/a ood
many people to talk to” when she goes out to eat. Clearly, it seems to me, she is a

likeable person of influence in the Amish community.
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“Well sit down, sit down,” beams Lizzie, ever cheerful, her black bonnet bobbing
as she talks. | cautiously explain my research project to her. “Well, whatvehiyt to
know?”, she says, ready to begin the interview here and now. | stammer that | gen’t ha
my tape recorder with me, and we arrange for me to visit her at home @@morr

When | arrive at her house with my list of questions about her entrepreneurial
success, this is not what Lizzie wants to talk about. Not the five businesses thed she
founded in three different areas of the county, nor her significant property holdangs
the fact that she was one of the first Amish women to start a business, nor hgr buyi
trips to New York City, nor the assistance that she was able to provide to thoed in ne
the Amish community. What Lizzie wants me to know, first and foremost, is that God,
not she, deserves the credit.

While the clock chimes in the background and her husband Henry, also retired,
sorts and counts buttons at the kitchen table, we talk about her life and business over the
course of several interviews, beginning and ending with variations on this quote:

Give God the glory, as far as my business goes. | used to say a lot, a lot
when someone wants to pat myself on the back and say “Well, Lizzie, you're
doing a good business,” now, come on now, give God the glory. | want it to
honor him. It's not what | did but it's through the Lord. He gave me a good
mind, he gave me a healthy body, he gave me a work ethic, and, you know, he
gave me the power to do it, the strength. Then who’s supposed to get the

honor? It's not me! | give him all the glory. ... Opportunities came up for
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me that | wouldn’t ever have dreamed of. But | thank God, | say, God,

you've blessed me because | was one of your good stewards.
Fore-runners

Lizzie, like Rebecca, whose story follows, was a fore-runner to what is now
commonplace among Amish women: running a business. Rebecca’s story is pigrticular
interesting in that her business was one of the first in the Amish communitize Atne,
most Amish families were farming. While a few Amish women were rungiig
shops, she was the first to begin to sell fabt®omebody had to be the start. Can't all
do one thing. Now there’s so many stores out there... | knew Mary Lapp [who ran one of
the first quilt shops]. If wasn’t wrong for her, why should it be wrong for me?”

Rebecca began in business after several of her children were born with Iphysica
disabilities, requiring multiple hospital stays. To pay off huge medittal(the Amish
do not carry health insuran¢®required an additional source of income than her
husband’s jobs as a day laborer. An Amish woman growing up on a nearby farm
remembers, in glowing terms:

In the 1960s when our neighbor opened a small fabric shop in the front room
of her home, none of us imagined her on the leading edge of a growing

phenomenon — Amish women running their own businesses. My parents

1% The Amish oppose health insurance because thivbehembers are to care for each other so as not
to be unequally yoked with nonbelievers (see Htmstet993). As Gertrude Enders Huntington has
written, “In health care matters, the Amish beli¢ivey must accept responsibility for their own @it and
not depend on services supplied by the state” (200863). As the Amish are fond of saying, thalth
insurance is the community. Joseph Donnermey@éves that the prohibitive cost of health care aisp

be a factor in not carrying health insurance (seeri@rmeyer and Lora F. Friedrich, 2002). Todayynan
Lancaster County Amish pay into a mutual assistéunce called “Amish Aid” which serves as a safegt n
in case of catastrophic medical bills. Amish diteroable to negotiate reduced medical bills wittal
hospitals since they pay promptly, in cash (Sn#st,2008).
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described her situation with simple straightforwardness, “She needs to make
a living,” and we frequented her store. Most of the dresses my sisters and |
wore through the years came from fabric purchased in her store. We
understood. It was about survival. Without her courage, her family would
have faced an ongoing struggle with poverty. Because of her flair for
business and finance, she became the family breadwinner, lifting a great
burden from her husband’s shoulders. Hers is a quintessential story of

breaking rules to make a partnership w(8toltzfus, 1998, p. 180).

While Rebecca’s shop was indeed outside the norm for Amish women of her day,
and people bought from her knowing her financial need, she was also providing a service
to the local Amish community by filling a niche in the marketplace, a point thmdea
recognized when she told nf@hey’d rather go to Amish stores. We tried to get what
the Amish want, because they’re our customers. We also tried to satisfy the English, but
English is a wide frame. Don’t know what all they need. ... But after a while, you learn a
little what they want, too.”

Before Rebecca had her shop at home, Amish women rode the bus or the trolley
into Lancaster City to buy their fabric at the Hagers or Watt & Shand depdrstores.

Some also bought fabric from traveling salesmen. As Rebecca tof@weor three of
them came around; Isaac Hersch or Horsch was one ...The Jews came around in cars

and peddled their wares to the Amish from New York City.”
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Buying Trips to NYC

After Rebecca’s business outgrew her house, she moved the shop out to her barn
and renovated it into a three-room store. Soon Rebecca began making buying trips to
New York City herself to buy bolts of cloth from fabric wholesalers, most of them
Orthodox Jews, thus bypassing the peddfémnish, you know, started to help
themselves and kind of ruined it for the middle-melngicture Rebecca in her black
Amish dress and bonnet negotiating for fair prices from black-garbed Jewnsim idew
York City. She bought close-outs or remaindered I&abrics after fabric, roll after
roll. I could get oodles of bargains. Where are they now? Overseas. You can't get the
bargains anymore like | did.”

Rebecca’s buying trips were strenuous. As she reflected:

It was a pain in the neck. | had to oftentimes start at 3 and 4 o’clock in the

morning. | did. Early in the morning I'd go out. I'd take a van. And we

filled that van up. That was a hard day’s work. And we had to unload when

| came home. Therefore | worked while | was asleep! ... Sometimes | used a

24-footer, sometimes an [Amish] taxi ... like, a driver and a van. Sometimes

the van was too full and then | had to ship it home. | brought an awful lot out

of New York. ...

You have to have the know-how to know where to get good quality and good

material. And time, time of being in business told you, you learned, you

taught yourself. ... | even went alone sometimes, on train. Whew, was | lost

in that big train station! [NYC’s Penn Station] See there again, | did things
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that not any woman would do. It's not nice to say. But | just had such a big

determination; | was just determined to make a go of it.
Growth and Expansion

Rebecca’s determination to succeed bore fruit. After six years she thaudinst
shop in Intercourse and the family moved nearby. She grew her business slativig, wa
until she had accumulated enough capital to expand the building and purchase several
other businesse¥: didn’t go way ahead of myself.”As she describes her growth:

| just dreamed and dreamed and dreamed about that [building.] ... We put

my second shop in there and didn’t even build a basement. It grew and grew

and finally we got bull-dozers in there and dug it out and put a big basement

on. Now that was a job! Well, we still weren't satisfied. So we built on out

back to where the pole shed had been on the property. ... And then we had to

stop [because] there wasn’t any more room [to expand)]!

Q: Did you have to get a bank loan for that building project?

| don’t think by then. See, there again, | was always careful to not overdo it.

You know, | crawled up the ladder. | went step by step. ... | was taught to

save. You don’t spend as fast as you get. | always had enough co— what'd

the banks call it? Collateral. | could advance myself by collateral. That's

the way | did it. | could do an addition to the store because | had collateral,

you didn’t have to have a cent. That's the way it works. | could go ahead

with nothing!
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After she had been successful for ten years in business in Intercourse,aRebecc
heard about a property for sale in the southern part of the county, ten miles aavay, at
major crossroads:l saw that [busy] crossroad and how much traffic went through
there, both Amish and cars, and | just thought to myself, ‘There has got to be a store
there.” And | watched that property for yearsShe believed it would make a good
location for a store, but the seller was asking more than she felt she could dffoad. al
crisis of faith for her.

God was just saying | can’t have it. ... But | thoughéédto have it. ... |

couldn’t afford it that good; I still had [my other store] tied up. ... So | said,

OK, let it set, but | wanted it. ... It was awful hard on me. | waited three

years and she [the seller] came after me because she knew | was interested.

. Then | thought it might be from the Lord. ... | was in better [financial]

shape by then. ... That property came down $30,000 in three years! ...

That’s why you should listen sometimes what, the Lord says. You cannot, you

cannot see ahead.

This business decision involved a major change for the family. Her husband quit
his job as a butcher to clerk in the new store. Her youngest child was six and sier olde
daughter was 14.

She and a couple of the other [children] went down with the pony cart, over

all the hills, and all. And we moved down there, the children had to change

schools, it was kind of a big deal. But we bought it, now you have to roll up

your sleeves, yeah, you gotta work for this. And there was determination in
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there. | was, | knew |— well, you can’t do that without any, any butterflies,

you know? | wanted it, now you have to do something about it. And ah, |

talked it over with my husband. And he said he thought it was kind foolish to

do it, you know, after all, can you do it? ... |just wanted it so bad, more

then him. ... | was nutty enough to do it.

The family stayed there twelve years as Rebecca built the vaoeyyirsio another
successful business, a property which she still owns, but no longer marfdgagplace
is just a gorgeous spot [for a store.] | often wonder, if | hadn’t stuck my neck out, who

would have? | wonder who would have it.”
Theft (“What makes me different?”)

While generally on very good terms with her customers, Rebecca was not

immune to challenges. When asked, she brought up an encounter with a shoplifter:

Q: Were there hard things about running the business?

Like what'd ya mean?

Q: Oh, problems with stealing, with bad checks?

Why wouldn’t | have just as well as any other store? | mean, what makes me

different? Nothing! I'm prone for theft just as well as anybody else. ... We

found empty bolts, missing bolts [of fabric], we knew there was a problem,

but we didn’t know who, we thought maybe the Haittdhst was going on

for 2-3 years. ...

199 Having never heard of the presence of Haitiarisaimcaster County, | was surprised by her referehce
discovered that, according to the 2000 census¥008 the population of Lancaster city, or about 170
people, are Haitianaww.citytowninfo. com/places/pennsylvania/lancasterany of whom are members
of the Haitian Maranatha Bible Church, founded®®3. The neighboring town of New Holland recorded
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The reason that she got away with it so good was that she had a covering on
[i.e. she was a conservative Mennonite woman]. was in the other room

and looked through the spokes... | could hardly believe my eyes. ... Out
comes a big packet bag and she sticks those bolts in, and | almost fainted. ...
| just felt so bad that she would actually do that, and she’s a Plain person. ...
| couldn’t believe she would do something this cruel. She said, “I'll pay you
back, I'll pay you back. I'll pay you back. Is a thousand enough?” What

are you talking about? She must have been doing this longer—! | thought
she’d a said 25 dollars or 50 dollars. She just wants us to hush, hush, hush.
So we don't get the police up. So she paid a thousand dollars. ... She had to
make restitution. | certainly wouldn’t want to see her put behind bars. But
she shouldn’t get away scot free. Because you had to figure she was doing it
for years. ... If she don't get punished it'll come among her children and

grandchildren... Anyways that’s how | handled that.

Retirement

As she grew older, Rebecca thought about retirement. She had sold several of her

businesses and was looking to put her dry goods store into good hands. She contacted

Harry, her fabric wholesaler and friend, and offered him the opportunity to learrtdier re

fabric business and eventually buy the store. He trained with Rebecca fol gearsa

a population of 0.6 % or 30 HaitiansWw.citytowninfo.com/places/ pennsylvania/new-hotdaduring the

same census. My informant may have been more axfidine Haitian presence in Lancaster County than |

was due to the annual Pennsylvania Haiti beneftian, held each July to raise money for reliefiiti,
which is widely attended by the Old Orders and s@oal Haitians.
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before taking over. Rebecca describes the importance of that training pdaathing
the tastes and desires of her Amish clientele
Harry, if he did it all alone he’d bugotton! [Amish prefer practical
polyester fabrics.]JHe has no taste for what they wear, but he found it out,
working for me. ... See, someone comes in and asks for jacket-back lining.
Well you don’t know what that is, but an Amish person does. ... The back of
it is real shiny, the front it is not. They don’t want the stiff, they want the
clear. ... And there’s a black that the stiffening is just right to make capes, to
line them up and make them stand right. He’d buy a few bolts and be out of it
and be out of it. And | said, “Ydauya lot!” ... Harry found out by four

years working for me.
Overcoming Disapproval

Over the course of her 45-year business career in the Amish community, Rebecca
has seen attitudes change with time, as the following interchange iétastra

Q: When you had your businesses, were people supportive in the early years?

No, they frowned on it.

Q: Would they say things to you or talk about you?

[, I had a big store and they would say, “Does this all belong to one

person?” You know, something like that.

Q: They thought it was just too big?
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| don’t know whether they thought, how in the world does she manage it? Or
is it too big for AmisH® | don’t really know what they meant by it. Not too
often. My brothers and sisters were more so than the rest of them. But now,
by now, 40 some years later, they practically all have some family business:
quilts, or one has even a grocery store. ... [My sister] has my Georgetown
store for 15 years now. ... They don't get near that big [like mine], but they
have it. Same as me.

So it’s a little bit of a different lifestyle now. Lot of [Amish] people don’t
farm, they’re putting their cows away. They don't sell their farms, but oh,
other things, they can make more on business than what they can do on
farming, a lot of them. ...

Other people—, | remember so good. My sister-in-law thought I'll never
make it. I'm stupid that | want a store. Time proved that I, | meant what |
said. | don't like to say I'm fruitful, I don'’t like to say it. But time proved

that she was wrong.

Q: When you were in business, was it hard to take off for weddings and
funerals? Did you close your shop?

Oh, it was awful hard to leave, yeah. Ohhh. As a rule, you should go to a
wedding. People frown on it if you are invited and don’t go, because you’re

too busy, it's not right. ... You’re supposed to go, it's not good.

1% Donald Kraybill notes that small size is a landknair Amish “social architecture.” Large enterpgse
may be associated with pride, which is to be auidi&elassenheitsubmission, self-surrender] prefers
small-scale things. ... Small farms are preferéblarge ones. ... We're not supposed to engageage la
businesses” (Kraybill, 2001, p. 106). As Mary sdisapprovingly about another Amish family with a
large business: “They do not need any more moneyrapin.”
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Q: So what did you do?

I’'m allowed to go to the wedding in the forenoon but I'm allowed to go home

then in the afternoon. But that wedding lasts until midnight. They eat, and

eat, and eat. Well, | pretty much used to— | always got to the majority of it.

But now ah, people just go half-days, if they feel like it. It's a change. ...

Nowadays nobody expects a business-woman to give up a whole day. ...

Her use of the terminology, “allowed” is significant. As one of the first in the
community to face these kinds of conflicts between the demands of church and business,
Rebecca’s actions were a point of discussion among church leadership. The coempromis
reached (she may leave at noon) reflects the contrasting values of comamainitye
marketplace, with the knowledge that closing her shop for a day or even half a day,
would mean a significant loss of income. As Don Kraybill has writtéPhanges that
produce economic benefits are more acceptable than those that do not. ‘Makingj a livin

takes priority over pleasure, convenience, or leisure” (Kraybill, 2001, p. 203).
Family Matters
Rebecca regrets being busy and the customers that disrupted family
meal-times.
Q: When you had your businesses, that was a big help to your family budget,
right?
Yeah, sure, that’s why | did it, but that’s not what they say. Mom was too

busy, Mom was away. My youngest would say that. Mom was just too busy.
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But overall she feels that she took good care of her children’s needs. Her daughters
and a son all clerked for her in her shops, and one daughter now owns a store of her own.
Moreover, Rebecca draws satisfaction from having taught her daughtersdondenok
for themselves, and having instilled in her children a strong work ethic.

| was with a lady [in business], and she said, “When | come home it would be

so nice if the children could at least have supper ready for me.” And they

have 16 and 17 year olds. | mean to say, they don’t cook? “Well, if | tell ‘em

to doit.” I'm not trying to brag on myself, but if they are raised young and

taught, they will cook. ... | can’t understand it that they would not...We were

so much together. ... It's their own fault if they don’t teach their children.

Helping is being part of the family. ... If everything gets handed to children,

they’ll never know how to—, if they earn it themselves, they know how it feels

if it disappears. It means more. But if they don’t earn it, they don’t know

how hard it was to earn that dollar.

Rebecca’s relationship with her husband is more complicated. She is grateful for
his support around the house today, and compliments him:

Now, not all husbands do that much for their women as he does for me.
He did really help me a lot. |trained him how to hang up wash the way
women hang it up. Other men, they don’t want to be bothered with it, they
come home and they’re tired.

Rebecca is grateful to her husband for his out-of-the ordinary assistance with

household tasks. (During a discussion with the two of them about household help,
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Rebecca’s husband remarked, “A boy can clean house.” Rebecca replieditartly
teach him!”) But Rebecca also notes the following:
[My husband] was never a businessman, or | would have pushed it on him.
But | don’t advise—, if the man isn’t a businessman, really, | pity that woman
‘cause she just got the urge for it, she just got to get it out of her system. But
to me it's not working together if the man—I think the woman’s allowed to do
lot of stuff if the man can be her leader, but he was not the leader and it made
me feel bad. You know, it always made me guilty. And it still do.
Maybe it was alright. Some people’d say it'd be all right. But the things |
had to suffer | didn’t suffer in business. Other things, like sick children. |
had six sick children. And | don’t know, people can do as they want to in that
part, but if someone were to come and ask me, what would you do, should |
go do [a business] if my husband don’t want to, | think | must say no.
Q: Because you know how hard it was to do it yourself without your
husband’s support?
Yes, | just had to hack my way through it, and | don’t think that’s right.
Really I don’t think that is right. You know, you're just young, and maybe
you don’t see it that way. Are you married? ... Well then you don’t have a
big family, but if someone wants to do something with 5-6 kids, it's hard.
What advice would Rebecca give to future businesswomen?
They have to have patience. And they have to have a working ethic. They

gotta have, they gotta have a goal. Believe, | am gonna make it. But without
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a goal, you can’t do it, without knowing what you're heading for. You have

to make a mark to know what you're doing. Aim for something.
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CHAPTER EIGHT: Conclusion

In this dissertation | have used the microcosm of a small sample of Amish
business women in Lancaster County to offer an in-depth exploration of the ways in
which gender and entrepreneurship work together within the contemporary Amish
community located in the heart of Lancaster’'s Amish tourist area. How do Amish
women negotiate gender roles as members of a strict religious comuunmt a
booming tourist industry? This dissertation has illustrated how women make use of
social, cultural and psychological capital, how they depend on “having their own help”
and function as “mother-managers” to oversee the domestic work of others while in
business. My research has illuminated those aspects of consumer culture andttairi

effect the success of Amish women'’s businesses.
Rhetoric of patriarchy, practice of autonomy

Within the Amish community, | have shown how advertising a business in their
husband’s name and describing their sometimes significant earnings as “loeijing
serve to mute criticism and maintain the patriarchal order that functionsnalfor
leadership and in theory, though not always in daily practice. In fact, it coultddbasa
Amish women use the rhetoric of patriarchy and the practice of autonomy in their
business enterprises.

As we have seen, the language of patriarchy often does not reflect the actual
realities of women’s work. Amish businesswomen and their families or cHistrict

may downplay their employment as secondary, even when their business ia@me i
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substantial portion of the family budget. Thus the language of “helping” obsberes
reality of how significant these businesses are to the family economy.

In many ways, the current transformation of Amish women’s work is a
continuation and extension of traditional women’s gender roles within the community.
Women'’s greenhouse businesses are akin to women’s management of large family
gardens, for which they have traditionally been responsible. Women'’s business
enterprises — from established shops to meals in homes to roadside stands — a&e in area
of responsibility that have always been gendered female: quilts, fabriewenes, food.
Even those women who are in business still retain oversight, though often not dgy-to-da
responsibility, of domestic responsibilities, either by hiring out some oé jlobs or by
delegating them to responsible children.

Yet the very fact of women being in charge of these enterprises is écsignif
change. Kraybill, a renowned expert on the Amish, sees the move from farming to
business as the "biggest social change" the Amish have ever had{d fabés is also
true for women in the Amish community. Historically, in wider U.S. society and on the
farm, women's status declined with industrialization and the devaluation of nen-wag
domestic labor, which shifted the home from the center of production to the center of
consumption (see Osterud, 2003 on farm women'’s transition to capitalism). This was
accompanied by the perception of domestic work as routine and repetitive with a

subsequent drop in women's status (see Susan StraéseeisDone: A History of

1 pyblic lecture by Donald B. Kraybill at Stumptowtennonite Church, Lancaster, PA, Dec. 7, 1998.
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American Houseworkl982/2000}*? Conversely, women earning cash income for the
household has resulted in increased status at idmebelieve that this is true for
Amish women, as well. While there have always been some Amish women, usually
unmarried, who worked for wages, often in local restaurants or cleanirgsHormon-
Amish families or as Amish school-teachers, what is new and significdrg rdve
toward owning and running a business among married as well as single women, and
making the decisions related to start-up funding, financial management, mgidedi
customer relations, inventory and product line, and future growth that thisenthigse
business responsibilities impact women’s gender roles within the Amish waitym

Kraybill, himself, recognizes the significance of Amish women owning and
operating small businesses, which he describes as, “one of the remahleaigescin
gender relations” (p. 84). Later in the book, while discussing the statistic thaicéntpe
of Amish women own businesses, (and my study would suggest a higher number),
Kraybill notes,

In a patriarchal society this [women’s business ownership] will induce

some changes as women have more access to money, other resources, and

the outside world. Women, in short, are gaining more power, and this will

12 And in my study of conservative Mennonite womenhe have largely moved away from the family
farm economy to male breadwinner, away-from-hompleyment — women’s roles are geared toward
consumption and do appear more subject to patgiaicithis instance, as women function more as
consumers, their perceived importance to the fagglynomy is lessened, and their status declines. S
Grayhill, 1995.

113 Alice Kessler-Harris describes this process in28i&century following industrialization. For example,
she writes that during the 1920s, married womerewecepted as working to achieve “an ‘American’
standard of living.” Their “contributory” wages jagared to pay for, not luxuries, but a higher duaif

life to “enhance the family standard.” This enabileem to “maintain status and self-esteem” infémaily,
despite pay inequality with men (1990, p. 31).
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likely impact their broader influence within the community as well (p.

261).

Another way to look at the growth in Amish women-owned small businesses is as
a means of preserving the rough gender parity of the family farm: that ismamee
again position themselves as producers of essemt@ine-producingyoods and/or
services, with the corresponding rise in status. As one informant told Taylor, she
“moved up a step’ when she went from housewife to shopkeeper” (Taylor, 1995, p. 41).
So the strategy of Amish women owning and managing small businesses and cottage
industries offers a way to preserve the value of their labor during a perodisih
transition to non-farm occupations.

With the exception of the term “agrarian feminism,” which | suggested in@hapt
six may be an appropriate framework, because of its focus on women working to improve
their lives within the context of the family, | have deliberately avoided ubmtanguage
of feminism to describe these women'’s choices, since it is not a term they weuld us
themselves.

Instead, | prefer to write and think about Amish women entrepreneurs according
to degrees of being either self-directed or other-dirétfeth my dealings with them, |
have found Amish business women to be self-directed — i.e., highly motivated, making
autonomous business decisions, seeming to be little concerned with others’ opinions of

them — to a greater degree than | had expected. This is in contrast to the corservati

114 peter Wink writes about self-directed vs. otheedied women as a function of age. See Wink, 1996.
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women in my previous study, who, by comparison, | would describe as highly other-
directed, i.e. responsive to the needs of spouse, children and church, sometimes to the
exclusion of themselves and their own needs. (I noted a number of informants in my
previous study who suffered from depression. As one conservative Mennonite woman in
that study described her mother, “When my mom is most depressed, she is most like
women in my church are expected to be. . . . She's quiet, and submissive.”) By contrast,
Amish businesswomen in my current study were outgoing, assertive, and seaHelire
Moreover, it is useful to remember that Amish women’s business enterpgse wa
not a foregone conclusion. We forget the different ways that this could have gone.
Amish women could have remained full-time homemakers, as most conservative
Mennonite women have done, while their husbands transitioned to wage labor. Amish
women could have continued to do piecework on quilts and crafts — as in fact some still
do — and let other non-Amish handle their marketing. Amish women could have taken up
low-paid, menial-labor jobs, those gendered as “female” that women auvenecks
inherently able to do, such as housekeeping or laundry, that are currerdlpyilRuerto
Rican women whom | see streaming out of hotels on the bus route | occasionally take
The taken-for-granted attitude about Amish women during the transition away from
farming — “Well,of coursethey would go into business like Amish men” — belies the

significant departure inherent in this choice toward business.
The Public Face of the Amish to Tourists

One unanswered question that bears further exploration is what it means for

Amish society now that women, not men, have more contact with outsiders, the reverse
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of what was true for Lancaster Amish historically and what is true foe isotated

Amish in other settlements today. As | have studied Amish women’s businesses, | ha
been struck by the ways in which these women represent the entire Amish communit
outsiders. Bus-loads who visit quilt shops, tourists who patronize Old Order green-
houses, the steady stream of families who stop at roadside stands selling produce or
baked goods, tour groups who eat a meal in an Amish home, the thousands who flock to
Amish fabric stores, especially during quilter’s heritage week exakrience their most
direct, and many times, their only, real contact with actual Amish personslthiaig
interactions with Amish women in business.

Amish women’s tourist enterprises are not separate from the'Wqadormerly
important church teaching), but right in the middle of it. This is in contrast to many
Amish men’s businesses, which either cater to the Amish community (e.gshahops,
buggy repair) or have more limited contact with tourists, since they areseatel
suppliers (woodworking shops, e.g. making gazebos for sale at Wal-Mart), and do not
interact with the public in any sustained way. | have contemplated whatrs ried
Amish women in business are thus the public face of the Amish to tourists. It stekes m
that this is both burden and opportunity, bane and blessing — that many outsiders will
form their opinion of the Amish based in large part on their interactions with theisé Am
women. While this is not normally high in the consciousness of Amish businesswomen —
their everyday, practical concerns are focused on the business side eftigirises — it

strikes me as worth noting. Such businesses have a value to the Amish comsanity a

5 This is taken from the bible verse, “Do not coniaany longer to the pattern of this world, but be
transformed by the renewing of your mind. Then wdllibe able to test and approve what God's will is
Romans 12:2.
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whole, above and beyond their financial value to the individual families involved, and

should be esteemed for that as well.
Unmarried and “Women-identified” Women

While this study has primarily looked at married women in business, who form
the majority of Amish women business owners, a word about single women is also in
order. Since more men than women leave the Amish faith (Myers, 1994), there have
always been single women in the community (though rarely single men). dhene
single women are in business: running a bake shop, a discount variety store, a quilt shop,
a greenhouse. | was told about one of the first women to open a quilt shop, now in her
70s, that two factors worked in her favor: she was single, and she was the Bishop’s
daughter (since he supported it, others were unlikely to oppose it). During my rdsearch
also learned of several single women engaged in non-traditional, healéu relat
occupations. Once when | asked to interview a Plain Mennonite woman employed as
midwife, she politely declined my request and told me frankly, “I brought thisieacat
with me [to this particular conservative Mennonite church] and | don’t want to call
attention to it.” Two unmarried Old Order women who sought nurse’s training (which
required education and training beyond the normal limif'a§idde) were described to
me as having “gone ahead and done it and the Bishops declined to speak against it.”
Many single women live alone or with other women; others have separate livingrguart
on the family farm. In many ways their lives are “women-identifigagd primarily in
the company of other women, where their strongest bonds lie, (though they do interact

with men infrequently at church and with male relatives in family seltinigsa panel on
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rural women at last year’s Agricultural History Society meetingsas presenters were
invited to look for those stories of “women-identified women,” particularly ialrand
religious settings where sexuality is unquestioned. Even in these locatiwas,atgued,
there have always been women-identified women who challenged “compulsory
heterosexuality,” and may or may not have been str&igjs noted earlier, much of the
socializing among Amish women, single or married, takes place in samesderw
social gatherings. Nevertheless, singlehood would seem to offer particulatuogpes
for Amish women to live a women-identified life.

For single as well as married women entrepreneurs, however, more retewgnt t
own research is the process by which spaces open up for women'’s roles to shift. How

and why do gender roles, and subsequent power differentials, change through practice?
Gender and Amish Women

In order to understand this question, it is useful to take a step back and look at
gender roles within the Amish community more generally. To do so, | would like to
return for a moment to Olshan and Schmidt’'s essay, “Amish Women and the Feminist
Conundrum” (1994). The authors make two points; the second is more valid. First, the
authors attempt to reconcile Amish patriarchy with the “quiet self-cordejestrength

and clarity of purpose, and unassuming self-respect” (p. 215) of many Amish women,

116 5ee Adrienne Rich, “Compulsory heterosexuality estian experience,” 1986. Rich writes, “Woman
identification is a source of energy, a potentalrsghead of female power, curtailed and contaimeder

the institution of heterosexuality,” p. 63. Thiznement was made at a session entitled, “Agricultura
Women and the Interpretation of Rural Experienc@ual meeting of the Agricultural History Society,

lowa State University in Ames, lowa, on June 23)20What are to make of the fact that, as Lousie
Stoltzfus noted in an unpublished paper, two e2@/century Mennonite women in urban missions shared
not only a bedroom but a bed for thirty years?, Sagcky in Love,” undated, unpublished paper in
author’s collection.
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arguing that Amish farm women are more involved in family decision-makang‘their
modern counterparts,” whoever they may be (other non-Amish moderns? Other farm
families? Other conservative Anabaptists?) Comparative data is heeded td sugipor
a claim.

Karen Johnson-Weiner (2001) provides some comparison with other Anabaptist
groups. Her thoughtful article contrasts women in three conservativedanaditiat she
has studied: Old Order Amish (though not limited to Lancaster County), Beacisin Am
and Fellowship (conservative Mennonite) Churches. (Unlike the Amish, the latter tw
groups accept telephones, cars, and electricity, though not television and canputers
While | agree with her conclusions, | disagree with her reasoning. Johnson:\Wikéne
others before her, valorizes the family farm with its supposed separatiomwidam
society as the most egalitarian model. She writes,

Research suggests that the more the Old Order community engages with

the surrounding society and is dependent upon it economically and

spiritually, the less likely women in the community are to share in

community decision making. In short, as long as the barriers between the

church and world remain intact, with men and women interacting daily on

the farm, the male and female domains are complementary and inter-

connected, and men and women remain partners. As church—communities

redefine the separation of the church from the world to permit members to

engage in wage labor outside the church-community, the relationship
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between men and women in daily life changes, for men and women are

generally given unequal access to such work (p. 156).

| think that Johnson-Weiner is right to detect differences in women’s roles from
the conservative Mennonites to the Old Order Amish (a less restrictivarglayr if you
will, which | discuss below), but | believe she is wrong, at least so far asymgtudies
go, to attribute those differences to the interdependence of farming or Icsdgo@eation.
For one thing, often the family farm has not been the egalitarian model it istedrpor
be. As Deborah Fink has noted, “Agrarian ideology — the celebration of farming and
farmers ... meshed poorly with the lives of many rural women” (Fink, 1992, p. xv). She
notes that while agrarian ideology “proclaimed that women were liberteetr than
limited,” in reality, it subordinated women, who not infrequently suffered from vielenc
and abuse. She continues, “Although modern agrarians tend to dismiss incidents of
breakdown and violence in rural homes as recent urban intrusions, | believe that rural
women's difficulties have had a more fundamental basis in the structure ofgama
rural communities” (p. 3). So it is doubtful that farm life, per se, explains women’s
higher status among Amish communities. In fact, the reality for Amish wamtee
heart of the Amish tourist settlement that forms my study is that, whilelive# rural
areas, few of them are farming (only about 20 percent, according to my infoxmiants
addition, there is much less separation from the world than Johnson-Weiner posits.
Amish women have relationships with non-Amish drivers, customers, neighbors, friends,
and co-workers. They interact with outsiders at farmers’ marketstaih shops, at

restaurants and in homes. Thus the wider world is not the contagion that Johnson-Weiner
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believes. While Amish women to some degree continue to be producers through large
gardens and home canning, not all do so, and other work is shifting to consumption rather
than production; for example, as we have seen, sewing of clothing and homealaking
often performed by others for p&y.

However, in my research, whatever loss of status may accompany theoshift fr
producer to consumer is offset by the financial reward of cash income, atedaandy
benefit. According to my research, almost every Amish woman in the heartArhigl
tourist settlement does some work for pay, whether she runs a business or deexlpiece
at home. This is in contrast to conservative Mennonite women, who, with the exception
of greenhouse growers, are much less likely to be bringing in cash income, ragtordi
my research.

Like Johnson-Weiner and Olshan & Schmidt, | have found the small pool of
Amish businesswomen in my study to be more confident and outspoken than the small
pool of conservative Mennonite women in my previous stt@igithough more research
is needed to validate this comparison, and | question whether the entreprengurs in m
study are typical of Lancaster County Amish women, in general. Businesgreneur-
ship may call forth certain traits of confidence or outgoingness, or it nragtadimish
women who possess those characteristics, and this may be different from thélnorm.

addition, there are differences among Amish in different parts of Lan€astaty, with

17 Kraybill quotes an unidentified Amish woman whairestes that “only half of all Amish families bake
their own bread” (2008, p. 34).

18 See “To Remind Us of Who We Are’: An EthnograpBixploration of Women's Dress and Gender
Roles in a Conservative Mennonite Community,” bytBe. Graybill, Thesis submitted to the Faculty of
the Graduate School of The University of Marylangbartial fulfilment of the requirements for thegiee
of Master of Arts, 1995.
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Amish women in the heart of the tourist district, where my study is centeredngiew
Amish in the southern part of the county as less progressive and unsophisticated (see
Yost et al, 2004).

Also it is useful to remember Mary’s quote in chapter four: “If | wouldn’t
have felt good about it [being in business], | wouldn’'t have done it. ... | always
felt that if God didn’t want me to do it, He’d show me a way to not do it, if |
shouldn’t be doing it.” Mary felt free to make this decision between herself and
her God, not bound by community stigma or disapproval. Thus business
entrepreneurship affords a higher level of acceptance than that of the women who
sought advanced training to be nurses. This speaks to Amish businesswomen's
confidence in stepping out of traditional gender role activities, not only reflecte
in the fact that the bishops don't speak out against it, but that they are buttressed
by their sense that God would indicate to them if what they were doing was
religiously wrong.

Schmidt and Olshan’s second point of note is that Amish religion mitigates
patriarchal authority, a provocative thought which bears further reflectiamirlie that
in church matters, Amish women attend church members meetings and can vote,
including to nominate male leaders. This is in contrast to my previous study wit
conservative Mennonite women, who were excluded from “heads-of-household”
meetings, and thus lacked a formal decision-making role in the denomination.

Conservative women could influence church decisions informally through their husbands
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or brothers, which also occurs in the Amish community: as Lois, a formerlyhAmis
woman, reflecting on her Amish extended family members, told me:

A lot of church business gets decided around the quilting bee. Then the

women go home and talk to their husband&o you get to say what you

want to say because you can sort of say it through this man. [laughs]

Which in a way is terrible. In another way it really works for people. It

works for them.

While Amish women have access to this informal means of decision-making within the
church community, they are niohited to this avenue of influence; they also have a
“voice and a vote in church business meetings,” giving them access to formaéishaf
power (Kraybill, 2008, p. 9).

Seeking to understand the claim that Amish religion may mitigate patrjdrchy
turn to the work of Ann Braude, a scholar of religion who is attentive to gendardeBra
describes the periods of the spiritual “Great Awakenings” in Ameasdanes of
“relative spiritual equality” among men and women as “both partook of [religious]
gualities considered feminine” (1997, p. 98). While church structures remained male-
dominant, women were active and respected laity, seen as equal in the thihigogss
to power and activism within their church communiti&sLikewise, in a similar

manner, | believe that contemporary Amish men and women are equal heirs tal spiri

H194For many white women in early America, religioatronly meant an ideal of spiritual equality bugaal
access to power and activism within their godly ommities. ...In a spiritual sense, white women were
able to forge a self-identity, which they used éostruct an active religious life based on prayenship
conversation, and community; for white women of dfiicly or higher status, this translated into a difel
religion of their own” (Lindman, 2007, p. 143).
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tradition that emphasizes common, so-called feminine religious values ofistames

and love of enemy (from the verses, “resist not evil,” Matthew 5:29a, and “ovessdime
with good,” Romans 12:21b), including non-participation in war or violéffc&@he

Amish act of forgiveness around the Nickel Mines shootings was completelgteonsi

in this regard. In addition, Amish society is built on values of sacrificé&Gmtalssenheit
(yielded-ness) that both men and women are expected to uphold. These values are
normative for Amish and Mennonite women but counter-cultural for Amish and
Mennonite men, who have sometimes been deemed feminine by comparison with mal
ideals in modern society’

In wider society, even churchgoing itself is often feminized, since women fa
outnumber men in the pew, a strikingly obvious but overlooked and under theorized fact,
as noted by Braude, which has been true since the colonial period in America. As she
writes,

Women constitute the majority of participants in religion in the United

States, and have wherever Christianity has become the dominant faith in

North America. Indeed, the numerical dominance of women in all but a

few religious groups [excepting Hasidic Jews and Nation of Islam]

120 K raybill and Bowman define nonresistance as “ae#ssault without retort, bodily injury without
retaliation, property damage without revenge, amanicial exploitation without litigation. In thénfl
analysis, nonresistance is defenselessness —igwelss to absorb malice and leave vengeance @pdd
(2001, p. 183). Some Mennonite feminists, suctmgself, have sought to reinterpret such teachiogs t
include nonviolent resistance and personal sekusd. See Graybill, “Pacifism and Women's Self-
Defense,” 2000.

121 Braude describes the following as normative farekican men in religion historically: “For men,
ideals of masculinity often conflicted with Chraati virtues rather than reinforcing them. ... Whether
exemplifying manhood by competing in the marketelabe battlefield, or the paying field, the gaa f
men was to win, not to offer examples of self-daial love” (Braude, 1997, p. 104).
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constitutes one of the most consistent features of American religion, and

one of the least explained” (p. 88.
However, here again, the Amish are an exception. While they attend in numbers not
absolutely equal (since more men leave the Amish than do women, although 90 percent
remain, see Myers, 1995), churchgoing is expected and participated in by &iéraerh
the family.

In a tradition in which religious practices, such as church-going, aredviajue
both sexes, and in whiddothmen and women are expected to submit to a greater good
(God and the community), does gender matter more or less? Is patriaeiter we
stronger, to compensate for the de-masculization in wider society of Amish and other
men who profess peacé? Support for the latter position comes from Jane Pederson,
who claims, “Although in Anabaptist men’s relationship to the state, pacifism is
frequently a key principle, nonviolence in family and social relationships is not” (2000, p.
356). Her supporting evidence for this claim is the existence of abuse among
Mennonites. While | know from my years of advocacy, 1999-2004, addressing issues of
Mennonite family violence at the Women’s Desk of Mennonite Central Comnititee,

abuse occurs at nower rates within the Mennonite community than in wider society,

122 As Braude summarizes even more succinctly, “Whemmen are present, religion flourishes, where
they are absent, it does not” (p. 92).

123 Rachel Waltner Goosen has written about the ¢ensious-objector men from Anabaptist traditions
who served in government-sanctioned alternativeiseduring World War 1l yet were subject to taunts
and threats against their manhood for their reftsséijht as soldiers. The filnGonchies: An American
Story of Commitment and Couraffisters & Brothers, c1993) also describes thisabu.acking a
present-day draft, the conscientious-objector issseless relevance, though one Amish hardware stor
experienced loss of sales in Fall 2001, for thefiusal to sell American flags after 9-11. And dge
sentencing a thief in several cases of buggy haldugprimanded him for taking advantage of the Amis
“who you knew wouldn’t fight back” (Hoober, 2008).
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this is hardly conclusive evidence to apply to Afmeish. In fact, in an article recapping
the four-part series on sexual abuse in Anabaptist homes that ran in the locapeesvspa
in summer 2004, one of the journalists wrote, “The Amish seemed to be the most
receptive of the conservative churches” in dealing with the issue of abesaider,
2004).

To complete my contrast with Johnson-Weiner’s work, | found in my previous
research among conservative Mennonite women that women’s distinctive clarlling
men’s headship over them served as the primary marks of cultural separatianaleit
female roles quite stratified in the tradition. Because they accept radetmm
technology (cars, phones, electricity, even computer but no Internet), férasseand
male headship have been made to carry almost the entire burden of cultuetlisepar
such groups. The subordination of women as expressed through their dress functions to
maintain order within the conservative Mennonite group and draw boundaries around it.
Given that men’s blue-collar work clothing in such communities is undistinguishable
from men’s attire outside the denomination, women’s dress and gender roles, with their
visible distinctiveness, are paramount to maintaining the denomination'syidenti
concluded, as their most visible mark of separation. Thus, at least in theory, this would
seem to expose women in the denomination to harsher forms of patriarchy than Amish
women. Thus | concur with Johnson-Weiner’s findings (that conservative Mennonite
women are more affected by patriarchy than are Amish women) but not with how she

arrived at them.
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Do we then conclude, as do Schmidt and Olshan, that patriarchy among the
Amish is more benign, since both men and women'’s religious beliefs are “feradiiniz
to some degree, vis-a-vis the larger culture? Anecdotally, while | seeesteace of
this in my impressions of strong-minded Amish businesswomen, | prefer to believe tha
Amish society simply attachesfferentgendered meanings. To give an example, both
Amish menand womerpartake of particular qualities that in my white, middle-class
Protestant setting would be more typicatigsculine- for instance, a certain forthright
bluntness in manner of speaking and respect for hard physical labor, whetlesirga
(which is Amish women’s work) or haying, which Amish women occasionally help wit
(Lawn care is also Amisivomen’sresponsibility, while in most white, middle-class
settings, yard work is typically gendered male; see Jenkins, 1994). On thbasttier
Amish men and women hold fairly traditional beliefs about separate gendered gpheres
influence with women responsible for the domestic sphere, despite some variation in
actual practice.

In discussing gender roles at home, Cristal Manning, who has compared
conservative Catholic, Jewish, and Evangelical women, makes a useful distinction
between what she callamily headshipi.e., who has authority at home, dmame care,
i.e., who is responsible for housework and childcare (p. 125). All three groups in
Manning’s study maintained at least a semblance of male headship, althoagh in e
case, home care was shared, to some degree. Likewise, Amish women in najl study
professed a language of patriarchy. Yet as Louise Stoltzfus, who s&d Aanish, has

written, “While [Amish women] give careful lip service to patriarchyytb&perience, in
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actual practice, something much closer to mutuality” (1998, p. 150). Lois, an informa
who is no longer conservative, believes that the quality of a woman's relgtionghi
her husband is the single most important factor influencing conservative Amish or
Mennonite women's lives for good or ill. As farmwomen’s historian Mary Neth has
written,
[T]he status of women and children within the farm family economy often
rested on the quality of their relationship with the men who controlled
farm resources. Promoting mutuality was a strategy that encouraged farm
survival and improved the status of dependents within farm families. By
emphasizing work flexibility, shared responsibilities, and mutual interests
farm people limited the conflicts created by the patriarchal structuhe of t
family and agriculture and created strategies for the survival ofyfami
farms (1995, p. 33).
Likewise, while the majority of Lancaster Amish no longer farm, thestlieural
people. Promoting mutuality in the family and community offsets some of the
understanding about family headship, leading, in effect, to a more benign patriarchy
Finally, both Manning and Marie Griffith have provocative sections discussing
how self-professed conservative women can behave in what appear to be fenysist wa
Manning's greatest contribution is her chapter entitled, "Understandiogsistency,"” in
which she discusses the fact that so many of her informants seemed to hold seeming|
contradictory tensions in tandem. How did they handle this inconsistency around what

they said they believed about gender roles (sex-role essentialism kenldeadship) and
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how they lived their lives (by more egalitarian values)? Manning argueththay

people are quite willing to live with some degree of inconsistency so long as tieds be
and practices provide them with a meaning system that is coherent, espeaially a
emotional level” (1999, pp. 151-152). Griffith's book was helpful for its reminder that,
rather than oversimplifying the rude dichotomy of male-patriarchy and éemal
oppression, “the realities are far more muddled ... women have always carvpdaas s
for themselves within the social, historical, cultural, and religious strsctiae constrain
them, and have resisted those structures in subtle and unexpected ways”(1997, p. 14). |
found this quote to be a helpful reminder of those muddled realities of constraint and
resistance that complicate the lives of the women in my study, as wejl asmiife.
Griffith's corrective in this regard served as a useful lens through whictanaree the

realities and contradictions in the lives of Amish women.

Cultural Drift, Cultural Change

Having examined gender among the Amish more generally, and having noted
previously that Amish women’s occupational change toward business consequently shifts
power dynamics toward somewhat greater responsibility and status, readydo look
at why such changes are taking place. What factors are at play? Tlagvalgifrom
farming among Lancaster Amish, as men took up other occupations (work in shops or
mobile construction crews), did not necessarily dictate that women would do likewise
What led to these changes for women? One theme to explore is the anthropological
concept of cultural drift. Anthropologists Koerper and Stickel write thati@lltrift can

be “conceptualized as a process of culture change” (1980, p. 464) which is analogous to
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the process of “genetic drift” in biology (p. 468). In a study of the recurringémrcy of
baby name distributions in the U.S., Hahn and Bentley (2003) used drift to explain a
simple process by which individuals unsystemically copied names from each other
While drift implies randomness, the process is often less arbitrary. Cultiftal
is a means by which small, day-to-day innovations results in long-rangBatie¢c
changes, allowing cultures to change from within. But rather than randon delfigve
what we are seeing with Amish women’s business is more like a persistenalcul
current, whose progressive accumulation works toward greater respedtasdast

women entrepreneurs.

Living Their Way into New Ways of Thinking

| prefer to draw a parallel between the mini-industrial revolution that thebAmis
are undergoing today with what many Lancaster County Mennonites experienced post
World War Il. In that era, Lancaster Mennonites were modernizing (through r
electrification), were beginning the move off the farm, and were encounteringdée wi
world through the media and via postwar relief efforts in Europe. Also at thegt tim
Mennonite women’s roles also widened by virtue of them training for professioigeouts
the home such as teachers, nurses, church and mission workers, both in the U.S. and
abroad (see Graybill, 1994). As | have argued in that previous paper, women’s gender
roles changed not because of any particular church teachings but in spite ofhyadtria
church structures. That is, new social practices led to new ways of thinkinigenot t
reverse. Mennonites lived their way into new ways of thinking about women'’s roles.

Respected historian, former teacher, and elder spokeswoman, A. Grace,\Wasge
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described the subtle process of changing roles for women that she noticed in the
Mennonite church:

In Lancaster Mennonite Conference, change has come about because

people do things and if they aren't stopped they keep on doing them.

...Women would try something, if it wasn't stopped, then it became

accepted. At least that's how it was in the past. ... | don't think there was

any philosophy of change for the roles of women. It's just that women

were doing more and more things and were more and more accepted.

In like manner, | believe that attitudes about appropriate Amish womeesan
changing as women move into and model those new roles. Behavior thus changes belief.
Women began businesses at first because of genuine financial need (sedisteryfén
chapter six). As other women modeled their cottage businesses after thesariers,
such vocations became commonplace. Remember the quote about the two single Old
Order women who sought nurses’ training: they took the initiative to test the dm
church rules, and their leaders “declined to speak against it.” Water-colarpaitist
Susie Riehl, whose vocation is unusual among the Amish, is quoted as saying, “They [the
Bishops] have not yet said that | can't do tHf"”

In a similar vein, Mennonite historian, Marlene Epp, has argued that whattlesl t
demise of plain dress for Canadian Mennonite women was not any active change in

church policy but rather the actual steps that women took in replacing their bonnets with

124 |nterview with author during Amish women entrepears pre-conference tour, as part of the
Conference, “The Quiet in the Land? Women of Apdisa Traditions in Historical Perspective,” held a
Millersville University, Millersville, PA.; June 1,41995.
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hats and discarding their head coverings (Epp, 1990, p. 11). Emphasizing the collective
power of groups, Catherine Brekus has written, “social historians claim thatavgen |
numbers of people make similar decisions about their lives, they set events in hmtion t
have far-reaching consequences — sometimes unwittingly”’(2007, p. 18). As women took
action and when they were not stopped, their actions became accepted; tieglyacrea

new social norm?®
For Future Research

Through this, and in the preceding bulk of my dissertation, my contribution to the
field of Amish Studies should be clear: another step toward gendering a fichéishay
and large, not seen the need nor had the will to consider gender as an important axis of
analysis. Much more remains to be done. Many elements of a gendered analgs@ foc
on women remain unexplored: concerns related to marriage and the family have been
under-researched. Child-rearing and socialization processes, includimgdiaé lmut
over-looked role played by young women who form the bulk of the teaching staff in
private Amish schools, has not been adequately addressed.

One related field suggested by my study would be to investigate the etefment
class in Amish business entrepreneurship. While fewer Amish women in business
supervise employees, many of the larger male enterprises do, thus creatriieaeid
system between owner-managers, and hourly employees. When one considers those

Amish still on the farm, who are often rich in land but cash-poor, the element®oheakss

125 This is not unlike how Kraybill describes how nga happens within the Amish community more
generally: “Because changing tBednung(set of rule) is difficult, the Amish are slowdatlaw things at
first sight. If seen as harmless, a new practit@ -example, the use of barbecue grills or tranmes| —
will drift into use with little ruckus. ... If a membeonforms to the symbolic markers of tBednung
there is considerable ‘breathing space’ in whichmemeuver and still appear Amish” (2001, p. 114).
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introduced into what was once a class-less Amish society. Thus, the topssabaiso
ripe for further study.

My hope is that my present work, which has sought to highlight women and
gender, might pique scholarly interest and encourage future scholars of istetampay
attention to gender an important and under-theorized angle of research witlsim Ami

Studies.
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EPILOGUE: Buying a Quilt

It is 6:30 am and | am walking up to the Gordonville fire hall, site of their annual
“mud sale,” one in a series of sales to benefit local volunteer fire depastthahtake
place in the early spring, mud season in Lancaster County. While outsidesamme;
this particular fire hall and its annual sale, located in the heart of thehAsmmmunity,
is almost entirely organized, staffed, and largely patronized by Amish.

The signboard that | pass on my way in is advertising, “sale day, kitchen help
needed, 3 am to 8 am.” While daybreak seems early enough for me — particularly on this
grey overcast morning with rain forecasted off and on all day long — leg¢hbz Amish
women have been here preparing food for hours.

| ask the 20-something Amish woman who serves me coffee and donuts if she has
been here since 3 am. “No,” she laughs, “I only got here at 6.” Some of the seven
middle-aged women behind her in the food trailer, who are cooking eggs and ham, were
here that early, to ready the pots of homemade chicken corn soup, now simmering on the
stove, for later in the day. “Come back around 10 am when the soup’s ready,” my server
encourages me.

Inside the fire hall kitchen, which opens at 8 am for hot sandwiches and baked
goods, some two dozen Amish women are hard at work. They will rotate in shifts
throughout the day, cooking and serving, until food sales close around 4:30 pm. Fifty pie
slices of at least a dozen different varieties are displayed for sale, anddsintbre pies

wait to be sold — all women’s handiwork.
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| head over to the quilt auction, product of thousands more hours of Amish
women’s work. | wait outside with a few dozen Amish and English women for doors to
open as chairs are being set up inside the fire hall. “Are you here to but?a loask
the matronly Amish woman next to me.

“No,” she says, “but | like to see what’s here. Ya know, | made baby quilts for all
my 28 grandchildren,” she tells me. “The oldest is 15, but the youngest is justeieks w
old. 1usually live in for the first week or two, to help hold the baby.”

The doors open soon after 7 am for browsing the some 600 quilts, hung on racks
for viewing, that will be sold throughout the day, beginning at 8 am. “What makes a
good quilt?” | ask a nearby Amish woman,

“Tight, small stitching,” she answers immediately, “not like this,” pointoga
poor example, with wide-spaced stitches that are not completely even. | know how
difficult it is to quilt even that, at least without considerable practice, gawige tried to
quilt a baby comforter with my Mennonite friends that left us with crampeksnpin-
pricked fingers, and quilting that wasn’t even as good as the bad example she has just
shown me.

By contrast, | remember a quilt shop owner who told me that she allowed her girls
as toddlers to join Amish quilting bees but with an empty needle, just for practies, La
her seven-year-old was actually helping to quilt, but pulled out the stitchel herse
because they didn’t measure up.

“What do you look for in a quilt?” | ask an Amish woman who is browsing a rack

of quilts with appliquéd patterns sewn on.
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“Well, | like these applicated [appliquéd] ones,” she says. “But see, | was looking
for the peacock; often those colors take it a different direction.” Clearly, thismmom
knows quilts, for she can recognize a quilt pattern based on the 1/8 size section of folded
quilt that is visible on the rack. Sure enough, this whole row of appliqués has peacocks
in the pattern, and some of them introduce another color to the color scheme.

Time passes. | leave for work and when | return later in the day, the mud and
puddles are deeper from the steady drizzle. Knots of young Amish girls anstaiogs
outside in same-sex groups watching the horse auction down the hill where Amish me
are crowded.

(When | am passing by | hear the auctioneer describe “an excelleagedrorse,
so what if it takes two people to hitch her up,” then lament good-naturedly to the low-
bidding crowd, “this bidding could break my heart!” Later, my son tells me excitedly
that he could have bought a pony for $13.)

Back inside the fire hall, the quilt auction is crowded with Amish and English,
partly because here are seats out of the rain.

Chatting with a neighbor about quilts, she tells me that quilt prices here are one-
third to one-half as expensive as those at the Mennonite Relief Sale in April,ranothe
benefit sale. These quilts are certainly cheaper than what is sold in quilt altomsgh,
of course, shops have overhead to pay.

| remember that a quilt shop owner once told me to beware of quilts bought at
mud sale auctions, since that is where they donate their “problem quilts.” pstshe

“I shouldn't be telling you my secrets, but that is sometimes how we getaud of
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“mistakes.” In fact, some of the quilts are marked in the sale booklet as stained or
damaged, so there is truth in advertising.

At this sale, all the quilts are donated, most locally made, though some are sent in
for sale from out-of-state. And every quilted item sells; the lowest prie issan
unattractive, polyest&? pieced runner that sells for $4. Given that even this piece
required many hours of hand labor, | hoped its maker wasn’t in the audience to see this
low bid.

As a Mennonite on a limited income, | appreciate a good bargain, so | head over
to register for a number to bid. The room is crowded with bidders paying for their
purchases; Amish and English wait to be served by a dozen calm but tired-lookistg Am
young men and women at calculators. Out-of-state checks are not accepted;, &g the
set up to accept credit card transactions for an additional 2 percent fee.

When | return to the quilt auction, a light blue fan-patterned quilt comes up for
sale but | am slow to get out my bid number and the gavel hits down. “Sold,” says the
auctioneer, and | have lost my chance on this quilt.

“Good you didn’t bid on that one,” says the Plain woman sitting next to me, who
noticed my attempt.

“Why not?” | ask.

“Machine-stitched,” she informs me.

“How can you tell?”

“The curly-g stitches, you could never do that with hand-stitching.”

126 My aversion to polyester is not shared by mostgkmivho value its easy care and durability.
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“Well, you could” counters the Amish woman sitting next to her, “but you just
never would.”

“Why not? | ask.

“Too fancy,” says the Plain woman.

“Too much trouble!” says the Amish woman.

Quilts are unfolded and displayed through a pulley system that hoists each
individual quilt, clipped widthwise to a pole, almost like hanging on a clothesline. Three
young Amish women on each side alternate clipping, hoisting, releasingeand t
refolding, bagging and running the quilts to the claim room. They all look a littlg gidd
after some eight hours of quilt selling. When one quilt is clipped lopsided and doesn’t
unfold properly, and another quilt falls off the clips midway up, they double over with
gales of laughter.

For a novice bidder like me, the language of auctioneering is almost
incomprehensible (“fifty, seventy-five, fifty, seventy-five, seventgffive, five, who'll
give seventy-five, now two, two, two, who'll give two [hundred]”), especially when
spoken rapid-fire, in a Pennsylvania Dutch accent, with two auctioneer @issia
either side calling “hup” whenever they spot a bid among the 300 people in the audience..

| have deliberately waited until the end of the day, partly to get up my nerve for
the daunting process of bidding, and partly so none of the quilt shop owners in my study,
had they been present earlier, will still be here to see me buying a qe#dragtfrom

their shops. (One of the participants in my study, bemoaning competition fromt benefi
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auctions like this one, admits that quilts can be $200 cheaper “if you're wiliseftie
for something not quite right; you can’t get exactly what you want.”)

Bidding for my quilt is nerve-wracking. At one point | can’t tell who has the high
bid. “What's it at?” | ask the Amish auctioneer’s assistant. He smiles, Bizaps
suspenders, and mouths the figure to me. He’s enjoying this, I think to myself, and
realize how entertaining an auction can be if you’re not worried about how much you
spend. Perhaps this enjoyment value and the bargains to be had, plus the good cause
being benefited are why the Amish community owns this*$ale.

| end up with the last quilt of the day, #629, a traditional Amish pattern of
interspersed light and dark fabrics called Sunshine and Shadow. It has been a tough year
for me personally, and | love the symbolisfh.

Having paid for and claimed my quilt, | head outside (the rain has finally stopped)
to start the long walk down the country road to where my car is parked, and see a group
of Amish women looking east. “Look,” someone points.

| turn to see the most remarkable full-orbed rainbow cutting across the skift — a gi

from the sunshine after today’s rain and shadow — and | am content.

127 Amish participate in and are helped by voluntérerdompanies, as was demonstrated at Nickel Mines,
when the first-responders to the scene were AnmishEmglish fireman from the local volunteer fireBeu

128 Sunshine & Shadow is a traditional pattern assediatith the Amish. As one of my informants told
me, “The dark part is the shadow going into yoghtér colors that is your sunshine. ... you can see th
light going into dark, dark into light.” Accordirtg Sallie, Amish like it for another reason aslwélt’'s

just a very old traditional pattern and at the séime you could use up lots of little pieces ofrfab. And

| remember very well as a young girl when my motlhias making new dresses for us or whatever, every
little piece of fabric that she would have leftoteat was big enough for a quilt patch, she wotiltk $nto
her scrap box. And in the winter time when she ediid make a new quilt, she would get out all these
pieces and they were always your Amish colors tex#ey were leftover fabrics we wore. She would
shade them getting the blues and the navy togdtielights and the darks. It's a very popular Amis
design.”

266



Bibliography

“Advertisement: “Slow Down this Christmas, and Experience the Simplicitlyeof
Amish,” Amish Country New&Vinter 2008/2009, p. 19.

“An Amish Vacation for New York City ChildrenNew York TimegsAugust 27, 1989,
Metro section, p. 35.

“Dynamics of Women-Operated Sole Proprietorships, 1990-1998; Patterns in the
number, gross receipts, and net income of women-operated sole proprietorships
based on data provided by the Statistics of Income Division, Internal Revenue
Service.” Produced by the Office of Advocacy, Small Business Administration,
United States governmemiarch 2003 www.sba.gov/advo/stats/rwosp_03.pdf

“Employment Needs of Amish Youth,” Special Hearing, Committee on Appramsti
United States Senate, f0Congress, First Session, May 3, 2001; Washington,
DC: U.S. Government Printing Office, 2001

“FAQs & Figures,” Pennsylvania Dutch Convention & Visitors Bureau,
www.padutchcountry.com/press_room/fags_and_figures/statistics.asp

“Fresh Air still needs summer hosttdncaster New Eraluly 26, 2007, p. 5.

“Growing Traditions [Agricultural] Discovery Guide,” Lancaster-Yorkridgge Region,
Wrightsville, PA: LYHR, 2008ywww.growingtraditions.org

“Lancaster County Heritage,” A Program of the Lancaster County Planning
Commissionywww.lancastercountyheritage.com/

“Lancaster County Farming Facts,” brochure, published by the Lancasteb&hain
Commerce & Industry Agriculture Committee, 2003.

“List of Certified Nurseries and Nursery Dealers,” Commonwealth of Pérarsg,
Department of Agriculture, Bureau of Plant Industry; Dennis Wolff, Segrefar
Agriculture, January 1, 2007-December 31, 2007.

“News Release,” Bureau of Economic Analysis, U.S. Department of Coran2€@8,
www.bea.glv/newsreleases/industry/tourism/tournewsreleases.htm

“Pennsylvania Tourism at a Glance,” Experience PA web site. Statsmoilm and
Economic Development Marketing Offidettp://media.experiencepa.com/
tourism.aspx?site=ExperiencePA

267



“Plain Responsibility for Medical Costsl’ancaster New EréPA), Thursday, July 10,
2008, p. A 10.

“Press Release: Minority Women-Owned Businesses Grow NationwidegdpOstober
14, 2008, Minority Business Development Agency, U.S. Commerce Department,
www.mbda.gov.

“The Digging Woman — An Image for the “Quiet in the Land” ConferehteC
Women’s Concerns ReppNumber 124 (January-February 1996), Mennonite
Central Committee, Akron, Pa.

“Travel Planning Survey,” Pennsylvania Dutch Convention and Visitors Bureau,
IdeaLink 9-19-08.

“Young Visitor from Queens Meets AmishHyew York TimesAugust 18, 1991, Section
1; Part 1; p. 24.

Abu-Lughod, Lila.Writing women's worlds: Bedouin storiégniversity of California
Press, 1993.

Alexander, Larry. “Silenced Series Did Anything Buptelligencer JournalLancaster,
PA, December 28, 2004.

Anderson, Benedict Rimagined communities: reflections on the origin and spread of
nationalism Verso, 1991.

Armour, Stephanie “Job opening? Work-at-home moms fill hIEA TodayB3. July
20, 2005.

Ashley-Cotleur, Catherine, Sandra King, and Deborah Brazael. “MarkedimgyF
Business: Do Family Businesses Attract More Business? The Impact of
Ethnicity,” Proceedings for the 44Annual International Council for Small
Business conferencBlaples, 2000.

Ayers, EstherRolling down black stockings: a passage out of the Old Order Mennonite
religion. Kent State University Press, 2005.

Barrett, Chris. Email Communique to Member Organizations. Pennsylvania Dutch
Convention and Visitors’ Bureau, April 29, 2008.

Bederman, Gail:“The Women Have Had Charge of the Church Work Long Enough”:
The Men and Religion Forward Movement of 1911-1912 and the Masculinization
of Middle-class ProtestantismAmerican Quarterlyi4 (1989).

Behar, Ruth and Deborah A. Gordon, ed¢omen Writing CultureBerkeley, Los
Angeles, London: University of California Press, 1995.

268



Behar, Ruth.Translated woman: crossing the border with Esperanza'’s.dB@gcon
Press, 1993.

Behar, RuthThe vulnerable observer: anthropology that breaks your h&adcon
Press, 1996.

Bender, SuePlain and simple a woman's journey to the AmishlarperOne,
1989/1991.

Bixby, Brian. “Consuming Simple Gifts: Shakers, Visitors, GoodsThe Business of
Tourism: Place, Faith, and Historgds. Scranton and Davidson, 2007, pp. 85-
108.

Blanke, David. “Consumer Choice, Agency, and New Directions in Rural History.”
Agricultural History, Vol. 81, No. 2, (Spring 2007), pp. 182-203.

Bolles, A. Lynn. “Women and Development” Understanding the Contemporary
Caribbean eds. Richard S. Hillman and Thomas J. D'Agostino. Boulder,
Colorado: L. Rienner; Kingston, Jamaica: I. Randle, 2003, pp. 239-262.

Bolles, A. Lynn. “Women as a Category of Analysis in Scholarship on Tourism:
Jamaican Women and Tourism Employment, Tourism and culture: an applied
perspectiveed.Erve.Chambers. State University of New York Press, 1997, pp.
80-92.

Boris, Eileen. Home to Work: Motherhood and the politics of industrial homework in
the United StatesCambridge, New York, and Melbourne: Cambridge University
Press, 1994.

Born, Daniel. “From Cross to Cross-Stitch: The Ascendancy of the Qu#tihonite
Quarterly ReviewVol. 79, No. 2 (April 2005), pp. 179-190.

Braude, Ann. “Women's Histolg American Religious History” ifRetelling U.S.
Religious Historyed. Thomas Tweed. University of California Press, 1997.

Braude, Ann. “Faith, Feminism, and History, The Religious History of American
Women: Reimagining the Past. Brekus, 2007, pp. 232-252.

Brekus, Catherine A., edlhe Religious History of American Women: Reimagining the
Past. Chapel Hill: University of North Carolina Press, 2007.

Brokaw, Leslie. “Why Family Businesses Are Best,Time Family Business Sourcebook
II, John Ward, ed., Georgia: Business Owners Resources, 1992.

Buescher, James. “Reviving Route 30: Study collects facelift ideas fontgi
‘gateway’” pp. B1-2.Intelligencer JournalLancaster, PA. April 7, 2008.

269



Byler. Linda. God sees the foresOrrstown, Pa.: Buggy Lane Press, 2007.

Byler. Linda. Linda's life and lines: excerpts frobie Botschaftietters written by Linda
Byler, 1991-1997 Publisher: 15604 Paxton Road, Newburg, PA 17240: Willow
Press, 2007.

Byler. Linda. Lizzie and EmmaSugarcreek, OH: Carlisle Printing, 2004.
Byler. Linda. Lizzie and MandySugarcreek, OH: Carlisle Printing, 2005.
Byler. Linda. Lizzie and StephenSugarcreek, OH: Carlisle Printing, 2006.
Byler. Linda. Lizzie. Sugarcreek, OH: Carlisle Printing, 2003.

Byler. Linda. Lizzie's carefree yearsSugarcreek, OH: Carlisle Printing, 2004
Byler. Linda. Lizzie's married yearsSugarcreek, OH: Carlisle Printing, 2008.
Byler. Linda. Lizzie's teen yearsSugarcreek, OH: Carlisle Printing, 2005.

Byler. Linda. The music of the lamplight: the pilgrimage of Katie Kir@rrstown, Pa.:
Buggy Lane Press, 2006.

Caiazza, Amy and Robert D. Putnam. “Women'’s Status and Social Capital in theé Unite
States,”Journal of Women, Politics & Poli¢yol. 27, No. 1/2, 2005, pp. 69-84.

Callari, Antonio. “The Lancaster Economy Report,” published by the Local Economy
Center at Franklin and Marshall College, May 2008.

Caughey, John L. "Epilogue: On the Anthropology of AmericaSymbolizing
America,ed. Herve Varenne. Lincoln: University of Nebraska, 1986.

Caughey, John LNegotiating Cultures & ldentities: Life History Issues, Methods, and
Readings.Lincoln: University of Nebraska, 2006.

Caughey, John. "The Ethnography of Everyday Life: Theories and Methods for
American Culture Studies.American Quarterly1982, vol. 34, no. 3, pp. 222-
243.

Cobe, Patricia and Ellen Parlapiano, co-authd@empreneurs: A Mother's Practical
Step by Step Guide to Work at Home Sucéssigee Trade, 2002.

Coblentz, Elizabeth with Kevin WilliamsThe Amish cook: recollections and recipes
from an old order Amish familfgerkeley: Ten Speed Press, 2002.

Coburn, CarolLife at four corners: religion, gender, and education in a German-
Lutheran community, 1868-1948niversity Press of Kansas, 1992. Cohen, Erik.

270



“Religious tourism as an educational experienceTanrism, Religion and
Spiritual Journeyseds. Dallen and Olsen, 2006, pp. | 78-93.

Cott. Nancy F.The bonds of womanhood: "woman's sphere"” in New England, 1780-
1835 Yale University Press, 1977.

Conchies: An American Story of Commitment and Coui@igéers & Brothers media,
1993.

Conquergood, Dwight. “Performances studies: Interventions and Radical Res€hech,”
Drama ReviewVol. 46, 2 (Summer 2002), New York University and the
Massachusetts Institute of Technology, pp. 145-156.

Counihan, Carole and Penny Van Estefikod and Culture: A Reader™2ed.
Routledge, 2007.

Crenshaw, Kimberle. “Mapping the Margins: Intersectionality, Idedltics, and
Violence against Women of Col@fanford Law Review/ol. 43, No. 6, 1991,
pp. 1241-1299.

Dallen, J. Timothy and Daniel H. Olsen, ed®urism, Religion and Spiritual Journeys.
Routledge, 2006.

Davis, Martha MooreSarah's seasons: an Amish diary & conversatitowa City:
University of lowa Press, 2002.

Denise, Cheryll See God DancingCascadia Publishing House, co-published with
Herald Press, Scottdale, PA, 2005.

Desmond, JaneStaging Tourism:Bodies on Display from Waikiki to Sea World
University of Chicago Press, 1999.

Dewalt, Mark.Amish Education in the United States @&@whada.Rowman and
Littlefield, 2006.

Digance, Justine. “Religious and secular pilgrimage: journeys redolent @ahimg,” in
Tourism, Religion and Spiritual Journgysis. Dallen and Olsen, 2006, pp. 36-48.

di Leonardo, MichaelaExotics at Home: Anthropologies, Others, American Modernity
Chicago and London: University of Chicago Press, 1998.

di Leonardo, MichaelaThe Varieties of Ethnic Experience: Kinship, Class, and Gender
among California Italian-Americanslthaca, N.Y: Cornell University Press,
1984.

271



Dilworth, Leah. ““Handmade by an American Indian’: Souvenirs and the Cultural
Economy of Southwestern Tourism.” Time Culture of Tourism, The Tourism of
Culture Selling the Past to the Present in the American Southediséd by Hal
Rothman. Albuquerque: University of New Mexico Press, 2003.

Diner, Hasia R.Hungering for America: Italian, Irish, and Jewish foodways in the age of
migration.Harvard University Press, 2001.

Donnermeyer, Joseph and Lora F. Friedrich. “Amish Society: An Overview
Reconsidered,Journal of Multicultural Nursing & Healthyol. 8, No. 3 (Fall
2002), pp. 6-14.

Douglas, Ann.The Feminization of American Cultur®lew York: Knopf, 1977.

Dubrow, Gail and Mary Corbin Seis. “Letting Our Guard Down: Race, Class, Gender,
and Sexuality in Planning HistoryJournal of Planning Historyl, no. 3 (2002),
pp.203-214.

Duneier, Mitch. Sidewalk Farrar, Straus and Giroux, 1999.

Effland, Anne B. W. “When Rural Does Not Equal Agricultur&gricultural History,
Vol. 74, No. 2 (Spring 2000), pp. 489-501.

Ehrenreich, Barbara. “Maid to Order: The Politics of Other Women’s Webl&pers
Magazine April 2000, pp. 59-70.

Eitzen, Dirk and WITF TV, producers. Film-maker Dirk Eitzérhe Amish and Us
[videorecording]. Santa Monica, CA : Direct Cinema Limited, 1997.

Eitzen, Dirk. “Reel Amish: The Amish in Documentarielie Amish and the Media,
eds.Diane Zimmerman Umble and David L. Weaver-Zercher. Johns Hopkins
University Press, 2008, pp. 43-66.

Espenshade, Linda and Larry Alexander. “Silenced by Shame” newpapat.repri
Lancaster Newspapers, 2004.

Epp, Marlene. “Carrying the Banner of Nonconformity: Canadian Women and the Dres
Issue,” typewritten article in vertical files, Lancaster Mennonitdtical
Society, 1990.

Epp, Marlene.Mennonite Women in Canada: A Histo($tudies in Immigration and
Culture) University of Manitoba Press, 2008.

Epp, Marlene.Women without men: Mennonite refugees of the Second World War
University of Toronto Press, 2000.

272



Fagence, Michael. “Tourism as a Protective Barrier for Old OrdasiAand Mennonite
Communities,” inHosts and Guests Revisited: Tourism Issues of th€amtury
Smith and Brent, eds., Cognizant Communication Corporation, 2001, pp. 201-
2009.

Fagence, Michael. “Tourism and Local Society and Culture,Taurism in destination
communitieseds., Shalini Singh, Dallen Timothy and Ross Dowling, CABI
Publishers, 2003, pp. 55-78.

Fetrow, Rachel. “Fresh Air Families hosting NYC kids for next 2 weekgeglligencer
Journal, July 3, 2007, p. B1.

Findeis, Jill L. “U.S. Farm Women: Leaders In Rural Prosperity: Penn StateySof
U.S. Farm Women.” Agricultural Outlook Forum, U.S Department of
Agriculture, 2002ttp://ageconsearch.umn.edu/bitstream/33470/1/fo02fi01.pdf

Fink, Deborah.Agrarian women: wives and mothers in rural Nebraska, 1880-1940.
University of North Carolina Press, 1992.

Fink, Deborah.Open country, lowa: rural women, tradition and chan&ate
University of New York Press, 1986.

Foner, Nancy and George Frederickson, Bid$.Just Black and White: Historical and
Contemporary Perspectives on Immigration, Race, and Ethnicity in the United
States.Russell Sage Foundation, 2004.

Foner, Nancy and George M. Fredrickson, Bot Just Black and White: Historical and
Contemporary Perspectives on Immigration, Race, and Ethnicity in the United
States New York, Russell Sage Foundation, 2004.

Fox, Richard Wightman and T.J. Jackson Lears, éidse. Culture of Consumption:
Critical Essays in American History, 1880-1988ew York: Pantheon Books,
1983.

Frank, Grace. “The Fresh Air Fund: Visiting the Barnyard CreaturasO0sshine TV.”
New York TimesJune 30, 2002, Metro section, p. 26.

Frankenberg, Ruthwhite Women, Race Matters: The Social Construction of Whiteness.
Minneapolis: Univerisity of Minnesota Press, 1993.

Freydkin, Donna. “Run, Diddy, run -- for the kids' sak&lSA TodayQOctober 24, 2003.

Gabaccia, DonnaWe Are What We EdEthnic Food and the Making of Americans.
Yale University Press, 1998.

273



Gallardo Gabriel E. “The Socio-Spatial Dimensions of Ethnic EntreprenpuBinsiness
Activities Among African-American, Chinese, Korean, and Mexican Persons i
the Seattle Metropolitan Area, a dissertation submitted in partial riudiit of the
requirements of the degree of Doctor of Philosophy, Geography, University of
Washington, 2000.

Gans, Herbert J., edDn the making of Americans: essays in honor of David Riesman
University of Pennsylvania Press, 1979.

Garrett Ruth Irene with Rick Farrai@rossing Over: One Woman's Escape from Amish
Life. HarperCollins, 2003.

Geertz, Clifford. “Religion as a Cultural System,limerpretation of Cultures Basic
Books, 1973.

Geiger, Susan. Life histories, their value for the study of women (WRDP papefs;
Women’s Resarch and Documentation Project (1985).

Gibson, Heather. “Embroidered History and Familiar Patterns: TexslEg@essions
of Hmong and Mennonite Lives,” Master’s Thesis, University of Delaware, 2004.

Gingerich, DebraWhere We StartTelford, PA: Cascadia Publishing, 2007.

Ginsburg, Faye. “The Case of Mistaken Identity: Problems in Representingglion
the Right,” inReflexivity and Voiceed Rosanna Hertz. Thousand Oaks: Sage
Publications, 1997, pp. 283-99.

Glassie, Henry HMaterial Culture Indiana University Press, 1999.

Glenn, Evelyn Nakano. "From Servitude to Service Work: Historical Continuitiég in t
Racial Division of Paid Reproductive Laboglgns: Journal of Women in
Culture and Societyol. 18, No. 11 (1992), pp. 1-43.

Gluck, Sherna and Daphne Patai, &dsmen's Words: The Feminist Practice of Oral
History. New York: Praeger, 1991.

Good, Phyllis and Rachel PellmaRrom Amish and Mennonite Kitchen&ood Books,
1984.

Good, Phyllis Pellmar Mennonite woman's lifeGood Books, 1993.

Good, Pellman PhyllisThe Best of Amish Cooking: Traditional and Contemporary
Recipes Adapted form the Kitchens and Pantries of Old Order Amish Cooks.
Intercourse, PA: Good Books, 2001.

274



Goodwin, D.D., P.S. Draughn, L.F. Little, and J. Marlowe. “Wives’ off-farm
employment, farm family economic status, and family relationshijasifnal of
Marriage and the Familyyol. 53, No. 2 (1991), pp. 389-402.

Goossen, Rachel WaltneWwomen against the good war: conscientious objection and
gender on the American home front, 1941-19€hapel Hill: University of North
Carolina Press, 1997.

Graburn, Nelson. “Secular Ritual: A General Theory ofTourism,” in Hosts and Guests
Revisited, edds. Smith and Brent, 2001, pp. 42-52.

Grayhbill, Beth E. ™Look at Us and Think of God'": An Ethnographic Exploration of
Women's Dress and Gender Roles in a Conservative Mennonite Community" in
Strangers at Home: Women of Anabaptist Traditions in Historical Perspective,
ed. by Kimberly Schmidt, Steven Reschly, and Diane Zimmerman Umble.
Baltimore: Johns Hopkins University Press, 2002, pp. 53-77.

Graybill, Beth E. “Finding my Place as a Lady Missionary: Mennonite &om
Missionaries to Puerto Rico, 1945-1960¢urnal of Mennonite Studies
(University of Winnipeg), Vol. 17, 1 (Spring 1999), pp. 152-173.

Grayhbill, Beth E. “Pacifism and Women'’s Self-Defense,WWhat Mennonites are
Thinking,ed. by Merle and Phyllis Pellman Good. Intercourse, PA: Good Books,
2001, pp. 35-40.

Graybill, Beth E. “Social Control and Women's Bodies in Two Mennonite
Communities”, co-authored with Linda Boynton ArthReligion, Dress and the
Body,ed. Linda Boynton Arthur, Berg Publishers, 1999, pp. 9-29.

Grayhbill, Beth E. “The Anabaptist Vision and its Effect on Women in the Mennonite
Church, 1935-1950.” Unpublished paper in the author’'s possession. 1994.

Grayhbill, Beth E. “Writing Amish Women: Fiction of Beverly Lewis and Tedriof the
Imagination.” Unpublished paper presented at Elizabethtown College national
conference on the Amish, June 2007.

Grayhbill, Beth E. “To Remind Us of Who We Are’: An Ethnographic Exploration of
Women's Dress and Gender Roles in a Conservative Mennonite Community.”
Thesis submitted to the Faculty of the Graduate School of The University of
Maryland in partial fulfillment of the requirements for the degree of Master of
Arts, 1995.

Grayhbill, Beth E. “Mennonite Women and Their Bishops in the Founding of the Eastern

Pennsylvania Mennonite ChurchMennonite Quarterly Reviewpl. 72, 2 (April
1998), pp. 251-273.

275



Griffith, R. Marie. God's Daughters: Evangelical Women and the Power of Submission.
Berkeley, Los Angeles, London: University of California Press, 1997.

Gross, Rita M. “Where have we been? Where do we need to go: Women'’s studies and
Gender in Religion and Feminist theology"Gender Religion and Diversity:
Cross-Cultural Perspectived. Ursula King and Tina Beattie. New York:
Continuum, 2004, pp. 17-27.

Hackett, David, edReligion and American Culture, second editidsew York:
Routledge, 2003.

Hackler, Darrene, Ellen Harpel, and Heike Mayer. “Human Capital and Women'’s
Business Ownership,” Arlington, VA 22201. Produced for the Office of
Advocacy, Small Business Administration, the United States government. April
2008 (vww.sba.gov/advo/research/rs323)df

Hahn, Matthew W. and R. Alexander Bentley, “Drift as a mechanism for duthaage:
an example from baby nameBiblogical Sciencesvol. 270, (August 7, 2003),
pp. 120-123.

Hall, David D.Lived religion in America: toward a history of practicrinceton
University Press, 1997.

Hall, C. Michael. “Travel and journeying on the Sea of Faith: perspectives émious
humanism,” inTourism, Religion and Spiritual Journgyxs. Dallen and Olsen,
2006, pp. 64-77.

Halpern, Monda.And on That Farm He Had a Wife: Ontario Farm Women and
Feminism, 1900-1970Montreal-Kingston: McGill-Queen's University Press,
2001.

Halter, Marilyn. Shopping for Identity: The Marketing of Ethnicitiew York:
Schocken Books, a division of Random House, 2000.

Halter, Marilyn. Shopping for Identity: The Marketing of Ethnicitiew York:
Schocken Books, a division of Random House, 2000.

Hambright, Brett. “Man charged in attack on Amish woman; Father also a&skault
Intelligencer Journal.Apr 30, 2008

Hammersley, MartynWhat's Wrong with EthnographyRoutledge, 1992.

Haraway, Donna J. "Situated Knowledges,Simians, Cyborgs, and Women: The
Reinvention of Naturé&New York: Routledge, 1991.

276



Hartmann, BetsyReproductive Rights and Wrongs: the Global Politics of Population
Control, 2" ed. Boston, South End Press, 1995.

Hayden, DoloresThe Power of Place: Urban Landscapes as Public HistdAyT
Press, 1995.

Higham, John. “The Amplitude of Ethnic History: an American StoryNat Just Black
and White: Historical and Contemporary Perspectives on Immigration, Race, and
Ethnicity in the United Statesds. Nancy Foner and George Frederickson,
Russell Sage Foundation, 2004.

Hochschild Arlie RussellThe Commercialization of Intimate Life: Notes from Home
and Work University of California Press, 2003.

Holstein, JonathanAbstract Design in American Quilts: A Biography of an Exhibition.
Louisville: Kentucky Quilt Project, 1991.

Hoober, John M. “Buggy driver victim of armed bandits in nighttime holdup: 3 young
men involved in incident in Gap areal’ancaster New EraApril 29, 2008

Hostetler, AnnA Cappella: Mennonite Voices in Poetkyniversity of lowa Press 2003.

Hostetler, John AAmish Society, 4th editiorBaltimore and London: The Johns
Hopkins University Press, 1993.

Hostetler, JohnAmish Societyy" ed. Baltimore: Johns Hopkins University Press, 1993.

Hostetter, Nelson. Yearly Compilation of Lancaster Anabaptist Groups. 2007.eHerox
data in collection of the author.

Huntington, Gertrude Enders. “Health Care, Time Amish and the Staté?2d ed.
Kraybill, 2003, pp. 163-190.

Huntington, Gertrude Enders. “Occupational Opportunities for Old Order Amish
Women.” Pennsylvania FolklifeVol. 43, No. 3 (Spring 1994), pp. 115-120.

Igou, Brad. The Amish in their Own WordsScottdale, Pa.: Herald Press, 1999.

Jay, Sarah. “Fund Offering More than Fresh AiNéw York TimesApril 30, 1995,
Metro section, p. 41.

Jenkins, Virginia ScotThe lawn: a history of an American obsessi@mithsonian
University Press, 1994.

Jensen, Joan, editoPromise to the land: essays on rural womémiversity of New
Mexico, 1991.

277



Jensen, Joan. “Now You See Her, Now You Don't: Historians and Rural Women,” in
After the backcountry: rural life in the great valley of Virginia, 1800-13(.
Kenneth E. Koons and Warren R. Hofstra, University of Tennessee, 2000.

Jensen, Susan M. “Entrepreneurs as Leaders: Impact of Psycholapdal @nd
Perceptions of Authenticity on Venture Performance.” PhD Dissertation,
University of Nebraska- Lincoln, 2003.

Johnson-Weimer, Karen. “Selling the Past: Authenticity, Amishness and Neitidra
in the Marketplace. Unpublished manuscript in author’s possession. 1998.

Johnson-Weimer, Karenlrain Up a Child: Old Order Amish & Mennonite Schools
Baltimore: Johns Hopkins University Press, 2007.

Johnson-Weiner, Karen. “The Role of Women in Old Order Amish, Beachy Amish and
Fellowship Churches,” Mennonite Quarterly Review, April 2001, Vol. 75, No. 2.

Kasdorf, Julia Spicher. “Why We Fear the Amish’: Whiter-than-WhitguFes in
Contemporary American Poetry,” Amish and the Medjads. Umble and
Weaver-Zercher, 2008, pp. 67-88.

Kasdorf, Julia Spicher. “To pasture: ‘Amish forgiveness,’ silence, and the W&t N
Mines school shootingCross Currentsyolume 59, No. 3 (Fall 2007).

Kasdorf, Julia.The body and the book: writing from a Mennonite life: essays and poems
Johns Hopkins University Press, 2001.

Kasdorf, Julia.Eve’s StripteaseUniversity of Pittsburgh. 1998.

Kasdorf, Julia. “Work and Hope’: Tradition and Translation of an Anabaptist Adam,”
Mennonite Quarterly Review, Vol. 49, No. 2, (April 1995), pp. 178-204.

Kasdorf, Julia.Sleeping PreacherUniversity of Pittsburgh. 1992.

Kazal, Russell A Becoming old stock: the paradox of German-American identity
Princeton University Press, 2004.

Kessler-Harris, Alice. A Woman’s Wage: Historical Meanings and Social Consequences.
University Press of Kentucky, 1990.

Kidder, Robert. “The Role of Outsiders,” Tine Amish and the Staté®2d ed.
Kraybill, 2003, pp. 213-234.

King, Emma. Joys, Sorrows, and Shadows: A True Story of the Heartaches Following
the Murder of a Loved Onel992. Elverson, Pa: Olde Springfield Shoppe.

278



King, Katie. “Demonstrations and Experiments with ‘Epistemologicaben’:
Seventeenth Century Quakers Practicing Writing Technologies and timiffcie
Revolution.” Paper Written for the “Imaging Nature: TechnologieheflLiteral
and the Scientific Revolution” Colloquium, at the Folger Shakespeare Library
discussed 27 February, 2004; available on line at:
http://www.womensstudies.umd.edu/wmstfac/kking/present/Folger04.html

King, Ursula. “General Introductions: Gender-Critical Turns in the Study ligiBe,” in
Gender, Religion and Diversity: Cross-Cultural Perspectiees Ursula Kina and
Tina Beattie. New York: Continuum, 2004, p. 1-2.

Kingsolver, Barbara, Steven Hopp and Camille Kingsolverimal, Vegetable, Mineral:
A Year of Food Life HarperCollins Publishers, 2007.

Kirschenblatt-Gimblett, BarbareéDestination Culture: Tourism, Museums, and Heritage
Berkeley: University of California Press, 1998.

Klassen, Pamela. “What's Bre(a)d in the Bone: The Bodily Heritage of Meenonit
Women,”Mennonite Quarterly Reviewol. 68, No. 2 (April 1994), pp. 229-247.

Klassen, PamelaGoing by the moon and the stars: stories of two Russian Mennonite
women. Wilfrid Laurier University Press, 1994.

Kleinman, Sherry. Feminist Fieldwork AnalysisSage Publishers, 2007

Klimuska, Ed. Lancaster County: Quilt Capital USReprint from Lancaster New Era,
1987.

Klingelsmith, Sharon. “Women in the Mennonite Church, 1900-19@@yinonite
Quarterly Reviewyol. 54, No. 3 (July 1980), pp. 163-207.

Koerper, Henry C., and E. Gary Stickel, “Cultural Drift: A Primary Precd<Culture
Change,"Journal of Anthropological Researc¥ol. 36, No. 4 (Winter, 1980),
pp. 463-469.

Kolodny, Annette.The Land Before Her: Fantasy and Experience of the American
Frontier, 1630-1860University of North Carolina, 1975.

Kolodny, Annette.The Lay of the Land: Metaphor as Experience and History in
American Life and Lettey&Jniversity of North Carolina, 1984.

Kondo, Dorinne KCrafting selves: power, gender, and discourses of identity in a
Japanese workplaceUniversity of Chicago Press, 1990.

279



Kraybill, Donald B. and Kyle C. Kopko. “Bush Fever: Amish and Old Order Mennonites
in the 2004 Presidential CampaigrMennonite Quarterly Reviewol. 81, Nov.
2 (April 2007).

Kraybill, Donald B. The Amish of Lancaster Countiiancaster, Pa.: Stackpole Books,
2008.

Kraybill, Donald B., Steven M. Nolt, David L. Weaver-Zerch®mish grace: how
forgiveness transcended tragedgan Francisco, CA : Jossey-Bass, 2007.

Kraybill, Donald B. and James P. HurHorse-and-buggy Mennonites: Hoofbeats of
Humility in a Postmodern WorldPennsylvania State University Press, 2006.

Kraybill, Donald and Steve NoltAmish Enterprise: From Plows to Profits®2dition.
Baltimore: Johns Hopkins University Press, 2004.

Kraybill, Donald B, ed..The Amish and the Staté“2dition. Baltimore: Johns Hopkins
University Press, 2003/1993.

Kraybill, Donald B. The Riddle of Amish Culture’®2dition. Baltimore and London:
Johns Hopkins University Press, 2001.

Kraybill, Donald B., and Carl Desportes Bowm@&m the Backroad to Heaven: Old
Order Hutterites, Mennonites, Amish, and Brethfgaltimore: Johns Hopkins
University Press, 2001.

Kraybill, Donald B. and C. Nelson Hostetteknabaptist World USAScottdale, PA:
Herald Press, 2001.

Kraybill Donald.and Marc A. Olshan, ethe Amish Struggle with Modernitgjanover
and London: University Press of New England, 1994.

Kraybill, Donald and Lucian Niemeyefld Order Amish: Their Enduring Way of Life
Johns Hopkins University Press, 1993.

Kurin, Richard. Reflections of a Culture Broker: A View from the Smithsonian.
Washington, D.C.: Smithsonian Institute, 1997.

Kurtz, Shirley. Growing up plain: witty and confessional memories from the adolescence
of a "plain” Mennonitegirl. Good Books, 1994.

Kwolek-Folland, Angellncorporating Women: A History of Women and Business in the
United StatesNew York: Twayne Publishers, an imprint of Simon and Schuster
Macmillan, 1998.

280



Lane, Belden.Landscapes of the Sacred: Geography and Narrativs in American
Spirituality. Johns Hopkins University Press, 2002.

Laslett, Barbara and Johanna Brenner, "Gender and Social Reproduction: Historical
Perspective,Annual Review of Sociology (1989), pp. 381-404.

Lerner, GerdaThe Majority Finds Its Past: Placing Women in Histokyniversity of
North Carolina Press, 2005.

Lewis, Peirce, “American Roots in Pennsylvania Soil,” pp. 1-13, @eography of
Pennsylvaniaeditor, E. Willard Miller. University Park, Pa.: Pennsylvania State
University Press, 1995.

Light, lvan. “The Ethnic Ownership Economy,”kthnic Entrepreneurship: Structure
and Processed. Stiles and Galbraith,, 2004, pp. 3-44.

Light, lvan. Ethnic EconomiesAcademic Press, 2000.

Lindman, Janet Moore. “Beyond the Meetinghouse: Women and Protestant Spiritualit
in Early America,” inThe Religious History of American Womed. Brekus,
2007, pp. 142-160..

Lippard, Lucy. “Foreward: Looking On.” [Rhe Tourist: A New Theory of the Leisure
Class, second editioby Dean MacCannell. New York: Schocken Books, 1999.

Lipsitz, George.The possessive investment in whiteness: how white people profit from
identity politics Temple University Press, 2006.

Loewen, Royden. “Beyond the Monolith of Modernity: New Trends in Immigrant and
Ethnic Rural History,”Agricultural History, Vol. 81, No. 2, 2007.

Loewen, Royden:Household, coffee klatsch and office: the evolving worlds of mid-
twentieth-century Mennonite women” 8trangers at home&002

Loewen, RoydenDiaspora in the countryside: two Mennonite communities and mid-
twentieth-century rural disjuncturélniversity of lllinois Press, 2006.

Long, Lucy. Culinary Tourism. University of Kentucky Press, 2003.

Lowrey, Ying.U.S. Sole Proprietorships: A Gender Comparison, 1985-2@ifice of
Economic ResearcProduced for the Office of Advocacy, Small Business
Administration, United States governme@&eptember 2005
(www.sba.gov/advo/research/rs263tot. pdf

Luloff, A. E. and Richard S. KrannictPersistence and Change in Rural Communities:
A 50-year Follow-up to Six Classic Studi€3ABI Publishing, 2002.

281



Luthy, David. “The Origin and Growth of Amish Tourism,”Tine Amish Struggle with
Modernity, ed. Kraybill and Olshan, 1994, pp. 113-129.

MacCannell, DeanThe Tourist: A New Theory of the Leisure Class, second edition.
New York: Schocken Books, 1999.

MacMaster, EveA way was opened: a memoitcottdale Pa.: Herald Press, 2003.

Manning, Christel.God Gave Us the Right: Conservative Catholic, Evangelical
Protestant, and Orthodox Jewish Women Grapple with Feminiéem
Brunswick, N.J. and London: Rutgers University Press, 1999.

Marcus, GeorgeEthnography through Thick and Thirinceton University Press,
1998.

Markus, Hazel Rose and Paula M. L. Moya. “Doing Race: 21 Essays for'the 21
Century,” PowerPoint presentation at the national advisory board meeting of the
Centre for Comparative Studies in Race and Ethnicity, Stanford, June 2007.
Cited in “Citizen Restaurant: American Imaginaries, American Commafiiby
Vicki L. Ruiz, American Quarterly\ol. 60, No. 1 (March 2008), pp. ?.

Martens, Katherine and Heidi Harms, edis.her own voice: childbirth stories from
Mennonite womenUniversity of Manitoba Press, 1997.

McDannell, Colleen Material Christianity: religion and popular culture in America.
Yale University Press, 1995.

Mcintosh, Peggy. “Working Paper 189: White Privilege and Male Privilege: AoRalrs
Account of Coming To See Correspondences through Work in Women's Studies.”
Wellesley College Center for Research on Women, Wellesley MA 02181, 1988.

Meinig, D.W. “Reading the Landscape: An Appreciation of W.G. Hoskins and J.B.
Jackson,” innterpretation of Ordinary Landscapédeining and J.B. Jackson
eds., pp. 195-237.

Meinig, D.W. “The Beholding Eye: Ten Versions of the Same Scendfién
Interpretation of Ordinary Landscapegeining and J.B. Jackson eds., pp. 33-48.

Meinig, J.W. and J.B. Jacksoithe Interpretation of Ordinary LandscapeSew York:
Oxford University Press, 1979.

Meyers, Thomas J. “Amish Tourism: ‘Visiting Shipshewana is Better TioamgGo the

Mall,” Mennonite Quarterly Reviewolume 77, No. 1 (January 2003), pp. 109-
126.

282



Meyers, Thomas J. “The Old Order Amish: to Remain in the Faith or to Leave,”
Mennonite Quarterly Reviewolume 68, No. 3 (July 1994), pp. 378-395.

Meyers, Thomas J. “Lunch Pails and FactoriesThe Amish Struggle with Modernity,
ed. Kraybill and Olshan, 1994, pp. 165-181.

Monaghan, John and Peter Just, “People and their Godsgtial & Cultural
Anthropology: A Very Short IntroductiorOxford University Press, 2000.

Morinis, Alan. Sacred Journeys: The Anthropology of Pilgrimagkestport, CT:
Greenwood Press, 1992.

Moses, Claire Goldberg and Heidi Hartmann, &dS. women in struggle: a feminist
studies anthologyJniversity of Illinois Press, 1995.

Muenster Maureen C. “The Fresh Air Fund: Welcoming Summertime Guests for Four
Genereations,The New York TimeSunday, July 9, 1995, Section. 1, p. 29.

Murse Tom. “Amish medical bills: Donations pouring ir.ancaster New Era (PA)
Thursday, October 5, 2006, p. Al.

Myerhoff, Barbara.Number Our Days Simon & Schuster. 1980.

Neth, Mary.Preserving the family farm: women, community, and the foundations of
agribusiness in the Midwest, 1900-194Ibhns Hopkins University Press, 1995.

Nolt, Steven M. “Finding a Context for Mennonite History: Pennsylvania German
Ethnicity and the (Old) Mennonite ExperiencBgnnsylvania Mennonite
Heritage,Vol. 4, No.l (October 1998), pp. 2-11.

Nolt, Steven M.Foreigners in their own land: Pennsylvania Germans in the early
republig Pennsylvania State University Press, 2002.

Nolt, Steven M. and Thomas J. Meydptain diversity: Amish cultures and identities.
Baltimore: Johns Hopkins University Press, 2007.

Nostrand, Richard L. and Lawrence Estaville, editbiemelands: a geography of
culture and place across Americdohns Hopkins University Press, 2001.

Oliver, Mary. “Daisies,” inWhy | Wake Early: New Poentoston: Beacon Press, 2004

Olshan, Marc A. and Donald B. Kraybillhe Amish Struggle with Modernitydanover
and London: University Press of New England, 1994.

283



Olshan, Marc A. and Kimberly D. Schmidt, "Amish Women and the Feminist
Conundrum," inThe Amish Struggle with Modernigd. Kraybill and Olshan,
1994. pp. 215-229.

Omi and Winant .Racial Formation in the United States: From the 1960s to the 1990s.
Routledge, 1994.

Orsi, Robert. “Everyday Miracles: The Study of Lived Religion” in David Bll,Hd.,
Lived Religion in America: Toward a History of Practi€inceton University
Press, 1997.

Ortner, Sherry BMaking gender: the politics and erotics of cultuBzacon Press, 1996.

Osterud, Nancy GreyBonds of community: the lives of farm women in nineteenth-
century New YorkCornell University Press, 1991.

Osterud, Nancy Grey. “Gender and the Transition to Capitalism in Rural éaieri
Agricultural History, Vol. 67, No. 2, (Spring, 1993), pp. 14-29.

Parrish, Kathleen. “How a Hill Tribe from Laos Changed a Pennsylvaaditibn: The
Hmong Who Made Lancaster County Home Brought Sewing Skills They Adapted
to Quilt Making.” Series: Hidden Hands Common Thread — First of a Four-Part
Series.The Morning Callnewspaper, Allentown, PA. Apr 23, 2006; Pg. A.1.

Parrish, Kathleen. “A Way of Life Woven from Misery: Hmong's Fligbtf Laos to
U.S. is First Step in the Transformation of the Quilt Industry. Series: Ridde
Hands Common Thread — Second of a Four-Part S@éhesMorning Call
newspaper, Allentown, PA. Apr 24, 2006; Pg. A.1.

Parrish, Kathleen. “Prosperity Amid New Set of Troubles: At Heigieshand, Cheap
Quilts Flood the Market, Bringing Lancaster County Back to EarthieSer
Hidden Hands Common Thread — Third of a Four-Part Sd8resMorning Call
newspaper, Allentown, PA. Apr 25, 2006; Pg. A.1.

Parrish, Kathleen. “Imports Buoy Thai Villages, Hurt Lancaster GoBates: Despite
Controversy, Hmong Find Home and Friendship in Their Adopted Land. Series:
Hidden Hands Common Thread — Last of a Four-Part S&thesMorning Call
newspaper, Allentown, PA. Apr 26, 2006; Pg. A.1.

Parrish, Kathleen. “Quilt industry transformed: Southeast Asian workersaew of
the quilts that are sold in stores heréntelligencer JournallLancaster, Pa.
Wednesday, May 3, 2006, p. Al.

Parrish, Marlene. “Amish cooking goes back to basit®$ Angeles TimesDecember
31, 2000; p. O1N.

284



Pederson, Jane. “She May be Amish Now But She Won’t Be Amish Long: Anabaptist
Women and Antimodernism,” iitrangers at Home: Anabaptist Women in
Historical Perspectiveed Schmidt et al, Johns Hopkins University Press, 2000,.
pp. 339-364.

Phizacklea, Annie and Carol WolkowitHomeworking Women: Gender, Racism And
Class At WorkSAGE Publications Ltd.,1995.

Pondel, Evan “Home is where mom’s heart and business are: Mompreneurs finghthey ¢
make money while keeping family top priorityl’os Angeles Daily Newsn-line
edition Aug. 20, 2005.

Plummer, Brenda Gayle. “Restaurant Citizens to the Barricades&rican Quarterly
Vol. 60, No. 1 (March 2008), pp. 22-27.

Putnam, Robert DBowling alone: the collapse and revival of American community.
Simon & Schuster, 2000.

Putnam, Robert D. and Lewis M. FeldsteBetter together: restoring the American
community.Simon & Schuster, 2003.

Radway, JaniceReading the Romance: women, patriarchy, and popular literature
University of North Carolina Press, 1991.

Rae, David. “Mid-career entrepreneurial learniiglucation & Training Vol. 47, No.
8/9 (2005), pp. 562-574.

Ragin, Charles C., Joanne Nagel, and Patricia White. “Workshop on Scientific
Foundations of Qualitative Research Report,” 2004. National Science
Foundation, Arlington Virginiawww.nsf.gov/pubs/2004/nsf04219/start.htm

Redekop, Gloria NeufeldThe work of their hands: Mennonite women's societies in
Canada Wilfrid Laurier University Press, 1996.

Redekop, Calvin, Stepehn Ainlay and Robert Sieméfenanonite Entrepreneurs
Baltimore and London: Johns Hopkins University Press, 1995.

Reynolds, Margaret CPlain Women: Gender and Ritual in the Old Order River
Brethren (2000), University Park: Pennsylvania State University Press, 2001.

Rich, Adrienne. “Compulsory Heterosexuality and Lesbian Experienc8/bod, Bread
and Poetry: Selected Prose, 1979-198%orton, 1986, pp. 23-75.

Rodgers, Susan Cartkemale forms of power and the myth of male dominance: model
of female/male interaction in peasant sociefynierican Ethnologistl975, pp.
727-756.

285



Roediger David. The Wages of Whiteness: Race and the Making of the American
Working ClassVerso, 1991.

Roof, Wade ClarkSpiritual marketplace: baby boomers and the remaking of American
religion. Princeton University Press, 1999.

Rosaldo, RenatoCulture & Truth: The Remaking of Social Analysieacon Press,
1989/1993.

Rothman, Hal K.Devil's Bargains: Tourism in the Twentieth-century American West
University Press of Kansas, 1998.

Ruiz, Vicki L. “Citizen Restaurant: American Imaginaries, Americam@unities.”
American QuarterlyVol. 60, No. 1 (March 2008), pp. 1-21

Rupp, Leila J. and Verta Tayl&@urvival in the doldrums: the American women's rights
movement, 1945 to the 1960Blew York: Oxford University Press, 1987.

Ruth, John LThe Earth Is The Lord's: A Narrative History Of The Lancaster Mennonite
Conference.Scottdale, PA: Herald Press, 2001.

Ruth, John.Forgiveness: A Legacy of the West Nickel Mines Amish Schimvald
Press, 2007.

Rutter, Jon. “Plowing Ahead: Farm Show Continues to Reconnect us to the Land.”
Sunday Newd.ancaster Newspapers, January 11, 2009.

Sack, Daniel.Whitebread Protestants: Food and Religion in American Cultdew
York: St. Martin’s Press, 2000.

Scheper-Hughes, Nancyeath without Weeping: The Violence of Everyday Life in
Brazil University Of California Press, 1992.

Schlabach, Theron Peace, Faith, Nation: Mennonites and Amish in Nineteenth-
Century AmericaScottdale, Pa: Herald Press, 1988.

Schmidt, Kimberly D., Diane Zimmerman Umble, Steven D. Res@8thgngers at
home: Amish and Mennonite women in hist@gltimore : Johns Hopkins
University Press, 2002.

Schmidt, Kimberly and Steven Reschly. “A Women'’s History for Anabaptist floadi
A Framework of Possibilities, Possibly Changing the FrameWwddurnal of
Mennonite Studied/ol. 18, 2000, pp. 29-46.

286



Schmidt, Kimberly. “Transforming tradition: women's work and the effectsligfion
and economics in two rural Mennonite communities, 1930- 1990,” PhD Thesis,
State University of New York at Binghamton, 1995.

Schuyler, David.A City Transformed: Redevelopment, Race, and Suburbanization in
Lancaster, Pennsylvania, 1940-198Bennsylvania State University Press, 2002.

Scott, Joan Wallach.Gender and the politics of historyColumbia University Press,
1988.

Scranton, Philip and Jane Davidson, etise Business of Tourism: Place, Faith, and
History. University of Pennsylvania Press, 2007.

Shachtman, TonRumspringa: to be or not to be AmigNorth Point Press, 2006.

Shackley, Myra. “The Legend of Robin hood: Myth, Inauthenticity, and Tourism
Development in Nottingham, England,”Hosts and Guests Revisited: Tourism
Issues of the 21Century eds. Smith and Brent, 2001, pp. 315-322.

Shackley, Myra. “Empty bottles at sacred sties: religious retaalingeland’s Naitonal
Shrine,” inTourism, Religion and Spiritual Journgysls. Dallen and Olsen,
2006, pp. 94-103.

Shirk, MarthaKitchen Table Entrepreneurs: How Eleven Women Escaped Poverty and
Became Their Own Boss&8estview Press, 2002.

Shortridge, Barbara. “Ethnic Heritage Food in Lindsborg, Kansas and NewsGl|
Wisconsin,” inCulinary Tourismed. Long, Lucy. University of Kentucky Press,
2003, pp. 268-296.

Siegrist, Joanne Hes#&lennonite women of Lancaster County: a story in photographs
from 1855-1935 Good Books, 1996.

Sies, Mary Corbin. “Regenerating Scholarship on Race and the Built Environment,”
paper presented at the “Reconceptualizing the History of the Built Environment i
North America” conference proceedings, Harvard University, April 30, 2005,
www.fas.harvard.edu/~cwc/builtenv/Paper%20PDFs/Sies.pdf

Smart, Gil. “Amish ‘restaurants’: Popular and illegal —Without licenseili@srun them
out of homes, sometimes feeding busloads of touri@sariday Newd.ancaster,
PA, Sunday, March 3, 2002.

Smart, Gil. “Faith Not Paying Bills; Amish And Old Order Mennonites, Who Don't
Believe In Health Insurance, Are Facing Personal And Financial Gaihes.”
Sunday Newd. ancaster, PA, Sunday, July 6, 2008.

287



Smith, Valene and Maryann Brent, ed$osts and Guests Revisited: Tourism Issues of
the 2F' Century Cognizant Communication Corporation, 2001.

Smith, Valene. “Introduction: The quest in guestihals of Tourism Researctiol. 19
(1992), pp. 1-17.

Smith-Rosenberg, Carroll "The Female World of Love and Ritual: Relatitwede
Women in Nineteenth Century America"isorderly Conduct: Visions of
Gender in Victorian AmericaNew York: Oxford, 1985.

Smucker, Janneken “Destination Amish Quilt Country: The Consumption of Quilts in
Lancaster County, Pennsylvaniennonite Quarterly Reviewol. 80, No. 2
(April 2006), pp. 185-206.

Spinelle Jenna. “Fresh Air memories are lasting; Brooklyn, N.Y., nativetingva
book about visits here as summer program seeks host familiascaster New
Era (Pennsylvania), June 8, 2007, p. B1.

Spradley, James Fhe Ethnographic InterviewOrlando: Harcourt Brace Jovanovich,
Inc., 1979.

Stacey, Judith. “Can There be a Feminist Ethnography®omen's Words: The
Feminist Practice of Oral Historyeds. Sherna Berger Gluck and Daphne Patai,
Routledge, 1991.

Stack, Carol B.All our kin: strategies for survival in a Black communttarper & Row,
1974.

Stack, Carol B.Call to home: African Americans reclaim the rural SoutBasicBooks,
1996.

Stevick, Pauline Beyond the Plain and Simpl&ent State University Press, 2007.

Stevick, Richard.Growing up Amish: the Teenage Yeashns Hopkins University
Press, 2007.

Stewart, SusanOn Longing: Narratives of the Miniature, the Gigantic, the Souvenir, the
Collection. Durham, ND: Duke University Press, 1993.

Strasser's SusarNever Done: A History of American Housew@?ked Holt
Publishers, 2000.

Stoltzfus, Louise. “The History of Tourism.” Lancaster, Pa.: Pennsg\Ruich
Convention and Visitor’'s Bureau, 1999.

288



Stoltzfus, Louise.Amish Women: Lives and Storie&",| &d.Intercourse, Pa.: Good
Books, 2002.

Stoltzfus, Louise.Quiet shouts: stories of Lancaster Mennonite women leaders
Scottdale, Pa.: Herald Press, 1999.

Stoltzfus, Louise.Traces of Wisdom: Amish Women and the Pursuit of Life’s Simple
Pleasures.New York: Hyperion, 1998.

Stoltzfus, Lousie. “Lucky in Love,” unpublished paper in author’s collectiora dig®5.

Stutzman, Ervin REmma: a Widow among the Amis8cottdale, PA: Herald Press,
2007.

Swander Mary.Out of this world: a woman's life among the Amigiking, 1995 and
Out of this world: a journey of healintyniversity of lowa Press, 2008.

Swartley, Mary and Rhoda Keener, e@he has done a good thing: Mennonite women
leaders tell their storiesScottdale, Pa: Herald Press,1999.

Taylor, Ann Stoltzfus. “A Demographic and Developmental Profile of Newlgiging
Entrepreneurs among Married Women in the Old-Order Amish Society of
Lancaster County, Pennsylvania.” Dissertation submitted to Temple Utyversi
Education Department, Philadelphia, Pa., 1995.

The President's "Report on the State of Small Business,” 1997.

Torres, Chris. “Agritainment’ — Not Just Fun and Gant&wing Number of Farms
Make Ends Meet by Offering Unique Attractiond.ancaster Farmingl.ancaster
Pa., Oct. 26, 2007.

Turner, Victor and Edithlmage and Pilgrimage in Christian Culturd?ublisher. 1978.

Umble, Diane Zimmerman and David L. Weaver-Zercher, Bas.Amish and the Media.
Johns Hopkins University Press, 2008.

Umble, Diane ZimmermanHolding the Line: The Telephone in Old Order Mennonite
and Amish Life.Baltimore and London: Johns Hopkins University Press, 1996.

Unrau, RuthEncircled: Stories of Mennonite WomeNewton, Kansas: Faith and Life
Press, 1986.

Urry, John. The Tourist Gaze,"2ed. SAGE Publications Ltd., 2002.

289



U.S. Bureau of the Censu8urvey of Business Owners - Women-Owned Firms: 2002.
WWWw.census.gov/csd/sbo/womensummaryoffindings 4utich
http://quickfacts.census.gov/gfd/states/42/42071.html

U.S. Bureau of the Censugip://quickfacts.census.gov/qgfd/states/42000Ik.htthinder
Pennsylvania, see “Population Estimates;” for Lancaster County, semadtest
for Pennsylvania Counties,” and for Lancaster City, see, “Places in Penmmaylva
Listed Alphabetically.” July 1, 2007 data.)

Visweswaran, Kamala. “Sari Storie§;itctions of Feminist EthnographyJUniversity of
Minnesota Press, 1994.

Vukonic, Boris. Tourism and ReligiorOQxford, 1996.

Walbert, David J.Garden spot: Lancaster County, the old order Amish, and the selling
of rural America.Oxford University Press, 2002.

Waldinger, Roger, Howard Aldrich and Robin Wakgthnic entrepreneurs: immigrant
business in industrial societie§age Publications, 1990.

Walker, Lucy. Devil's playground [videorecordingWellspring Media, 2002.

Wall, Janet. Email communication, “Research on ethnicity of visitors toalséerc
County,” May 30, 2008.

Waltner-Goosen, Rachel. “A Gender Gap among Mennonite Peacemadidergiinite
Quarterly ReviewVolume 73, No. 3 (July 1999), pp. 539-545.

Weaver, William Woys.Pennsylvania Dutch County Cookjmgbbeville Press, 1993.

Weaver-Zercher, David LThe Amish in the American Imaginatidaltimore: Johns
Hopkins University Press, 2001.

Weaver-Zercher. David Writing the Amish: the worlds of John A. Hostetldihe
Pennsylvania State University Press, 2005.

Weimer, Karen Johnson. “The construction of Amishness.” Unpublished paper in the
author’s possession. 1992.

Weimer, Karen Johnson. “The Role of Women in Old Order Amish, Beachey Amish and
Fellowship ChurchesMennonite Quarterly Reviewolume 72, No. 2 (April
1998), pp. 231-256.

Wenger, Grace. Interview with author, April 15, 1994.

Wenner, David. “Amish protest state crackdown on midwife,” Harrisburg (PaiptPatr
News, Wednesday April 09, 2008.

290



Williams-Forson, Psyche Auilding houses out of chicken legs: Black women, food, and
power. University of North Carolina Press, 2006.

Wink, Peter. “Transition from the early 40s to the early 50s in self-directed mvbme
Journal of PersonalityVol. 4 (1996), pp. 49-69.

Wolf, Margery. A Thrice-Told Tale: Feminism, Postmodernism, and Ethnographic
Responsibility.Stanford, Ca.: Stanford University Press, 1992.

Women in Business: A Demographic Review of Women’s Business OwnErskiipced
by the Office of Advocacy, Small Business Administration, United States
GovernmentAugust 2006 (vwww.sba.gov/advo/research/rs280tot. pdf

Worden, Amy. “Clock ticks for kennel law: A late-session push will try to pass P
"puppy mill* bill.” Philadelphia Inquirer. September 14, 2008.

Yoder, CynthiaCrazy Quilt: pieces of a Mennonite lif€ascadia Press, 2003.

Yoder, Don. “Historical Sources for American Traditional Cookery: Exampbes the
Pennsylvania German Cultueennsylvania Folklif0 (Fall, 1969).

Yoder, HarveyThe Happening: Nickel Mines School Traged@erlin, Ohio: TGS
International and Harrisonburg, Va.: Vision Publishers, 2007.

Yoder, JosephRosanna of the Amish: Restored Editi&tottdale, PA: Herald Press,
2008.

Yoder, Michael. “Legislation would help farmers provide ‘agri-tainmemttelligencer
Journal Lancaster, PA, Nov. 06, 2008.

Yost, Berwood, Christina Abbott, Jennifer Harding, and Angela Knittle. “Among the
Amish: Interviewing Unique Populations on Sensitive Topics,” unpublished paper
in the author’s possession, received April 2006.

Zelinsky, Wilbur. “The Imprint of Central Authority,” ifthe Making of the American
LandscapeMichael P. Conzen, ed., Routledge, 1990, pp. 311-334.

291



