A New Information Tool to Help Underserved Audiences
Get Started Farming

The United States Department of Agriculture Targeted and organized content discovery
(USDA), like many large institutions, provides tools can help connect special audiences to
services and resources to a range of the most important and pertinent
audiences, including underserved, rural, and information without the burden of learning
military veteran populations, from an equally the organizational structure or knowing what
varied range of offices and agencies within content is available.
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Disclaimer: This customized information is not intended to be comprehensive of all USDA can offer a new and beginning farmer; it is merely a guide to help

focus your initial review of resources. We encourage new farmers and ranchers to come to a USDA office near you to learn more.
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Arkansas ° University of Arkansas, Cooperative Extension Service

The Cooperative Extension System. in partnership with NIFA. is a nationwide, non-credit educational

Veteran © Veteransin Agriculture

https://newfarmers.usda.gov/discovery

Asingle source of information about the range of programs and services for veterans at USDA and

partnering Federal agencies.
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Program

The Veterans Business Outreach Center (VBOC) Program is designed to provide entrepreneurial

Your Personalized Search Tool

development services such as business training, counseling and mentoring, and referrals for eligible

Answer a few questions in our Discovery Tool and we'll pull together personalized

information we think will be helpful for you.
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Please see your local USDA office for more details.
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The Post-9/11 GI Bill is an education benefit program for individuals who served on active duty after
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